EDITOR  &  PUBUSHER 


NEW  YORK 


AUGUST  5.  1939 


•  A  Newspaper  lor  Makers  of  Newspapers  • 


FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 


Star  and  Journal  Are  Merged 
In  Minneapolis  Sale 


MINNEAPOLIS,  Aug.  1 — Purchase  of 
the  Minneapolis  Journal  by  the 
Mtnneapotis  Star  and  consolidation  of 


John  Cowles 


Carl  V.  Jones 


the  two  papers  as  the  Minneapolis 
Star-Journal  was  announced  today. 

The  consideration  involved  was  not 
disclosed.  George  W.  Ronald,  who 
has  been  business  manager  of  the 
Journal,  was  named  to  the  newly 
created  position  of  business  manager 
of  the  Star-Journal.  All  Star  em¬ 
ployes  will  continue  with  the  com¬ 
bined  fwpers. 

Severance  Pay 

A  substantial  proportion  of  Journal 
employees  will  immediately  become 
members  of  the  combined  Star- Jour¬ 
nal.  Severance  compensation  will  be 
provided  for  other  employees  by  the 
Journal  management. 

The  combined  paper,  which  will  be 
greatly  expanded  to  include  all  news 
ervicf  .^  of  the  two  papers,  many  of 
the  comics  and  columns,  will  publish 
a  Sunday  edition.  Heretofore,  the  Star 
has  been  a  daily  only,  with  no  Sun¬ 
day  edition. 

The  Star-Journal  news  services  will 
mclude  Associated  Press,  United  Press, 
httemational  News  Service  and  the 
New  York  News-Chicago  Tribune 
Vcial  news  service. 

The  new  Star- Journal  will  be  pub- 
ished  in  the  Star’s  plant,  which  was 
'^ntly  enlarged  by  the  construction 
)f  a  new  press  room  and  installation 
J  nine  additional  press  units  and  new 
tcreotype  equipment. 

Cowles'  Statement 
Announcement  of  the  consolidation 
*as  made  by  John  Cowles,  president 
'f  the  Minneapolis  Star  Company,  and 
Carl  W.  Jones,  president  of  the  Jour- 
sl  Printing  Company,  in  today’s  is- 
of  the  Star-Journal,  first  to  be 
printed  under  the  consolidation. 

Mr.  Cowles  issued  the  following 
iatement: 

“^e  combination  of  the  Minnea- 
^lis  Journal  and  the  Minneapolis 
Star,  with  a  fusing  of  all  the  facili- 
jhes  that  each  publication  has  sepa- 
jfately  enjoyed  in  the  post,  gives  us, 
believe,  an  opportunity  to  pro¬ 
ds  the  p>eople  of  Minneapjolu  c-nd 
‘S  Northwest  with  what  we  hopie  will 
fcome  one  of  the  finest  popers  in 
"erica. 

“The  character,  the  prestige  and  the 


G.  W.  Ronald,  Journal  Business  Manager, 
Named  to  Same  Post  on  Combined  Papers  . . . 
Many  Journal  Employes  Token  Over  in  Deal 


traditions  that  the  Journal  has  de¬ 
veloped  over  the  last  60  years  will, 
we  hope,  live  on  stronger  than  ever 
in  the  new  Star-Journal. 

*‘To  Carl  W.  Jones,  who  has  served 
his  community  so  well  as  publisher 
of  the  Journal,  and  his  able  associates, 
we  express  the  gratitude  of  Minnea¬ 
polis  and  the  Northwest  for  their  long 
public  service  in  their  conduct  of  the 
Journal. 

“The  Star-Journal  will  have  only 
one  aim — to  serve  its  readers  with  a 
clean,  fair,  reliable,  constructive  news¬ 
paper  which  will  deserve  the  support 
of  the  community.” 

Carl  Jones'  Statement 

Mr.  Jones’  statement  which  appeared 
in  the  combined  paper  and  was  posted 
on  the  Journal  bulletin  board,  was 
the  first  notice  of  suspension  to  Jour¬ 
nal  employes. 

“The  Minneapolis  Star  has  pur¬ 
chased  the  Minneapolis  Journal  and 
the  two  newspopors  will  be  combined 
and  published  henceforth  at  the  Star 
plant.  ? 

“The  loyal  support  of  its  public  for 
more  than  60  years  and  the  loyal  sup¬ 
port  of  the  staff,  many  of  whom  have 
given  a  lifetime  of  service  to  The 
Journal,  warrant  a  statement  from 
the  former  owners  of  the  reasons  for 
selling  the  property. 

“The  Minneapolis  Journal  was  en¬ 
joying  at  the  present  time  an  all-time 
peak  in  daily  circulation  and  its  ad¬ 
vertising  patronage  has  suffered  only 
the  natural  shrinkage  of  the  recession. 

“However,  there  have  been  too 
many  newspapers  in  Minneapolis  to 
support  a  healthy  constructive  growth 
of  any  one  of  them.  The  changing 
times  have  brought  revolutionary 
methods  in  mechanical  equipment, 
news  and  picture  gathering,  handling 
of  personnel  and  taxes,  which  required 
ever  increasing  resources. 

Fair  Offer  of  Purchase 

“Because  the  majority  of  the  stock¬ 
holders  of  the  Journal  were  not  en¬ 
gaged  in  op>erating  the  Journal,  it 
seemed  wise  to  the  respective  man¬ 
agements  that  one  ownership  could 
more  effectively  meet  the  exigencies 
referred  to.  Mr.  John  Cowles  and  his 
associates,  desiring  to  further  the  use¬ 
fulness  of  the  Minneapolis  press,  made 
a  fair  offer  of  purchase  which  was  ac¬ 
cepted  by  the  Journal. 

“Words  fail  to  express  our  feelings 


in  disbanding  an  organization  that  has 
worked  side  by  side  these  many  years. 
Many  of  them  will  soon  be  serving  on 
the  consolidated  newsp>ap)er,  others 
will  find  service  elsewhere,  we  hopje 
in  the  field  of  journalism  where  their 
service  will  be  of  maximum  value. 
The  Journal  is  working  out  generous 
severance  p>ay  for  its  regular  em¬ 
ployees. 

“We  extend  our  heartiest  congratu¬ 
lations  to  the  new  owners  for  this  en¬ 
larged  opportunity  for  usefulness.” 

In  the  consolidation,  the  Star  ac¬ 
quired  all  property  of  the  Journal 
Printing  Company,  except  the  real 
estate  which  consists  mainly  of  the 
Journal  plant.  The  Star- Journal  will 
continue  the  Star’s  policy  of  not  ac¬ 
cepting  liquor  advertising,  it  was 
stated. 

Contract  Will  Be  Fulfilled 

In  an  apponded  note  to  his  bulle¬ 
tin  board  annoxincement,  Mr.  Jones 
said:  “The  Guild  contract  regarding 
severance  pay  will  be  carried  out, 
and  checks  will  be  ready  by  the  end 
of  the  week,  or  earlier,  if  possible.” 

Severance  pay  was  announced  as 
follows: 

All  journeymen  who  have  worked 
150  days  or  more  during  the  past  year 
— two  weeks’  pay  at  the  time  scale, 
or  $100  whichever  is  greater. 

All  journeymen  who  have  worked 
less  than  150  days  during  the  pa.st 
year — two  weeks’  pay  at  the  time 
scale,  based  upon  the  average  number 
of  days  per  week  worked,  or  $50, 
whichever  is  greater. 

All  apprentices,  copyholders  and 
office  boys  who  have  worked  150  days 
or  more  during  the  past  year — two 
weeks’  pay  or  $75,  whichever  is 
greater. 

All  apprentices,  copyholders  and 
office  boys  who  have  worked  less  than 
150  days  during  the  past  year — two 
weeks’  pay  based  upwn  the  average 
number  of  days  p)er  week  worked,  or 
$50,  whichever  is  greater. 

All  other  employes  in  Minneapx)lis 
who  are  not  offered  positions  with 
the  consolidated  company,  or  are  not 
in  the  employ  of  the  consolidated 
company,  on  Sept.  1,  1939 — one  week’s 
pay  for  each  30  weeks  period,  or 
major  fraction  thereof,  of  continuous 
service  up  to  a  maximum  of  15  weeks. 


IS  TELEVISION  A  THREAT  TO  NEWSPAPER 
REVENUES? 

Next  week  EDITOR  &  PUBLISHER  will  present  the  first  of  two  articles 
analyzing  the  possible  effect  of  television  upon  newspaper  advertising;  the 
present  status  of  television  as  regards  possible  number  of  stations,  licenses 
issued  or  applied  for;  reception  area;  future  cost  of  receiving  sets,  etc.  In 
addition,  the  articles  will  tell  the  probable  cost  of  equipping  a  I  K.W.  television 
station,  yearly  cost  of  operation,  and  probable  sale  price  per  hour  of  television 
time.  Written  by  a  radio  expert,  the  articles  will  do  much  to  clarify  a  question 
which  is  highly  important  in  the  minds  of  many  newspaper  publishers. 


The  Journal,  founded  in  1878.  at¬ 
tained  great  development  under  the 
management  of  the  late  Hirschel  V. 
Jones,  father  of  Carl.  Mose  and  Jef¬ 
ferson  Jones,  all  of  whom  were  con¬ 
nected  with  the  Journal  in  executive 
capacities.  Hirschel  Jones  purchased 
the  Journal  and  became  its  publisher 
in  1908.  He  died  in  1928  and  Carl 
Jones  becanae  publisher. 

The  Star  was  established  in  1920. 
The  business  and  property  were  pur¬ 
chased  in  1924  by  the  late  A.  B.  Friz¬ 
zell  and  John  Thompson,  present  pub¬ 
lisher. 

In  1935,  the  Star  was  purchased  by 
Mr.  Cowles  and  his  associates  who 
also  own  the  Des  Moines  Register  and 
Tribune  and  Look  magazine. 

Consolidation  of  the  Star  and  Jour¬ 
nal  leaves  Mirmeapolis  with  two  after¬ 
noon  newspapers,  the  other  being  the 
Tribune,  which  also  publishes  morn¬ 
ing  and  Sunday. 

The  combination  is  the  second  major 
change  in  Twin  Cities  newspaper  pub¬ 
lishing  within  a  period  of  14  months. 
The  St.  Paul  Daily  News  suspended 
publication  April  30,  1938,  in  a  re¬ 
organization  by  the  Ridder  interests 
which  also  own  the  St.  Paul  Pioneer- 
Press  eind  Dispatch. 

Announcement  of  the  Minneapolis 
consolidation  was  made  to  executives 
and  editors  at  6  p.m.,  July  31.  From 
that  hour  on,  editorial  and  mechanical 
departments  worked  to  combine  the 
two  papers’  facilities  in  time  for  the 
first  edition  of  the  Star-Journal,  at 
11:30  a.m.,  today.  Today’s  issues  ap¬ 
peared  with  logotypes  of  both  pai)ers 
across  Page  One.  Inside  logs  were 
combined  to  read  Minneapolis  Star- 
Journal. 

The  Journal  had  a  circulation  of 
135,000  and  the  Star  155,000,  which 
Mr.  Cowles  estimates  will  stand  at 
about  255,000  for  the  combined  pap>ers 
when  duplications  are  eliminated. 

Sons  of  Gardner  Cowles,  successful 
middle-aged  Algona,  la.,  banker  who 
deserted  his  county  seat  bank  in  rich 
corn-growing  northwestern  Iowa  to 
buy  the  Des  Moines  Register  in  1903, 
the  Cowles  brothers,  John,  and  Gard¬ 
ner,  Jr.,  have  made  an  indelible  mark 
on  mid-Western  journalism  since  the 
days  when  they  left  Harvard. 

The  elder,  John,  40,  joined  the 
paper,  now  the  Register  &  Tribune, 
in  1920,  and  has  followed  his  father’s 
bent,  now  being  associate  publisher. 
Gardner,  Jr.,  36,  joined  the  organiza¬ 
tion  in  1925  and  has  since  moved  up 
to  the  executive  editorship. 

Both  attended  Philips  Exeter  Acad¬ 
emy,  Exeter,  N.  H.,  John  graduating 
in  1917  and  Gardner  in  1921.  John  was 
graduated  from  Harvard  in  1920,  hav¬ 
ing  completed  four  years  work  in 
three.  Gardner  was  graduated  from 
the  same  university  in  1925. 

Since  their  graduation  from  college 
the  brothers  have  been  continuously 
connected  with  the  Register  &  Trib¬ 
une. 

John  also  is  vice-president  of  Look 
magazine,  a  Cowles  publication,  and 
is  a  vice-president  of  the  Iowa  Broad¬ 
casting  Company. 

Starting  as  a  reporter,  Gardner  suc¬ 
cessively  filled  the  positions  of  com¬ 
mercial  editor,  city  editor  of  the 
Register,  assistant  managing  editor 
of  the  Register  &  Tribvme,  and  in  1923 
he  was  made  managing  editor.  Both 
are  substantial  stockholders  in  the 
Register  &  Tribune  Company. 


EDITOR 


P  U  B  L  I-S  H  E  R 


EDITOR  &  PUBLISHER 
CALENDAR 

AuKu^^t  17-19  —  Theta  Sigma 
Phi  national  convention.  North¬ 
western  University,  Evanston, 
Ill. 

.Aiijiii^t  1 9-26  —  International 
Tj’pographical  Union.  83d  an¬ 
nual  convention.  Fort  Worth, 
Texas. 

.4ii^ii!^t  2.3  —  Georgia  Press 
Ass’n.,  annual  meeting,  Calhoun. 

.4ugti>t  Sl-Sepicmbcr  5 — 
Sigma  Delta  Chi  convention,  San 
Francisco,  Palo  Alto,  Los  An¬ 
geles. 


Buffalo  Times  Suspends  u.s.HasNo 

•y  .4uKU!;t  17-19  —  Theta  Sigma  I3US11T©SS  IIT 

JL  ^#CL]rS  western  University,  Evanston,  European  Wars 

Gaines  and  Lyon  Took  Over  Control  from  T^^^ShJctf  UniotTsf 

„  . .  ,  nud  convention.  Fort  Worth,  No  Beneficial  Results 

Scnpps-Howard  in  1938  .  .  .  Plant  for  Texas.  from  Participation 

.4ii^iist  2.3  —  Georgia  Press 

Sale  •  •  •  Employes  Seek  to  Reopen  Ass’n.,  annual  meeting,  Calhoun.  Notre  Dame.  Ind.,  July  29 — Partici- 

.4ugti>t  Sl-Sepicmbcr  5—  pation  by  the  United  States  in  Euro- 
BUFFALO.  N.  Y.,  July  31— Suspen-  and  AFL  unions  in  the  Buffalo  area.  Sigma  Delta  Chi  convention,  San  squabbles,  either  economic  or 

sion  of  publication  of  the  Bu^dlo  According  to  Mr.  Mullany,  a  ma-  Francisco,  Palo  Alto,  Los  An-  - military  can 

Times  last  Sunday  left  the  city  with  jority  of  the  editorial  workers  have  geles.  never  have  any 

. _ _  already  pledged  their  severance  pay  —  -  permanent,  bene- 

-  ^  hcial  results 

Colonel  Rober 
R.  McCormick, 
publisher  of  the 
Chicago  Tribune, 
said  here  to¬ 
night. 

Moreover,  such 
interest  in  for¬ 
eign  misunder- 

I  1 '  I  j.  t  1  w— —  1— —  —  standings 

ment  are  for  ^le.  Times  was  the  re- vitalizing  of  the  Col.  R.  R.  McCormick  is  bound  to  be 

I _ _ 1 AA  I  Editor  Lyon  is  remaining  in  Buffalo  legitimate  theatre  in  Buffalo.  Pledges  expensive  “for 

to  assist  Maurice  Levy,  representa-  of  local  support  were  obtained,  and  us,”  he  told  his  large  audience,  com- 

George  H.  Lyon  Earl  J.  Gaines  five  of  the  Scripps-Howard  general  the  American  Theatre  Convention  in  posed  of  University  of  Notre  Dams 

management,  in  clearing  up  details  New  York  City  was  stormed  with  summer  school  students  and  a  large 

one  evening  newspaf^r,  the  Evening  connected  with  the  suspension.  After  700  copies  of  a  special  edition  of  the  group  of  newspapermen  and  othen 

News,  and  one  morning  and  Sunday  a  brief  vacation,  Mr.  Lyon  will  re-  Times.  In  the  season  that  followed,  who  came  from  all  sections  of  north- 

newspaper,  the  Courier-Expre^.  turn  to  the  Scripps-Howard  organi-  20  of  the  21  Broadway  productions  ern  Indiana  and  southern  Michigan  tc 

Control  of  the  Tim«,  owned  by  jmtion.  He  came  to  Buffalo  in  1933  that  were  staged  in  Buffalo  were  a  hear  him  discuss  “Europe  from  Afar." 

Scripps-Howard,  for  the  past  year  from  the  New  York  World-Telegram,  financial  success.  Reviewed  Background 

has  been  in  the  hands  of  George  H.  where  he  was  city  editor.  Uo  a  c  a  i.-  1  ■ 

Lyon,  editor,  and  Earl  J.  Gaines,  Mr.  Gaines  is  to  become  local  ad  ^  "  f  °  As  a  p^face  to  his  conclusion  tha; 

Kiicinocc  manacjpr  midst  of  a  Campaign  for  the  United  States  has  no  busmess 

business  manager.  manager  of  the  Pittsburgh  Press  beautification  of  Buffalo’s  waterfront,  meddling  in  Eurooean  wars,  he  re- 

ScrioDS-Howard  bought  the  proper-  where  he  was  located  before  coming  •  j  au  u  1  -  ,  ”, 

^  to  Rnffaln  in  iQa?  WaltnrRranri  suppoi^ng  Ae  pro^am  of  the  Holhng  Viewed  the  background  of  the  pres- 


on  the  contingency  that  a  Mtisfac-  Holling,  as  mayor  of  Buffalo  in  1937. 
tory  plan  for  resuming  operations  can  The  Times  achieved  a  reputation 
be  worked  out.  It  appeared  that  only  for  the  excellence  of  its  photography 
a  very  few  of  the  former  employes  of  under  the  direction  of  Mr.  Lyon,  a 
the  Times  would  be  absorbed  by  the  photographer  himself  at  one  time  in 


two  remaining  Buffalo  newspapers. 

Plant  for  Sale 


his  career,  and  of  J.  Winton  Lemen, 
chief  photographer.  The  Times  pio- 


Scripps-Howard  will  continue  to  neered  also  in  candid  camera  work 


operate  its  color  press  in  Buffalo,  it 
was  said.  The  Times  plant  and  equip¬ 
ment  are  for  sale. 


Times  Campaigns 

Another  accomplishment  of  the 
Times  was  the  re-vitalizing  of  the  Col.  R.  R.  McCormick 


George  H.  Lyon 


Earl  J.  Gaines 


Editor  Lyon  is  remaining  in  Buffalo  legitimate  theatre  in  Buffalo.  Pledges 
to  assist  Maurice  Levy,  representa-  of  local  support  were  obtained,  and 


Scripps-Howard,  for  the  past  year  from  the  New  York  World-Telegram,  financial 
has  been  in  the  hands  of  George  H.  where  he  was  city  editor.  a*  ai-„ 


Lyon,  editor,  and  Earl  J.  Gaines, 
business  manager. 

Scripps-Howard  bought  the  proper- 


Mr.  Gaines  is  to  become  local  ad 


where  he  was  located  before  coming 


tv  in  1929  from  the  late  Norman  E.  to  Buffalo  in  1937.  Walter  Brand,  '  oacxgrouna  01  me  pr«- 

ly  in  iiuin  me  c  -J  .  administration  and  the  Buffalo  City  ent  situation  abroad  for  centuries  past 

Mack,  who  launched  the  Si^day  present  local  manager,  will  be  m  planning  Association.  showing  how  the  racial  and  langLge I 

Times  in  1879  and  the  Evening  Times  charge  of  department  store  classifi-  -  r  al  m-  -n  u  •  ^  u  u 

1883  cation.  suspension  of  the  Times  will  barriers  have  been  causes  of  frictioi| 


.  ,  „  ,  .  -  j-a  f  undoubtedly  have  important  political 

Receive  Severance  Pay  John  P.  Lewis  managing  editor  o  ,.epercussions  in  upstate  and  western 

Approximately  60  editorial  workers  the  "nmes,  will  take  up  a  managenal  York.  From  the  time  when  Mr. 

received  severance  pay  Wednesday,  Post  m  the  Cleveland  office  of  NEA  ^a^k  announced  his  support  of  Gro¬ 
in  accordance  with  the  contract  of  next  week.  Cleveland,  one-time  mayor  of 

the  Times  unit  of  the  Newspaper  Decline  in  Volnme  Buffalo,  for  the  presidency  in  1884, 

Guild.  The  Times  was  the  only  Buf-  Although  no  official  reason  was  the  paper  was  staunchlv  Democratic. 


undoubtedly  have  important  political  and  hatred  since  the  days  of  thf 
repercussions  in  upstate  and  western  Roman  Empire.  He  indicated  ho» 
New  York.  From  the  time  when  Mr.  futile  is  any  attempt  to  end  tht 
Mack  announced  his  support  of  Gro-  hatred  with  one  war  on  a  continoi: 
ver  Cleveland,  one-time  mayor  of  where  warfare  has  been  a  safety  valve 
Buffalo,  for  the  presidency  in  1884,  since  the  beginning  of  history. 


Guild.  The  Times  was  the  only  Buf-  Although  no  official  reason  was  the  paper  was  staunchly  Democratic.  “Let  us  look  at  Europe  today.  There 
falo  newspaper  that  had  a  guild  con-  given  for  the  decision  to  close,  the  It  continued  this  policy  .under  Scripps-  is  the  German  Empire,  formed  of  a 
tract.  almost  imbroken  decline  in  the  news-  Howard  management,  although  nom-  union  of  the  empire  of  Bismark  wit 


The  contract  provided  for  payment  paper’s  advertising  volume  and  cir- 
of  two  weeks’  salary  for  the  first  year  culation  since  1929  was  patently  the 
of  service  and  one  week’s  salary  for  cause  of  the  collapse. 


inally  independent. 

Newt  Statement 


that  of  Hapsburg  Austria.  The  onl;| 
racial  discord  in  the  empire  is  fur-1 


of  service  and  one  week  s  salary  for  cause  of  the  collapse.  In  a  statement  issued  the  day  after  nished  by  the  Czechs  who  are 

each  aditional  year’s  service,  ^ploy-  jyjj.  announcement  of  the  Times’  dis-  numerous  enough  to  be  of  politico 

ment  on  other  &ri^s-Howard  news-  J929,  Audit  Bureau  of  Circulation  fig-  continuance.  Edward  H.  Butler,  edi-  miliary  consequence.  With  Ge: 


papers  was  included. 


ures  showed  a  daily  circulation  of  tor  and  publisher  of  the  Buffalo  Even- 


In  addition  to  severance  pay  for  109,084  and  a  Sunday  circulation  of  ing  News,  declared: 
editorial  workers  under  guild  con-  206,787.  Last  October,  the  correspond-  “It  will  be  our  obligation  ever  to 

tract,  all  workers  in  mechanical  de-  ing  figures,  taken  from  a  statement  to  remain  alert  to  the  greater  responsi-  „„  j  a  u  au  n  t  - 

partments  received  two  weeks  sever-  the  Postoffice  Department,  were  61,085  bility  of  presenting  a  fair  and  accu-  ^PPO^ed  to  them  are  the  Bal¬ 
ance  pay.  All  other  employes  busi-  to  70,945.  rate  news  report,  and  to  give  those 
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cur  own.” 

Never  Had  Peace 

Col.  McCormick  then  pointed  o 
that  Europe  has  never  been  able 
stay  at  peace  under  any  of  the  fon" 
of  government,  nor  in  any  of 
stages  of  intellectual  and  econonv 
progress,  because  of  the  fact  that  tk 
economic  boundaries  and  the  ract 
boundaries  do  not  coincide.  ^ 
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ing  of  European  nations  into  a  uni' 
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The  most  that  could  be  accomplb^ 
by  United  States’  intervention  is  wh 
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union  of  our  power  to  strengthen  o 
side  of  a  quarrel — at  our  expense. 

Col.  McCormick’s  address  was  W 
last  of  a  lecture  series.  | 
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Louis  Seltzers  Two  Interests 
Are  His  Job  and  His  Associates 
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Editor-in-Chief  of  Scripps-Howard  Ohio 
Newspapers  Is  Amazing  Success  Story  at  41 
...  27  Years  in  Active  Newspaper  Work 
By  DOUGLAS  MUELLER 
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ASK  NORMAN  SHAW,  city  editor  of 
the  Cleveland  Press  and  one  of  the 
middle  west’s  foremost  newspaper¬ 
men,  about  his  boss,  and  he’ll  tell 
you: 

“A  managing  editor  told  me  to  write 
a  letter  .  .  .  but  Louis  Seltzer  took  me 
in  to  see  the  editor-in-chief  himself, 
and  I  got  the  job.” 

That  pretty  well  sums  up  the  suc¬ 
cess  secret  of  pink-cheeked,  wiry 
little  Louis  B.  Seltzer,  editor-in-chief 
of  the  Scripps-Howard  Newspapers  in 
Ohio  and  himself  one  of  the  most 
amazing  success  stories  in  metropoli¬ 
tan  newspapering. 

Interest  In  Job  and  Associates 
All  through  his  newspaper  career, 
from  the  day  in  1911  when,  a  tousled 
towhead  of  14,  he  collared  the  editor 
of  the  Cleveland  Leader  for  a  job  and 
won  the  precious  position  of  copy  boy 
at  $3.50  a  week,  to  the  day  in  1937 
when  he  was  promoted  from  the  edi¬ 
tor’s  chair  of  the  Press  to  the  editor¬ 
ship  of  the  Ohio  chain,  Louis  B. 
Seltzer  has  taken  a  deep-seated  inter¬ 
est  in  two  things  primarily — the  job 
he’s  doing  and  the  people  working 
with  him. 

That  “with”  is  important;  it’s  a 
part  of  the  story.  People  at  the  Press 
don’t  work  “for”  him;  it’s  “with”  him. 
Everyone  at  the  Press  knows  him  as 
“Louie,”  from  the  office  boys  on  up. 
And  few  of  them,  by  their  own  de¬ 
claration,  wouldn’t  go  —  or  haven’t 
gone — to  hell  and  back  for  him. 

And  what’s  the  reason  for  this  un¬ 
derstanding — this  love  that  Press 
writers  carry  for  their  “little  white 
father?” 

Dapper  Louis  Seltzer  is  one  of  the 
boys  who  rose  from  the  ranks.  When 
Press  people  get  together  to  talk  shop, 
any  resentment  they  may  have  is  di¬ 
rected  at  the  high  offices  in  New 
York.  Whenever  a  move  has  been 
made  that  the  staff  doesn’t  like,  it’s 
always  the  high,  unseen  editors  who 
are  to  blame — never  “our  Louie.” 

9iiit  School  to  Holp  Family 
He  tells  about  the  gloomy  day  in 
1910  when  he  stumbled  down  the 
steps  into  the  basement  lavatory  of 
Denison  school  on  Cleveland’s  West 
side  to  sob  his  heart  out  because  he 
had  to  quit  school  to  help  his  family, 
with  graduation  only  two  weeks  off. 
He  never  had  any  further  formal 
schooling,  yet  he  has  in  his  stable  of 
writers  Phi  Beta  Kappas  and  college 
professors.  Even  his  head  office  boy 
is  college-trained  and  an  ex-editor. 

They  respect  him;  he  has  educated 
himself  with  a  keen,  alert  mind  that 
strikes  at  the  heart  of  things;  and 
while  he  sits  easily  on  the  swivel 
chair  in  his  deep-carpeted  office,  while 
ho  no  longer  squirms  in  a  white  tie, 
he  feels  much  more  at  home  in  the 
rush  of  the  Press’s  city  room,  match¬ 
ing  stories  with  the  news  editor  or  one 
of  the  copy  boys,  punching  his  rep>ort- 
ers  and  sportswriters  playfully  in  the 
ribs,  or  sitting  with  his  feet  on  the 
managing  editor’s  desk,  going  over 
the  problems  of  that  “hot  corner” 
with  Virgil  Reppeto,  who  holds  the 
job. 

But  confidence  in  Louis  B.  Seltzer 


is  not  restricted  to  the  125  editorial 
workers  at  the  Press.  He  is  King  of 
more  than  his  own  little  circle;  he  en¬ 
joys  the  complete  confidence  of  the 
biggest  men  in  Cleveland  and  Ohio, 
yet  he  can  still  number  many  non¬ 
white-collar  workers  among  his 
friends. 

28  Years'  Service 

He  has  built  up  that  reputation  not 
by  his  club  memberships  and  after- 
dinner  speeches — although  he  is  a 


Louis  B.  Seltzer 

member  of  six  Cleveland  clubs  and  is 
in  demand  as  a  speaker — but  by  a 
record  of  28  years  of  active  news- 
papering,  more  than  10  of  them  as 
editor  of  the  Press.  He  is  imdoubt- 
edly  one  of  the  best-known,  most 
respected  men  in  Ohio  journalism. 

It  is  a  reputation  of  honesty.  As 
political  editor,  as  city  editor,  as  asso¬ 
ciate  editor,  his  writings  never  sacri¬ 
ficed  accuracy  for  punch  or  effect. 
And  he  has  made  it  a  point  never  to 
violate  a  confidence. 

Under  his  leadership,  the  Press  has 
developed  into  a  lively,  well-balanced 
newspaper  with  a  surprise  in  every 
edition.  One  day  someone  asked  Mr. 
Seltzer  what  he  thought  was  the 
reason  for  the  press’s  big  daily  cir¬ 
culation. 

“Well,  I’ll  tell  you,”  he  said.  “I 
think  it’s  because  when  they  open  a 
copy  of  the  Press  they  just  never 
know  what  in  hell  they’ll  find.” 

He  says  truthfully,  though  a  bit 
modestly,  that  any  success  he  has  en¬ 
joyed  in  newspaper  work  has  been 
won  through  his  ability  not  1o  do  the 
job,  but  to  choose  people  who  can  best 
do  it.  He  has  hired  many  people  who 
have  gone  on  to  higher  jobs,  some  of 
them  in  executive  positions  in  the 
Scripps-Howard  chain. 

Frefh  Viewpoint 

His  viewpoint  is  as  fresh  and  youth¬ 
ful  as  his  appearance.  He  looks  con¬ 
stantly  forward;  plans  tomorrow’s  and 
next  week’s  papers;  envisions  and 
plans  the  “newspaper  of  the  future” 
constantly,  always  fitting  the  Press  and 


his  other  Ohio  Scripps  papers  into  the 
picture. 

Speaking  before  a  symposium  of  the  < 
American  Association  of  Advertising 
Agencies  in  New  York  City  late  this 
spring,  he  made  some  prophecies  on 
tomorrow’s  paper. 

“It  will  be,”  he  said,  “warmer,  more 
human,  more  interesting,  and  more 
valuable  to  its  community.”  Com¬ 
parison  of  today’s  issues  of  the  Press 
with  those  of  a  few  years  ago  reveals 
how  this  plan  has  been  well-injected 
in  Mr.  Seltzer’s  own  proving  grounds. 

In  industrial,  cosmopolitan  Cleve¬ 
land,  the  Press  aims  at  every  reader 
group.  Its  columns  feature  news  of 
Golden  Wedding  anniversaries,  and 
once  a  year  the  paper  fetes  the  city’s 
Golden  Wedding  couples  at  a  party 
given  especially  in  their  honor. 

Caters  to  Nationalities 
It  caters  to  the  nationality  groups, 
or  which  there  are  many,  with  its 
“Round  the  World  in  Cleveland,”  a 
daily  column.  Each  year,  in  addition, 
the  Press  sends  abroad  to  the  “home¬ 
land”  its  nationalities  editor,  Theo¬ 
dore  Andrica,  who  makes  contacts 
with  relatives  of  Clevelanders  and 
takes  color  motion  pictures  which  are 
later  shown  to  nationality  meetings, 
church  and  school  groups. 

The  Press  almost  never  turns  down 
a  request  for  an  appeal,  through  its 
columns,  for  a  missing  boy  to  “come 
home,  all’s  forgiven.”  It  helps  worthy 
poverty-stricken  families;  even  prints 
appeals  for  blood  donors  for  those  who 
cannot  afford  professional  blood  dona¬ 
tions.  Journalism  classes  from  col¬ 
leges  and  high  schools  are  welcomed 
and  shown  through  the  Press’s  plant. 

Mr.  Seltzer  believes  that  such  serv¬ 
ices,  which  readers  don’t  expect  and 
which  the  paper  is  under  no  obliga¬ 
tion  to  perform,  bear  out  the  “warmer, 
more  human”  trend  in  his  draft  for 
The  Modern  Newspaper. 

Human  Touch  of  Fopor 
As  a  result,  the  elderly  Cleveland¬ 
ers,  the  nationality  groups,  the  jour¬ 
nalism  classes — and  countless  other 
groups  the  Press  helps  directly  or  in¬ 
directly — all  feel  that  it  is  “their  own” 
paper. 

This  human  touch,  Mr.  Seltzer  feels, 
is  becoming  a  lost  art  in  the  evolution 
of  the  newspaper  into  the  big,  many- 
edition  paper  of  today.  “The  progress 
from  the  village  weekly  to  the  mod¬ 
em  newspaper  with  its  12,  14,  or  16 
editions  a  day  has  caused  something 
of  the  ‘human  side’  of  newspaper  edit¬ 
ing  to  be  sacrificed,”  he  says. 

“The  village  weekly’s  editor  was  a 
man  who  understood  his  people, 
sympathized  with  their  problems, 
and  helped  to  direct  the  community. 
He  was  always  out  talking  with  his 
people,  and — primarily — listening  ■  to 
them. 

“But  when  we  get  into  bustling, 
modern  newspaper-making,”  he  says, 
“we  don’t  always  trouble  ourselves  to 
go  out  among  the  {leople.” 

That’s  the  reason  Mr.  Seltzer  sees 
that  the  Press  performs  little  extra 
duties  that  he  thinks  are  a  big-city 
papers’  adaptation  of  the  village  edi¬ 


tor’s  “going  out  among  the  people.” 

But  in  spite  of  the  friendly  spirit 
that  garnishes  the  Press’s  contacts 
with  a  friendly  public,  Mr.  Seltzer 
nevertheless  realizes  that  the  back¬ 
bone  of  the  business  is  “get  the  truth; 
print  it  quickly.”  Truth  is  stressed 
in  the  way  news  is  handled  under  his 
supervision. 

“Getting  the  truth  and  printing  it  as 
quickly  as  possible  is,  of  course,  the 
paper’s  primary  obligation,”  he  says. 
“TTiat  sounds  simple,  but  it  isn’t.  We 
can’t  exceed  facts  and  we  can’t  color 
them.  If  we  have  comments  to  make, 
we  must  keep  them  on  the  editorial 
page. 

“Readers  are  quick  to  detect  any 
effort  to  alter  or  adulterate  facts.  Any 
time  this  is  done,  it  leads  to  the 
destruction  of  confidence  of  the  reader 
in  the  newspaper. 

Confidence  Depends  on  Truth 
“If  and  when  a  newspaper  does 
not  print  the  truth,  or  when  it  shades 
the  truth,  it  loses  reader-confidence, 
and,  eventually,  destroys  itself.” 

He  believes  that  no  newspaper  is 
justified  in  coloring  the  facts  to  fit  a 
viewpoint  held  by  an  individual  or  a 
group,  or  in  accordance  with  any 
policy.  Therein,  he  believes,  lies  one 
of  the  reasons  for  the  freedom  of  the 
American  press. 

“Freedom  of  the  press  in  this  coun¬ 
try,”  Mr.  Seltzer  says,  “is  due,  in  good 
part,  to  the  fact  that  most  papers  are 
operated  on  the  business  principle  of 
using  profits  to  make  the  paper  per¬ 
petuate  itself. 

“This,  of  course,  is  in  contrast  with 
newspapers  in  other  countries  which 
are  operated  at  a  loss  by  some  person 
01’  group  willing  to  pay  such  losses 
in  order  to  publicize  a  viewpoint  or 
program.” 

Gradual  Metamorphosis 

Mr.  Seltzer  believes  that,  for  the 
most  part,  most  papers  today  are  do¬ 
ing  the  same  things,  in  much  the 
same  way,  that  their  predecessors  of 
a  half  century  ago  did.  So  fresh,  new 
ideas  are  constantly  being  tried  and 
added  to  the  Press.  The  meta¬ 
morphosis  is  gradual,  of  course,  for 
Mr.  Seltzer  realizes  that  too  sudden  a 
change  bewilders  the  reader. 

A  few  months  ago  the  Press 
changed  its  headline  type  from  a  style 
which  it  it  had  used  for  many  years. 
Mr.  Seltzer  was  curious  about  the 
public  reaction.  So  day  and  night 
telephone  operators  were  ordered  to 
keep  close  check  on  the  number  and 
nature  of  calls  from  people  protesting 
or  commenting  on  the  change. 

A  day  or  two  later  there  appeared 
on  Page  One  a  little  note  telling  read¬ 
ers  that  the  change  was  for  the  bet¬ 
ter;  that,  by  test,  the  heads  were  more 
easily  read;  and  asking  readers  to 
“bear  with  us,  and  we’re  sure  you’ll 
soon  agree.” 

■ollevos  In  Ckango 
Such  are  the  concessions  made  to 
public  taste.  But  to  offset,  Mr.  Seltzer 
strives  always  to  pull  the  paper 
through  the  evolution  he  believes 
must  and  should  come. 

“We  must  change,”  he  says.  “Even 
as  the  surgeon  has  been  compelled  to 
shear  away  traditional  inhibitions, 
which,  originating  in  a  day  when  little 
was  known  about  anatomy,  interfered 
seriously  with  his  business  of  saving 
lives,  the  newspaper  of  today  must 
abandon  traditions  which  knot  it  to 
an  outmoded  past.” 

He  believes  that  there  will  be  a  re¬ 
surgence  of  the  personal  journalism 
of  yesterday,  with  its  emphasis  on 
what  the  other  person  is  doing  and 
thinking.  He  emphasizes  that,  basic¬ 
ally,  human  nature  has  not  changed, 
but  that  people  have  changed  cir¬ 
cumstances  of  life. 

“Man’s  change  within  himself  is 

(Continued  on  page  23) 
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Liggett's  Widow  S  g:  I.  M.  Patterson 

#  672.11  verdict  last  May.  As  for  Co-  m  n  a 

JCQIS  EiClltOr  Oi  lodny,  the  $25,000  verdict  still  stands,  1  UmS  Il©pOrt©r 

*  according  to  Mr.  Forkosch. 

The  Daily  Worker  .."I  On  War  Threat 

Hathaway  Taken  han.  Bed  “'obuS' hr“ereU‘’r‘£il'“  Chances  10  .o  1  Against 

For  Failure  to  Pay  The  publishing  company,  Hathaway  Conflict  Before  Fall, 

S2  600  Libel  Verdict  Colodny  are  under  indictment  in  Hg  Cables  to  N.  Y.  News 

'  Manhattan  for  criminal  libel  on 

Clarence  A.  Hathaway,  editor  of  charges  brought  by  Mrs.  Liggett.  As  Joseph  M.  Patterson,  president  of 
the  New  York  Daily  Worker,  was  ar-  this  charge  in  New  York  is  a  mis-  tlie  New  York  Daily  News,  who  occa- 

rested  at  his  home  in  Brooklyn  Aug.  demeanor,  the  firm  faces  a  maximum  sionally  turns  reporter  on  a  story  he 


J.  M.  Patterson 


On  War  Threat 

Chances  10  to  1  Against 
Conflict  Before  Fall, 

He  Cables  to  N.  Y.  News 


2  for  failure  to 
pay  a  $2,672.11 
libel  judgment 
obtained  by  Mrs. 

Edith  Liggett, 
widow  of  Walter 
W.  Liggett,  edi¬ 
tor  of  the  Mid- 
West  American, 

Minneapolis,  who 
was  slain  by 
gunmen  near  his 
home  in  Decem¬ 
ber,  1935. 

Hathaway,  who  C.  A.  Hathaway 
was  asleep  when 

Mrs.  Liggett’s  attorney  and  a  deputy 
sheriff  entered  his  apartment  with  a 
warrant  at  8  a.m..  dressed  immediately 
and  was  taken  to  a  cell  in  Kings 
County  Jail.  Brooklyn. 

Faces  60  Days  in  Jail 


and  the  individual  defendants  are 
subject  to  a  maximum  penalty  of 

three  years  imprisonment  if  found 
guilty. 

■ 

Daili©s  Add©d 

By  AP,  Acm© 

f- '  ^'^4 

Wir©d  Photos 

Nashville  Tennessean, 
Banner,  and  Texas  Papers 
Being  Serviced 


likes,  did  so 
again  on  his  cur¬ 
rent  trip  to  Eu¬ 
rope  with  his 
bride  of  a  year. 
Miss  Mary  King, 
woman’s  editor 
of  the  N ews. 
Ostensibly  on  a 
month’s  vacation 
in  England,  Mr. 
Patterson  d  e  - 
cided  to  investi¬ 
gate  personally 
J.  M.  Patterson  the  German  war 
threat  and  Aug. 
1.  in  his  first  signed  article  ever  carried 
in  the  News,  his  900-word  cable  from 
The  Hague  under  July  31  dateline 


warrant  at  8  a  m.,  dressed  immediately  wjth  the  throwing  of  a  switch  on  nague  unaer  juiy  or  aateiine 

and  was  taken  to  a  cell  in  Kings  a  regular  Wirephoto  machine  in  the  .’ 

County  Jail.  Brooklyn.  Associated  Press  building  in  New  .  ^  nave  just  returns  from  a  10-day 

Faces  60  Days  in  Jail  York,  the  Nashville  Tennessean  and  Germany.  I  think  the  chances 

Thp  Communist  editor  faced  the  Banner  on  July  27  formally  joined  than  10  to  1  against  a  gen- 

The  Commun  st  •  r  co  the  AP'S  twelve-thousand  mile  net  European  war  before  September 

prospect  of  remaining  in  jail  or  60  ^P  S  twelve  thousand  mile  net-  4  5  i  against  war  this  year. 

days  unless  he  obtained  a  county  jail  wofk. 

bond  in  twice  the  amount  of  the  Two  days  later  in  Tyler,  Tex.,  the  Doubts  War  Soon 

judgment  obtained  by  Mrs.  Liggett  Courier-Times-Telegraph  also  opened  “I  motored  from  Berlin  to  Bayreuth 


bond  in  twice  the  amount  of  the  Two  days  later  in  Tyler,  Tex.,  the  Doubts  War  Soon 

judgment  obtained  by  Mrs.  Liggett  Courier-Times-Telegraph  also  opened  “I  motored  from  Berlin  to  Bayreuth 
May  26  in  Kings  County  Supreme  a  switch  on  its  Acme  Telephoto  to  Nuremberg  to  Dresden  to  Eisenach 
Court.  Brooklyn,  for  compensatory  Trans-reiver  and  dramatized  the  to  Cologne  to  the  Dutch  border.  The 
and  punitive  damages  against  the  trend  in  wired  picture  development  reason  I  doubt  war  soon  is  the  condi- 
Comprodaily  Publishing  Co.,  the  Daily  the  last  few  months.  tion  of  the  crops  and  the  condition  of 


Worker,  Hyman  Colodny,  former  busi¬ 
ness  manager  of  the  paper,  and 
Hathaway. 


Cost  Has  Dropped 


tion  of  the  crops  and  the  condition  of 
the  public  works,  particularly  the 
junctions  of  the  big  motor  roads  built 


Tyler  is  the  smallest  city  in  the  since  Hitler  came  to  power.” 


The  Daily  Worker,  which  is  pub-  country  to  enjoy  the  benefits  of  wired  The  publisher’s  story,  which  ap- 
lished  by  the  Comprodaily  Publishing  picture  transmission.  Comparing  this  F>eared  on  page  3  under  a  three-col- 
Co..  had  referred  to  Mrs.  Liggett,  city  with  the  few  biggest  metropoli-  umn  head,  jumped  to  the  page  oppo- 
while  she  was  editing  the  Mid-West-  tan  newspapers  that  could  afford  site  editorial,  occupying  the  full  spare 
em  American  and  writing  articles  wired  pictures  a  few  years  ago  shows  there  with  cuts  and  a  half  page  map, 
concerning  the  assassination  of  her  how  fast  these  services  have  devel-  in  the  traditional  Patterson  manner, 
husband,  as  ‘‘the  widow  of  the  slain  oped.  of  the  system  of  German  roads  built 

publisher  selling  the  corpse  limb  by  Wirephoto  equipment  was  installed  for  military  purposes,  showing  the  in¬ 
limb  to  the  highest  bidder  of  the  in  Nashville  earlier  in  the  week  and  completed  links. 


Minnesota  Republican  party.” 


the  first  pictures  moved  into  Nash-  Mr.  Patterson’s  first-hand  observa- 


series  of  articles  about  her  in  the  ville  on  a  test  July  26.  Inauguration  tions  continued  in  part: 

Daily  Worker  was  involved  in  the  of  service  to  the  Tennessean  and  “What  have  these  roads  or  Auto¬ 
suit.  Banner  brings  to  81  the  number  of  bahnen  to  do  with  war?  Because 

On  a  civil  libel  charge,  it  was  ex-  AP  members  receiving  pictures  over  they  seem  to  have  been  built  pri- 
plained  by  Morris  D.  Forkosch,  Mrs.  the  regular  AP  network.  Ten  other  marily  for  strategic  purposes  to  in- 
Liggett’s  attorney,  body  execution  papers  in  various  parts  of  the  country  crease  the  mobility  of  the  German 
may  be  obtained  if  a  judgment  is  not  fl-so  are  having  installed  Wirephoto  Army  in  a  war  on  two  or  more  fronts, 
paid.  The  defendant  may  be  kept  in  equipment,  and  service  to  these  mem-  they  would  increase  the  value  of  in¬ 
jail  no  longer  than  60  days,  however,  bers  will  begin  soon.  Editor  &  Pub-  terior  lines.  The  war  of  1914-18  as 
and  if  a  county  bail  bond  is  obtained  lisher  learned  at  AP  headquarters,  well  as  the  wars  in  the  eighteenth  cen- 
by  Hathaway  he  may  not  leave  the  AP  this  week  also  added  as  clients  tury  have  convinced  the  German  mil- 
Brooklyn  jurisdiction  while  the  bond  Salt  Lake  City  Tribune  &  Telegram  itar>'  mind  that  the  strategic  value  to 


is  outstanding. 

Must  Stay  in  Brooklyn 

Even  though  he  were  released  on 


while  Acme  added  the  Kansas  City  Germany  of  interior  lines  is  not  only 
Journal.  great,  but  should  be  made  continually 

Tyler’s  Trans-ceiver  was  installed  greater, 
in  the  newspaper  plant  July  28  bring-  Little  Food  to  Spare,  He  Says 


bail.  Hathaway  would  be  compelled  newspaper  plant  July  ^  bring-  Little  Food  to  Spare,  He  Says 

to  remain  in  Brooklyn  until  the  judg-  -  ernes  e  ep  o  c  lents  to  6.  “Judging  from  motor  maps  which 

ment  is  satisfied  or  the  court  rules  ^h^  ^rst  act^l  transmission  was  made  ^^^e  correct  so  far  as  our  use  of 
his  arrest  illegal.  29,  for  the  Sun-  ^^em  went,  about  1,600  miles  of  these 

A  warrant  also  will  be  issued  1  ^  ^rvire  was  intro-  ,oa(js  have  now  been  completed  and 

against  Colodny  if  the  former  busi-  °  ^  ®  special  Potion  j,b(jut  700  miles  will  be  finished  be- 

ness  manager  returns  to  New  York.  Courier-Times-Tele-  f^^^e  the  end  of  the  year,  but  not  in 

According  to  Mr.  Forkosch,  Colodny  •  the  coming  month.  Much  of  the 


has  not  been  in  New  York  for  the 
past  year. 

At  the  time  Mrs.  Liggett  had  her 


20  Papers  Take  Soundphotos 


Soundphotos, 


the  coming  month.  Much  of  the 
milage  not  yet  completed  will  effect 
important  connecting  links  between 


International  completed  sections.” 


second  civil  libel  suit  Justice  Philip  News  Photos’  wired  service,  recently  He  said  the  Germans  look  well 
A.  Brennan  expressed  regret  that  the  taken  as  a  regular  daily  service  nourished  but  there  is  little  food  to 

verdict  was  not  larger  and  termed  the  Toronto  Star  newspaper  ser-  spare.  “I  think,”  Mr.  Patterson  con- 

Daily  Worker’s  attack  on  Mrs.  Lig-  vice.  Exclusive  of  the  Star  papers,  eluded,  “the  Germans  will  get  their 
gett  “an  outrageous,  vile  and  cow-  ^NP  now  has  20  papers  in  this  country  harvests  home  first,  even  if  they  in- 


gett  “an  outrageous,  vile  and  cow-  now  nas  papers  m  tnis  « 

ardly  libel.”  adding  that  “they  should  v-Jiich  take  its  picture  service, 
have  paid  for  it  properly.”  Wide  World  Photos,  which 


tend  to  start  something  later.” 
have  paid  for  it  properly.”  Wide  World  Photos,  which  a  fort-  In  a  second  article  which  appeared 

Damages  of  $25,000  were  originally  night  ago  announced  inauguration  of  Wednesday,  Mr.  Patterson  told  how 
awarded  against  the  Daily  Worker,  a  regular  service  of  cable  photos  di-  for  two  weeks  before  he  went  to 
the  publishing  company,  Hathaway  rect  from  London  into  any  office  Germany  and  during  the  first  week 
and  Colodny  on  May  7,  1938,  when  equipped  to  receive  it,  has  several  there  he  “pulled  what  strings  I  could 
an  inquest  was  taken  before  Justice  clients  subscribing  to  its  Wired  Photo  to  meet  Hitler,  for  it  is  the  saying  in 
Meier  Steinbrink.  but  that  verdict  service  and  expects  to  add  several  Europe  that  there  is  only  one  man 
was  vacated  against  the  first  three  more  during  August.  in  the  world  who  knows  when  or 


whether  there  will  be  a  war — he— 
but  I  failed  to  meet  him.”  Captain 
Patterson  said  he  “could  not  even  get  , 
to  meet  the  men  who  stood  two  or 
three  removed  from  him”  because 
they  “don’t  like  Americans  or  Ameri¬ 
can  newspapers  in  Germany  just 
now.” 

The  first  cable  arrived  unexpectedly 
at  noon  Monday.  The  series  ended 
Thursday.  Three  articles  were  pub¬ 
lished. 

In  August,  1937,  the  publisher  wrote 
three  letters  on  conditions  in  Rus¬ 
sia,  but  these  appeared  unsigned  as 
editorials,  carrying  a  notation  they 
had  been  received  from  “a  friend  who 
has  traveled  in  Russia.” 

Mr.  and  Mrs.  Patterson  will  return 
to  New  York  Aug.  10  on  the  Nieuw 
Amsterdam. 

■ 

$500,000  Suit  Asked 
At  Eagle  Hearing 

A  move  to  bring  a  stockholders’ 
suit  to  recover  approximately  $500,000 
from  the  former  officers  and  directors 
of  the  Brooklyn  (N.  Y.)  Daily  Eagle 
was  revealed  July  28  when  a  cred¬ 
itors’  meeting,  scheduled  that  day  be¬ 
fore  Federal  Referee  Wilmot  L.  More¬ 
house  in  the  Federal  building,  Brook¬ 
lyn,  was  adjourned  until  Aug.  10  at 
the  request  of  Charles  F.  Murphy, 
counsel  for  the  present  management 
of  the  newspaper. 

The  newspaper  corporation  is  being 
reorganized  under  the  Chandler  Act 
and  a  plan  of  compromise  with  editors 
is  already  under  consideration.  The 
.show  cause  order  was  obtained  by 
Oliver  R.  Pilat.  and  his  wife  Alice  R. 
Pilat,  as  stockholders  of  the  Brooklyn 
Daily  Eagle  Corporation.  Pilat,  for¬ 
merly  an  Eagle  European  correspon¬ 
dent  and  columnist,  now  is  on  the  edi¬ 
torial  staff  of  the  New  York  Post. 

The  reorganization  plan  was  to  have 
been  discussed  at  Friday’s  meeting. 
However,  Eagle  counsel  asked  the  ad¬ 
journment  explaining  that  only  the 
day  before  he  had  been  served  with  an 
order  issued  by  Referee  Morehouse, 
requiring  the  present  Eagle  manage¬ 
ment  to  show  cause  why  it  should  not 
be  required  to  bring  a  suit  to  recover 
approximately  $500,000  from  the  for¬ 
mer  officers  and  directors,  or,  if  the  ' 
present  management  for  any  reason 
did  not  desire  to  bring  the  suit,  why 
the  plaintiff  stockholders  and  any 
other  stockholders  who  desire  to  join 
them,  should  not  be  granted  authority 
to  bring  the  suit. 

The  order  also  requires  the  present 
management  to  show  cause  why  the 
present  Eagle  corporation  should  not 
be  joined  as  defendant  in  the  event 
that  the  present  management  refuses 
to  bring  the  action  requested. 

Inland,  NAEA,  ABC 
Meetings  Oct.  16-20 

The  Inland  Daily  Press  Association 
will  hold  its  annual  fall  meeting  in 
Chicago.  Oct.  17,  18,  it  was  learned 
this  week.  The  meeting  of  the  News¬ 
paper  Advertising  Executives  Associa¬ 
tion  will  precede  the  Inland  Oct.  16, 
17. 

The  Audit  Bureau  of  Circulation 
will  hold  its  annual  meeting  imme¬ 
diately  following  the  Inland  conven¬ 
tion,  Oct.  19.  20,  in  Chicago. 

PURVIS  PAPER  STARTS 

Melvin  Purvis,  former  G-man.  has 
announced  the  staff  of  his  new  daily 
newspaper,  the  Florence  (S.  C.)  Eve¬ 
ning  Star,  which  began  publication 
Aug.  3.  John  A.  Zeigler,  former  man¬ 
aging  editor  of  Florence  Morning 
News,  will  be  editor;  R.  C.  Hester, 
advertising  manager;  W.  B.  Zeigler, 
circulation  manager;  Miss  Louise 
Outlaw,  classified  advertising  mana¬ 
ger,  Miss  Harriett  Tobin,  secretary. 
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Artist  Woolf  Has  Unusual  Job 
As  N.  Y.  Times’  Celebrity  Chaser 

Interviewer  of  Presidents  and  Premiers  Who 
Sketches  His  Subjects  Started  on  Writing  Career 
by  Bernard  Shaw  . . .  Ex-Portrait  Painter 
By  WALTER  E.  SCHNEIDER 

FEW  PERSONS  in  journalism  have  pared  questions,”  Mr.  Woolf  ex-  inserts  and  corrections  before  he 
carved  for  themselves  so  peculiar  plained.  “Casually  I  get  out  my  draw-  finally  dictates  his  patchwork  copy  to 
and  lucrative  a  niche  as  that  occupied  ing  board  and  begin  to  talk  in  a  nat-  a  stenographer. 

by  S.  J.  Woolf,  artist-interviewer  of  ural  sort  of  way.  As  I  sketch  I  make  Each  month  he  does  two  and  some- 
r.otables  for  the  Sunday  magazine  sec-  no  notes,  except  to  jot  down  on  a  cor-  times  three  sketches  bearing  the  fa- 
tion  of  the  New  York  Times.  Por-  ner  of  the  drawing  some  pithy  phrase,  miliar  line  “Drawn  from  life  by  S.  J. 
trait-painter  turned  newspaperman  I  just  go  ahead  and  make  the  drawing  Woolf”  and  the  accompanying  articles 
because  his  subjects’  fussy  relatives  and  by  the  time  the  drawing  is  fin-  not  only  meet  the  Times’  high  stand- 
who  couldn’t  be  pleased  proved  too  ished  45  minutes  later  I've  got  all  the  ards  but  indicate  the  effort  the  ar- 
Mch  for  his  independent  spirit,  he  is  material  I  need  for  an  article.”  tist-writer  puts  into  them.  This,  per- 

without  a  peer  in  his  field,  sketching  Only  once  in  his  12  years  of  doing  haps,  is  because  his  favorite  portrait 
from  life  Presidents,  Premiers  and  interviews  has  Mr.  Woolf  been  asked  and  article  is  his  latest  one. 
other  prominent  persons  as  he  cap-  to  retract  any  quotation.  In  that  in-  The  initials  “S.  J.”  stand  for  Samuel 
tures  their  personality  in  their  spoken  stance  the  man  said  he  knew  he  had  Johnson,  but  Mr.  Woolf  never  uses 
words.  been  quoted  correctly,  but  for  political  his  name  in  full.  He  was  named  after 


Slje  Ncto  JJork  Simc^l 
^agazinr 


FEW  PERSONS  in  journalism  have 
carved  for  themselves  so  peculiar 
and  lucrative  a  niche  as  that  occupied 
by  S.  J.  Woolf,  artist-interviewer  of 
notables  for  the  Sunday  magazine  sec¬ 
tion  of  the  New  York  Times.  Por¬ 
trait-painter  turned  newspaperman 
because  his  subjects’  fussy  relatives 
who  couldn’t  be  pleased  proved  too 
I  much  for  his  independent  spirit,  he  is 
without  a  peer  in  his  field,  sketching 
from  life  Presidents,  Premiers  and 
other  prominent  persons  as  he  cap¬ 
tures  their  personality  in  their  spoken 
words. 

Perhaps  the  greatest  tribute  to  the 
talents  of  this  59-year-old  artist-in¬ 
terviewer  is  the  fact  that  for  several 
years  he  worked  simultaneously  for 
three  competing  New  York  Sunday 
r.ewspapers — The  Times,  the  Herald 
Tribune  and  the  old  Sunday  World. 
For  each  he  did  a  different  subject. 
Few  artists  or  writers,  if  any,  have 
achieved  such  mastery  in  their  spe¬ 
cialty  that  metropolitan  editors  will 
seek  them  out  and  overlook  the 
usual  antipathy  to  featuring  a  rival 
newspaper's  contributor. 

20  Years  in  Newt  Work 
In  setting  this  precedent,  if  prece¬ 
dent  it  is,  Mr.  Woolf  was  merely  main¬ 
taining  the  independence  of  spirit 
vdiich  made  him  rebel  at  “making 
people  look  like  they  thought  they 
ought  to  look”  in  formal  portraiture. 
Primarily  he  is  a  consistent  contrib¬ 
utor  to  the  Times’  Sunday  magazine, 
which  has  published  his  sketches  and 
illustrated  interviews  for  nearly  two 
decades,  but  he  has  maintained  the 
freedom  of  operation  he  sought  in 
newspaper  work.  He  has  been  called 
‘  a  “staff  writer”  by  the  New  York 
Times,  but  essentially  he  is  on  his 
own.  He  has,  in  addition  to  his  news¬ 
paper  work  mentioned,  been  assigned 
hy  the  New  York  Daily  News  to  sketch 
principals  of  the  Hines,  Hauptmann 
and  Snyder-Gray  trials.  For  16  years 
ke  has  done  covers  for  Time  magazine. 

Mr.  Woolf  was  interviewed  recently 
in  his  studio  at  33  West  67th  Street, 
New  York,  and  estimated  that  he  has 
interviewed  and  sketched  nearly  303 
notables  for  the  Times  in  the  last  12 
years.  Mr.  Woolf  has  acquired  the 
finer  points  of  the  art  of  interviewing 
since  he  started  writing  in  1927,  and 
although  he  thinks  that  “perhaps  I’m 
*n  artist  who  has  gone  wrong,”  his 
unusual  position  as  a  celebrity  chaser 
refutes  his  statement. 

Makes  No  Notes 

As  one  interviewer  to  another,  we 
discussed  his  technique.  He  believes 
'•fie  best  interviewing  is  done  when 
'•he  reporter  has  no  preconceived  no- 
on.s  on  what  to  talk  about.  The  in- 
“rviewee  very  often  becomes  very  in- 
"rested  in  some  bypass  of  conversa- 
■m.  other  than  the  subject  in  which 
f  is  known  to  be  well-grounded,  Mr. 
^''^oclf  says,  and  a  better  interview  is 
^ie  result.  He  remembers  well  one 
had  with  William  E.  Borah  on  the 
daho  Senator’s  literary  likes  and  dis¬ 
likes. 

“When  1  go  to  see  a  man  I  have  the 
^Bh  facts  of  his  life  from  Who’s 
1^0  for  background,  but  no  pre¬ 


Self  Portrait  of  S.  J.  Woolf 

reasons  he  wished  the  newspaper 
would  print  a  retraction. 

“My  drawings  in  no  sense  of  the 
word  are  photographic  likenesses; 
they  are  an  interpretation  of  the  sit¬ 
ter,”  Mr.  Woolf  continued.  “In  the 
same  way,  my  interviews  are  not  a 
phonographic  record.  But  I’ve  tried 
to  give  the  impression  that  my  sitter 
makes  upon  me.  I  think  that  in  the 
majority  of  cases  a  shorthand  report 
of  an  interview  would  make  very 
dull  iec.c,i  i; .” 

Some  of  his  subjects  u  iconscious'.y 
are  co-operative,  while  others  per¬ 
haps  through  shyness  “build  up  a 
stone  wall”  that  is  difficult  to  pene¬ 
trate.  And  sometimes,  upon  leavin'* 
“a  person  who  talks  like  hell,  I  find 
that  he  hasn’t  said  a  damn  thing 
that’s  important,”  he  observed. 

Subject  It  Lets  Self-Contcious 

Sketching  his  subjects  gives  Mr. 
Woolf  an  advantage  over  the  ordi¬ 
nary  interviewer  because  the  person 
posing  is  interested  in  the  sketch  and 
i.s  less  self-conscious  about  what  he 
says. 

Writing  his  story  is  something  else 
again.  Mr.  Woolf  admits  that  writing 
doesn’t  come  easily.  “I  always  have 
the  damndest  time  starting,”  he  says. 
“That’s  where  the  trouble  begins.” 
He  cannot  write  in  a  room  as  large  as 
his  studio.  His  artist’s  temperament 
demands  that  he  sit  in  a  small  room 
facing  the  wall.  And  then  he  can’t 
spell  on  a  typewriter.  For  instance, 
“because”  always  comes  out  “be- 
cuase”  and  so,  after  making  a  rough 
draft  of  his  article  he  makes  many 


inserts  and  corrections  before  he 
finally  dictates  his  patchwork  copy  to 
a  stenographer. 

Each  month  he  does  two  and  some¬ 
times  three  sketches  bearing  the  fa¬ 
miliar  line  “Drawn  from  life  by  S.  J. 
Woolf”  and  the  accompanying  articles 
not  only  meet  the  Times’  high  stand¬ 
ards  but  indicate  the  effort  the  ar¬ 
tist-writer  puts  into  them.  This,  per¬ 
haps,  is  because  his  favorite  portrait  ' 
and  article  is  his  latest  one. 

The  initials  “S.  J.”  stand  for  Samuel 
Johnson,  but  Mr.  Woolf  never  uses 
his  name  in  full.  He  was  named  after 
the  celebrated  English  writer.  The 
literary  and  art  traditions  in  his  fam¬ 
ily  are  strong.  His  paternal  grand¬ 
father,  Edward,  came  to  the  U.  S. 
from  England  in  1837,  was  one  of  the 
founders  of  the  Philharmonic  Or¬ 
chestra  and  as  a  caricaturist  used  to 
illustrate  his  own  articles  in  the  man¬ 
ner  of  his  grandson.  An  uncle,  Ben¬ 
jamin  E.  Woolf,  was  one  of  the  best 
music  critics  of  the  nineties,  preced¬ 
ing  Philip  Hale  on  the  Boston  Herald. 
Michael  Angelo  Woolf,  another  uncle, 
also  was  a  well-known  caricaturist 
who  was  best  known  for  his  drawings 
of  children  of  the  slums.  Still  an¬ 
other  uncle,  Solomon,  was  an  in¬ 
structor  and  professor  of  art  at  the 
City  College  of  New  York  for  more 
than  50  years. 

Classmate  of  Felix  Frankfurter 

Born  in  New  York  on  Lincoln's 
birthday  in  1880,  Mr.  Woolf  naturally 
inclined  toward  the  study  of  art  after 
he  received  his  bachelor  of  arts  de¬ 
gree  from  CCNY  in  1899.  At  CCNY 
he  was  a  classmate  of  Supreme  Court 
Justice  Felix  Frankfurter  and  met 
Senator  Robert  F.  Wagner.  He  at¬ 
tended  the  Art  Students  League  and 
within  five  years  he  had  won  the 
Hallgarten  Prize  at  the  National 
Academy  of  Design  exhibition  for  a 
painting  of  an  old  man  looking  at  his 
violin.  With  the  $100  prize  in  his 
purse  he  felt  he  was  able  to  marry. 
His  bride  was  the  former  Edith  Tru¬ 
man  of  New  York. 

Until  the  World  War  he  did  nu¬ 
merous  portraits  and  illustrations. 
His  portraits  hang  in  many  public 
places  in  New  York.  One  of  Mark 
Twain  was  purchased  and  presented 
to  the  exclusive  Brook  Club  for  its 
collection  of  famous  Americans 
painted  by  Americans.  When  the  war 
started  Mr.  Woolf  went  overseas  for 
Collier's  to  make  drawings,  princi¬ 
pally  portraits,  of  the  commanders  of 
the  French  and  American  armies.  One 
he  did  of  General  Pershing  was  used 
as  a  YMCA  poster  after  it  appeared 
in  Collier’s. 

By  the  time  he  got  back  from  abroad 
he  was  getting  “sicker  and  sicker”  of 
doing  portraits. 

“The  straw  that  broke  the  camel’s 
back  was  when  one  of  my  subjects 
brought  in  his  tailor  to  see  that  his 
suit  was  fitted  just  right.”  Mr.  Woolf 
recalled. 

Becoming  interested  in  lithography, 
he  did  a  drawing  of  Mark  Twain 
which  became  successful  as  a  print. 
There  followed  one  of  Theodore 
Roosevelt  which  the  family  told  the 
artist  was  the  best  likeness  of  T.  R. 


Portrait  from  life  and  story  of  George 
Bernard  Shaw  which  accidentally  started 
Artist  Woolf  on  his  interviewing  career. 

in  existence.  The  New  York  Times, 
after  reproducing  these  prints,  sum¬ 
moned  him  and  Brooks  Atkinson,  now 
its  drama  critic  but  then  editor  of 
the  book  review  section,  commis¬ 
sioned  Mr.  Woolf  to  do  charcoal  draw¬ 
ings  from  photographs,  for  reproduc¬ 
tion  with  book  reviews. 

Presses  Stopped  for  Lindy  Sketch 

Later  Lester  Market  became  Sun¬ 
day  editor  and  he  asked  Mr.  Woolf  to 
do  drawings  for  the  feature  section, 
since  discontinued.  A  sketch  of  Cal¬ 
vin  Coolidge  from  a  photograph  was 
his  first  news  feature  job.  His  first 
job  to  make  a  drawing  from  life  for 
the  Times  came  when  he  was  as- 
.signed  to  do  the  late  Oliver  Wendell 
Holmes,  Justice  of  the  U.  S.  Supreme 
Court. 

In  1927  Mr.  Woolf  decided  to  go 
to  Europe.  Luckily,  he  arrived  in 
Paris  two  days  after  the  Spirit  of 
St.  Louis.  Lindbergh  posed  for  him 
at  the  American  Embassy  and  when 
the  Woolf  sketch  of  the  hero  of  the 
hour  arrived  at  the  Times  office  the 
following  week  the  Sunday  maga¬ 
zine  run  was  stopped  to  make  over 
page  one  with  the  Lindbergh  draw¬ 
ing. 

One  could  hardly  mention  a  prom¬ 
inent  European  of  that  day  who  was 
not  sought  out  and  sketched  by  the 
roving  artist  from  America.  Among 
them  was  George  Bernard  Shaw,  who 
found  in  Mr.  Woolf  a  match  for  the 
famous  Shavian  wit  and  who,  un¬ 
consciously,  launched  the  artist  on  his 
writing  career. 

Breaks  Down  Shaw 

Mr.  Woolf,  after  being  turned  down 
by  Shaw,  wrote  him  a  letter  asserting 
he  had  hoard  that  the  only  reason 
the  playwright  posed  for  Rodin  was 
to  gain  immortality  in  sculpture. 
That,  Mr.  Shaw  was  informed  by  the 
audacious  Mr.  Woolf,  might  be  all 
right  in  Europe  “but  the  only  way  to 
gain  immortality  in  America  is  to 
pose  for  me.”  "ITie  artist  added  that 
it  would  only  require  one-half  to 
three-quarters  of  an  hour  of  Mr. 
Shaw’s  time  but  “that  is  a  small  price 
to  pay  for  everlasting  fame.” 

By  return  mail  came  a  postcard  in 
reply,  dated  July  3,  1927,  on  which 
Shaw  said  he  had  had  so  much  ex¬ 
perience  posing  as  an  artists’  model 
that  his  price  was  $3,750  an  hour. 
“Besides,”  the  card  added,  “I  shan’t 
be  disengaged  for  a  year  to  come.” 
Undaunted,  Mr.  Woolf  sent  off  a 
reply  that  “your  price  is  acceptable 
to  me  but  my  price  is  the  same,  so 
we’re  even.  So  far  as  being  disen¬ 
gaged  is  concerned,  I  can  do  you  while 
you  are  working.  Just  think,  if  you 
(Continued  on  page  17) 
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Ad  Sales  Technique  Hit 
By  Southern  Ad  Manager 


S.  W.  Holt,  Jr.,  of  Pender  Grocery  Stores, 


Speaks  Before  Virginia  Press 
Association  Meeting 


FOR  TOO  long  the  press  has  had  so  paper  ad  set  in  a  hurry  “and  on  the 
exalted  an  opinion  of  its  power,  same  old  type  faces”  will  never  im- 


that  it  has  failed  to  see  beyond  its  prove  the  pulling  appeal— a  must  to 
nose,  and  modern,  progressive,  ener-  make  an  impression. 


getic  competition  has  come  into  the  Much  still  remains  to  be  done  to 


held  and  taken  full  advantage  of  the  improve  the  quality  of  pictures  and 
situation.  Saxon  W.  Holt,  Jr.,  adver-  illustrations,  also.  Surveys  show,  Mr. 


rising  manager.  David  Pender  Grocery  Holt  noted,  that  as  high  as  97  of  Vir- 
Company,  Norfolk,  Va.,  operator  of  a  ginia’s  newspaper  readers  read  local 


of  Advertising  of  the  American  News¬ 
paper  Publishers  Association,  through 
William  A.  Thomson,  director.  “Ihe 
old  days  of  ‘tin  cup’  begging  for  copy 
are  over,  and  from  what  I  can  under¬ 
stand  of  this  service,  it  is  as  much 
needed  in  the  national  field  as  is  a 
localized  edition  of  it  in  your  own  city 
or  town  today,”  he  concluded. 


Furlong  Made  Chicago 
Trib.  Financial  Editor 


Chicago,  July  31 — Promotion  of  J. 
Howard  Wood,  Chicago  Tribune  finan¬ 
cial  editor  since  1922,  to  assistant 


large  Southern  chain  store  system. 


news — “that 


told  the  51st  annual  convention  of  printed  product  is  clear  enough  to  be 
the  Virginia  Press  Association  at  Hot  defined.”  Although  there  has  been 


Springs,  Va.,  July  21-22. 


an  improvement  of  the  illustrations  in 


Figuratively  jabbing  at  the  dele-  advertisements,  in  recent  years,  there 
gates’  weak  spot — newspaper  adver-  is  still  much  room  for  progress  in  the 


PUBUSHER  IN  N.  Y. 

C.  George  McCullagh.  president  and  pub¬ 
lisher  of  the  Toronto  Globe  &  Mail,  with 
Mrs.  McCullagh,  photographed  in  their 
suite  at  the  Savoy  Plaza  this  week  during 
their  visit  to  New  York. 


tising  revenue  —  Mr.  Holt,  former  smaller  dailies  and  weeklies,  he  con- 
member  of  the  advertising  staff  of  the  tinned. 


Norfolk  (Va.)  Ledger-Dispatch,  pulled  "po  get  around  these  technical  prob 


stories  on  local  commercial  business.” 
He  continued: 


J.  Howard  Wood 


T.  R.  Furlong 


no  punches  as  he  exploded  the  leiiis  nVwspapers.  ^generaiiy'a^^^  “I  was  taught  at  a  tender  age  that  auditor  of  the  Tribune,  succeeding  J, 

theory  “that  advertisers  are  unani-  these  deficiencies.”  could  all  contri-  A.’  Derham.  resigned,  and  appointoent 


m^ly  entLsirstic‘TbouT"newTpa-  bS;?  a'^^SSramounrefch  this  is  still  true  why  of  Thomas  R.  Furlong,  assistant  finan- 

_ _ V  . _ ouie  a  small  amount  eacn  year  to  ^on  t  vou  eive  local  business  a  better  orlitnr  aQ  TVibiinp  financial  AHitnr 


per  advertising.”  terming  it  “a  fallacy  ^ards  setting  up  a  research^  labora-  ^ive  local  business  a  better  cial  editor,  as  Tribune  financial  editor 

aro  Ulralv  to  in-  _ .f  _ j.._x  _ ?  break  in  your  news  columns.  He  and  Philip  F.  Hampson,  financial  re- 


that  only  newspapers  are  likely  to  in 
dulge  in." 

Attacks  Papers'  Smugness 


Some  of  the  principal  subject  porter,  as  assistant  financial  editor, 
ments  towards  improving  the  physical  average  newsna-  I _ 


“It  is  a  surprising  paradox  that  the  suggested. 


part  of  newspaper  make-up,  Mr.  Holt 


average  newspaper  is  exceedingly  busy 


matter  found  in  the  average  newspa¬ 
per  today  and  his  list  did  not  include 
business. 


were  announced  here  today. 

Mr.  Wood  joined  the  Tribune  in 
1927.  A  native  of  Downers  Grove,  Ill.. 


In  addition  to  the  short-sighted  he  received  his  B.A.  degree  from  Lake  j 


advertising  the  business  of  everybody  fetched.”  he  stated,  “but  remember  news  policy  of  the  press  in  general.  Forest  College.  After  two  years  at ' 
but  itself.”  he  asserted,  charging  that  duPont,  Ford.  General  Motors,  and  there  are  even  occasions  when  a  paper  Harvard,  he  taught  at  Middlesex 


the  core  of  the  advertising  problem  to  others  spend  hundreds  of  thousands  uses,  in  Mr.  Holt’s  opinion,  “very  School,  Concord.  Mass.  He  became  a 
newspapers  lies  in  their  smugness  and  of  dollars  each  year  on  research,  and  dubious  judgment  in  selling  certain  Tribune  reporter  in  1927  and  two 

_ J _ _ nrti _ _ _ *  _  et _ %  ^  .  ...  .m  ^ 


the  fact  that  the  newspaper  industry  so  does  radio.  The  press  cannot  afford  types  of  institutional  advertising.  For  years  later  was  placed  in  charge  of 
has  not  kept  pace  with  modem  to  lag  much  longer  in  the  march  of  example, .  he  pointed  out,  “a  daily  the  Investor’s  Guide. 


progress.”  he  warned. 


paper  in  our  territory  recently  de-  Tom  Furlong  received  his  early 


Newspapers  today  find  themselves  Next  to  late  copy,  an  outstanding  veloped  and  sold  a  series  of  twelve  newspaper  training  with  the  Chicago 


in  a  very  similar  position  to  that  in  weakness  of  the  advertising  depart-  full-page  ads  attacking  chain  stores.  City  News  Bureau,  joining  the  Trib- ' 
which  the  railroads  found  themselves  ment  of  almost  every  newspaper  office  An  investigation  showed  there  was  no  une  as  a  reporter  in  1928.  After  six 


a  few  years  ago,  Mr.  Holt  told  his  in  the  Pender  stores’  territory  is  the  particular  sentiment  in  this  city  on  months  on  the  city  editor’s  staff,  he 


audience. 


resented  tremend-  lack  of  proper  and  adequate  training  the  chain  store  question,  yet  this  paper  was  transferred  to  the  financial  desk 


ously  the  loss  of  business  to  freight  of  the  advertising  solicitors,  he  stated,  initiated  a  series  of  ads  that  might  and  was  named  assistant  financial 


trucks  and  buses,  and  when,  “with  The  average  newspaper  ad  solicitor,  ruin  the  business  of  a  number  of  its  editor  in  1932.  He  is  a  native  of  Sault 
much  weeping  and  gnashing  of  teeth,  or  ad-writer,  “like  Topsy  just  grew  largest  advertisers.”  Ste.  Marie,  Mich, 

they  cried  to  a  jolted,  cinder-coated,  up  in  the  office.”  He  recommended  Stress  Poor  Sailing  Tachniqua  Mr.  Hampson  started  on  the  Trib¬ 

and  uncomfortable  traveling  public,  that  each  newspaper  have  a  trained 


they  found  only  a  deaf  ear!” 


irgest  advertisers.  Ste.  Marie,  Mich. 

Stress  Poor  Selliog  Technique  Mr.  Hampson  started  on  the  Trib- 

Taking  another  tack  in  returning  to  ®  member  of  the  refer- 


Then,  and  only  then,  did  they  real-  to  see  that  it  is  properly  set  up. 


ad  man  examine  each  piece  of  copy  his  original  subject,  the  ad  executive  ence  room  staff.  He  se^ed  oversea 


ize  that  it  was  absolutely  necessary  You  must  think  more  of  the  adver- 


to  set  their  own  house  in  order — and  tiser,  take  more  interest  in  his  wel- 


leveled  his  most  important  criticism  of  with  the  U.  S.  army  during  the  World 
newspapers.  He  said:  War  and  later  for  a  time  was  a  rnem- 

“You  don’t  wear  out  enough  shoe  edition  staff  of 


there  still  remains  much  to  be  done,  fare— rather  than  how  much  space  leather;  you  don’t  make  enou^  per-  Tribune.  Upon  his  return 


you  are  going  to  get  this  week,  or  how  sonal  calls  to  even  make  friends  some- 


Preceding  his  remarks  with  a  per-  much  your  competitor  got  last  week,  times,  much  less  find  out  what  your 


France,  he  was  assigned  to  the  cablt 
desk.  He  has  been  associated  with  the 


sonal  statement,  Mr.  Holt  said  a  gro-  In  brief,  ad  men  must  build  confidence  nnctnmor’c  hii«ino<»  i«  all  abnnf-  vmi  financial  and  real  estate  department 
«ry  business  advertUing  survey  wijhtteir  clients  Once  confidence  k  grenVed  ft"  i  fit  since  1926. 


^OWS  the  y^erican  press  still  gets  obtained  space  will  take  care  of  itself,  because  you  are  the  press  that  that  in 


the  bulk  of  chain  grocery  store  adver-  he  added. 


tising.  The  survey,  he  said,  disclosed 
that  more  than  16,000  food  stores  in  the 
country,  including  all  but  one  of  the 


Calls  for  Uniform  Ad  Rate 


itself  is  all  sufficient. 

“Because  I  buy  as  much  total  news- 


Mr.  Holt  also  advocated  a  uniform  paper  space  as  almost  anybody  in  the 
policy  for  establishing  newspaper  ad  state,  I  cannot  help  but  think  that 


Dying  Newsman  Gives 
Report  of  Accident 

Wilmington,  N.  C.,  Aug.  1 — Edgai 


maior  Brooerv  chains  sncnt  "i^lA  ncr  cauiuiiMiuiB  iiewap<ipt;r  au  state,  1  Cannot  neip  DUt  tninK  mat  _ 

cent  of  their  total  advertisine  aonro  said  he  was  in  favor  of  the  someone  should  occasionally  try  to  Cramer,  21,  employe  of  tlm  Wj 

Sils  in  ne^ianer^re  over  the  rate-  sell  me  on  the  value  of  newspaper  rnington  (N.  C.)  Star- Nems,  who  diefi 

_  Spape  space.  hnlH#»r  tvna  A  wcc-A  ..  J _ c.:..:...*  _ a.  — _ _ _  ITrigtav  r>f  ininripfi  siiffprcH  in  an  autO- 


The  Pender  Comnanv  even  ev  of  contract.  A  more  in-  advertising — yet,  gentlemen,  in  three  Friday  of  injuries  suffered  in  an  aut^ 

me  i'enaer  company  even  ex-  .  u.if  l  r  _ mcKita  acci,tg>nt  wa®  a  nauyQman  t( 


ceeded  the  national  figure,”  the  speaker  SlfThat circulation  and  a  half  years  on  this  job  I  haven’t  mobile  accident,  was  a  newsman  t( 
—  -  -  than  that  afforded  by  a  circulation  had  but  one  representative  even  at-  me  last. 


Their  ad  hiidpet  inchidec  all  uy  a  eueuiauon  nau  DUI  one  representa 

f  Drintine  such  as  store  ban-  material  tempt  to  try  to  do  this. 


kinds  of  printing  such  as  store  ban¬ 
ners,  posters,  circulars,  etc.  Consider¬ 
ing  only  circulated  advertising  medi¬ 
ums  at  least  85%  is  expended  in  news¬ 
papers. 


Fatally  injured  when  a  car  in  whicl 


issu?tt‘‘ESio?1"p?-BUs™.  ■’That  phone.“'maU  and  lii'reoIJafirrft"  he  Cramer  telephoned  the  eity  Ai 

gentlenren,  la  laetually  what  I  think,  _ _  _ ‘'l!  .'it  “ 


assistance,  Mr.  Holt  said.  Newspapers  have  got  to  make  calls  he  was  riding  overturned,  Crame: 

Touching  briefly  on  the  subject  of  today  to  get  results  today,  Mr.  Holt  was  rushed  to  the  James  Walke: 
broadening  the  newspapers’  editorial  continued.  “Radio  stations,  even  Memorial  hospital, 
policy,  he  predicted  that  “the  day  is  though  we  use  very  little  of  this  Before  allowing  attendants  to  ad  i 
here  when  you  have  got  to  move  your  medium,  contact  me  incessantly  by  mit  him  as  a  patient  at  the  hospita*  j 


porers  of  literary  gems  as  to  how  to  In  closing,  Mr.  Holt  commended  the  went  to  his  hospital  bed  which  h 


and  what  my  industry  thinks,  of  your  ^  n  a  ^  7  J 

medium  todav  ”  he  added  write  interesting  as  well  as  correct  work  now  being  done  by  the  Bureau  never  left 


medium  today,”  he  added. 

Hits  Late  Copy,  Deadlines 

But  that  doesn’t  solve  the  problem. 


SAYS  3rd  TERM  ANNOUNCEMENT  WON'T  BE  'LEAK' 


he  continued.  Probably  the  biggest  WASHINGTON,  D.  C.,  July  31 — When  President  Roosevelt  decides  the  third 


single  cause  for  mistakes  and  inferior  term  issue,  the  announcement  “will  not  be  through  a  leak  to  a  news- 
newspaper  advertisements  is  late  paper,  or  any  other  back-door  whisper,”  Democratic  Publicity  Chief  Charles 
copy,  which,  he  noted,  “you  are  more  Michelson  assured  in  his  weekly  press  release  “Disoelling  the  Fog.”  Dis- 
respon.sible  for  than  we  are.”  He  saw  crediting  Columnist  Walter  Winchell's  copyrighted'  story  that  President 
m^y  other  improvements.  Roosevelt  has  definitely  decided  to  seek  a  third  term  with  Paul  McNutt 

‘"‘j  running  for  the  vice-presidency,  Mr.  Michelson  said:  “I  am  equally  certain 

the  work  is  consis^ntW  A*  ^  President  did  not  disclose  his  1940  plans  and  purposes  to  Winchell’s 

the  work  IS  consistently  bad.  A  news-  informant-or  for  that  matter  to  anybody  else.” 


BUYS  VA.  DAILY  I  To 

R.  A.  Harry,  formerly  publi.=her  op  Ti 
newspapers  in  Tennessee,  has  pur  k 
chased  the  Sufolk  (Va.)  Neu'.s-H^  |  ^ 
old,  effective  Aug.  1.  He  acquired  ^ 
afternoon  publication  from  A.  Obic  r 
who  has  been  president  for  the  la^  |® 
six  years.  Mr.  Harry  is  a  native  o  Jai 
Tidewater.  Va.  A  member  of  tb  n 
Masonic  fraternity  and  the  America' 
Legion. 
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Andrews’  Speech  Cheers  Guild 
In  Sixth  Annual  Convention 
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Says  Few  Writers  Exempt  from  Wage-Hour 


Law  As  Professionals  or  Executives  .  .  Ladies' 
Auxiliary  Formed  .  .  .  Political  Causes  Urged 
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SAN  FRANCISCO.  Aug.  3 — Reports 
of  major  American  Newspaper 
Guild  committees  were  to  be  placed 
ijefore  the  sixth  annual  convention 
here  today.  The  final  report  of  the 
resolutions  committee  and  the  elec¬ 
tion  of  officers,  with  Heywood  Broun, 
incumbent,  unopposed  for  president, 
is  scheduled  for  tomorrow.  Sessions 
which  began  Monday  morning  will 
conclude  Saturday  in  Guild  Day  at 
the  Golden  Gate  Exposition. 

Political  Resolutions  Passed 
To  date  four  resolutions  have  been 
voted  by  the  convention.  Endorse¬ 
ment  of  a  second  $800,000  Federal 
Housing  Authority  appropriation  and 
support  of  further  La  Follette  com¬ 
mittee  operations  were  voted  in  reso¬ 
lutions  adopted  Tuesday.  A  wire  was 
sent  the  Senate  Audit  Committee  on 
the  latter  after  Mrs.  Helen  Hosmer, 
executive  secretary,  Simon  J.  Lubin 
Society,  related  her  findings  in  Cali¬ 
fornia  and  attacked  the  Associated 
Farmers. 

A  resolution  endorsing  Roosevelt 
for  a  third  term  was  adopted. 

A  resolution  commending  Gov.  Cul- 
bert  Olson  “upon  his  efforts  in  be¬ 
half  of  organized  labor”  and  urging 
him  to  “continue  his  fight  to  legalize 
within  the  state  of  California  the 
right  of  working  men  to  organize  and 
to  bargain  collectively  through  repre¬ 
sentatives  of  their  choice”  was  adopted. 

The  convention  petitioned  the  Fed¬ 
eral  Departments  of  State  and  Labor 
to  grant  Harold  Prichett  his  applica¬ 
tion  for  admission  as  a  permanent 
resident  of  the  United  States.  Prich¬ 
ett.  twice  elected  president  of  the 
International  Woodworkers  of  Amer¬ 
ica  and  who  was  stated  to  have  “ren¬ 
dered  great  service  in  the  organiza¬ 
tion  of  unorganized  woodworkers 
with  resulting  benefits  to  all  organ¬ 
ized  labor,”  has  been  denied  citizen¬ 
ship  by  the  Labor  Department  “on 
alleged  evidence  they  refuse  to  re¬ 
veal”  the  resolution  stated.  Broun 
predicted  a  harmonious  convention, 
declaring  most  of  the  major  issues  of 
principle  and  policy  have  been  de¬ 
cided  during  the  conventions  of  re¬ 
cent  years.  Jonathan  Eddy,  execu¬ 
tive  vice-president,  was  the  only  ma¬ 
jor  officer  expected  to  face  opposition 
for  re-election. 

Reports  Delayed 

An  unscheduled  executive  session 
Tuesday  caused  delays  in  the  presen¬ 
tation  of  several  committee  reports 
and  of  the  first  report  of  the  resolu¬ 
tions  committee,  and  delegates  faced 
intense  activity  today.  The  Labor 
Press  Committee's  report  was  the 
only  report  adopted  up  to  this  morn¬ 
ing. 

Langdon  Post  of  the  U.  S.  Housing 
Authority  urged  adoption  of  a  resolu¬ 
tion  asking  Congressional  approval  of 
a  Federal  Housing  appropriation  in 
speaking  before  the  convention  at 
Tuesday’s  session.  The  address  of 
Tom  Mooney,  originally  scheduled  for 
Tuesday,  was  postponed. 

Reports  on  unemployment,  wire 
^ryices,  the  labor  press  and  on  the 
Guild  Reporter  were  presented  at 
Tuesday’s  sessions.  Clyde  Beals,  edi¬ 
tor  of  the  guild  publication,  urged  a 
larger  sized  newspaper  “to  broaden 
'he  range  of  interest  again  so  as  to 


draw  a  larger  proportion  of  the  mem¬ 
bership  into  the  paper.”  He  said  the 
Guild  Reporter’s  cost  of  $23,254.88  for 
the  year  was  not  representative  be¬ 
cause  for  four  months  of  that  period 
the  publication  was  on  a  weekly  basis. 
He  described  the  next  year  as  one 
which  will  be  crucial  in  determining 
the  course  of  developments — not 
merely  political  but  fundamentally 
economic,  in  advocating  consideration 
of  a  larger  paper. 

The  labor  press  committee  recom¬ 
mended  printing  of  a  pamphlet  on 
“The  Labor  Paper,”  mimeographed 
copies  of  which  were  on  display  at 
the  convention,  and  the  free  distribu¬ 
tion  of  the  publication  to  all  national 
and  international  unions.  The  pamph¬ 
let  contains  material  designed  to  aid 
in  the  establishment  of  papers  and  to 
help  an  expansion  of  papers  already 
established. 

N.  Y.  Labor  Prats  Group  Asked 

The  committee  also  proposed  estab¬ 
lishment  of  a  labor  press  committee 
in  the  New  York  region  to  promote 
co-operative  methods  among  labor 
papers,  to  draw  up  a  report  on  these 
methods  for  use  in  other  areas,  and 
to  undertake  inauguration  of  labor 
press  institutes  for  conferences  on 
editorial  and  publication  problems. 

Regional  conferences  similar  to  that 
in  New  York  which  resulted  in  es¬ 
tablishment  of  the  Wire  Service  Or¬ 
ganizing  Committee  for  the  Eastern 
Seaboard  were  urged  for  other  sec¬ 
tions  of  the  country  in  the  report  of 
the  wire  service  committee  of  which 
Morris  Watson  was  chairman.  The 
three  major  wire  services  were  de¬ 
scribed  as  “all  pursuing  labor  poli¬ 
cies  of  the  social  dark  ages.’’ 

Fight  for  restoration  of  writers,  art 
and  music  projects  by  obtaining  local 
sponsorship  for  such  activities  was 


urged  in  the  report  of  the  unemploy¬ 
ment  committee,  also  under  the  chair¬ 
manship  of  Morris  Watson. 

A  resolution  endorsing  President 
Roosevelt’s  program  was  passed. 

At  noon  today  pickets  were  to  be, 
sent  to  the  warehouse  of  Sears,  Roe¬ 
buck,  which  advertised  in  struck 
Chicago  newspapers. 

Auxiliary  Organized 

A  report  providing  a  constitution 
for  the  American  Newspaper  Guild 
auxiliary,  drawn  by  a  committee  of 
which  Mrs.  Graham  Dolan,  Chicago, 
was  chairman,  was  accepted  unani¬ 
mously  by  the  conv'ention’s  constitu¬ 
tion  committee. 

The  chain  paper  committee  report, 
placed  before  the  convention  yester¬ 
day,  urged  all  chain  units  to  strive 
“for  the  broadest  vertical  contracts” 
to  improve  co-operation  between  the 
units  of  all  chain  papers. 

The  committee  recommended  se¬ 
lection  of  four  sectional  co-ordinators 
and  nominated  Amos  Landman,  New 
York;  Edward  Decker,  Indianapolis; 
Gordon  Turrentine,  Houston,  and  Rus¬ 
sell  Hodges,  Los  Angeles. 

The  convention  authorized  protest 
picketing  by  guild  delegates  at  noon 
today  of  a  local  branch  of  a  national 
retail  concern  that  advertises  in  the 
Chicago  Hearst  newspapers. 

Other  resolutions  passed  today  in¬ 
cluded  condemnation  of  the  Associated 
Press  “reactionary  policies,”  opposi¬ 
tion  to  anti-Semitic  and  anti-Catho- 
lic  movements,  endorsement  of  War¬ 
ren  Billings  and  the  petition  for  his 
pardon,  proposals  for  WPA  wages 
on  a  U.  S.  standard  of  living  scale, 
advocacy  of  arts  projects  for  unem¬ 
ployed  on  a  permanent  basis  and  an 
attack  on  Father  Charles  E.  Cough¬ 
lin  and  a  resolution  endorsing  Harry 
Bridges. 


Meanwhile  the  convention  has  heard 
Elmer  E.  Andrews,  administrator  of 
the  Wage  and  Hour  division,  U.  S. 
Department  of  Labor,  and  Harry 
Bridges,  west  coast  director,  CIO. 

Mr.  Andrews  assured  the  conven¬ 
tion  that  few  editorial  workers  will 
be  exempted  from  the  wage-hour  law 
on  the  theory  that  they  are  either 
“professionals”  or  “executives.” 

In  his  speech,  Andrews  reasoned: 
"If  Congress  had  thought  that  these 
reporters,  copy  readers  and  other  edi¬ 
torial  employes  were  professionals  it 
could  very  easily  have  excluded 
them.  It  did  not  do  that.” 


That  newspapers  generally  are  en¬ 
gaged  in  interstate  commerce  or  in 
production  of  goods  for  interstate 
commerce,  and  are  therefore  sub¬ 
ject  to  the  Act,  is  no  longer  seriously 
questioned,  the  Administrator  com¬ 
mented.  He  cited  the  fact  that  Con¬ 
gress  had  exempted  small  newspa¬ 
pers,  an  action  which  he  considered 
indicative  of  a  desire  that  all  other 
newspapers  be  regarded  subject  to 
the  law. 


After  reciting  the  general  formtila 
under  which  his  office  decides  which 
employes  are  “professionals,”  An¬ 
drews  continued; 


Broun  Sees  Danger 
In  Secondary  Boycott 


Hints  He  Might  Discuss  Early  Termination  of 
His  Scripps-Howard  Contract  to  Give 
More  Time  to  His  Own  Paper 


“How  does  the  definition  apply  to 
newspaper  workers?  Without  tak¬ 
ing  up  the  application  of  each  of 
these  conditions  to  newsapermen,  it 
seems  to  me  that  many,  if  not  most, 
of  the  employes  engag^  in  reporting 
and  editorial  work  will  not  satisfy 
at  least  one  or  two  of  the  conditions. 
Thus,  the  copy  reader  is  under  the 
constant  supervision  of  the  head  of 
the  desk,  and  the  sports  editor  and 
other  departmental  heads  generally 
are  under  the  supervision  of  the  man¬ 
aging  editor. 

Special  Training  Need  Doubted 

“Also,  I  do  not  believe  the  ordinary 
newspaper  worker  must  meet  the 
test  of  training  in  a  specially  organ¬ 
ized  body  of  knowledge  as  distin¬ 
guished  from  a  general  academic  edu¬ 
cation.  We  have  searched  the  litera¬ 
ture  of  journalism  pretty  carefully 
and  we  do  not  find  much  agreement, 
even  among  publishers  and  editors, 
on  the  value  of  training  in  a  specially 
organized  body  of  knowledge.  Gen¬ 
erally,  editors  emphasize  the  impor¬ 
tance  of  a  broad  academic  education. 
They  do  not  appear  to  recognize  the 
existence  of  a  specially  organized 
body  of  knowledge  as  a  prerequisite 
to  newspapjer  work,  and  even  schools 
of  journalism  generally  stress  the  ne¬ 
cessity  of  general  education.  My  im¬ 
pression  is  that  the  special  skills  and 
techniques  required  are  learned  on 
the  job,  rather  than  in  professional 
-schools,  such  as  schools  of  law  and  of 
medicine. 


HEYWOOD  BROUN,  speaking  in  an 

interim  in  the  American  Newspa¬ 
per  Guild  convention  sessions  at  San 
Francisco  early  this  week,  declared  he 
had  no  apjology  whatsoever  to  make 
for  the  use  of  a  guild-boycotted  firm’s 
advertisement  in  his  weekly  newspa¬ 
per,  the  Nutmeg. 

“I  know  of  no  union  regulation  that 
demands  of  a  publisher  that  he  shall 
or  shall  not  print  an  advertisement,” 
he  said.  “We  are  not  in  the  pxjsition 
of  saying,  ‘We  are  going  to  run  the 
newspap)ers.’  The  guild  is  in  the  same 
position  as  are  the  printers,  who  do 
not  say  what  copy  they  are  going  to 
set.” 

Warning  with  a  smile  that  he  was 
now  speaking  as  a  publisher  with  a 
small  property  which  he  hopjes  to 
make  grow,  Mr.  Broun  added  that  if 
care  was  not  taken  the  secondary  boy¬ 


cott  might  be  carried  on  to  absurdi¬ 
ties. 

“In  the  extreme,  it  might  get  to  the 
point  where  a  show  was  boycotted 
because  its  program  carried  the  ad¬ 
vertisement  of  a  firm  on  the  boycott 
list,”  he  pjointed  out.  “I  do  believe 
the  secondary  fidyaott  can  be  made  too 
fantastic.” 

Dcfandt  Right  to  Print  Ad 

Getting  back  to  the  Nutmeg’s  carry¬ 
ing  of  a  full  p>age  advertisement  of 
National  Distillers,  on  the  guild  boy¬ 
cott  list  because  it  declined  to  remove 
its  advertising  from  the  Chicago 
American  and  Chicago  Herald  &  Ex¬ 
aminer,  Mr.  Broun  said  that  the  Nut¬ 
meg  was  a  commercial  enterprise; 
that  it  is  meeting  all  union  conditions, 
both  mechanical  and  editorial;  that  it 
has  the  right  to  run  what  advertising 
(Continued  on  page  34) 


“It  has  been  argued,  however,  that 
even  conceding  that  newsp>ap)ermen 
generally  are  not  professionals  ac¬ 
cording  to  any  reasonable  test,  a 
great  many  of  them  may  neverthe¬ 
less  be  excluded  from  the  benefits  of 
the  law  on  the  ground  that  they  are 
executives — such  as  city  editors,  as¬ 
sistant  city  editors,  telegraph  editors, 
spjorts  editors,  automobile  editors,  real 
estate  editors,  moving  picture  edi¬ 
tors,  and  so  on.” 


The  Administrator  proceeded  to 
meet  that  argument,  principally  on 
the  ground  that  these  individuals 
usually  do  not  have  the  right  to  “hire 
or  fire,”  and  that  they  perform  the 
same  typ)e  of  work  as  is  required  of 
their  subordinates. 


He  commended  the  guild  for  its 
insistence  that  the  number  of  edi¬ 
torial  employes  described  as  “execu¬ 
tives”  be  restricted  in  drafting  collec¬ 
tive  bargaining  contracts. 

“Apparently,”  Administrator  An- 
( Continued  on  page  34) 
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Ediphone  Sales  Increased 
With  90-Line  Ads 


Among  Advertising  Folk 


Central  West  Distributor  Uses  Only 
Newspaper  Advertising  .  .  . 
Discontinued  Other  Forms  of  Promotion 


By  GEORGE  A.  BRANDENBURG 


SKILLFUL  AND  consistent  use  of 
small  space  in  newspapers  is  a  com¬ 
bination  that  usually  spells  increased 
sales.  The  case  of  Edwin  C.  Barnes, 
central  west  Fxiiphone  distributor  for 
Thomas  A.  Edison.  Inc.,  is  no  ex¬ 
ception. 

Twice  a  week  for  the  past  year. 
Mr.  Barnes  has  used  a  90-line  ad  each 
in  a  Chicago  and  in  a  St.  Louis  news¬ 
paper.  So  successful  have  been  the 
ads  that  he  has  discontinued  all  other 
forms  of  advertising,  including  direct 
mail,  and  he  is  concentrating  his  ef¬ 
forts  in  newspapers. 

Business  Is  Good 

“We  think  it  is  the  most  satisfactory 
thing  we  ever  did,"’  he  declared  in 
commenting  to  Editor  &  Publisher 
on  the  effectiveness  of  his  small  space 
campaign.  He  added  significantly; 
"Our  business  is  good.” 

Use  of  newspaper  space  to  promote 
the  sale  of  Ediphones  must  be  skillful 
and  consistent  to  get  results,  Mr. 
Barnes  pointed  out.  The  potential 
market  is  comparatively  thin  and 
there  is  considerable  waste  circula¬ 
tion.  Yet  Mr.  Barnes  has  found  that 
newspaper  advertising  helps  his 
salesmen.  He  likened  the  advertising 
to  “constant  wearing  down”  of  pros¬ 
pects  who  have  formerly  been  skep¬ 
tical  of  the  value  of  dictating  ma¬ 
chines. 

Mr.  Barnes  doesn’t  give  all  the 
credit  to  his  advertising.  He  points 
to  the  fact  that  his  salesmen  are  mak¬ 
ing  more  calls  and  consequently  cul¬ 
tivating  the  field  more  intensely. 
Nevertheless,  he  is  pleased  with  his 
advertising.  Pleased  not  only  be¬ 
cause  the  sales  curve  continues  up¬ 


ward,  but  because  he  is  no  longer 


confronted  with  the  problem  of  pre¬ 
paring  copy  and  determining  media. 

Arbogust  Account 
He  has  turned  this  job  over  to  Oren 
Arbogust,  Chicago  advertising  man, 
who  has  written,  planned  and  pre¬ 
pared  distinctive  local  advertising  for 
many  years.  His  job  was  to  interest 
and  convince  not  only  business  ex¬ 
ecutives  on  the  value  of  his  client’s 
product,  but  also  stenographers,  who 
might  feel  their  jobs  would  become 
less  valuable,  or  be  eliminated  en¬ 
tirely. 

After  convincing  his  client  that  he 
should  advertise  twice  a  week  the 
year  around,  Mr.  Arbogust  began  to 
turn  out  ads  that  tell  how  Ediphone 
saves  time  and  money  and  is  easier  to 
use  than  some  people  might  believe. 
Basically,  the  Ediphone  campaign 
embodies  the  same  general  principles 
that  other  Arbogust  ads  employ, 
namely,  a  little  understanding,  a  little 
humor  and  a  little  friendliness. 

As  he  has  told  Editor  &  FhiBLisHER 
in  the  past,  “to  sell  in  any  market 
you  must  meet  three  conditions.  First, 
people  must  know  you.  Second,  they 
must  like  you.  Third,  they  must  be- 


friendliness  and  sincerity,  have  built 
a  following.  They  are  read  by  busi¬ 
ness  man  and  secretary  becau.se  the 
ads  are  addre.ssed  to  them  and  deal 
with  their  office  problems. 

Ads  Are  Business  Letters 
Mr.  Barnes  refers  to  his  ads  as 
“friendly  business  letters”  directed  to 
key  executives.  Their  tone  is  just 
that.  with  an  underlying  plus  value 
of  attracting  attention  of  stenogra¬ 
phers  and  secretaries  who  might  oth¬ 
erwise  be  decidedly  prejudiced.  In 
fact,  the  boss’  stenographer  usually 
figures  prominently  in  the  illustration 
at  the  top  of  each  ad. 

A  half-day’s  work  goes  into  each 
little  ad.  Copy  and  illustration  match 
up  in  typical  Arbogust  style.  But  the 
“stopper”  in  the  Ediphone  advertis¬ 
ing  is  the  headline.  Mr.  Arbogust 
confided  to  Editor  &  Publisher  the 
ads  are  so  written  that  headlines  tell 
the  sales  story.  If  the  reader  is  inter¬ 
ested  enough  to  go  beyond  the  jaunty 
little  sketches  and  friendly  punch 
headings,  he  will  find  convincing  sales 
points  told  in  rhythmic  style.  Each 
ad  also  contains  Mr.  Barnes’  picture; 
a  slogan:  “The  Ediphone — as  easy  to 
use  as  your  telephone”;  and.  instead 
of  the  firm  name  of  Thomas  A.  Edi¬ 
son,  Inc.,  appears  “Call  Edwin  C. 
Barnes”  with  phone  number  and 
address. 

The  reason  Mr.  Barnes’  name  and 
picture  occupy  a  relatively  prominent 
part  in  each  advertisement  is  because 
he  has  been  identified  with  the  Edi¬ 
son  organization  for  33  years  and  the 
name  of  Barnes  is  virtually  synony¬ 
mous  with  Ediphone  in  Chicago  and 
St.  Louis. 

Headline  Technique 

Referring  again  to  the  headline 
technique  employed  to  sell  Mr.  Busi¬ 
ness  Executive  on  a  major  change  of 
office  procedure,  here’s  a  typical  ex¬ 
ample  of  how  the  Ediphone  story 
is  told: 

“The  HIGHER  salaries  go  to  the 
boys  and  girls . . .  WHO  GET  THINGS 
DONE’’  says  the  headline.  Copy 
points  out:  “and  you  can  get  things 
done  if  you  dictate  to  an  Ediphone. 
Without  it,  you  are  hamp>ered  by 
waiting  until  a  stenographer  is  free 
to  take  your  work;  you  don’t  dictate 
as  forcefully  to  her  as  to  an  EDI¬ 
PHONE;  you  don’t  dictate  when  you 
feel  like  it,  you  buzz  and  wait;  you 
can’t  dictate  at  night,  she  isn’t  there, 
gone  home.  Your  secretary  is  ham- 
jjered,  too!  She  has  to  wait  while 
you  read  yoiu-  mail,  sit,  think,  phone, 
look  up  data,  and  dictate.  She  has  to 
do  your  work  TWICE,  once  in  short¬ 
hand  and  once  on  the  tsrpewriter. 
Ask  for  an  EDIPHONE  ...  on  trial.” 


GEORGIANS  TO  MEET 

Annual  meeting  of  the  Georgia 
Press  .^n.  will  be  held  Aug.  23  at 


JACK  SNODGRASS,  formerly  out¬ 
door  buyer  for  Sherman  K.  Ellis  &• 

Co.,  Chicago  agency,  has  been  made 
space  and  time  buyer  of  the  organi¬ 
zation.  Ho  succeeds  Ogden  Kniffin, 
who  has  been  named  an  account  ex¬ 
ecutive.  Mr.  Snodgrass  recently  joined 
the  Ellis  agency  after  having  been 
with  Matteson-Fogarty- Jordan  Co. 
and  Morris-Schenker-Roth.  Inc.,  of 
Chicago. 

Al  Williamson,  formerly  as.sistant 
to  the  publisher  of  the  Minneapolis 
Star  and  more  recently  vice-president 
of  Tom  Fizdale,  Inc..  Chicago,  is  doing 
flee  lance  publicity  in  the  radio  field. 
His  accounts  include  H.  W.  Kastor  & 
Sons  Advertising  Co.,  Chicago. 

Ralph  Harris,  director  of  merchan¬ 
dising,  Mears  Advertising,  Inc.,  New 
York,  has  written  a  manual  for  the 
National  Retail  DiYgoods  Assn.,  on 
“Selling  Pointers  on  Cosmetics,  Toil¬ 
etries  and  Drugs,”  to  aid  retail  stores 
in  complying  with  the  recently  en¬ 
acted  Federal  laws.  Copies  of  the 
manual  may  be  obtained  through 
Mears  Advertising,  Inc.,  250  Park 
Ave.,  New  York. 

Stanley  W.  Foran.  chief  of  the 
Foran  Agency,  Dallas,  and  John  W. 
Ladd,  advertising  and  business  de¬ 
velopment  manager.  United  States 
Building  &  Loan  League,  were  speak¬ 
ers  at  the  graduate  school  for  savings 
and  loan  executives  held  July  25  to 
27  at  the  University  of  Arkansas. 
Fayetteville. 

Dan  W.  Lindsay  has  been  named 
by  Houck  &  Co.,  Roanoke,  Va..  agency, 
to  represent  the  firm  in  Richmond, 
with  offices  in  the  State-Planters’  Bank 
&  Trust  Co.  Building.  For  the  last 
four  years  he  was  with  Cecil  &  Pres- 
brey,  Inc.,  in  its  Richmond  office. 
Houck  &  Co.,  recently  was  appointed 
advertising  agents  for  the  Virginia 
State  Conservation  and  Development 
Commission. 

W.  L.  Jones,  Jr.,  has  opened  as  man¬ 
ager  a  Seattle  branch  of  the  Charles 
H.  Mayne  Agency  of  Los  Angeles, 
with  offices  in  the  Securities  Building, 
Seattle,  Wash. 

Norman  A.  Glantz,  field  sales  pro¬ 
motion  manager  of  the  B.  F.  Goodrich 
Co.,  Akron.  O.,  since  1937,  has  re¬ 
signed  to  become  vice-president  and 
sales  manager  of  Newspaper  Service 
Corp.,  Houston,  Tex.,  a  newly  organ¬ 
ized  company,  which  will  handle  the 
sale  of  Newskovers,  a  patented  prod¬ 
uct  for  use  in  the  delivery  of  news¬ 
papers.  An  extensive  national  sales 
and  advertising  campaign  is  planned. 

Marie  C.  Sullivan,  formerly  with 
the  women’s  division  of  North  Amer¬ 
ican  Aviation  and  Eastern  Air  Lines, 
has  joined  the  promotion  and  public 
relations  department  of  Erwin,  Wasey 
&  Co.,  Inc. 

E.  B.  Ruffner,  formerly  vice-pres¬ 
ident  of  Ruthrauff  &  Ryan,  Inc.,  in 
charge  of  radio  operations  in  Holly¬ 
wood,  has  resigned.  William  E.  Betts 
remains  as  manager. 

Fred  P.  Fielding  has  joined  the 
Adrian  Bauer  Agency,  Philadelphia, 
as  head  of  the  new  business  depart¬ 
ment.  He  formerly  was  with  N.  W. 
Ayer  &  Son. 

Storrs  J.  Case,  formerly  advertising 
manager  of  Graham-Paige  Motor  Co., 
has  been  appointed  merchandising 
manager  of  the  DeSoto  division  of 


with  Armour  &  Co.,  the  last  four  as 
advertising  manager  in  charge  of  all 
Armour  advertising  activities,  has  re¬ 
signed  to  join  the  Chicago  office  of 
Sherman  K.  Ellis  &  Co.,  Inc.,  effective 
Aug.  15. 

Craig  Davidson,  formerly  with  Gen¬ 
eral  Foods  Corp.,  this  week  joined 
Compton  Advertising  Inc.,  in  an  exec¬ 
utive  capacity. 

J.  H.  Lynch  has  joined  the  sales 
staff  of  the  Chicago  office  of  the  Joh.’; 
Budd  Co.,  New  York. 

Effective  Aug.  1.  Willoughby  Sharp 
author,  and  former  treasurer  of  Inter- 
america,  Inc.,  joined  the  Abbott  Kim¬ 
ball  Company,  New  York,  as  an  ac¬ 
count  executive. 


OPPOSE  DENTAL  AD  LAW 

Detroit,  Aug.  1 — Protesting  regula¬ 
tions  affecting  advertising,  by  dentist: 
the  Modern  Dental  Society  of  Michi¬ 
gan.  an  organization  of  309  advertising 
dentists,  has  started  a  campaign  fo; 
a  referendum  vote  to  repeal  a  state 
law  pas.sed  at  the  last  session  of  the 
legislature.  Opposition  of  the  society 
to  the  law  is  directed  principally  at  a 
section  which  virtually  prohibits  al 
forms  of  dental  advertising.  In  it 
campaign  to  obtain  the  80,000  signa¬ 
tures  necessary  to  place  the  referend¬ 
um  on  the  ballot,  the  society  con 
tends  that  the  new  law  will  “resuh 
in  much  higher  prices  for  dental  sen'- 
ice,  stifle  competition,  and  tend  tc 
create  a  monopoly.” 


SAYS  NEWS  ADS  BEST 

Pointing  out  that  selling  by  sigh 
is  the  most  accurate  method  and  tha‘ 
mind  reactions  are  influenced  87%  by 
vision,  7%  by  touch  and  6%  by  smell 
taste  and  hearing.  Carl  Palmer. 
Cleveland  sales  counselor,  told  mem¬ 
bers  of  the  Interstate  Merchant 
Council  in  Chicago,  Aug.  1,  that  news 
paper  advertising  is  their  greater 
point  of  contact  with  the  consumin: 
public. 


WOODWARD  NAMED 

Philadelphia,  Aug.  2 — The  promo 
tion  of  Edgar  J.  Woodward,  circula 
tion  manager  of  the  Philadelphia  Ref 
ord,  to  the  position  of  assistant  busi 
ness  manager,  was  announced  thi 
week  by  David  Loeb,  business  man 
ager  of  the  Record.  Mr.  Woodward 
position  as  circulation  manager  wa 
filled  by  J.  M.  Orner,  who  was  coun 
try  circulation  manager. 


NEW  YORK  BANK  ADS 

A  joint  announcement,  signed  b 
18  New  York  City  Savings  Banks,  r®' 
ferring  to  “Saturday  Holidays”  durin: 
J uly  and  August  has  been  released  t 
all  New  York  City  evening  newspa 
pers  for  the  next  six  weeks.  Copy  wi- 
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PUBUCITY  MEN  O.K.  ADS 

Ocala,  Fla.,  Aug.  1 — Publicity  cam¬ 
paigns  to  bring  added  prominence  r 
Florida  and  its  many  tourist  attrac-l 
tions  and  other  resources  should  bt 
definitely  based  upon  a  solid  founda¬ 
tion  of  paid  advertising,  the  Florid. 
Association  of  Publicity  Directors  de¬ 
clared  this  week  in  a  resolutior 
“Publicity  thumbers”  in  general  wer: 
condemned  and  members  of  the  as- 
sreiation  were  urged  to  study  care¬ 
fully  their  proposed  1940  budget- 
with  an  eye  to  provision  of  amph 
funds  for  advertising  and  to  not  spenc 
all  for  publicity. 


lieve  in  you.”  The  Ediphone  ads,  Calhoun,  Ga.  Ralph  McGill,  execu-  Chrysler  Corp.,  J.  B.  Wagstaff,  gen-  appear  on  Thursdays  handled  by  * 
after  12  months  of  continuous  appear-  tive  editor,  Atlanta  Constitution,  will  eral  sales  manager,  has  announced.  Metropolitan  Advertising  Co  of  Ne< 

William  R.  Henrich,  for  14  years  York. 


ance,  always  using  the  same  tone  of  deliver  the  memorial  address. 
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More  Auto  Previews 
Announced  in  Detroit 

By  HIL  F.  BEST 

Detroit,  Aug.  1 — In  addition  to  the 
1940  automobile  previews  announced 
in  Editor  &  Publisher  last  week — 
Packard  Aug.  8,  Studebaker  Aug.  15, 
Nash  Aug.  10 — several  other  manu¬ 
facturers  have  revealed  their  dates. 

Wednesday,  Aug.  9.  Hudson  will 
play  host  to  the  newspapermen  and 
lifts  the  cuilain  on  its  trump  cards 
for  1940. 

Toledo  is  the  scene  of  the  Willys 
preview  Aug.  10,  where  Joe  Frazer 
will  welcome  his  old  friends  of  the 
press  in  his  new  capacity  as  presi¬ 
dent  of  Willy.s-Overland. 

Many  of  the  newspaper  gang  will 
then  attend  the  Chevrolet  Soapbox 
Derby  at  Akron.  Aug.  11  and  12  — 
an  affair  well  known  to  every  news¬ 
paper. 

From  Akron  the  next  jump  is  Cleve¬ 
land  where  Aug.  14  the  wonders  of  a 
new  headlamp  for  motor  cars  will  be 
shown  by  General  Electric. 

Car  and  truck  production  of  1939 
models  continued  to  decline  this  week. 

In  line  with  the  seasonal  trend  22.851 
units  were  produced  and  this  was 
more  than  6.000  above  same  week 
last  year.  July  production  just  missed 
the  200,000  mark  because  of  change 
over  to  1940  models  and  this  figure 
is  50.000  above  July  of  last  year.  The 
Fisher  body  preview  at  Toledo  Aug. 

7  will  be  held  in  conjunction  with 
Libbey-Owens-Ford  Glass  people. 

Other  preview  dates  are  expected 
to  be  announced  soon,  especially  by 
General  Motors  units,  whose  plans 
have  been  somewhat  upset  by  the 
tool  and  diemakers’  strike.  Chrysler 
units  have  so  far  maintained  a  dis¬ 
creet  silence  on  news  of  their  1940 
models,  but  they  are  expected  to  com¬ 
bine  the  previews  of  all  four  cars. 

While  1940  model  previews  are  held 
at  this  time  and  in  the  weeks  to  fol¬ 
low,  it  will  be  at  least  six  weeks  be¬ 
fore  the  advertising  announcements 
actually  appear  in  most  cases. 

■ 

Ms  Bring  64%  Increase 
In  Clothing  Firm's  Sale 

Consistent  use  of  new.spaper  adver¬ 
tising  space  utilizing  institutional  ap¬ 
peal  in  its  copy  gave  Roger  Kent. 
Inc.,  New  York  clothiers  and  haber¬ 
dashers,  a  64', 2%  increase  in  revenue 
for  June,  1939,  over  the  same  month 
last  year,  and  this  experience  defi¬ 
nitely  shows  the  pulling  power  of 
newspaper  ads.  Leo  Perper,  president, 
told  Editor  &  Publisher  this  week. 

Enthusiastic  over  the  results  “which 
were  more  than  we  expected,”  Mr. 
Perper  said  the  Kent  organization  will 
continue  advertising  twice  each  week 
in  the  Neie  York  Times  and  New  York 
j  Herald  Tribune  during  the  remainder 
I  of  the  summer,  using  the  identical 
copy  that  brought  about  the  store’s 
increased  revenue.  The  copy  is  two 
columns  on  75  lines.  The  Kent  stores 
also  advertise  the  year  ’round  in  the 
Christian  Science  Monitor,  Mr.  Perper 
said. 

The  organization  has  seven  stores, 
five  in  New  York,  and  one  each  in 
New  Haven,  Conn.,  and  Cambridge, 
Mass.  It  started  an  intensive  news¬ 
paper  ad  campaign  on  Jan.  1,  1937, 
end  has  been  advertising  consistently 
etch  week,  since.  Summer  schedules 
are  heavier  than  winter,  Mr.  Perper 
said. 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


POLITICAL  ADVERTISING  is  due 
for  a  renaissance  if  the  efforts  of 
C.  Wcndcl  Muench  and  William  Har¬ 
rison  Fetridgc  bear  fruit.  Facing  the 
national  election  year  of  1940,  these 
two  advertising  agency  men  have 
written  an  article  for  the  Young  Re¬ 
publican  Magazine  saying  that  poli¬ 
tical  advertising  is  still  in  the  ‘‘horse 
and  buggy”  days,  and  cite  ways  as 
to  how  it  can  be  improved.  They 
advise,  of  course,  that  a  recognized 
advertising  agency  be  entrusted  with 
the  account,  and  that  a  new  and  mod¬ 
ern  technique  be  employed. 

The  writers  tell  the  story  of  Mayor 
Howard  W.  Jackson  of  Baltimore,  who 
last  year  was  not  conceded  a  chance 
of  re-election.  A  few  months  before 
he  had  run  for  governor  and  been 
decisively  defeated.  Ho  lost  prac¬ 
tically  every  w’.ard  in  his  home  city 
of  Baltimore.  Yet  ho  w'as  re-elected 
by  a  majority  of  36.000  votes! 

Credit  Goes  to  Agency 
The  credit,  according  to  Messrs. 
Muench  and  Fetridge.  belongs  to 
Joseph  Katz  of  the  Joseph  Katz  Ad¬ 
vertising  Company,  who  placed  full- 
page  ads  over  Mr.  Jackson’s  signa¬ 
ture  asking  people  whether  they 
wanted  him  to  continue  as  mayor. 

“The  copy  stated  the  facts  simply,” 
the  article  says,  “that  he  was  willing 
to  step  aside  if  it  was  the  indicated 
wish  of  the  people.  He  invited  the 
good  citizens  of  Baltimore  to  write, 
telephone  or  visit  him  on  the  follow¬ 
ing  day  at  the  City  Hall  and  give 
him  their  views. 

“Forty  thousand  people  answered 
that  advertisement!  40,000!  Over¬ 
night  Jackson  took  the  offensive,  and 
the  lead.  His  opponents  were  con¬ 
founded.  The  people  had  responded 
to  his  unique  advertising  appeal.” 

Electrical  radio  transcriptions  were 
then  used  telling  Jackson’s  accom- 
pli.shments  while  in  office,  and  as  a 
result  of  the  combined  advertising  he 
was  re-elected  despite  the  powerful 
state  machine. 

Citing  the  typical  advertising  cam- 


devised  that  will  tie  together  the 
strongest  of  the  campaign  objectives? 

“(b)  Which  of  the  objectives  have 
the  greatest  appeals? 

“(c)  Can  certain  objectives  be  pre- 
-sented  to  men  voters?  Can  others  be 
pre.sented  to  women  voters? 

“(d)  Can  certain  appeals  be  made 
to  you'hful  voters?  , 

“(e)  What  type  of  program  will 
attract  voters  of  better  than  average 
income  or  voters  whose  income 's  be¬ 
low  average? 

“When  the  advertising  problem  is 
subjected  to  an  analysis  as  shown 
above,  many  opportunities  for  .spe¬ 
cific  application  present  themselves. 
Obviou.‘-ly,  such  a  refinement  in  the 
u.se  of  campaign  objectives  creates 
vote-securing  efficiency. 

■‘The  job  of  interpreting  the  cam¬ 
paign  objectives  should  be  entrusted 
to  a  trained  copywriter.  It  involves 
the  art  of  pre.senting  claims  or  as- 
-sertions  in  a  persuasive  manner. 
Tlie  crude,  hard  campaign  objectives 
are  made  to  fit  the  consciousness  of 
a  majority  of  citizens.  The  story 
must  be  written  strongly  enough  to 
satisfy  the  partLsan  yet  tactfully 
enough  to  deliver  conviction  without 
offense  to  the  doubtful.  Most  of  the 
men  who  can  do  that  kind  of  a  job 
are  working.  They  are  not  unem¬ 
ployed  at  election  time.” 

The  authors  feel  that  the  opportu¬ 
nities  for  presenting  political  candi¬ 
dates  and  political  issues  “are  limit¬ 
less.” 

They  have  opened  up  a  field  of 
thought  which  may  prove  profitable 
to  the  agency  field. 

Mr.  Muench  is  head  of  C  Wendel 
Muench  &  Co.,  Chicago,  and  Mr.  Fet¬ 
ridge  is  with  Roche,  Williams  &  Cun- 
nyngham. 

Bank  Helps  Doctors,  Dentists 
DOCTORS  AND  DENTISTS  of  Bos¬ 
ton  this  week  are  going  about  their 
duties  with  a  cozy  feeling  toward 
the  National  Shawmut  Bank  of  that 


dorsed  by  the  Massachusetts  Medical 
Society  and  the  state  Dental  Society. 

National  Shawmut  will  make  the 
campaign  a  yearly  event,  it  was  re¬ 
ported,  if  the  present  campaign  works 
out  succes.sfully.  Doremus  &  Com¬ 
pany  handles  the  account. 


Campaigns  and  Accounts 

CORNING  GLASS  WORKS,  Corning. 

N.  Y.,  will  employ  newspapers  and 
magazines  in  a  heavy  advertising 
campaign  which  starts  the  middle  of 
September  and  ends  Oct.  5.  The  copy 
will  refer  to  the  lowering  of  prices 
on  Pyrex  products  a  year  ago  and 
introduce  new  numbers.  The  Buffalo 
office  of  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  has  the  account. 

Departing  from  its  usual  conserva¬ 
tism.  the  first  copy  in  the  L.  E.  Water¬ 
man  Pen  Co.  campaign  scheduled  for 
two  national  weeklie.s,  will  include 
a  picture  of  Elisha  Waterman,  vice- 
president,  and  copy  signed  by  him. 
Full  page  color  will  be  used  later  in 
the  .same  magazines  supplementing 
new.spaper  space.  Charles  Dallas 
Reach  Co.,  New  York,  has  the  account. 

Colgate-Palmolive-Peet  is  adver¬ 
tising  Vel  for  “hard-water”  suds  in 
some  eastern  papers.  Benton  &  Bowles, 
Chicago,  is  the  agency. 

Pepsodent  Co.  is  empha.sizing  its 
new  liquid  dentifrice,  in  test  adver¬ 
tising  in  newspapers  in  a  half-dozen 
markets.  Lord  &  Thomas  has  the  ac¬ 
count. 

The  London  office  of  the  J.  Walter 
Thompson  Co.  has  been  appointed 
advertising  agency  for  British  Relay 
Wireless,  Ltd.,  commercial  communi¬ 
cations  concern,  and  Bush  House, 
prominent  London  office  building. 

United  Piece  Dye  Works  of  Lodi, 
N.  J  .,  has  appointed  the  Abbott  Kim¬ 
ball  Co.,  New  York,  to  handle  its  ad¬ 
vertising  and  promotion. 

Gunzenhauser  Bakery,  Lancaster, 
Pa.,  has  appointed  Jerome  B.  Gray  & 
Co.,  Philadelphia,  to  direct  its  ad¬ 
vertising. 

Radio  Wire  Television  Corp.  of 
America,  recently  formed  by  a  merger 


of  .several  companies,  has  appointed 
paign  now  used  for  a  candidate  which  t>i  ,,  t>i  .i.c.  to  on  too,  ,o,.  Reiss  Advertising,  Inc.,  New  York,  to 


consists  of  a  campaign  card,  a  cam¬ 
paign  poster,  and  a  newspaper  adver¬ 
tisement  “with  a  poisonous  portrait 
picture  of  Mr.  Jones,”  the  writers  go 
on  to  outline  their  idea  of  a  modern 
campaign,  saying: 

“How  would  an  advertising  agency 
proceed  in  planning  a  campaign  for 
a  candidate  or  a  party? 

“First,  there  would  be  a  written 
tabulation  of  campaign  objectives — 
items  and  things  that  can  be  said. 
Those  that  people  are  apt  to  accept. 
Not  idle  promises;  not  exaggerated 
appeals;  not  damnations  of  opposi¬ 
tion — but  simple  refinements  of  the 
candidate’s  or  party’s  efficiency,  civic 
accomplishment,  and  political  integ¬ 
rity. 

“Once  that  job  is  done,  certain  rou¬ 
tine  steps  follow: 

“(a)  Selection  and  appropriation  of 
ideas  for  advertising. 

“(b)  Interpreting  and  styling  of 
ideas. 

“(c)  Timing  of  releases. 

Mutt  Duturminu  Obiuetivet 

“As  a  guide  to  the  method  of  select¬ 
ing  ideas  from  the  list  of  campaign 
objectives,  the  expert  would  probably 
examine  all  objectives  and  make  the 
following  inquiry: 

“  (a)  Can  a  simple  line  or  slogan  be 
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Flet’s  make  this 


“PAY-YOUE-DOCTOR-WEEZ” 
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city.  The  reason  is  a  one-week  ad¬ 
vertising  campaign  by  the  bank  in 
the  local  dailies  with  copy  headed: 
“Let’s  Make  This  “PAY-YOUR-DOC- 
TOR-WEEK.”  Each  advertisement 
ran  255  lines.  The  copy  said,  in  part: 

“You  can  borrow  up  to  $1,000  at 
any  of  our  17  Shawmut  offices,  by 
meeting  a  few  simple  requirements. 

.  .  .  Consolidate  your  debts.  .  .  . 
Generally  the  last  to  be  paid,  doc¬ 
tors  and  dentists  deserve  special  con¬ 
sideration.  .  .  .  Pay  off  your  debts 
NOW,  through  the  “TIME  LOAN 
PLAN’  of  the  Shawmut  bank.” 

The  advertising  was  jointly  en- 


handle  its  account. 

Melville  Shoe  Corp.  plans  to  u.se 
new.spaper  advertising  for  its  Thom 
McAn  women’s  line.  Samuel  G.  Kri- 
vit  Co.,  Inc.,  New  York,  is  the  agency. 

Amherst  Brewing  &  Distilling  Co. 
of  Amherst,  Ont.,  has  started  an  ad¬ 
vertising  campaign  in  the  western 
Canadian  market.  Stewart  McIntosh, 
Ltd.,  is  releasing  newspaper  space  to 
B.  C.  dailies  from  Vancouver,  and  the 
campaign  is  to  be  extended  to  other 
provinces  later. 

Tourneur  Beauty  Products,  Inc., 
originators  of  individual  powder 
blending,  has  appointed  Kelly,  Nason 
&  Winsten,  Inc.,  as  its  advertising 
agents.  Magazines  and  newspapers 
will  be  used. 

Allstate  Insurance  Co.,  Chicago, 
has  appointed  E.  H.  Brown  Agency, 
Chicago,  to  direct  its  advertising.  De¬ 
tails  as  to  media  are  yet  to  be  deter¬ 
mined.  "Harry  Schneiderman  is  ac¬ 
count  executive. 

An  extensive  new  newspaper  cam¬ 
paign  introducing  a  new  line  of  flour 
packs  wL’l  be  launched  through  Milne 
&  Co.,  S?attle  agency,  for  the  Cen¬ 
tennial  Flouring  Mills  Co.,  which  is 
completing  a  million  dollar  flour  mill 
in  Spokane,  Wash. 
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U.  S.  Attorney 
Enforcing 
Secrecy  in  La. 

Writers  Protest 
Against  Ruling 
Of  Viosca 

New  Orleans.  La..  Aug.  1 — After 
allowing  the  name  of  former  Gover¬ 
nor  Richard  W.  Leche  to  be  pub¬ 
lished  as  a  witness  appearing  before 
the  federal  grand  jury  investigating 
the  Louisiana  scandals.  United  States 
Attorney  Rene  Viosca  has  re-clamped 
the  lid  of  secrecy  surrounding  pro¬ 
ceedings  of  the  grand  jury  end 
threatened  contempt  action  against 
anyone  violating  the  order. 

There  is  no  ban  on  the  use  of 
names  of  witnesses  going  before  the 
East  Baton  Rouge  parish  grand  ju^. 
in  its  investigation  of  L.S.U.  financial 
irregularities. 

Judge  Warns  Press 

Monday,  in  Monroe.  La..  Judge 
David  I.  Garrett  warned  newspapers 
and  radio  stations  not  to  make  pub¬ 
lic  the  identity  of  witnesses  appearing 
before  the  Ouchita  parish  grand  jury 
probe  of  the  Louisiana  Training  In¬ 
stitute. 

Mr.  Viosca’s  announcement  that 
strict  secrecy  would  be  followed  in 
the  future  was  made  July  28  at  a 
conference  attended  by  representa¬ 
tives  of  news  services.  New  York  and 
Chicago  newspapers,  the  New  Orleans 
press  and  radio  stations. 

His  action  was  taken  under  a  rul¬ 
ing  invoked  June  30  by  U.  S.  District 
Judge  Wayne  G.  Borah,  when  the 
grand  jury  investigation  began.  Mr. 
Viosca  said  that  unauthorized  and  un¬ 
timely  publication  of  grand  jury  pro¬ 
ceedings  would  obstruct  justice. 

Although  there  is  a  feeling  in  some 
quarters  that  a  bad  precedent  is  being 
carried  out  in  Louisiana  and  that  the 
ruling  would  not  hold  up  on  appeal, 
the  executives  of  the  four  New  Or¬ 
leans  newspapers  have  assured  the 
judge  and  the  federal  attorney  of  full 
cooperation  in  view  of  the  unusual 
situation.  It  is  known  that  a  princi¬ 
pal  reason  for  the  censorship  is  for 
protection  of  witnesses  from  i>os- 
sible  physical  harm.  Only  authorized 
names  have  been  used  by  the  local 
newspapers. 

Writers  Ruling 

At  last  Friday’s  conference,  the  rul¬ 
ing  was  questioned  by  Raymond 
Daniell  of  the  New  York  Times  and 
Thomas  Stokes  of  Scripps-Howard 
Newspaper  Alliance.  They  doubted 
that  the  lailing  would  hold  on  appeal 
and  asked  Mr.  Viosca  to  cite  specific 
cases  in  its  support. 

“I  am  satined  that  the  law  is 
sound,”  replied  the  United  States  at¬ 
torney,  “and  that  it  has  been  sup¬ 
ported  by  district,  circuit  and  in  one 
case  at  least,  by  a  United  States  Su¬ 
preme  Court  decision.”  He  added  that 
he  would  welcome  a  test  case. 

Sue  Ewing  Brothers 

State  Senator  James  A.  Noe,,  inde¬ 
pendent  candidate  for  governor,  filed 
libel  affidavits  July  19  in  Monroe 
against  John  D.  Ewing,  publisher  of 
the  Shreveport  Times,  and  Wilson 
Ewing,  publisher  of  the  Monroe  News- 
Star  and  Morning  World. 

Judge  David  I.  Garrett  set  bond  at 
$500  each,  which  the  Ewing  brothers 
immediately  posted. 

Noe’s  suit  was  based  on  front  page 
editorials  appearing  in  both  Ewing 
newspapers  entitled  “Hot  Oil.”  His 
petition  declared  “untrue”  any  ef¬ 
forts  “to  charge  the  affiant  with  com¬ 
plicity  in  handling  or  profiting  through 
the  handling  of  ‘hot  oil.’  ” 


THE  CUB'S  DREAM 

By  Frank  P.  Gill 

Detroit  Free  Press 

Although  I’m  a  cub  still,  I’m  full  of  ambition; 

I  yearn  for  a  money-creating  position. 

Where  I  can  be  treated  as  equal  by  editors. 

And  live  like  a  rajah  and  sneer  at  my  creditors. 

I  want  to  be  boss  of  a  Big  City  journal. 

And  have  some  Executive  make  me  a  colonel. 

I  want  to  drive  leg  men  insane  with  my  hunches; 

I  want  to  take  several  hours  for  my  lunches. 

I  want  to  spend  afternoons  just  picking  winners: 

I  want  to  give  very  bright  speeches  at  dinners. 

I  want  to  be  married  and  live  in  the  right  house. 

I  want  to  be  called  to  confer  at  the  White  House. 

I  want  folk  to  think  me  astute,  analytical; 

I  want  to  be  known  as  a  power  political. 

And  have  all  the  say  in  the  final  selection 
Of  the  man  who’ll  be  President,  and  the  election, 

I  want  to  be  greeted  each  morning  with  praises 
From  harassed  reporters  to  whom  I  give  raises. 

I  want  to  probe  vice  in  my  town  to  the  nadir; 

I  want  to  be  known  as  a  fearless  crusader. 

I  want  to  be  popular,  broadly  and  freely. 

And  have  people  call  me  the  new  Horace  Greeley. 

I  want  all  my  staff  to  be  elegant  creatures. 

Who  write  their  news  stories  as  if  they  were  features. 
In  matters  of  press  I  desire  to  be  versed. 

Till  the  first  shall  be  last  and  the  past  shall  be  Hearst! 
And  this  is  my  future.  At  present  it  seems 
Like  a  series  of  very  peculiar  dreams. 

But  I’d  be  an  Emperor  robed  in  royal  raiment. 

If  someone  would  lend  me  the  first  small  down  payment! 


Dallas  News  to  Start 
Facsimile  Station 

Dallas,  Tex.,  July  31. — The  Dallas 
Morning  News,  through  ultra-high- 
frequency  station  W5XD,  auxiliary  of 
the  paper’s  regular  station  WFAA,  is 
making  plans  for  developing  fac¬ 
simile  newspaper  broadcasting,  simi¬ 
lar  to  that  already  in  operation  on 
an  experimental  basis  by  the  St.  Louts 
Post-Dispatch. 

Recent  approval  by  the  Federal 
Communications  Commission  of  an 
application  for  license  was  the  last 
formal  step  to  be  hurdled  and  the 
News  announces  broadcasting  will  be¬ 
gin  as  soon  as  transmitting  and  re¬ 
ceiving  equipment  can  be  installed. 
The  WFAA  technical  staff,  under  the 
direction  of  technical  supervisor  Ray¬ 
mond  Collins,  will  have  charge  of 
construction  of  the  plant. 

This  will  be  the  first  time  such 
broadcasting  of  the  printed  page  has 
been  attempted  south  of  St.  Louis. 

The  News  facsimile  station  will  op¬ 
erate  on  25,250  kilocycles  with  a  power 
of  1,000  watts. 

Shipment  of  the  transmitter  and 
the  special  receivers  which  will  be 
made  at  the  RCA  Manufacturing 
Company  plant  at  Camden,  N.  J., 
will  be  made  within  the  next  few 
days,  it  was  announced. 

The  scanning  apparatus  will  be  in¬ 
stalled  on  top  of  the  Tower  Petro¬ 
leum  Building,  where  WFAA  has 
operated  W5XD  since  Oct.  31,  1938. 

■ 

$200  MELLON  AWARD 

The  Pittsburgh  Section  of  the  Amer¬ 
ican  Press  Society  this  week  an¬ 
nounced  the  establishment  of  the  An¬ 
nual  A.  W.  Mellon  Award  of  $200  for 
“a  distinguished  example  of  repor- 
torial  work”  by  a  Pittsburgh  newspa¬ 
perman  during  the  year  ending  Dec. 
31,  1939.  The  award  was  announced 
by  President  George  Doying  of  the 
Pittsburgh  Section  and  was  made 
possible  “through  the  generosity  of 
the  Mellon  Educational  and  Charitable 
Trust,  which  has  agreed  to  donate  the 
money  upon  the  suggestion  that  such 
a  gift  would  spur  personal  initiative 
and  inspire  better  newspaper  work.” 


Court  Approves 
Dargie  Estate 
Sale  to  Knowland 

In  Court  Nine  Years  .  .  . 
Knowland  Sole  Owner 
of  Oakland  Tribvine 

Sale  of  important  Herminia  Peralta 
Dargie  estate  holdings  in  the  Oakland 
(Cal.)  Tribune  to  the  Joseph  R. 
Knowland  interests  has  received  Cali¬ 
fornia  Supreme  Court  approval. 

The  action  came  Monday  in  the 
court’s  refusal  to  hear  an  appeal  pro¬ 
testing  the  sale  which  had  been  made 
by  Captain  Antonio  Rodriguez-Mar- 
tin,  one  of  two  residuary  legatees  of 
the  estate  of  the  widow  of  William  E. 
Dargie.  former  Tribune  publisher. 
The  sale  of  a  25%  stock  interest  in  the 
Tribune  Publishing  Company  and  of 
a  49%  stock  interest  in  the  Tribune 
Building  Companies  was  first  author¬ 
ized  by  Judge  John  J.  Allen  of  the 
Alameda  County  Superior  Court  on 
June  30,  1938.  The  District  CoLirt  of 
Appeal  sustained  the  decision  June 
1,  1939,  and  on  July  1  denied  a  re¬ 
hearing  petition.  The  Supreme  Court 
endorsed  the  sale  by  refusing  to  hear 
a  petition  for  a  new  hearing. 

In  Courts  9  Years 

The  high  court’s  action  enables  the 
estate  to  be  closed  after  nine  years 
in  the  courts.  Sale  of  the  stocks  in¬ 
volved  provides  $311,200,  which  will 
liquidate  debts  and  provide  payments 
of  all  bequests.  There  are  more  than 
50  legatees,  with  Captain  Martin  the 
only  protestant  against  the  Knowland 
offer  for  the  stocks. 

The  confirmed  offer  was  made  by 
the  Franklin  Investment  Company,  of 
which  J.  R.  Knowland,  publisher  of 
the  Tribune,  is  president;  William  F. 
Knowland  and  J.  R.  Knowland.  Jr., 
assistant  publishers  of  the  Trib¬ 
une.  As  a  result  of  the  transac¬ 
tion.  the  Knowland  interests  now 
own  all  of  the  Tribune  Building 
CompcUiies  stock  and  75%  of  the  Pub¬ 
lishing  Company  stock.  Mrs.  Josefa 


Peralta  Wilson,  only  sister  of  the  late 
Mrs.  Dargie,  has  retained  an  interest 
in  the  publishing  company. 

Acquired  Interest  in  1915 

The  Tribune  Building  Companies 
holdings  consist  of  the  Tribune  Tower, 
the  adjoining  Tribune  Building  and 
the  Press  Building.  The  Knowlands 
had  previously  held  901  of  the  1,800 
shares  of  this  stock.  Mr.  Knowland, 
Sr.,  acquired  a  half- interest  in  the 
Tribune  Publishing  Company  in  1915 
when  Mr.  Dargie  died,  and  has  been 
publisher  of  the  Tribune  since  that 
time.  Mrs.  Dargie’s  estate  has  been 
in  process  of  settlement  since  1930 
because  of  a  holographic  will  and 
other  legal  complications. 

Because  various  bequests  of  cash 
made  it  impossible  to  meet  the  estate's 
debts  without  sale  of  a  portion  of  the 
assets,  bids  w^ere  asked  on  the  stock 
holdings  in  the  Tribune  and  the  build¬ 
ing  companies.  The  Knowland  bid. 
which  had  to  receive  court  approval  as 
a  prerequisite  to  closing  the  estate, 
was  for  3,750  shares  of  the  publishing 
company  stock  and  for  the  899  shares 
of  building  companies  stock. 

No  change  in  the  Tribune  manage¬ 
ment  has  been  effected  by  the  litiga¬ 
tion.  Directors  re-elected  last  year 
were  Joseph  R.  Knowland,  Emelyn  S. 
Knowland.  J.  R.  Knowland.  Jr.,  Wil¬ 
liam  F.  Knowland  and  William  T. 
Summers,  executor.  On  Mr.  Sum¬ 
mers  death,  Park  Wilson  was  elected 
to  the  directorate. 

■ 

Howard,  Hawkins  and 
Scripps  Firms  Merge 

A  merger  agreement  combining  the 
E.  W.  Scripps  Company  of  Hamiltoa 
Ohio,  and  two  Delaware  corporations, 
the  Roy  W.  Howard  Company  and 
the  W.  W.  Hawkins  Company,  was 
filed  July  27  with  the  Secretary  of 
State  in  Columbus,  Ohio.  The  three 
were  described  as  publishing  com¬ 
panies. 

The  merged  corporation,  to  be 
known  as  the  E.  W.  Scripps  Company 
with  principal  offices  at  Hamilton,  will 
be  authorized  to  issue  20,000  shares  of 
preferred  stock  at  $100  a  share  and 
400,000  shares  of  common  at  $1. 

The  secretary’s  office  said  the  pur¬ 
pose  of  the  merger  was  to  bring  into  j 
Ohio  a  corporate  set-up  already  exist¬ 
ing  in  other  states. 

The  company  paid  a  $3,825  filing  fee 

W.  W.  Hawkins,  chairman  of  the 
board  of  Scripps-Howard  Newspa¬ 
pers.  New  York,  informed  Editor  4 
Publisher  Tuesday  that  this  merger 
“made  no  change  in  the  relative  posi¬ 
tion  and  ownership  of  the  people  in¬ 
volved.”  He  explained  it  was  merely 
a  formality  to  take  advantage  of  a  new 
Ohio  statute  to  merge  three  corpora¬ 
tions  into  one,  done  on  the  advice  of 
attorneys. 

COFFEE  CAMPAIGN 

Indianapolis,  Aug.  1 — In  one  of  the 
largest  campaigns  of  newspaper  ad¬ 
vertising  on  coffee  ever  released  in 
this  city  during  the  summer  months, 
Schnull  &  Company,  wholesale  gro¬ 
cers  and  food  packers,  are  featurii^ 
a  newly  designed  vacuum  tin  for  their 
Phoenix  brand  coffee.  The  campaign, 
consisting  of  a  series  of  1,000-line  ad¬ 
vertisements,  most  of  which  are  w 
two  colors,  will  nm  in  all  three  In¬ 
dianapolis  newspapers.  The  Caldwell- 
Baker  Company  is  the  agency’. 

SCRIBES  nGHT  "FIRE" 

Twenty  Chicago  newspapermen, 
guests  of  the  Marquette  (Mich.) 
Clhamber  of  Commerce  last  week-end 
returned  to  their  duties  this  week 
after  experiencing  the  thrills  of  a 
mock  forest  fire.  The  reporters  were 
“treated”  to  a  fire  made  to  order  oy 
the  state  conservation  department. 
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picture 


The  Evenin;^  Hulletin  bejian  its  rise  to 
leadership  forty-four  years  aj^o  as  the  smallest 
of  thirteen  newspapers  in  Philadelphia. 

It  determined  then  not  to  force  circulation 
hy  artificial  means  —  but  to  succeed  on  merit 
alone  ...  to  jiain  and  hold  subscribers  only 
throui^h  interest  and  confidence.  Tlie  Evening 
Hulletin  has  never  departed  from  that  policy. 

People  buy  "Phe  Bulletin  to  n-dd  —  to  read 
thorou;jhl\'. 

-And  their  interest  and  confidence  in  its  news 
and  editorial  columns  are  carried  to  the  adver¬ 
tising  in  its  paj^cs  —  they  buy  Ehe  Evenin^r 
Bulletin  to  read  and  read  it  to  buy! 

Circulation  leadership,  built  by  {gradual 


i  here  should  be  a  special  place  for  the 
-'hiladelphia  picture  in  the  {gallery  of  every 
advertiser  .  ,  .  for  it  is  a  picture  not  repeated 
in  any  metropolitan  market  in  America. 

It  is  a  picture  of  America’s  greatest  city  of 
individual  home-dwellers* — a  vast  communitx 
of  home-loving  people  who  have  ^iven  circula¬ 
tion  leadership  for  thirty-four  consecutive  years 
to  one  daily  newspaper  —  without  subscriber 
contests  or  premiums  or  prizes  to  subscribers. 

...  a  newspaper  which  impartial  research^ 
proves  is  preferred  for  advertising  readership 
ky  more  people  than  all  other  Philadelphia 
newspapers  combined ! 

That  newspaper  is  The  Evening:  Bulletin. 


natural  growth  through  reading  interest,  results 
in  e.xceptional  advertising  response  —  greater 
response  than  might  he  expected  simply  from 
greater  circulation. 

W'ith  The  Evening  Bulletin  alone,  an  adver- 
ri>er  can  cover  thoroughl\’  and  effectively  the 
great,  responsive  Philadelphia  markct;j;  —  and 
with  'Pile  Evening  Bulletin  he  gets  this  thor¬ 
ough  coverage  at  (.ne  of  the  lowest  costs  per 


PhUadflphut  ban  more  single-family  homes  than  Sen'  Yttrk 
(litit  and  Buffalo  combined:  or  Chicago  find  iS't.  Louis  tn- 
•Hthcr;  or  Vlcvtlnnd  ai^d  Detroit:  or  any  of  twenty-tu'o 
sintts.  (V.  S.  Census 

iComplete  information  about  consumer  surveys  m  represen- 
tat've  communities  throughout  Philadelphia,  made  by  a 
nationally  kno^rn  impartial  research  O'^aanization.  yladly 
sent  on  request.  Address  The  Evening  Bulletin,  City  flail 
Sfiuare,  Philadelphia. 

of  T*^e  Evening  Bulletin's  circula‘iia  is  t  if’ii;* 
Philadelphia  and  its  trading  area. 


P'jrxg  '.t,  t9V.K  Bulletin  Compiny,  Philadelphia. 
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Casey  Press  Chief 
Of  N,  Y.  Fair 
As  Boone  Resigns 

New  Public  Relations  Head 
Adopts  Policies  Aimed 
to  Make  Coverage  Easier 

Resignation  of  Perley  Boone  as  di¬ 
rector  of  press  for  the  New  York 
World  s  Fair  and  appointment  of  Leo 
Casey,  former  newspaperman  and  di¬ 
rector  of  publicity  for  the  Republican 
National  Committee  from  1936  to  1938. 
to  succeed  him  as  director  of  public 
relations  was  announced  July  31  by 
Grover  A.  Whalen,  president  of  the 
fair  corporation,  as  a  50-cent  admis¬ 
sion  price  for  week-ends  was  estab¬ 
lished  in  the  hope  of  lifting  the  at¬ 
tendance  to  totals  necessary  to  make 
the  exix)sition  a  financial  success. 
Whalen  Praises  Beane's  Work 
Expressing  regret  that  Mr.  Boone 
was  leaving  the  fair  organization,  Mr. 
Whalen  characterized  his  work  as  di¬ 
rector  of  press  for  the  last  three  years 
as  “an  outstanding  piece  of  journal¬ 
ism.”  A  year  before  the  fair  opened 
April  30  Mr.  Boone  had  “put  the  fair 
on  the  map”  but  because  press  rela¬ 
tions  have  been  somewhat  strained 
since  the  opening  Mr.  Casey  was 
brought  in  by  Mr.  Whalen  June  27  as 
his  executive  assistant  in  charge  of 
press  relations  to  work  with  Mr. 
Boone  toward  closer  liaison  with 
new^apers  and  newspapermen. 

To  “make  it  easier  for  newspaper¬ 
men  to  cover  the  fair,”  Mr.  Casey  on 
his  first  day  as  press  relations  direc¬ 
tor  Aug.  3  established  a  set  time  for 
daily  press  conferences,  11  a.m.  for 
evening  newspapermen  and  4  p.m. 
for  reporters  for  morning  and  eve¬ 
ning  papers.  A  new  lounge  for  the 
visiting  and  working  press  has  been 
opened  on  the  second  floor  of  the 
F^ess  Building  and  here  every  day  at 
4  p.m.  sandwiches,  beer,  soft  drinks 
and  milk  supplied  by  various  exhibi¬ 
tors  will  be  served.  Shower  baths 
also  will  be  available  to  newsmen. 

Mr.  Casey  is  inviting  “as  many 
newspapermen  as  possible”  to  visit  the 
fair,  he  told  Editor  &  Publisher.  He 
said  he  wants  members  of  the  press  to 
see  it  singly  and  in  groups,  as  was 
the  case  this  week  when  the  Pennsyl¬ 
vania  Railroad  sponsored  a  free  trip 
for  newspapermen  to  the  fair.  All 
newspapermen  will  be  admitted  to 
the  fair  free. 

Won't  Snpprat*  Bad  News  Breaks 

Mr.  Casey  said  his  idea  of  publicity 
is  “not  issuing  a  few  dry  news  re¬ 
leases  but  to  build  the  show  day 
by  day,  making  news  as  we  go 
along.” 

He  will  insist,  he  added,  that  “at  any 
time  there  is  unfavorable  news,  if  it  is 
legitimate  it  will  be  quickly  given 
out.” 

His  policy  toward  newspapermen 
will  be  “give  them  service  and  get 
the  facts  for  them,”  he  told  Editor 
&  Publisher. 

Mr.  Casey,  who  is  42  and  began  his 
newspaper  career  at  the  age  of  15  on 
the  Burlington  (Vt.)  News,  was  on 
the  New  York  Daily  News  rewrite  staff 
at  the  time  Mr.  Whalen  appointed  him 
as  his  executive  assistant  five  weeks 
ago.  Previously  he  had  handled  pub¬ 
licity  for  Governor  George  D.  Aiken  of 
Vermont  and  for  Thomas  E.  Dewey  in 
his  campaign  for  governor  of  New 
York. 

He  is  a  graduate  of  Georgetown 
University  and  formerly  worked  on 
other  New  York,  Washington  and 
Hartford  newspapers. 


TEXAS  MEETING 

Pecos,  Tex.,  July  31 — “Go  to  Any 
World’s  Fair  for  Educational  and  Sore 
Feet.  .  .  .  Come  to  Pecos  for  a  Snap¬ 
py,  Meaty  Program.”  is  one  of  ^e 
slogans  being  circulated  among  Texas 
editors  this  week  to  boost  the  thir¬ 
teenth  annual  convention  at  Pecos 
Aug.  11-12  of  the  West  Texas  Press 
Association.  All  actual  WTPA  busi¬ 
ness  will  be  conducted  during  the 
Friday  meeting,  after  which  the  con¬ 
vention  will  adjourn  to  Carlsbad, 
N.  M.,  for  a  joint  session  with  the  New 
Mexico  Press  Association  Saturday. 

■ 

Gov't.  Employes 
May  Reply  to 
Press  Attacks 

President  Soys 

Hatch  Bill  Doesn't  Prevent 

Answering  Charges 

Washington,  D.  C.,  Aug.  2 — Ac¬ 
knowledgements  by  sponsors  of  the 
Hatch  “purity  in  politics”  bill  that 
the  press  played  an  outstanding  role 
in  bringing  about  its  enactment,  were 
followed  by  Presidential  assurance  to 
federal  workers  that  they  are  free  to 
reply  to  attacks  or  misrejwesenta- 
tions  “made  for  political  purposes  by 
newspapers  or  by  individuals  as  a 
part  of  a  political  campaign.” 

Without  imputing  an  ulterior  mo¬ 
tive  to  newspaper  support  of  the  legis¬ 
lation,  the  President’s  message  an¬ 
nouncing  he  had  approved  the  bill 
included  this  discussion: 

“It  can  hardly  be  maintained  that 
it  is  an  American  way  of  doing  things 
to  allow  newspapers,  magazines,  radio 
broadcasters,  members  and  employes 
of  the  Senate  and  House  of  Represen¬ 
tatives  and  all  kinds  of  candidates  for 
public  office  and  their  friends  to 
make  any  form  of  charge,  misrepre¬ 
sentation,  falsification  or  vituperation 
against  the  acts  of  any  individual  or 
group  of  individuals  employed  in  the 
executive  branch  of  the  federal  gov¬ 
ernment  with  complete  immunity 
against  reply  except  by  a  handful  of 
high  executive  officials.  That,  I  re¬ 
peat,  would  be  un-American  because 
it  would  be  unfair,  and  the  great  mass 
of  Americans  like  fair  play  and  insist 
on  it. 

“It  is,  therefore  my  considered 
opinion,  in  which  the  Attorney  Gen¬ 
eral  of  the  United  States  joins  me, 
that  all  federal  employes,  from  the 
highest  to  the  lowest,  have  the  right 
publicly  to  answer  any  attack  or  mis¬ 
representation,  provided,  of  course, 
they  do  not  make  such  reply  as  part 
of  active  participation  in  political 
campaigns.” 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,21  3.29 

(*39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 

Cleveland’.  Home  Aleiv.paper 


Listerine  Signs 
FTC  Stipulation 
On  Advertising 

Will  Desist  from  Making 
Certain  Statements 
on  Dandruff  Product 

Lambert  Pharmacal  Company,  St. 
Louis,  manufacturer  of  “Listerine 
Antiseptic,”  has  entered  into  a  stipu¬ 
lation  with  the  Federal  Trade  Com¬ 
mission  to  cease  and  desist  from  rep¬ 
resenting  by  direct  statement  or  by 
inference  that  all  dandruff  is  due  to 
an  infection  with  Pityrosporon  ovale 
or  any  other  organism;  that  dandruff 
necessarily  is  a  germ  disease;  that  the 
dandruff  germ  has  been  isolated  or 
identified;  that  the  presence  of  Pity¬ 
rosporon  ovale  necessarily  means 
dandruff  or  that  with  its  destruction 
dandruff  disappears;  that  dandruff  is 
necessarily  infectious,  contagious  or 
“catching”  or  is  in  all  instances  passed 
from  one  person  to  another,  or  that 
any  of  the  foregoing  assertions  have 
been  proven  by  findings  of  scientists 
or  otherwise,  or  is  a  “scientific  fact” 
or  a  “fact  definitely  established  by 
scientists.” 

It  is  also  stipulated  that  the  re¬ 
spondent  desist  from  representing 
that  the  product  either  cures  or  per¬ 
manently  relieves  dandruff;  that  the 


product  “kills  the  dandruff  germ,” 
"attadis  the  cause  of  dandruff  or 
“gets  at  the  cause”  or  “at  the  root  of 
the  trouble”  or  penetrates  infected 
hair  follicles  or  “annihilates”  the 
dandruff  germ;  that  the  product  frees 
the  scalp  and  hair  follicles  of  the  para¬ 
site  that  saps  their  vitality  or 
“spreads  a  germ-killing  film  over  the 
scalp”;  that  the  product  has  “marked 
curative  properties  due  to  certain  in¬ 
gredients  in  a  imique  combination 
shared  by  no  other  antiseptic”;  that 
ordinary  remedies  “aren’t  even  anti¬ 
septic,”  are  “smelly,”  affect  only  sur¬ 
face  symptoms,  or  merely  remove 
surface  symptoms  temporarily,  or  that 
competitive  products  are  obviously 
inferior  to  "Listerine  Antiseptic”  as 
a  remedy  for  dandruff — when  such^ 
are  not  the  facts. 

■ 

Basil  Smith,  Classified 
Eoepert,  Dies 

Ocean  City,  N.  J.,  Aug.  1 — Basil  L. 
Smith,  77,  creator  of  the  Basil  L. 
Smith  classified  advertising  system, 
died  July  31  at  his  summer  home 
here.  He  lived  at  256  Merion  Road, 
Merion,  Philadelphia  suburb. 

Mr,  Smith  obtained  early  experience 
on  Los  Angeles  newspapers  and  later 
was  with  the  Philadelphia  Public 
Ledger  and  with  the  Philadelphia 
Evening  Bulletin.  He  developed  his- 
classified  advertising  system,  which 
was  widely  used  throughout  the  coun¬ 
try.  A  son  and  daughter  survive. 


Worcester's  savings  average  $904  per  capita — 
higher  than  those  of  any  other  U.  S.  city  over 
150,000 — more  than  FOUR  times  the  U.  S. 


average. 

Highly  diversified  industries  give  stability  to  Wor¬ 
cester  payrolls — assure  steady  buying  power  for 
staples  AND  luxuries.  The  Telegram-Gazette  (circu¬ 
lation  more  than  125,000  average  net  paid  daily) 
covers  the  entire  market  at  one  low  cost.  There  is  no 
other  daily  paper  published  in  Worcester. 

Population:  433,287  in  city  and  average  18- 
mile  retail  trading  zone. 

THE  TELEGRAM-GAZETTE 

George  F.  Booth.  Piihlisher 
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An  tlnclz< 


Fact 


n  i/i/ncnanainG  veiCX 
\nA.  Q^ily  of^ltanye 


or 


«  -.-iW  >A"-'  i  ’ 


Since  before  President  Lincoln's  admin- 


k.,  rKTrrrfHh^  r 


istration,  the  occupanev  of  the  W  hite  in  Marvland  and  Virginia.  As  proof  of 

House  has  changed  manv  times.  Holders  tremendous,  as  well  as  economical, 

of  seats  in  both  l)ranches  of  the  Con-  pulling  power,  consider  these  two 

gress  have  been  switched  with  even  greater  fre-  outstanding  facts: 

(juenev.  Heads  of  the  great  Departments,  Diplomats, 

(Officers  of  Army  and  Navy,  with  thousands  of  those  J - FoV  t/lC  pOSt  1  yCttVS^  1  hc  Stdi'  hos 


National  Capital  and  adjacent  suburbs 
in  Marvland  and  Virginia.  As  proof  of 
its  tremendous,  as  well  as  economical, 
pulling  power,  consider  these  two 
outstanding  facts: 


^vl,o  carry  the  lesser  burdens  Gorernment  respon-  ^V»»;/;pr  0>IC  Position  in 

sibilitv — come  and  no.  TTie  Nation’s  Capital  is  ,,  .  .  /•  f 

.  THE  NATION  m  point  of  total 

indeed  a  Citv  of  C.hange;  yet,  m  this  citv  of  swift  ‘ 

and  sudden  substitution,  there  are  two  unchanging  ad CCrtisiug  ItllcagC  CaiVlcd. 

factors  of  particular  interest  to  -advertisinn  people.  . 

j  ,  2 — The  SI  JR  carries  more  than  tzace 

One  IS  that  for  all  the  comings  and  goings  the 

population  of  W’ashington  grows  steadily  from  vcai  miich  advertising  lineage  aS  itS 

to  year.  And  the  second  factor  of  interest  is  its  cloSCSt  II  a slltflgton  Competitor. 

leading  newspaper — The  STAR — with  a  security  of 

circulation  and  reader-confidence  as  firm  as  the  shift-  No  wonder,  then,  that  advertisers  hnd  they  can  depend 
ing  political  scene  is  fickle.  Published  evenings  since  upon  THE  STAR  to  loosen  the  purse-strings  of  a  city 

KKJf"  ‘1  ^’^*501  1  853,  and  Sundays  since  1  906,  of  630,000  people  ...  most  of  _ 

K^51|V  I  _  The  ST'AR,  with  its  dailv  eircu-  them  Government  emploves,  K 

48k  S  l‘'^'on  of  over  1+5,000  copies,  with  an  average  spendable  in- 

.  B  completely  blankets  tlie  come  of  $+6,000,000  monthly. 


%\\t  ^timing  ^iaf 

ffu4^c^cuf  'J9Z&^nlf^q 

uunsHincTon.D.c. 
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Register-Republic 
Morning  Star 


CLEVEi-ANO 

SAN  PRANCISCC 


MCI  ♦<-»  Polorrco  MacKay.  member  of  the  Camden 

lO  neitJU&e  J  ^  Courier-Post  staff;  Ray  Fabi- 

Peter  Zenger  Story  ani,  wrestling  promoter,  and  Charles 

A  small  group  of  New  York  news-  Wagner,  who  operate  a  sports  publi- 
paoermen  saw  a  preview  Wednesday  in  which  the  alleged  libelous 

noon  of  a  Metro  -  Goldwyn  -  Mayer  articles  also  were  published, 
short  subject  titled.  "The  Story  that  The  suit,  filed  by  the  law  firm  of 
Couldn't  Be  Told,”  based  on  the  court  Wolf,  Block,  Scherr  and  Sollis-Cohen, 
trial  and  acquittal  of  Peter  Zenger  was  the  result  of  a  column  “feud”  of 
lor  libel  in  1735  which  had  a  great  in-  many  weeks’  standing  between  Mc- 
fluence  in  the  freedom  of  the  press  Curley  and  Parker, 
clause  being  later  written  into  the 
Bill  of  Rights. 

The  1,200-foot  picture  was  excep-  Q 
tionally  well  received  by  those  pres-  ^ 
ent  in  the  projection  room  atop  r  1 
Loew’s  State  Theatre  Building.  Sey- 
eral  praised  M-G-M  for  a  well-wnt- 
ten  and  well-presented  story.  The 
subject  was  treated  with  dignity 
without  being  pontifical,  it  was  said. 

The  picture,  one  in  a  series  of  Paul 
Nesbitt's  "Passing  Parade”  which  is 
produced  monthly,  is  to  be  released 
in  two  or  three  weeks.  The  story  is 
told  by  Nesbitt  as  narrator,  there  be- 
ing  no  dialogue  reproduced.  It  was 
estimated  approximately  32,000,000 
persons  will  view  the  picture. 

Among  those  present  at  the  pre- 
view  were  Cranston  Williams,  general  ^ 
manager  of  the  ANPA;  William  A. 

Thomson,  director  of  the  Bureau 
of  Advertising.  ANPA;  Edwin  S.  ' 

Friendly,  business  manager  of  the 
Neic  York  Sun:  Sidney  Whipple,  the- 
ater  critic  for  the  New  York 
'World-Telegrain;  A1  Somerfield,  pro¬ 
motion  manager  for  Collier’s;  Herbert  paper  mills  have  every  reason  to  be 
Morgan,  in  charge  of  short  subjects  interested,  first,  in  having  jobs  for 
in  the  east  for  M-G-M,  and  J.  'Wal-  American  labor,  and.  second,  to  ex¬ 
lace  Thorson,  promotion  manager,  ercise  concern  as  to  what  will  hap- 
Country  Home  magazine.  pen  to  their  own  jobs  if  the  federal 

treasury  is  going  to  be  used  for  financ¬ 
ing  new  paper  mills  in  competition 
to  the  mills  that  are  already  employ¬ 
ing  them.” 


HE'S  INI 
TROUBLE 
AGAIN  1! 


The  North  Carolina  Press  Assn, 
will  combine  recreation  and  business 
at  its  67th  annual  convention  being 
held  Aug.  3-5  at  the  Ocean  Terrace  ' 
Hotel.  Wrightsville  Beach,  N.  C.  Tal¬ 
bot  Patrick,  publisher,  Goldsboro 
News-Argus,  group  president,  was 
scheduled  to  deliver  his  annual  ad¬ 
dress  Friday  morning.  Group  meet¬ 
ings  for  dailies  and  weeklies  were  to 
be  held  Friday  and  Saturday,  with 
Ed  Anderson,  West  Jeferson  Sky- 
land  Post,  in  charge  of  the  weeklies 
and  Talbot  Patrick,  as  vice-president 
of  Associated  Dailies  of  North  Caro¬ 
lina  Press  Assn.,  in  charge  of  the 
lility,  desirability  or  fairness.”  dailies.  Bruce  Catton,  Washington 
of  the  competition  which  will  correspondent  of  Newspaper  Enter- 
m  in  the  path  of  existing  mills.  P^ise  Assn.,  addressed  the  opening 
ntative  Reid  F.  Murray  of  session  on  Thursday.  Dr.  Julian  L. 
in,  has  cautioned  his  col-  Miller,  editor,  Charlotte  Observer, 
in  the  House.  was  scheduled  as  a  banquet  speaker 

Congressman  reports  labor  Friday.  ^ 

in  his  district  are  concerned  \JirprirT  T^C  IVyfPPT 

?  establishment  of  Southland  W JVLiEiO  1  iCiTii 

nils.  Inc.,  at  Lufkin,  Tex.,  and  Niagara  Falls,  Ont.,  July  31 — Rep¬ 
orts  that  others  will  be  con-  i-esentatives  of  Canada’s  weekly  press 
at  ot  er  ocations  in  the  twentieth  annual  con- 

,  vention  of  the  Canadian  Weekly 
conceding  the  advantages  of  ,,  .... 

rican  substitute  for  imported  Newspapers  Association  here  Aug.  3 
nt.  Representative  Murray  to  5.  About  250  will  attend  business 

sessions  and  later  visit  the  World's 
Fair  at  New  York.  Dean  M.  Lyle 
Spencer  of  the  school  of  journalism, 
Syracuse  University,  will  speak  on 
the  future  of  the  weekly  press.  Glen 
Eannerman  of  Toronto,  president  of 
the  Association  of  Canadian  Advertis¬ 
ers,  will  address  delegates  on  “A 
National  Advertiser  Looks  at  the 
Weeklies.” 


Here’s  that  happy-go-lucky 
pint-sized  hero 


Dan  Parker  Sues  Phila. 
Sports  Columnists 

Philadelphia,  Aug.  3 — Daniel  Par¬ 
ker,  sports  editor  and  columnist  for 
the  New  York  Daily  Mirror,  filed  suit 
in  United  States  District  Court  here 
today,  seeking  $250,000  damages  from 
Lansing  McCurley,  sports  editor  of 
the  Philadelphia  Daily  News,  the 
Philadelphia  Daily  News  Company, 
and  three  others  persons,  for  alleged 
libelous  statements. 

Parker  charges  that  McCurley  pub¬ 
lished  a  series  of  articles  in  the  News, 
accusing  him  of  using  his  position  as 
a  sports  editor  to  advanco-the  inter¬ 
ests  of  Jack  Pfeffer,  New  York  wres¬ 
tling  promoter,  and  also  that  Parker 
was  a  participant  in  “staging  fake  and 
fraudulent”  wrestling  matches,  and 
that  Parker  “is  masquerading  and 
falsely  posing  as  a  person  of  Irish 
extraction.” 

The  articles,  Parker’s  suit  sets  forth, 
also  accused  Parker  as  “incompetent 
and  dishonest.” 

The  other  defendants  are  Gordon 


getting  ready  to  break  all 
records  for  the  100-yard 
dash! 


After  traveling  thousands  of 
miles  in  search  of  the  beau¬ 
ty  secret  of  the  lovely 
maidens  of  the  remote 
island  of  Hippa-Hula,  imag¬ 
ine  his  consternation  to 
come  face  to  face  with  a 
.  .  .  what-ever-it-is! 


t  iirio: 


One  more  very  good  reason 
why  readers  everywhere 
follow  Roy  Crane’s  comic 
masterpiece,  “Wash 
Tubbs,’’  is  the  present  con¬ 
tinuity  .  .  .  beautiful  girls, 
a  romantic  South  Seas  set¬ 
ting,  scheming  villains, 
loads  of  action.  ...  A  swell 
adventure,  with  Crane’s  art 
work  at  its  superb  best. 


Circulation 
for  July 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  July,  1939. 


NEA  also  produces  nine 
other  topnotch  daily  comics 
that  you  should  have! 

Write  for  proofs  and  rates! 


July  circulation  of  The  Sun¬ 
day  Sun  averaged  190,554  per 
Sunday. 

Everything  in  Baltimore 
Revolvee  Around 


Morning  Evening  Sunday 


/ 


for  august 


19  3  9 


®  Skott  “Taikai 


sponsible  for  his  paper’s  typographi-  «  ^  n  tt 

cal  errors.  Sprague,  a  Republican,  ATllSt  W  OOil  xlCIS 
succeeded  Martin,  a  Democrat,  T^V<k 

PLAGUE  IN  STATE  HOUSE  UnUSUai  JOD 

WILL  HONOR  EX-GOVERNOR  continued  from  page  7 


IF  JOHNNIE  BROWN,  Waco,  Tex., 
police  and  court  reporter,  has  any  „ 
d.fficulty  getting  entree  to  variou.s  „ 
places  in  New  York,  it  won’t  be  the 
fault  of  Police  Chief  C.  C.  Maxey,  q 
Maxey  gave  Brown  this  letter  of 
introduction  before  Brown  left  for  the  J 
eastern  city's  Fair: 

"Dear  Bro.  Officers: 

"This  letter  will  introduce  Johnnie  ^ 
Brown,  tall,  husky  youngster,  who  ^ 
writes  about  murders,  traffic  accidents  P 
and  court  trials  in  the  Waco  News-  f 
Tribune  and  the  Waco  Times-Herald.  J 
"I  have  been  dealing  with  Brown  P 
for  about  five  years.  So  far  we  get 
along  very  satisfactorily.  Brown  has  • 
never  been  out  of  the  state  of  Texas,  ^ 
and  I  am  asking  you  to  overlook  his  ^ 
boneheads,  and  see  that  he  is  treated 
right  in  your  city.  If  he  should  be-  ‘ 
come  a  nuisance,  thereby  wearing  out  ’ 
his  welcome,  just  tag  him  and  send  * 
him  back  to  us,  prepaid.  We  are  ^ 
more  than  used  to  him.  * 

“Sincerely,  C.  C.  Maxey.”  ^ 

I 

■  1 

WHERE  DO  WE 

GO  FROM  HERE?  i 
asked  a  one  column,  30-pt.  head  in 
the  Newark  (N.  J.)  Sunday  Call  re¬ 
cently.  It  was  the  head  on  a  build¬ 
ing  and  loan  association  story,  but  the 
rest  of  the  page  contained  death  no¬ 
tices  and  obituaries. 

■ 

THE  Lubbock  (Tex.)  Daily  Times 
complies  with  a  desire  for  anony¬ 
mity  at  the  same  time  achieving  a 
subtle  type  of  revenge: 

“A  man  who  makes  his  offic:e  in  the 
northwest  corner  of  the  first  floor 
and  who  was  peeved  at  us  for  men¬ 
tioning  his  name  several  weeks  ago 
has  returned  from  Colorado  where 
he  and  his  family  spent  several  weeks 
on  their  vacation.” 

■ 

IT'S  JUST  A  NEW  version  of  an  old 
gag,  but  documentary  evidence  it 
happened  is  posted  on  the  wall  of  the 
police  press  room  in  the  Dallas  city 
hall. 

A  man  new  on  the  police  run  was 
trying  to  “dress  up”  a  second-day 
lead  on  a  drowning  story.  This  was 
the  way  his  story  began: 

"Snarling  King  Neptune  returned 
to  his  foamy  lair  Monday  after  de- 
t  vouring  his  fifth  drowning  victim  in 
Balias  county  for  the  year.  .  . 

When  Clarke  Newlon,  city  editor  of 
the  Dispatch -Journal,  saw  this  story, 
I'e  promptly  scribbled  at  note  and  sent 
i’-  back  to  his  ambitious  reporter: 

“Interview  Neptune  and  get  pic¬ 
tures — to  hell  with  the  drowningll! 
-C.  N." 

■ 

WHEN  TERRY  GREEN  —  now  radio 
news  commentator,  formerly  cub 
reporter  —  was  hired  by  the  Enid 
(Ukla.)  News-Eagle,  he  immediately 
wcame  a  protege  of  that  late  well- 
known  Oklahoma  editor  and  pub¬ 
lisher,  M.  T.  Sexsmith,  who  was  treas¬ 
urer  and  assistant  business  manager 
of  the  paper. 

On  the  cub’s  “first”  day  he  hap¬ 
pened  to  be  in  Sex’  office  when  the 
uiayor  of  the  city  stopped  for  a  chat. 

Sexsmith  introduced  Green,  with¬ 
out  as  much  as  a  twiggle,  as:  “ — An¬ 
other  young  man  who  has  decided  to 
80  to  hell  the  easiest  way.” 

■ 

This  headline,  over  a  story  about 
a  plaque  in  the  state  capitol  in  honor 
0  former  Gov.  Charles  H.  Martin, 
was  on  the  front  page  of  the  Salem 
Oregon  Statesman,  published  by  Gov. 

arles  A.  Sprague.  Governor 
aprague  explained  he  couldn’t  be  re- 


Kditok  8:  PuBLiSHF.p.  will  pay  $2  for  each  j 
“Short  Take’*  accepted  and  publisheil.  Those  ^ 
not  used  will  not  be  returned. 

■  ‘ 

SNPA  Editorial  Affairs,  < 
Schools  Committees  ’ 

Adolph  Shelby  Ochs,  general  man-  ( 
ager  of  the  Chattanooga  (Tenn.) 
Times  as  SNPA  president  recently  ap-  ( 
pointed  an  Editorial  Affairs  Commit¬ 
tee  and  Committee  on  Schools  of  i 
Journalism  for  the  Southern  Newspa¬ 
per  Publishers  Association.  ^ 

Tom  Wallace,  editor  of  Louisville 
(Ky.)  Courier- Journal  and  Times,  is 
chairman  of  the  editorial  affairs  com¬ 
mittee.  He  is  assisted  by: 

Harry  M.  Ayers.  Annistoti  (Ala.) 
Star;  Grover  Hall,  Montgomery  Ad- 
%)ertiser:  J.  N.  Hei.skell,  Little  Rock 
Gazette:  Miss  Ruby  Pierce,  Palm 
Beach  News;  Ralph  McGill.  Atlanta 
Constitution:  F.  B.  Wachs,  Lexington 
Herald-Leader;  Clark  Salmon,  New 
Orleans  Item-Tribune;  Frederick  Sul- 
lens,  Jackson  (Miss.)  News;  H.  Galt 
Braxton,  Kinston  (N.  C.)  Free  Press; 
Clyde  E.  Muchmore,  Ponca  City 
(Okla.)  News;  McDavid  Horton. 
Columbia  (S.  C.)  State;  Judson 

Chapman,  Greenville  (S.  C.)  News 
and  Piedmont;  John  H.  Sorrells, 
Memphis  Commercial  Appeal;  Frank 
G.  Huntress,  San  Antonio  Express  and 
News;  Powell  Glass,  Lynchburg 
News  and  Advance;  Cecil  B.  High¬ 
land.  Clarksburg  (W.  Va.)  Telegram; 
J.  A.  Kennedy,  Clarksburg  Exponent. 

Herbert  M.  Davidson,  Daytona 
Beach  (Fla.)  News-Journal,  is  chair¬ 
man  of  the  schools  of  journalism  com¬ 
mittee,  assisted  by:  Maj.  Clark  Howell. 
Atlanta  Con.stitution;  Talbot  Patrick, 
Goldsboro  (N.  C.)  News-Argus; 

Powell  Glass,  Lynchburg  (Va.)  News 
and  Advance;  J.  N.  Heiskell,  Little 
Rock  (Ark.)  Gazette. 

Mr.  Davidson  will  al.so  serve  SNPA 
representative  on  the  National  Coun¬ 
cil  of  Professional  Education  for  Jour¬ 
nalism. 

■ 

URGES  WOMAN  ON  FCC 

Senator  H.  Styles  Bridges,  R.,  of 
New  Hampshire,  has  proposed  to  Pres¬ 
ident  Roosevelt  that  a  woman  he 
appointed  to  membership  on  the  Fed¬ 
eral  Communication  Commission  and 
has  included  among  several  nominees. 
Publisher  Eleanor  M.  Patterson  of  the 
Washington  Times-Herald,  Columnist 
Dorothy  Thompson,  New  York  Herald 
Tribune;  and  Mrs.  Eleanor  Roosevelt, 
wife  of  the  President  and  author  of 
a  newspaper  column,  “My  Day.” 


sign  this  portrait,  America  will  have 
two  vital  documents  signed  on  the 
F’ourth  of  July.’’ 

Next  morning  there  came  from  the 
Shavian  home  a  message  to  come 
there  immediately. 

On  his  trip  back  to  the  U.  S.  with 
the  Shaw  and  other  portraits,  Mr. 
Woolf  reflected  that  the  Shaw  inci¬ 
dent  was  so  amusing  he  wrote  an  ar¬ 
ticle  about  it.  Back  in  the  Times 
office.  Mr.  Markel  looked  over  the 
whole  works  and  said  they  were  good 
drawings  but  the  drawback  was  there 
were  no  articles  to  accompany  therh. 
The  artist  tossed  his  Shaw  piece  on 
the  desk,  it  clicked,  and  ever  since 
then  Mr.  Woolf  has  been  interviewing 
the  people  he  sketches. 

Mr.  Woolf  has  had  some  refusals 
that  took,  notably  the  cases  of  Dean 
Inge  and  Herbert  Hoover  since  he 
left  the  White  House. 

By  arrangement  with  the  Times,  the 
original  drawings  belong  to  him  and 
Mr.  Woolf  has  sold  a  number  of  them 
to  the  subjects  and  to  public  institu¬ 
tions.  There  is,  he  observes,  “a 
strange  psychology  that  makes  people 
think  that  newspaper  drawings  are 
not  worth  anything  after  they  have 
been  published”  and  that  a  great 
number  of  them  think  they’re  entitled 
to  the  original  for  nothing.” 


OMAHA— 

2nd  Largest  Livestock  Market 
in  the  World 

Producers  are  paid  $400,000.00 
daily  on  the  Omaha  livestock 
market,  the  second  largest  live¬ 
stock  market  in  the  world. 

.  .  .  just  another  big  income 
factor  that  adds  to  the  attrac¬ 
tiveness  of  the  great  Nebraska 
— Southwestern  Iowa  market, 
covered  intensively  by 


THE  OMAHA 

1  World-Herald 


t  Ofwnfctt  Iac. 


“When  young  people  tell  me  they 
want  to  go  in  for  art  I  always  tell 
them  the  same  thing,”  says  Mr.  Woolf. 
“If  they  get  enough  fun  out  of  what 
they’re  doing  to  repay  them  for  what 
they  may  not  get  in  material  re¬ 
muneration,  then  they  should  go  into 
it  But  I  think  that  today  so  many 
are  going  into  it  that  it’s  a  pretty 
big  gamble.” 

In  his  apartment  at  102nd  Street 
and  Riverside  Drive,  overlooking  the 
Hudson.  Mr.  Woolf  has  a  workshop 
rigged  up  in  a  spacious  closet.  He 
goes  in  for  .ship  model  building  and 
also  is  a  detective  story  fan.  He  hates 
to  travel,  never  goes  to  the  movies, 
and  seldom  attends  the  theatre  be- 
cau.se  it’s  so  much  .spinach  to  him — 
he  had  an  overdose  of  the  stage  as  a 
child  because  of  family  interest  in  it. 

Mr.  Woolf  is  a  .second  cousin  of 
J.  David  Stern,  publisher  of  the 
Philadelphia  Record  and  Camden  (N. 
J.)  Courier-Post.  The  artist’s  mother, 
Rosamond  Wimpfheimer,  was  a  first 
cousin  of  Mr.  Stern’s  mother.  Mr. 
Woolf’s  daughter  Dorothy  is  one  of 
the  editors  of  Newsweek,  who  also 
draws  well  and  thinks  it’s  easier  to 
draw'  than  write.  Another  daughter, 
Mrs.  Muriel  Hobson,  attended  the 
National  School  of  Design  and  paints, 
well. 

Artist  friends  of  Mr.  Woolf  think 
he  writes  well.  Writing  friends  of 
the  artist  think  he  draws  with  an  ex¬ 
ceptionally  deft  hand.  If  we’re  per¬ 
mitted  an  opinion,  we’d  say  they’re 
both  100'%  right. 


In  their  offices  at  their  desks,  man¬ 
agement  executives  buy  direct  or 
through  subordinates: 

.\DVEKT1SING  SPACE 

.MACHI.NERY 

AIR  CONDITIONING 

RAVt  .M.ATERIALS 

B.ANK  SERMCE 

TRANSPORTATION 

INSLR.ANCE 

— anil  many  other  things 

5**  Much  of  the  value  of  your  ad¬ 
vertising  in  executive  publications 
that  are  read  at  home  is  lost,  unless 
your  message  i-  repeated  or  mer- 


rhnndi.srd  on  the  two  square  yard- 
of  desk  top  where  the  executi\e 
buys. 

*  *  *  The  one  and  only  national  pub¬ 
lication  for  management  executive- 
ihat  does  this  merchandising  job  fot 
you  is  The  Wall  Street  Journal.  8t> 
per  cent  of  its  subscribers  read  it  in 
their  offices  at  their  desks. 

$$$|t  gives  you,  per  advertising 
dollar,  more  reailers  who  are  active 
management-executives  of  indus¬ 
trial  cor|>orations  with  assets  of 
over  .'?1.(KK).000  than  any  other  pub¬ 
lication  magazine  or  newspaper. 

*  •  •  .Step  up  the  success  of  youi 
whole  drive  to  sell  management  ex¬ 
ecutives  by  using — 

THE  WALL  STREET  JOURNAL 
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Fifteen 


member  m 


Associated  Pr 


with  service  to  begin  as  rapid  a 


*  Three  more  subscribef^be 
since  this  announce/ne^or 


for  august  5.  1939 


nlspapers  have  subscribed  to 

*rss  Wirephoto 

)icl  as  machines  can  be  installed. 


{cribef|been  added  to  the  list 
iceyffeVared  one  week  ago. 
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EDITOR  (S  PUBLISHE? 


♦EDI 


THAT  "PROFESSIONAL"  LABEL 

I'llKUK  IS  iiioro  tliaii  a  toncli  ot  palli<)>  in  tho 
'if  |»iil>li>licrs.  Ilioir  editorial  eiii- 
|)lo\e>.  and  the  national  lalior  antliorities  over  the 
Ntatii'  of  nt‘W'|ia|>er  writers.  I’nhlisln'rs  liave 
contended  that  tlteir  writing  staffs  are  professional 
and  that  the  work  of  many  is  also  exeentiv<-. 

I  nder  th<‘  Kair  l.a'oor  Standards  .\et.  however, 
profi'ssionais  and  ex<'cMitives  are  not  covered.  Its 
waije  provisions  have  no  part  in  the  picture.  Imt 
those  eoverinj;  hours  of  work  and  overtime  are 
vital  to  working  la'Wspaper  ]>eople.  So,  to  assure 
pioteetion  iimier  these  headings,  the  Newspaiwr 
(iiiihl  emphasi/es  that  newspaper  writers  are  not 
professional,  hnt  soldiers  under  orders,  or  not  ex¬ 
ecutive.  iMvanse  their  directions  have  to  he  a]»- 
proved  hy  higher  authority. 

So  far  as  Administrator  .Vndrews  has  gone  in 
his  investigation,  he  seems  to  favor  the  employes’ 
viewpoint.  Even  in  the  matter  of  edneation  for 
journalism,  he  finds  so  little  agreement  among 
pnhlishers  and  among  editorial  workers  that  he 
is  imahle  to  apply  any  academic  standarrl.  There 
is  no  disjv)sition  to  question  his  judgment  on  the 
present  facts,  hut  we  feel  that  he  has  not  had  a 
wirle  enough  factual  haekground  for  a  final  judg- 
imiit . 

If  siKM'ialized  higher  education  is  recognized  as 
a  (|ualifitation  for  journalism,  we  believe  that  the 
technical  requirement  for  profe.s.sional  ela.ssifiea- 
tion  is  completely  met.  We  lielieve,  frf)m  a  fairly 
wide  .icfpiaintanee  with  newspaper  people,  that 
most  of  the  men  and  women  now  coming  into 
newspaper  work  have  college  training  and  that  a 
large  proi>ortion  of  then)  are  journalism  .scliool 
giarliiates. 

It  is  evident  from  Mr.  .\ndrew.s’  address  before 
the  guild  in  San  Franeisr-o  that  he  has  no  such 
impre.ssi«>n.  He  has  had  a  eonfu.sed  conflict  of 
opinion — not  based  upon  the  u.sefulness  of  higher 
olucation.  but  on  whether  its  admission  as  a 
i|ualification  will  debar  its  holder  from  the  pro¬ 
to-lion  of  a  law  designed  tf)  aid  the  lowest  grades 
of  lal><>r. 

Editok  &  Pt  Bi.isiiKH  Udieves  publishers  aud 
their  )‘inployes  alike  shoiihl  view  this  situation 
realistically.  The  .\NP.\  should  place  l^efore  the 
ag«'-Ho)ir  .\dministrator  a  factual  .study  of  the 
('dncational  attainments  of  the  editorial  forces  of 
it'  mendiership,  supplemented  by  a  statement  of 
wages  paid,  hours  w»>rkecl.  and  overtime  systems. 

Emj>hatically.  the  establishment  of  a  profession¬ 
al  status  for  editorial  pef»ple  should  not  penalize 
them  in  the  paycheck;  the  amount  of  salary  paid 
is  not  a  workable  dividing  line  l)etween  employe 
and  executive,  wage-earner  and  i)r»)fessional.  bet 
the  facts  themselves  rul»‘. 

That  the  fliiild's  effort  to  indu.strialize  writers 
is  not  making  prf»gress  is  indicated  by  the  small 
•'ditorial  gains  reported.  Its  advance  has  l)een  in 
the  cjuntnercial  departments,  where  employes  have 
all  t«)  gain  by  attachment  to  editorial  leadership. 
Some  13..j0fl  editorial  people  are  guild  men)l>ers, 
approximately  the  same  numl)er  as  a  year  ago. 
Ies>  than  half  of  the  editorial  forces  of  the  coun- 
trx’s  daily  pa[>ers. 

Ei)iTf)R  &  Piiu.isiiKR  has  believed  that  the 
guild  was  doing  editorial  people  a  disservice  by 
classifying  them  as  industrial.  We  think  the  ma¬ 
jority  of  regular  editorial  people  .share  that  view. 
'I'he  interests  and  advancement  po.s.sibilities  of 
writing  rx'ople  don't  lie  in  that  direction;  the 
sooner  that  i-  made  emphatically  clear  at  Wash¬ 
ington  and  elsewhere,  the  sooner  we’ll  get  back  to 
normal  relatifuis  in  newspaper  work.  The  present 
I  Tend  is  stnltifving  and  es.si'iitiallv  destructive. 


JR  I  A  L 


n?rili!0i 


He  that  liamllelh  a  iiialler  wisely  shall  lind  good; 
and  whoso  Irii'leth  in  ihe  Lord,  happx  i-  he.  1‘rov- 
erh-,  XM:2lt. 


A  PRESS  VICTORY 

l*l{  ESI  DENT  HOf)SE^'EI/^  told  his  press  con- 
feren«-e  'I'ue.sday  that  the  House  rejection  of 
th('  .\dniinistr:ilion’s  “spcnd-lend”  bill  will  cost 
the  country  severTil  hundreds  of  millions  of  dolhirs 
;md  delay  rt'covc'ry.  I'hat’s  his  tlu'ory  ami  he  has 
stuck  to  it  manfully,  but  he  did  not  succee<l  iii 
coTTxincing  the  majority  of  newspajuT  •■ilitors  of 
its  soundm'ss.  Tin*  Senate’s  virtual  ema.sculation 
of  the'  original  bill,  which  called  for  a  "re»-overable 
oiitlay”  of  nearly  billion,  and  the  Hou.se’s  sun)- 
inary  rejee-tion  of  the  amended  measure  can  be 
trii<-ed.  we  Ix'lieve.  to  the  popular  opposition  to 
further  sfw'mliug  (h'veloped  by  new.spa[)er  com- 
nu'iit.  That  should  not  be  missed  by  our  friends 
who  declare  that  newspjiper  influence  on  public 
opinion  is  negligible. 

The  Committe'c  to  I'phold  Constitutional  (iov- 
ernment,  headed  by  Frank  E.  (iannett.  had  hearty 
sup|K)rt  f«>r  its  campaign  again.st  the  measure 
from  new.spapw'rs  all  over  the  country.  It  is 
significant  t))  note  thiit  a  number  of  the  Demo- 
cnits  who  voted  to  keep  the  hill  fnuu  considera¬ 
tion  came  from  the  South  jind  Southwest,  when' 
the  .\dministration’s  strength  has  l>ccn  great. 
The  prc.ssure  from  “back  home”  must  have  l»cen 

erwhelming  to  cau.se  thc.so  deserti«ins  from  a 
measure  that  the  Pre.siricnt  had  personally  spon- 
.sorcfl. 

I*olifi«-s  a.si)le,  we  l-relieve  that  the  Congre.s.sional 
action  repre.sented  a  great  deal  more  than  Ihe  de¬ 
sire  to  ese.-qa'  sultry  Washingt«)n.  It  sp<'aks  for  a 
gi'owing  |M>pular  conviction  that  the  way  to  re¬ 
covery  and  pros|>erity  «'an  no  hmger  be  foumi  by 
sjM'nding  money  that  you  haven’t  got.  If  that 
conviction  grows,  we  may  hop«'  to  .see  an  end  of 
the  ridiculous  |)aradox  by  w’hich  Congre.ss  is  im¬ 
portuned  to  stop  spending,  and  at  the  same  time 
warned  not  to  imj>ede  lor-al  projects  dependent 
upon  Federal  funds.  If  new.spapers  ean  educate 
Ihe  (mbiic  to  Ih)'  folly  of  that  pnK'eoling.  we  ran 
begin  working  toward  a  balanced  budget  and  an 
end  of  the  sha|M'less  terror  that  paralyzes  business 
todav. 

BIRTHDAY  PARTY 

FI'S  H.VEEOWEI)  newspaper  j)ractice  l«>  cele¬ 
brate  a  .iflth.  or  any  other,  anniversary  of  a 
pajM-r's  publication  with  a  whopping  big  t'dition 
— size  de|)end<'nt  uiku)  Iutw  many  advertisers  cjin 
be  convinced  of  the  holiness  of  the  occasion, 
f  nstom  warrjints.  if  it  does  not  ab.solufely  decree, 
such  an  obs«'r\ance.  but  custom  didn’t  rule  when 
lh«'  lii’arnn-Joiirnnl  came  up  to  its  70lh 

biithflay  last  week.  The  Beaco!i-.IournaI  got  out 
no  siMfial.  Here’s  how  it  threw  a  birtinlay  pjirty: 

.bilm  S.  Knight,  editor  and  principal  owner,  re- 
calh'il  tluil  .lack  Barry,  busim'ss  manager,  hatl  been 
with  the  |{ea<  -on-.Iournal  for  a  quarter  century, 
almost  to  the  day  »>f  the  paper’s  anniversary.  So 
he  wrote  Mr.  Barry  a  “Dear  .lack”  letter,  con¬ 
gratulating  him  on  the  dual  o<-casion.  pri!it»'d  it 
a!  the  top  of  the  editorial  page,  .signed  “.I.  S.  K.” 
— and  left  a  sweet  taste  in  the  mouth  of  every 
I'cailer.  arl\-ertiser.  anil  staff  memlx'r. 

.V  newspaper  which  can  take  time  to  remember 
sT’ch  m.'itters  selilom  needs  the  revemic  of  a 
birlhihiv  edition. 


THE  FAIR  AND  THE  PRESS 

A  I’OIM'IIBICHT  (’OM.MENT  in  the.Vw)v 
y7mc.v  of  .\ugu.st  I  points  out  that  the  troubit. 
of  the  New  ^  ork  World’s  Fjiir  .-ire  due  in  no  slijilit 
mcTisui'c  to  the  New  ^’ork  new  spa|HTs  and  Jo- 
clai'cs  thiit  this  circumstance  redounds  to  the 
ciedit  of  the  newspa|M'rs.  We  heartily  agree. 

Every  piqier  hiis  given  diiily  pitges  of  ne'.)< 
space  to  promotion  of  Fiiir  events,  with  maps  am! 
geneions  Ireiitment  of  Fair  pnhiicity.  On  thi 
■siime  piiges  or  in  pi'oininent  news  cohinins  a  rorp. 
of  alert  re|Mirlers  have  chronicled  the  faet.-i 
they  have  develoiied.  The  bickering,  finnhlir-.- 
disjmtes.  iind  mishiips  of  the  Fiiir  have  hr 
news,  pliiyed  straight,  without  regiird  to  the  heart', 
interest  thiit  the  New  York  new spiipers  have  ir, 
the  Fiiir’s  siici-ess.  It  can  never  In-  said  in  thi- 
connection  thiit  the  .selfish  interests  of  the  piik 
lishers  or  of  the  great  advert isi-rs  who  dominat- 
Ihe  Fiiir’s  exhibits  tw  isted  or  siippres.sed  the  new- 
Reading  Ix'tween  the  lines  of  Ihe  pnhlieiU  am 
the  news  reports,  we  gather  that  the  Fair’, 
troubles  might  1m'  the  result  of  too  many  eook 
with  a  spoon  in  Ihe  jmt.  That  iinqnestionalil' 
ran  uji  the  exjienses  in  the  days  of  constnielinii 
High  initiiil  co.sts  niiide  high  iidmission  priirs  ini 
IM'rative.  and  also  demanded  iin  iiverage  daih 
attendance  far  Iwyond  thiit  ever  iittained  hy  any 
other  exjio.sition.  The  latter  two  conditions  iven 
in  conflict,  but  such  a  conflict  is  no  anomaly  in 
modern  business.  Imiitor  &  I’l  iu.isiik.r  has  Siiii 
that  it  was  es.sentially  a  .selling  prohlem,  one  ol 
convincing  ii  large  group  of  the  public  that  idial 
ever  was  p:iid  at  the  gjite  would  la'  more  than 
returned  in  value  received  in.sidi'.  That  was  ^ 
job  for  display  adverli.sing.  It  still  is. 

We  .suggest  that  for  the  reniiiining  half  of  thi- 
year’s  Fair,  the  would-lie  drivers  sink  their  dif 
ferences.  emiKiwer  a  sniiill  committis'  to  maki 
administrative  decisions,  stop  fighting  in  pnbli'- 
find  an  ap|>ropriation  for  new  spfqx'r  spaiv  and  let 
commercial  proci'.s.ses  do  a  business  joh.  The  re 
suits  might  lie  siirpri.singly  pleasant. 

“A.R.P." 

THERE  ^()l’  H.\\’E  three  initiiils  which  havt 
not  Imh'u  worked  into  .Vinerii'an  aliihalH'lolnsy 
Not  yet — ami  we  hojx'  they  never  will  lie.  The' 
have  all  the  force  of  a  new  word  in  Great  Britain 
which  uses  them  as  the  ancient  Hehreivs  us'’ 
“El”  for  the  .sflcred  .silent  name  of  the  Deil,' 
^  on  .si'Idoni  .see  “.Vir  Raid  I’rolection”  s(x'lloi 
like  that  in  a  British  publication,  but  ".V  BI’- 
mm'h  t(Hi  freipienlly  for  ment.il  comfort. 

Me  have  on  our  desk  a  .s|K'cial  (lage  of  ih 
\otfiniiliinii  Jniininl.  It  is  headed:  "Mhat 
you  doing  alxiut  .V.R.I’..^”  Threi'  columns  ' 
this  he.'iil  are  devoted  to  simple  hints,  evidrnlh 
tiiken  from  governmeiit  sources  on  what  ‘I 
w  hen  and  if  the  iMimlM'rs  fly  over  Eiighiml.  Flank 
ing  this  sfdaeing  homily  an*  1  t  ailvertiscmrnt- 
offering  Ridiiii  Hoorl’s  fh'.seendanis  their  ehoirr 
concrete  or  steel  shelters,  trench  lining-^,  windo" 
blinds,  various  paints  which  will  keep  light  nr 
d«M>rs  .'iml  away  from  the  keen-eyed  ha-  in  the  an 
.sjinitary  fai'ilities  (for  women  as  well  as 
That  jiage  ajijieared  on  .Inly  '?t.  ju'^l  ' 
from  the  flay  that  Britain’s  govermnent  wash*'’'' 
tically  striving  to  call  off  the  w.ir  flogs  in  1*"' 
It’s  an  ab.solutely  new  form  of  newspaiier  rntf 
liri.se. .ami  we  must  compliment  the  Nottingha” 
.lonrnal  u|Kin  its  alertne.ss  to  new  biidness  iipP*'' 
t unities.  Still,  we  can’t  help  renieinbering 
England  which  knew  not  Defence  Bills,  .k  K ' 
steel  dog-houses  in  the  back  yanl.  bi-sexiial 
ies  and  other  glories  of  the  modern  world, 
liked  if  lietter. 


(Canada),  recently  addressed  a  meet- 

ing  of  sportsmen  in  Vancouver,  B.  C.  FOLKS  VvORTri 

Luther  E.  Gibson,  publisher,  Vallejo  KNOWING 

(Cal.)  Times-Herald  and  Chronicle, - 

is  spending  a  vacation  at  Richardson’s 
Resort  at  Lake  Tahoe,  Cal.  He  ex¬ 
pects  to  return  to  his  duties  in  about 
two  weeks.  Mr.  and  Mrs.  Gibson  re¬ 
cently  returned  to  Vallejo  from  an 
extensive  tour  of  the  east,  which  in¬ 
cluded  Chicago,  Washington,  D.  C., 
and  New  York  City,  where  they  spent 
several  days  visiting  the  World’s  Fair. 

Fred  J.  Wright,  who  has  represented 
American  Press  Assn.,  as  well  as  other 
newspaper  groups  in  St.  Louis  for  10 
years,  has  resigned  his  connection 
with  the  American  Press.  Mr.  Wright 
will  devote  his  full  time  to  his  other 
newspaper  groups  as  well  as  to  a  list 
of  trade  papers  and  magazines. 

William  Rupp,  formerly  with  Rey- 
nolds-Fitzgerald,  Inc.,  has  been  ap¬ 
pointed  classified  advertising  man¬ 
ager  of  Farm  Journal  and  Farmer’s 
Wife,  Philadelphia. 


personal 

mention 


room 


ACTIVEL  if  identified  with  the  law 
placing  postmasters  under  civil  ser¬ 
vice,  George  W.  Purcell,  publisher, 
_ Bloomington 

B  president  of  the 
National  Asso¬ 
ciation  of  Post- 
masters.  His 
father  also  was 
a  publisher.  He 
published  the 
Vincennes  (Ind.) 
Sun  and  was 
postmaster  of 
Vincennes.  Mr. 
Purcell  has  been 
Geo.  W.  Purcell  postmaster  at 
B 1 o  o  m in  gton 

since  August,  1933. 

Mr.  Purcell,  born  at  Vincennes  Dec. 
6,  1888,  is  a  graduate  of  the  Uni¬ 
versity  of  Indiana,  class  of  1909.  At 
22,  he  entered  newspaper  work  with 
his  father.  Royal  E.  Purcell,  on  the 
Vincennes  Sun,  and  is  credited  with 
establishing  the  first  sports  column 
in  Indiana  newspapers.  He  was  pub¬ 
lisher  of  the  Sun  from  1915  to  1926. 
in  which  year  he  moved  to  Blooming¬ 
ton  and  purchased  the  World. 

He  is  a  former  member  of  the  board 
and  secretary  of  the  board  of  the  In¬ 
land  Daily  Press  Association  and  a 
former  member  of  the  board  of  trus¬ 
tees  of  the  Vincennes  and  Purdue  uni¬ 
versities.  He  is  a  member  of  Sigma 
Delta  Chi,  Phi  Delta  Kappa,  Phi  Gam¬ 
ma  Delta,  the  American  Philatelic  So¬ 
ciety,  and  is  an  elder  in  the  Presby¬ 
terian  church.  His  son,  George  W. 
Purcell,  Jr.,  21,  is  sports  editor  of 
the  world. 


;E0RGE  fort  MILTON,  president 


TOPS 


Tenn.)  News,  was  the  guest  speaker 
at  a  recent  meet- 

aing  of  the  South¬ 
ern  Salesmen’s 
Club  in  Chatta¬ 
nooga. 

Carl  D.  Groat, 
president  and 
editor  -  in -chief, 
Cincinnati  Post, 
returned  this 
week  from  a 
short  trip  to 
Boston. 

Congressman 
sMrge  F.  Milton  Joseph  W.  Mar¬ 
tin,  Jr.,  co-pub- 
jher.  North  Attleboro  (Mass.) 
Cironiclc  and  Republican  leader  of 
ie  National  House  of  Representa- 
;ves,  will  be  awarded  an  honorary 
.igree  at  the  76th  annual  commence- 
aent  of  Bryant  College,  Providence, 
’  L  Aug.  11. 

James  G.  Stahlman,  publisher, 
.Vuhrille  Banner  and  past  president 
jt  the  American  Newspaper  Publish- 
si  Assn.,  wrote  three  stories  starting 
iy  27  over  his  byline  captioned 
Goodbye  Broadway!  Hello  France!” 
:  which  he  related  his  experiences 
a  the  first  commercial  airplane  flight 
-joard  the  Yankee  Clipper.  The  ship 
:ew  the  northern  route  leaving  Port 
His  last 


But  not  its  toj)  features. 

For  these  The  Buffalo  New 
The  Buffalo  Courier- Ex] 
made  haste  to  make  room. 


Buffalo  eoiiliiiues  to  rea<l 


In  The  Business  Office 


RALPH  W.  HARKER,  for  the  last  19 
years  with  O'Mara  &  Ormsbee,  Inc., 
newspaper  representatives,  and  the 

_ last  three  in  the 

I  New  York  office 
as  an  executive, 
m  \  effective  Aug.  1 

H  ;  1  became  adver- 


In  Washington 
by  RAYMOND 

CLAPPER 


Li'l  Abner 
by  AL 

CAPP 


Taihington,  N.  Y.,  July  8. 

.^.ory  appeared  July  29. 

Jdin  P.  Harris,  publisher,  Chanute 
Kan.)  Tribune,  returned  from  Eu- 
•:pe  last  week.  On  his  return  in  his 
dd  editorial  he  printed  the  initials 
ad  names  of  various  staff  members 
lio  contributed  editorials  signed 
tith  their  initials  during  his  absence. 
They  were  Ernest  W.  Johnson,  John 
Lane, 


Ralph  W.  Harlcer  retiring  from  ac¬ 
tive  management  Fry,  the  former  Marion  A.  Hamel  was 
of  the  department.  After  an  extended  connected  with  the  Binghamton  Sun 
trip  to  California  and  Honolulu,  he  advertising  staff  for  several  years, 
will  Wcome  research  manager  and  Willard  LaFave,  circulation  man- 
Jwles  F.  Jones,  Raymond  A.  Miller  special  assistant  to  the  publisher.  ager,  Malone  (N.  Y.)  Telegram  has 

Thomas  F.  Farrelly,  business  man-  a  scoop  to  his  credit.  Mr.  LaFave 
ager.  Providence  (R.  I.)  Journal  and  telephone  the  recent  shooting  of  three 
Evening  Bulletin,  was  guest  of  honor  men  in  a  border  fray  with  U.  S.  Im- 
at  the  annual  outing  of  the  Rhode  migration  officers  near  Ellenburg 

•  Depot.  His  tip  enabled  the  Telegram 
to  carry  the  complete  story  of  the 
shooting. 

Fred  W.  Giesel,  business  manager, 
Cincinnati  Post,  sailed  last  week  with 
his  wife  and  two  sons  for  a  six-week 
tour  of  England,  France,  Italy  and 


Berkebile,  Vincent  V. 

ad  Fred  M.  Harris. 

H.  C.  Burkheimer,  publisher,  AI- 
zmbru  (Cal.)  Post-Advocate,  re- 
'iTied  to  his  desk  this  week  follow- 
2?  a  month’s  vacation  spent  in  the 
'  -ntains  and  at  the  seashore. 

CoL  Gilbert  T.  Hodges,  of  the  exec- 
board.  New  York  Sun,  on  July 

J  in  recognition  of  his  services  to  Frederick  Thome,  business  man- 
•ivertising  and  international  adver-  ager  and  treasurer,  Newark  (N.  J.) 

'■®g  relations,  was  unanimously  Sunday  Call,  is  a  patient  at  St.  Barna-  _  __  _  _ , 

**ted  an  honorary  member  of  the  bas’  Hospital,  where  he  has  been  under  Switzerland. 

Club  of  London,  com-  treatment  for  six  weeks.  Elgin  E.  Freeman,  advertising  man- 

of  30  leaders  in  the  British  ad-  c.  M.  Carroll,  classified  advertising  ager,  Enid  (Okla.)  News  and  Eagle, 
field,  12  associate  members  manager,  New  York  Times,  was  guest  has  been  promoted  to  treasurer  and 
.  honorary  members,  the  speaker  Aug.  1  on  the  “Success  Ses-  assistant  business  manager. 

two  being.  Col.  William  H.  sion”  over  WOR  and  the  Mutual  npuiah  Robeson  classified  ad- 

•^m,  president  of  William  H.  Ran-  Broadcasting  System.  The  program  vertisine  manacer  Snartanbura  (S  C  ) 

■^0f‘tvSU°™L"„dr»d  '■>'  *'•'  •“  ver«sl„«  co„.«.ec  chai^an  ot  .he 

K:k"'’oT.hr  HerJd-Jo  ”r,  S 

aser  of  Durham  (N.  C.)  Sun  is  pres-  ness  office  recently  was  installed  as 
'.jJ  (Miss.)  Star,  was  one  ident  of  Carolinas  Advertising  Exec-  president. 

'Jfhich  recently  met  in  r  McKeldin,  formerly  pro- 

motion  manager  of  the  Richmond 
(Va.)  News  Leader,  has  been  named 
director  of  promotion. 

William  F.  Canfield,  Inland  Daily 
Press  Assn.,  service  manager,  Chicago, 
with  his  wife  and  young  son,  are  on 
a  month’s  automobile  trip  to  the 
Pacific  Coast. 


Grin  and  Bear  It 
by  GEORGE 

LICHTY 


Hugh  Johnson  Says 
by  HUGH  S. 
JOHNSON 


My  Day 
by  ELEANOR 
ROOSEVELT 


Fair  Enough 
by  WESTBROOK 
PEGLER 


«iison,  July  28. 

D.  Stuart, 


—  4-r.  oluai  i,  uaiiu:,  i  art'TuuTii  n. 

Valley  Daily  News,  was  recently  tising  volume. 
■- icitd  secretary  of  the  board  of 


Sports  column 
by  JOE 

WILLIAMS 


.  .  -  —  -  Charles  E.  Crockett,  secretary- 

-ors  of  the  Allegheny  Valley  treasurer.  South  Bend  (Ind.)  Tribune, 

and  Mrs.  Crockett,  are  entertaining 
omas  E.  Anthony,  formerly  of  the  their  son-in-law  and  daughter,  Mr. 

“9et'illc  (Ga.)  Times,  effective  and  Mrs.  Gordon  Ray,  of  Cambridge, 

1  became  executive  editor  of  Fay-  Mass.  Mr.  and  Mrs.  Ray  will  leave 
Northwest  Arkansas  Times,  this  month  for  Paris,  France,  where 
announcement  by  Hal  Douglas,  Mr.  Ray,  an  instructor  in  Harvard 
manager,  said  Mrs.  Lessie  S.  University,  will  study  for  a  year, 
continue  as  managing  Harvey  M.  Fry,  classified  adver¬ 
tising  manager,  Endicott  (N.  Y.)  Daily  continue  to  carry 
Spencer,  managing  direc-  Bulletin  and  Mrs.  Fry,  are  the  parents  as  managing  edi 

Colgon/  (Alta.)  Herald  and  of  a  son,  Havard  Robert,  bom  July  21,  Richard  L.  Chase 

‘«*man  for  Ducks  Unlimited  at  Ideal  Hospital,  Endicott,  N.  Y.  Mrs.  (Continued 


Abbie  an'  Slats 
by  RAEBURN 
VAN  BUREN 


In  The  Editorial  Rooms 


FEATURE 

SYNDICATE 

220  EAST  42ND  STREET 
NEW  YORK  CITY 


22 


EDITOR 


PERSONALS 

continued  from  page  21 


lumber  business  in  Webster  City.  la.  writer,  Kalamazoo  (Mich.)  Gazette  is 


Dale  Grilling,  assistant  financial  edi¬ 
tor,  replaces  him. 


conducting  a  new  Sunday  column 
"The  Observer”  which  appears  on  the 


George  W.  Shannon,  news  editor,  editorial  page.  The  first  column  ap- 


carrying  out  me  euuur.a.  pm.e.e.  O.  Alexandria  delegation  j^ek  Van  Coevering.  wildlife  editor. 

^  Memphis,  Tenn.,  to  Detroit  Free  Press  and  president  of 

Mason  C.  Brunson,  managing  editor,  study  the  Plant-to-Prosper  campaign  the  Outdoor  Writers’  Assn.,  is  the  au- 
oreiice  (S.  C.)  Morning  hews,  has  sponsored  by  the  Commercial  Appeal  thor  of  a  new  book  for  young  people. 


,  ...  .  ,  •  t  Alexandria  (La.)  Town  Talk,  was  a  peared  July  9. 

the  editorial  policies  of  _ _ 


the  paper. 


Jack  Van  Coevering,  wildlife  editor. 


:OR  &  PUBLISHEK 

Virginia  Press 
Group  Elects 
Watkins  President 


Florence  (S.  C.)  Morning  News,  has  sponsored  by  the  Commercial  Appeal 
succeeded  Roger  C.  Peace,  publisher,  Memphis  Chamber  of  Commerce 


Greeni'ille  News  and  Piedmont,  as 
president  of  the  South  Carolina  Press 
Assn. 

Dale  Johns,  night  sports  editor, 
Lincoln  (Neb.)  State  Journal,  re¬ 


in  the  Memphis  territory. 


just  off  the  presses  of  J.  B.  Lippin- 
cott  Co.,  Philadelphia,  titled  “Real 


Stanley  Woodward,  sports  editor.  Boys  and  Girls  Go  Birding.” 


I.  P.  Rowe.  Jr.,  Is  Named 
Chairman  of  AP  Members 
At  Hot  Springs  Meeting 


William  R.  Slaughter,  a.ssistant  pro¬ 
fessor  of  journalism,  has  been  pro- 


Will  B.  Johnstone,  cartoonist  and  moted  to  associate  professor  of  jour- 


1  ♦  •  J  u*  r  *U  ’  will  u.  uumidi-uiitr,  ccii  (.uuiiiai.  ciiiu 

signed  Aug.  1  and  joined  his  fathers  York  World-Tele-  nalism  in  the  Medill  School  of  Jour- 


EDITOR  &  PUBUSHER 

/:T«’rv  Saturday  Since  1884 


■Ik.  Journalm,  mer^d"w7’  mer«eJ  Scheduled  for  September. 

192.S;  The  Fourth  Estate,  inerscJ  llt27. _  Bill  Corum,  SportS  Columnist 

Neio  York  Journal- American 

Ihk  KOirOR  &  PI  BI.ISHI.R  COMP.tN^,  !«.  ,  -t  •  .  .  .a 


Iamus  Wright  Brown,  President  and  PuhUsher 
jAMKs  \\  RIGHT  Brown,  Jr.,  Vmt  pTftident 
C'liARLKS  B.  Groomks,  Treasurer 
C'has.  T.  Stcart.  Secretary 
AWH'.  H  T.  Rqbp,  Editor 

W  .ARRFN  L.  BvsSFTT.  DirfFtor _ 

lieneral  (ffrices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway.  New  York  City,  N.  ^  . 
Telephones: 

BRyant  9-3a‘>2.  305:^.  mA4,  and  m5() 

The  Oldest  Publishkrs*  and  Advertisers’ 

_ Joi  RNAL  IN  .America _ 

.Arthvr  T.  Robb,  Editor:  Warren  L,  Bassett. 
Mamaginn  Editor;  Robert  1*.  Brown,  Nru-s  Editor: 
Walter  E.  Schneider,  .Associate  Editor;  John  J. 
Clougher,  Stephen  j.  Monchak,  Jack  Price, 
Frank  Fehlman. 


New  York  Herald  Tribune,  is  back  on  William  R.  Slaughter,  a.ssistant  pro-  Josiah  P.  Rowe,  Jr,  general  man- 
the  job  after  a  vacation  in  Maine.  fessor  of  journalism,  has  been  pro-  rredertcksbiirg  Free  Unce.Star. 

Will  B.  Johnstone,  cartoonist  and  moted  to  associate  professor  of  jour-  t  ‘J"?™®  As- 

columnist.  New  York  World-Tele-  nalism  in  the  Medill  School  of  Jour-  .Tfe^enorh^ld  if  LnLlr 

gram,  has  completed  a  series  of  11  nalisnv  Northwestern  University.  conventio^of^ 

full-page  drawings  to  illustrate  Milton  Evanston,  Ill.  At  one  time  he  war,  Virginia  Press  Association  at  Ik 

Wright’s  “What’s  Funny-and-Why”  financial  editor  of  the  Kansas  City  Hot  Snrinoc  Va  *  t 

which  the  Whittlesey  House  has  Post,  a  copyreader  on  the  Kansas  City  Je  succeeds  State  SeLoT  ChS  j 
scheduled  for  September.  Star  and  editor  of  various  trade  joui-  Harkrader,  publisher  of  the  Bristol 

Bill  Corum,  sports  columnist  of  the  R.  E  Wolsel^  instructor  of  ' 

New  York  Journal-American,  was  Journalism  during  1^-39  was  pro-  ^^^dtin. 

Ted  H^ing’s  first  guest  Aug.  1,  in-  p  Before'^Sat  Virginia  AP  group  entertained 

rS”  “t;  nT,!;,iaging  edit.,  ot  the  from  Marvl»d  .nd  fl. 

.00,111,  ndex.  on’^^Zd^.  I S 

Watson  Fenimore,  assistant  manager  John  C.  Tubbs,  tor  the  ast  six  years  (jolumnist  for  the  Baltimore  Sun,  was 
of  the  International  News  Service  editor  of  Wa^ensburg  (  .  .)  ews,  principal  speaker  at  the  banquet 

Philadelphia  Bureau  and  Mr.  Feni-  become  Fort  Mward,  N,  ^  r^-  vvhich  Josh  L.  Horne,  publisher  of 

rr,nra  ar-a  .rvf  n  Krrfr.  fa.-  I’eSentatlVe  of  the  GlCnS  t  allS  (N.  Y.)  ,L„  I’M  r*  \ 


(Va.)  Herald  -  Courier  and  Newt- 
Bulletin. 


The  Virginia  AP  group  entertained 


Philadelphia  Bureau  and  Mr.  Feni¬ 
more,  are  parents  of  a  son,  born  re¬ 
cently  at  South  Broad  Street  Hospital. 
Philadelphia. 

W.  S.  Adamson,  formerly  assistant 
city  editor  and  later  copy  reader  of 
the  Salt  Lake  Tribune,  has  been  named 


eaiior  oi  warrensourg  vi^.  x.;  iveuis,  principal  speaker  at  the  banquet 
has  become  Fort  ^ward  N  Y  rep-  L.  Horne,  publisher  of 

resentetive  of  the  Glens  Falls  (N  Y,) 

Post-Star  handling  news,  advertising  director,  spoke.  Mr.  Kent 

and  circulation.  .  c;- 


Special  Editions 


James  Wright  Br.iwM,  Jr.,  Assistant  Publisher;  acting  city  editor  of  the  Salt  Lake 


Charles  B.  (iROOMEs,  General  Manager;  Charles 
'r.  Sti  art.  Ad.ertisine  Director;  George  H.  Stratf. 
(Srculatior,  Manager,  L<u  is  A.  Fontaine,  Cla.^jinetl 

Manager . _ 

llaihineton^  D.  C.  Cormpondent  (iiNj.Rxi  Prisn 
Association,  James  J.  Bi  tlkr  aiul  (ieor«.i  H. 
Manning,  Jr..  122^1  Sutionul  Press  Cluh  lilL. 
l*honc  Metropolitan  lOsO. 


Telegram,  succeeding  Ottis  Peterson, 
who  has  joined  the  Tribune  copy  desk. 

Gordon  Claycombe,  former  feature 
writer,  Portland  Oregonian,  has  been 
appointed  assistant  to  George  Creel. 
United  States  Commissioner  to  the 


OGDEN  (UTAH)  STANDARD-EX¬ 
AMINER.  July  24„  Pioneer  Days 


was  introduced  by  Sir  Wilmott 
Lewis.  Washington  correspondent  for 
the  London  Daily  Times,  who  also 
spoke. 

Watkins  Nnw  President 

Paul  F.  Watkins,  publisher  of  the 


edition,  including  two' tabloids.  24  and  Ashland  Herald-Progress,  elected 
16  pages,  with  color  jackets.  president  of  the  Virginia  Press  A^- 

^  elation.  He  succeeded  Major  Rav- 

4  I''-  ’  '"ond  B.  Bottom,  president  of  the 


July  27  1939.  D^atur  Fair  and  Agri-  Newport  News  Daily  Press  and  Times- 


Chieago  Editor:  Ceorck  .V  Hram.i  nh.  kg.  -C'I  v^uiii.mss.ui.e.  lu  i.ic-  ,1  j  ghow  Edition  32  DageS  4  ‘  ”  ‘"7- 

London  Guarantee  and  Accident  Kuildint.  .'««)  Surth  Golden  Gate  International  Exposition,  ^  ’  Herald,  who  served  as  president  for 

Mickiian  .fry..  Tcl.  l~>earhi.rn  f>77i. _ ^  San  Francisco.  sections.  four  years. 

Harvey  Deuell.  wife  of  the  *  Chosen  to  succeed  Mr.  Watkins  as 

wall  .yw";  Kfn  Taylor,  i2i,">  .Vor/A /Marl  managing  editor  of  the  New  York 

lx)s  Anpeles,  Iclcphonc,  Hempstead  5<22.  .IJi'er-  t\  nr  v  i  i  i  .  .i 

tisins  kepresentatiie:  Huncas  A.  Scorr  &  Co..  Daily  News,  had  as  her  guests  at  the 


managing  editor  of  the  New  York  Anniversary  Edition.  72  pages.  6  sec- 
n/,;;,,  M4.4..0  ..c  ..4  4U«  tions. 


Huildinf;,  San  Francisco;  Telephone  Sutter  FiO.'C 
ll’estern  Pacific  Huildinp,  Los  Angeles,  Iclephone 
l*rospeci  19TVk _ 


CXlOnS.  yegj-g 

Lorain  (O.)  Journal  July  26  60th  Chosen  to  succeed  Mr.  Watkins  as 
nniversary  Edition.  72  pages.  6  sec-  vice-president  for  weeklies  was  John 

G.  Miller,  publisher  of  the  Shenan- 
Vallejo  (Cal.)  Times-Herald,  Great-  doah  Valley,  New  Market.  Other  of- 


midweek  luncheon  of  the  Overseas  Vallejo  (Cal.)  Times-Herald,  Great-  doah  Valley,  New  Market.  Other  of- 
Press  Club  of  America,  Webb  Miller  Solano  County  Edition,  36  pages,  4  ficers,  who  were  re-elected,  are:  vice- 


.Allan  Delaions, 


F.ccleston  Square  Mews.  London,  S.  W.  1,  Kngland. 

/Vuntr,  Corr/»j;>o«</^w/;  Bernhard  Racner,  20 
kue  kennequin^  Telephone  F.toilc  07-70.  Paris„ 
Prance^  Business  Ojhce  kepresentntive:  Sydney  R. 
Ci>.\RKE,  International  Service.  7U  kue  des  Petit."- 
dihumps.  Telephone  (H>era  ♦WV27. 

Par  Eastern  Correspondents:  Hass  R.  Johansen. 
c-o  (isaka  Mainichi,  Osaka.  Japan  and  James  Shi  n, 
<hc  Centre  News  Agency,  Hung  \Vu  Road,  Nanking, 

«China. _ 

1>ispLAY  .Advertising  rates  effective  Dec.  1,  19*<7: 
'Sk  per  agate  line  or  series  of  insertions  as  follows: 


IS  of  the  United  Press,  Hallet  Abend,  sections,  with  color  used  on  the  first  president  for  dailies. 


Far  Eastern  correspondent  for  the  pages  of  each  section,  recently. 


New  York  Times  and  Floyd  Gibbons. 
Mrs.  Deuell  who  was  Peggy  Hull  be- 


Henryetta 


Bryan,  general  manager  of  the  Rich¬ 
mond  News  Leader;  treasurer,  J.  H. 


fore  her  marriage,  worked  with  her  pages,  7  sections. 


guests  on  the  Mexican  Border,  in 
France,  Siberia  and  China. 


Sidney  Kobre.  news  editor,  Balti-  pages,  16  sections. 


Cheboygan  (Mich.)  Daily  Tribune, 
June  30,  Marking  city’s  50th  year.  96 
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more  (Md.)  Home  News,  recently 
spoke  over  Station  WFBR  on  the 


Excelsior  Springs  (Mo.)  Daily 
Standard,  Sixth  Annual  Rural  Life 


paper  s  campaign  for  a  free  municipal  magazine,  a  60-page  supplement,  last 
Junior  College  for  Baltimore.  wp<.k 

Alfred  Jackson,  former  city  editor  ■  WORLD  S  FAIR  VISITORS 

of  the  Bridgeport  (Conn.)  Sunday  T  Tirrilv  ^noncrtrc  Five  hundred  carriers  of  the  Pit«- 

Hcrald,  who  left  to  join  a  national  pic-  burgh  Sun  Telegraph  were  guests  of 

ture  magazine,  has  returned  to  the  'RoUnd-W^Orld  Flight  the  daily  July  10-11  on  a  trip  to  the 
Herald  as  managing  editor.  La^^  New  York  World’s  Fair.  Four  Moron 

Emmet  D.  Atkins,  Jr.,  for  the  last  built  monoplane  will  take  off  from  (G®-)  News  carriers,  accompani 
year  with  the  news  bureau  of  the  State  Tokyo  on  a  globe-girdling  flight  over  J-  T.  Webb,  circulation  ^aMger.  re¬ 
advertising  division  of  the  North  Car-  g  distance  of  60,000  kilometers  (ao-  gently  visited  the  Fair.  Ihe  wy 
olina  Department  of  Conservation  and  proximately  37,320  miles)  crossing  all  traveled  by  boat  to  Savann^ana  w 
Development,  has  resigned  effective  five  continents,  soonsored  by  the  ^y  boat  to  New  York^ 

Aug.  7  to  join  the  Raleigh  bureau  of  Osaka  Mainichi  and  Tokyo  Nichi  two  days  at  the  Fair.  Eleven  ^ 
the  United  Press.  Nichi,  English  -  language  daily,  and  two  branch  managers,  w  ,  ^ 

-4.  .4,  OB  roe-ant  of  inn  nnntP.St  COnoUCieu 


The  sinple  column  forty-two  line  rate  maker  card  at  ture  magazine,  has  returned  to  the 
.1  cost  of  .<*2.  per  wick  earns  1°"'  »  Herald  as  managing  editor. 

rime  basis  as  any  other  schedule  namely,  ?1.S2  per  °  “ 

paKe.  »1(«  kalf  paL-c:  quarter  pane.  *Quarter.  Emmet  D.  AtkinS,  Jr.,  for  the  laS 

•  tiphth  and  ixteenth  paL»es  must  be  on  definite  copy  _  ..t  .1  1  r  .1  r^.  ^ 

schedule.  vpith  the  news  bureau  of  the  Stat^ 

‘^'lassified  Rates:  per  a>:ate  line  one  time;  7(k:  advertising  division  of  the  North  Car 


C'lassifiei)  Rates:  per  aviate  line  one  time;  7(K:  OuVerilSing  ulVlSlOn  OI  me  iNortn  L^ar- 

rcr  apate  line  four  times. _  olina  Department  of  Conservation  and 

""n  Y'nn;  Development,  has  resigned  effective 

-Bk:  per  agate  line  four  times  (count  tive  words  to  .  •  •  ai  1  •  1  1  r 

-he  linft^. _ Aug.  7  to  join  the  Raleigh  bureau  of 

Spbscriptrss  rates:  By  mail  payable  in  advance  the  United  PreSS. 

ICnitcd  States  and  Islajnd  Possessions,  $1  per  year;  ts  i-i  i  n  i 

Canada.  $4  .W;  Forrisii.  Barry  Foley,  reporter,  Rochester 

Club  rates:  The  club  rates  are  applicable  to  all  Times-Uniou,  recently  submitted  tO  a 
■ubscriptions  in  any  one  orsamzation— whether  paid  {gp  and  feathering  and  then  Wrote  a 
‘or  by  the  company  or  individuals.  Ihree  subsenp-  ,  fV,’  •  “O 


Emmet  D.  Atkins,  Jr.,  for  the  last  built  monoplane  will  take  off  from 
year  with  the  news  bureau  of  the  State  Tokyo  on  a  globe-girdling  flight  over 


a  distance  of  60,000  kilometers  (ap- 


Barry  Foley,  reporter,  Rochester  announced  in  a  page  one  story  on 
Times-Union,  recently  submitted  to  a  July  4. 


rions  to  separate  addresses  for  one  year  each  fjr  one  feature  story  of  his  experiences.  “Get-  flight  will  be  announced  from  time  to  ,  .  .  vhibit  in 

.ubscripiion  for  three  years,  $10;  five  sub.scripthms  ting  tarred  is  like  a  sizzling  sunbum”  time  upon  receipt  of  detailed  infor-  A«istant 

T'G  different  addresses  for  one  year  each  or  one  sul>-  ip-il,,  j  *.•  e  ‘  •  R.C.A.  Building  they  saW 


■'o  ujficreni  aourcsses  lor  one  year  cacn  or  one  sui>-  r  1  •  j 

-cripiion  for  ftve  years,  Slo;  ten  subscriptions  one  year  ^  Oiey  saia. 


•ach  or  one  for  ten  vears,  s25. 


Member  Associated  Bn.sine^s  Papers. 
Meml)cr  National  Editorial  .\ss<»ciation. 


v'hfcrLer  Alember  of  the  .\udit  Bureau  of  C'irculatli 
N%ith  ail  averajre  cercified  net  paid  “.\.B.C.*' 
follows: 
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Springfield  (Mass.)  Daily  News  has  Hshing  Company  has  been  negotiat-  ,  brief  talk  The  Amsterdam 

resigned  to  become  an  instructor  in  ir>g  through  the  Foreign  Office,  the  Y  \  Evenina  Recorder  sent  38  car- 

English  at  Harvard  University.  Harri-  story  states.  According  to  the  tenta-  .  _  '  ,  recently.  Eight  dis- 

son,  a  graduate  of  Columbia  College,  live  map  of  the  flight,  the  plane  will  .  in  a  orize  w"' 


son,  a  graduate  of  Columbia  College, 
and  of  Oriel  College,  Oxford  Univer¬ 
sity,  will  take  up  his  duties  next 
month. 

Frank  Long  has  resigned  as  early 
city  desk  assistant  of  the  Philadelphia 


fly  over  33  countries. 


ENVOY'S  SON  REPORTER 

Hugh  Wilson,  Jr.,  son  of  Hugh  Wil¬ 
son,  U.  S.  ambassador  to  Germany,  is 


Eueniiig  Bulletin,  and  will  become  ^  reporter  on  the  Chicago  Tribune  carriers  had  a  two-day  trip 


physical  director  of  Rutgers  Univer¬ 
sity.  where  he  was  formerly  football 
line  coach. 


Patten,  reporter  and  feature  summer  vacation. 


is  working  for  the  Tribune  during  his  branch  managers’  staff  were  m  ' 


of  the  group. 


Lance,  July  19,  Progress  Eklition,  44  Thornton,  publisher  of  the  Salem 


Times  -  Register;  and  secretary- 
manager,  Robert  B.  Smith,  Neu-port 
News. 

The  mid-winter  convention  will 
be  held  in  Richmond.  Va.,  next  Jan¬ 
uary. 


nnounced  in  a  oage  one  story  on  ®  recent  circulation  contest  con  u 
uly  4.  by  the  Record  Newspaper  o  Troy, 

Further  particulars  of  the  projected  Y-,  got  an  unexpec 

iaht  will  he  announced  from  time  to  the  Fair  early  last  month  As 


mation  from  the  foreign  countries  f ^T^Chapelk s 

fVio  net.  Moioiohi  P,.h.  Circulation  Manager  J.J.LathaF* 


Harrison  reoorter  with  which  the  Osaka  Mainichi  Pub-  V^cuiduon  meum^t 
.  f  - - am,  tva.  Keen  nedofiaf-  ‘magc  comc  on  thc  sci^en  and  lie 


riers  to  the  Fair,  recently.  Ei8“ 
trict  carriers,  winners  in  a 
test  of  the  Utica  (N.  Y.)  Daily  '  ^ 
recently  enjoyed  a  two-day  trip-  _ 
Bush  and  R.  E.  Anable  of 

circulation  staff  accompanied 

Sixty  Albany  (N.  Y.)  Times-m'^ 


ci  lupuiitfi  uii  iiitr  \..enicayu  iTiuinie  iiau  a  u.  1  St^' 

metropolitan  staff  this  summer.  Young  expenses  paid  recently,  -j-.U 

Wilson,  student  at  Yale  University,  art  and  John  Harder  of  .  ..«( 
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Seltzer's  Interests  Are 
jCs  Job.  Associates 

continued  jrom  page  5 

ower  than  the  history  he  makes,”  he 
Isjs.  “Comprehend  basic  human  na- 
je  and  you  have  woven  a  basic  pat- 
an  into  which  you  may  fit  together 
rands  of  changing  circumstances  and 
editions,  which,  loosely,  are  called 
:jman  interest.” 

Changes  in  20  Years 
Ihere  have  been  many  major 
janges  in  the  past  20  years;  and  out 
4 ‘hose  changes,  Mr.  Seltzer  believes, 
a  come  the  consciousness  for  the 
•jed  of  a  changed  technique  in  news- 
upers. 

He  knows  his  job  so  very  well  be- 
yjse  there  are  few  jobs  on  the  paper 
iat  he  could  not  or  has  not  done, 
i  has  labored  long  at  cleaning  paste- 
;  -  as  copy  boy,  has  been  police  re- 
•ler,  city  hall  reporter,  telegraph 
■aor,  news  editor,  editorial  writer, 

_  done  advertising  copy  writing. 

He  was  the  youngest  city  editor  on 
iU.  S.  metropolitan  daily  when  he 
k  over  the  Press  city  desk  at  20 
Tars  of  age.  At  election  time  he 
cicted  thrusts  at  politicians  when 
ie  was  himself  not  yet  old  enough 
tvote. 

His  knowledge  of  the  workings  of 
he  paper  is  not  restricted  to  his  own 
cep^ent;  he  knows  most  of  the 
an  in  the  Press  composing  room  by 
ane,  and  keeps  in  close  touch  with 
ie  business  and  advertising  force. 

Pitches  for  Press  Team 
Mr.  Seltzer’s  youthfulness  extends 
» his  personal  appearance  and  daily 
saedule.  At  41  he  looks  30,  is  ath- 
laand  well-built,  though  slight.  He 
-  sar  pitcher  of  the  Louis  B.  Seltzer 
i-  Stars,  the  Press’s  baseball  team, 
because  he’s  editor  but  because 
u  the  best  pitcher. 

He  is  dapper,  almost  a  dandy;  he 
clothes  and  wears  draped,  plain- 
ad  double-breasted  suits,  set  off 
■;  gaudy  ties  and  flowing  colored 

'  ikerchief.s. 

He  delights  in  cussing  in  conversa- 
■  the  Press  reporter  who  is  round- 
’  aid  thoroughly  insulted  by  Louis 
' -^r  never  feels  unhappy  about  it 
a  most  beautiful  use  of  intemper- 
speech  I’ve  ever  heard,”  one  re- 
*er  said. 

He  frequently,  though  not  regu- 
.  writes  signed  editorials  on  sub- 
■j  that  interest  him,  and  his  writ- 
now  is  limited  to  that  and  almost 
"ing  more. 

is  always  a  morning  staff 
■Hng  at  the  Press.  A  recent  in- 
“’“On.  in  keeping  with  his  demo- 
policies,  was  to  invite  two  mem- 
of  the  city  room  staff  to  attend 
.^Hitor’s  meetings  each  day. 


Mr.  Seltzer  is  married  and  the 
father  of  a  son  and  a  daughter,  both 
college  graduates.  He  is  the  son  of 
Charles  Alden  Seltzer,  novelist  and 
playwright.  His  brother,  Robert  M. 
Seltzer,  is  assistant  city  editor  of  the 
Press,  and  another  brother,  Charles 
A..  Jr.,  is  in  publicity  work  in  Cleve¬ 
land. 

ENTERS  DAILY  FIELD 

The  Hazard  (Ky.)  Herald,  pub¬ 
lished  as  a  weekly  since  1911,  entered 
the  daily  evening  field  July  31.  The 
personnel  of  the  Herald  Publishing 
Co.,  Inc.,  follows:  Bailey  P.  Wootton. 
president;  Charles  N.  Wooton.  editor 
and  general  manager;  Ivey  Edwin 
Peebles,  advertising  manager;  Neil 
Crumb,  circulation  manager;  Lucile 
Noe,  classified  manager. 


Dismiss  Suit  Against 
M.  L.  Annenberg 

Chicago.  Aug.  1 — Charges  of 
monopoly  and  unfair  trade  practices 
in  the  racetrack  information  business, 
brought  against  M.  L.  Annenberg. 
Philadelphia  Inquirer  publisher  and 
owner  of  a  nationwide  horserace  news 
service,  and  others  by  owners  of  the 
Chicago  Turf  Bulletin,  were  recom¬ 
mended  dismissed  for  want  of  equity 
here  yesterday  by  Federal  Master  in 
Chancery  Charles  A.  McDonald. 

In  his  report,  the  master  pointed 
out  that  State  Senator  Daniel  A.  Ser- 
ritella  is  sole  owner  of  the  capital 
stock  of  Madison  Publishing  Com¬ 
pany,  and  neither  Mr.  Annenberg, 
Illinois  Nationwide  News  Service,  Inc., 
nor  the  Cecelia,  nor  any  subsidiary  of 


Cecelia  company  has  any  interest  in 
the  Serritella  firm.  Plaintiffs  in  the 
suit  are  John  and  James  Flanagan, 
owners  of  the  Bulletin  Record  Co. 

The  Flanagans’  suit  has  no  con¬ 
nection  with  the  current  investigation 
by  a  federal  grand  jury  into  possible 
violations  of  the  anti-trust  laws  by 
Annenberg  interests. 

CONTEST  DREW  1,049 

One  thousand  and  forty-nine  con¬ 
testants  competed  in  the  recent  three- 
day  Hole-in-One  contest  sponsored  by 
the  Worcester  (Mass.)  Telegram.  In¬ 
terest  was  so  great  that  a  third  day 
was  added  to  the  two  originally 
planned.  Trophies  were  presented  to 
the  five  leaders,  including  two  women, 
by  Lincoln  W.  Stoddard,  assistant 
managing  editor. 
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LEADING  AGAIN  IN  19B9 


For  the  year  1938  and  again  for  the  first  six  months 
of  1939,  the  Buffalo  Evening  News  published  more 
lines  of  automotive  display  advertising  than  any  other 
six-day  newspaper  in  the  country.  Leadership  in  this 
classification  is  significant  for  it  proves  the  purchasing 
power  of  a  market.  People  in  the  Buffalo  area  are  will¬ 
ing  and  able  to  buy  not  only  automobiles  but  products 
in  every  price  range  and  the  Buffalo  Evening  News  is 
their  medium  for  buying  guidance. 


THE  LEADERS 

1.  BUFFALO  EVENING  NEWS 

2.  Rocifester  Timet  Union 

3.  Indianapolif  Newt 

4.  Newark  Newt 

5.  Providence  Bulletin 

6.  Toledo  Blade 

7.  Sacramento  Bee 

8.  Detroit  Newt 

9.  Philadelphia  Bulletin 
(Source:  Media  Records) 


Buffalo  Evening  News 

Largest  Circulation  in  New  York  State  Outside  of  Manhattan 

Edward  H.  Butler,  Editor  and  Publisher 
KELLY-SMITH  CO.,  National  Representatives 

NEW  YORK  —  CHICAGO  —  PHILADELPHIA  —  BOSTON  —  ATLANTA  —  DETROIT 
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Dorman  Sees  New  Trend 
In  News  Picture  Field 

By  JACK  PRICE 

“IS  THERE  a  new  and  revolutionary  Without  any  manual  to  tjuide  him  it 


trend  in  the  news  picture  field?” 
Bob  Dorman,  manager  of  Acme 
Newspictures,  Inc.,  to  whom  the  ques¬ 
tion  was  put  countered  with  an  em¬ 
phatic  “yes.”  When  asked  how  he 
and  his  organization  were  influenced 
by  the  trend  and  just  wherein  it  diff¬ 
ers  from  the  orthodox  style  of  news 
photography,  this  authority  stated: 

“The  news  photograph  of  today 
must  be  more  than  just  a  lifeless  high¬ 
light  of  an  event.  Changing  times 
demand  that  we  change  our  methods, 
even  insofar  as  the  less  important 
assignments  are  concerned.  Recently 
our  subscribers  have  demanded  that 
all  stories  be  so  fully  covered  that,  if 
necessary,  an  editor  can  cut  up  any 
assignment  to  obtain  not  only  what¬ 
ever  pictures  he  requires  but  a  fea¬ 
ture,  too,  if  he  wants  one.  To  com¬ 
ply  with  this  requirement  our  men 
are  instructed  to  fire  more  shots,  take 
in  more  background,  invest  their  pic¬ 
tures  with  more  atmosphere  and  keep 
an  eye  open  for  the  feature  value  in¬ 
herent  in  all  assignments  covered.” 

Must  Capture  Movement 

Qualifying  this  further  Mr.  Dorman 
stated: 

“Assume  that  an  automobile  race  is 
being  covered.  Naturally  the  cars  are 
traveling  at  terrific  speed.  In  the  old- 
style  coverage  of  such  a  contest  the 
photographer  turned  in  pictures  that 
were  technically  perfect  but  wanting 
in  evidence  of  speed  and  otherwise  de¬ 
ficient  in  the  drama  of  the  event.  All 
such  pictures  were  made  at  high  shut¬ 
ter  speed  and  arrested  the  autos  in 
flight,  froze  them  fast  until  they  looked 
like  stock  cars  in  a  showroom.  The 
only  indication  of  speed  was  imparted 
by  a  more  or  less  streaked  and  fuzzy 
background. 

“The  new  trend  on  such  coverage 
requires  that  the  cameraman  capture 
movement  in  the  body  of  the  car  or 
the  wheels.  This  simply  calls  for  a 
shot  at  slower  shutter  speed.  A  simi¬ 
lar  technique  is  employed  in  all  styles 
of  mechanized  racing. 

“However  the  trend  is  not  inflexible 
in  its  insistence  on  slower  speed  in  all 
contests.  It  makes  some  concessions 
to  the  old  order  of  procedure  in  that 
it  recognizes  the  need  for  stop-action 
in  certain  speed  shots.  In  prizefights, 
wrestling  and  similar  events  the  action 
should  be  stopped  absolutely  without 
the  least  movement  in  the  negative  as 
any  such  movement  is  unnecessary, 
requires  retouching,  entails  delay  and 
otherwise  slows  down  the  time  re- 
quried  for  putting  it  to  press. 

Requires  Wits 

“The  photographer  operating  under 
the  dictates  of  this  new  style  must  be 
sharp  of  wit  if  he  is  to  comply  with  all 
that  it  demands  of  him  in  the  way  of 
full  and  discriminating  coverage. 


A.  T.  HENDERSON  COMPANY,  INC. 

551  Fifth  Avenue,  New  York 

Phone  VAnderbllt  3-4760 

TRAVEL  EXPERTS 


Buropesn  Omlses,  Tonn  Vy  Stesmer, 
Ball  and  Air — All-Expense  Independent 
Itineraries — Oliarge  for  Serrlee 


Cnrepean  KapmmntmHpaa 
INTERNATIOIf  AL  8BRTICB — 78  me  das 
Petite-Champs,  PARIS,  Tnap* 
NORTHERN  TRANSPORT  TRAVEL 
BVRBAD— 7  Oerrard  Street,  LONDON, 
W.  L,  Earlaad 


follows  that  he  must  draw  his  own  dis¬ 
tinctions  as  to  what  an  assignment 
calls  for  in  the  matter  of  realistically 
recording  action,  or  stopping  it  to  re¬ 
semble  a  still.  His  only  guide  is  the 
nature  of  the  action,  the  speed  ele¬ 
ments  involved  and  the  factors, 
human  or  mechanical,  engaged  in  it. 

“The  demand  for  fuller  coverage  has 
resulted  in  a  reversion  to  the  old  cus¬ 
tom  of  shooting  everybody  and  every¬ 
thing  on  an  assignment,  a  practice 
that  went  into  the  discard  some  time 
ago.  In  keeping  with  this  revival  we 
are  now  regularly  covering  the  night 
clubs  and  photographing  all  recog¬ 
nized  people  of  importance.  Not 
long  ago  one  such  picture  of  a  social¬ 
ite  and  a  well-known  orchestra  leader 
in  an  informal  pose  was  much  in  de¬ 
mand  when  their  unexpected  mar¬ 
riage  was  announced.  Had  we  tried 
to  get  it  after  the  ceremony  most  likely 
we  would  have  lost  much  valuable 
time.  A  good  stock  of  such  pictures 
helps  to  prepare  editors  for  all  emer¬ 
gencies.” 

“Just  what  gave  birth  to  this  new 
trend  is  debatable.  It  is  my  opinion 
that  the  picture  magazines  and  the 
almost  universal  interest  in  photogra¬ 
phy  are  more  or  less  responsible  for 
it.  Whatever  its  origin,  it  has  stimu¬ 
lated  interest  in,  and  a  broader  use 
of,  pictures,  and  that  is  what  we  are 
particularly  interested  in.” 

It  is  likely  that  many  editors  will 
not  agree  with  Mr.  Dorman.  Some 
will  adhere  to  the  belief  that  fight  pic¬ 
tures  should  show  a  bit  of  movement 
and  that  motor  boats  should  be 
stopped  dead  in  their  tracks.  Others 
will  be  of  the  opinion  that  night  club 
coverage  is  not  worth  the  time  that  it 
demands.  This  department  invites 
opinions  on  the  subject  in  the  belief 
that  expressions  from  different  sources 
will  be  of  value  not  alone  to  the  pic¬ 
ture  syndicates  but  to  editors  and  in¬ 
dividual  cameramen  as  well. 

Feature  Sample 

TO  THOSE  picture  editors  who  are 
looking  for  feature  material  we 
recommend  that  they  inspect  “G.  M. 
Folks”  the  house  organ  of  the  Gen¬ 
eral  Motors  Corp. 

Milton  Mumblow  who  left  the  Ok¬ 
lahoma  City  Times  to  join  the  General 
Motors  family  is  doing  a  job  worthy 
of  recognition.  Mumblow  in  addition 
to  taking  the  pictures  and  assisting  in 
the  make-up  is  responsible  for  dig- 

SPARK  PLUGS 
FOR  PUBLISHERS 

The  Employment  Division  of  the 
National  Newspaper  Promotion  Asso¬ 
ciation  can  put  you  In  touch  with 
qualified  men  or  women  of  evaluated 
experience.  If  you  need  talent  to 
head  up  or  round  out  your  adver¬ 
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ging  up  the  excellent  feature  material 
which  has  been  appearing  in  this 
magazine.  On  almost  every  assign¬ 
ment  he  has  covered  for  this  organiza¬ 
tion  he  has  shown  his  newspaper 
training  in  finding  the  unusual. 

Milt  claims  that  his  travelling  time 
is  occupied  with  thoughts  as  to  how 
to  tackle  a  routine  story  without  be¬ 
ing  methodical  or  prosaic.  Since  his 
coverage  includes  38  states  and  thou¬ 
sands  of  persons  engaged  in  all  walks 
of  life  Mumblow  has  uncovered  some 
rare  picture  material.  His  motto  is 
“A  thought  in  every  picture.” 


Photo  Float,  $1  Prizes 
Created  Good  Will 


Considerable  interest  in  the  Ogden 
(Utah)  Standard-Examiner  photo¬ 
graphic  department  was  aroused  by 
featuring  a  motor  car  covered  with 
pictures  in  the  Pioneer  Days  celebra¬ 
tion  parade — Utah’s  Mardi  Gras  in 
memory  of  the  Mormon  Pioneers  who 
July  24,  1847  founded  the  state.  Their 
auto  was  a  veritable  picture  “Float.” 

Photographs  the  size  of  motor  car 
door  of  Ralph  Forney,  staff  photo¬ 
grapher,  and  his  assistant  Howard 
Warner,  were  featured  on  the  car,  to¬ 
gether  with  best  pictures  of  the  year. 
To  arouse  added  interest  in  the  auto 
the  photographers,  with  bathing  beau¬ 
ties  riding  in  the  machine,  offered  $1 
prize  for  the  best  photograph  taken 
of  them  during  the  parade. 

In  addition,  the  photographers 
snapped  the  crowds,  printing  the  best 
picture  and  giving  a  $1  to  the  woman 
in  the  photograph  whom  they  put  an 
oval  around  her  face. 

“The  paper  was  well  repaid  for  the 
$2  cost,”  says  Mr.  Forney.  “Everyone 
of  the  thousands  in  the  line  of  march 
were  Standard-Examiner  photo  de¬ 
partment  conscious!” 

The  Salt  Lake  City  (Utah)  Deseret 
News  float,  “Pioneer  Princess,”  which 
was  featured  in  the  Ogden  Pioneer 
Days  celebration  parades,  was  award¬ 
ed  first  place  in  the  out-of-town  sec¬ 
tion  of  the  procession. 
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Camera  Knights 


ALTHOUGH  Russell  Froelich,  head 
photographer  of  the  St.  Louis  Globe- 
Democrat,  has  been  given  a  leave  of 
absence  because  _ 


of  illness,  he  in¬ 
tends  to  combine 
r  e  c  u  peration 
with  additional 
experiments  i  n 
color  photogra¬ 
phy. 

Noted  for  his 
research  into 
photographic 
problems,  Froe¬ 
lich  achieved 
particular  recog¬ 
nition  for  his 
work  in  perfect- 


Russell  Froellek 


ing  flash  synchronization,  being  one 
of  the  first  to  develop  a  workable  de¬ 
vice  for  use  with  flash  bulbs.  He  is 
joint  holder  of  a  patent  for  a  shutter 
operating  mechanism  that  can  be  used 
with  a  flash  operating  device  to  en¬ 
able  variation  between  the  two. 

Now  that  he  has  more  leisure  time 
than  usual,  Froelich  told  an  Editor  L 
Publisher  correspondent,  he  inteni< 
to  determine  exact  exposure  for  vari¬ 
ous  filters  for  color  work. 

Froelich’s  decision  to  become 
newspaper  photographer  was  purely 
accidental.  He  came  to  the  Globe- 
Democrat  in  1913  as  a  photographer  in 
the  engraving  department,  taking  pic 
tures  with  his  own  camera,  particu¬ 
larly  of  airplanes,  as  a  hobby.  Asked 
one  day  by  the  managing  editor  to 
cover  a  fire  in  the  absence  of  regular 
cameramen,  he  turned  in  a  series  ot 
good  shots,  and  was  transferred  to  the 
photography  department.  He  has  been 
there  since. 


MEDILL  AWARDS 

Eleven  newspaper  employes,  jour¬ 
nalism  teachers  and  students  of  jour¬ 
nalism  have  been  named  assistant  in¬ 
structors  and  awarded  scholarships  for 
1939-40  at  the  Medill  School  of  Jour¬ 
nalism  of  Northwestern  University, 
it  was  announced  recently  by  Dean 
Kenneth  E.  Olson.  Assistantships  were 
awarded  to  Melvin  C.  Koch,  New 
York  Times  promotion  department; 
Nicholas  N.  Plasterer,  Sturgis  (Mich.) 
Daily  Journal  city  editor;  Parry  D. 
Sorenson,  Salt  Lake  City  (Utah) 
Deseret-News;  and  James  C.  Stratton, 
journalism  instructor,  Pueblo,  Colo. 


BOWATER  FINANCING 

The  Bowater  Newfoundland  Pulp 
and  Paper  Mills  Ltd.,  formerly  In¬ 
ternational  Papier  and  Power  Com¬ 
pany  of  Newfoundland,  Ltd.,  is  offer¬ 
ing  4Vi%  First  Mortgage  Bonds  due 
Jan.  1,  1968  through  the  Dominion 
Securities  Corp.,  Ltd.,  Collier,  Norrb 
&  Henderson,  Ltd.,  W.  C.  Pittsfield  i 
Co.,  Ltd.,  and  Cornell,  Masgillivra; 
Ltd.  The  bonds  being  offered  form . 
part  of  a  $1,000,000  issue  which  wai 
used  by  the  company  in  part  paymen 
for  approximately  4,000  square  miles 
of  timberlands  in  Newfoundland. 


ED  SHAVE  RESIGNS 

St.  Paul,  Minn.,  July  31— Ed  Sha.t 
former  sports  editor  of  the  now  suj 
pended  St.  Paul  Daily  News  from 
to  1937,  resigned  here  today  as  dire, 
tor  of  the  Minnesota  state  tou^  bu 
reau.  He  was  appointed  to  the  P  ' 
Aug.  1,  1937. 
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Agreement  Covers  Editorial, 
Advertising  Departments, 

And  Switchboard  Operators 

A  new  contract,  providing  for  a 
juild  shop,  and  covering  all  employes 
j  the  editorial  and  advertising  de- 
-Brtments.  as  well  as  telephone 
ititchboard  operators,  was  signed 
jst  week  by  the  Philadelphia  Even- 
Ledger  and  the  Philadelphia- 
lamden  Newspaper  Guild. 

The  agreement,  supplanting  one 
ihich  expired  July  4,  went  into  effect 
a  July  31.  It  is  the  first  time  that 
1  guild  shop  has  been  included  in 
>dger-Guild  agreements. 

Severance  Pay  Increased 
Other  features  of  the  contract  in- 
uded  increased  severance  pay,  run- 
•jig  up  to  28  weeks  for  employes 
lith  ten  and  a  half  years  or  more 
lervice  with  the  newspai)er.  The 
jnit  on  the  expiring  agreement  was 
!3  weeks. 

Minimum  salaries  for  various  clas- 
acations  also  were  increased  slight- 
-  New  scales  include:  district  re- 
»rteTS,  $40;  reporters.  $45;  photog- 
nphers.  $47;  artists,  $47;  rewrite  men 
d  writing  reporters,  $52.50.  The  copy 
iesk  scale  remained  at  $60. 

In  addition,  the  agreement  provides 
ior  a  5%  increase  to  employes  “who 
re  now  receiving  less  than  $50  a 
leek  and  are  not  affected  by  the 
dve  scales.”  Another  5%  increase  in 
nlaries,  under  terms  of  the  agreement. 
riH  be  made  Oct.  1  to  “all  employes 
':ming  $50  a  week  or  more,”  except 
nose  shifted  from  the  six-day  week 
1  a  five-day  week,  those  receiving 
30  or  more  a  week,  and  employes 
*110  have  received  increases  of  $5  or 
ncre  subsequent  to  May  1,  1938,  and 
^  hired  subsequent  to  May  1, 
•008.  “at  or  above  the  highest  mini- 
nam  scale  for  their  classification.” 
following  signing  of  the  contract, 
ddi  occurred  July  28,  the  guild 
a  notice  on  the  Ledger’s  edi- 
^  bulletin  board,  informing  all 
^rial  and  advertising  employes 
are  guild  members  to  pay  all 
*-iiiQuent  dues  and  advising  non- 
^w^rs  to  make  application  for 
•oibership  within  30  days. 

Qicago  Talks  Continue 
^®^OTIATIONS  were  said  to  be 
,?fogressing  slowly  between  the 
management,  representing  the 
^90  Eccning  American  and  Chi- 
^  M  ^  Earoniiner,  and  the  Chi- 
^  Newspaper  Guild  toward  settle- 
.  of  the  eight-month  old  strike. 

begun  July  20,  were 
■tinued  this  week. 

iid  ^  ^®Ported  that  no  agreement 
'■cached  on  major  points  at 
^wthough  it  was  said  that  con- 
ble  progress  had  been  made 
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concerning  ordinary  working  contract 
clauses.  Such  matters  as  reinstate¬ 
ment  of  strikers,  guarantee  of  job 
tenure  and  strike  compensation  were 
yet  to  be  discussed.  It  is  understood 
negotiations  were  on  the  basis  of 
making  a  contract  covering  present 
and  future  guildsmen  only,  in  accord¬ 
ance  with  policy  followed  by  the  man¬ 
agement  in  signing  contracts  with  two 
AFL  unions  during  the  strike  of  the 
guildsmen. 

Post-Intelligencer  Cited 

THE  NLRB  on  August  1  ordered 

Hearst  Publications,  Inc.,  to  rein¬ 
state  two  classified  advertising  de¬ 
partment  employes  on  the  Seattle 
(Wash.)  Post-Intelligencer,  following 
a  finding  that  the  workers  —  Ruth 
Givan  and  Helen  Hoover — had  been 
discharged  for  guild  activity. 

The  Board  announced  the  order  in 
a  release  to  newspapers  which  ex¬ 
plained  that  Publisher  John  Boettiger, 
President  Roosevelt’s  son-in-law,  had 
settled  a  previous  strike  against  the 
newspaper,  had  formulated  a  “stated  i 
policy  of  impartiality  as  between  rival ' 
labor  organizations,”  and  had  dis- , 
charged  the  two  women  on  the  recom-  , 
mendation  of  the  classified  advertising  ! 
department  manager. 

Stalemate  in  Lynn  j 

Negotiations  between  guild  strikers ' 
of  the  Lynn  (Mass.)  Item  and  the 
management  were  at  a  complete 
standstill  this  week.  The  firm’s  lat¬ 
est  offer  to  try  out  various  five-day 
week  schedules  starting  Nov.  1  was  | 
rejected.  Striking  reporters  Joseph 
Coburn,  Herbert  Schon,  President 
James  Nolan  of  Lynn’s  guild,  were 
arrested  July  28  for  picketing  a  Lynn 
department  store  advertiser  in  the 
struck  papier.  Case  is  to  be  heard 
Aug.  3.  Charges  have  been  pre¬ 
ferred  by  the  Lynn  Newspaper  Guild 
against  two  guildsmen  who  returned 
to  work. 


300  BOYS  ON  OUTING  ' 

More  than  300  Green  Bay  (Wis.) 
Press-Gazette  carrier  and  newsboys 
were  recently  guests  of  the  daily  at  an 
outing  at  Rockwood  Lodge.  Several ' 
hundred  gifts  and  prizes  were  awarded 
to  winners  of  the  numerous  athletic 
events.  A  fleet  of  15  buses  took 
the  boys  to  and  from  the  picnic 
ground. 

PURCHASE  BUILDING 

Hastings,  Neb.,  July  31 — Fred.  Fay 
and  Richard  Seaton,  owners  of  the  | 
Hastings  (Neb.)  Tribune,  announced 
purchase  of  the  three  story  Brandeis 
Building  here,  half  of  which  eventu¬ 
ally  will  be  used  to  house  the  news¬ 
paper.  Purchase  was  brought  about 
after  negotiations  with  the  building’s 
bondholders. 
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Increase  Circulation 

with  the 

ECONOMY  TWINS! 

SiiKill  newspapers  who  have  yet  to  purchase  their  first  press  camera 
etpiiimient — here’s  vour  answer  to  the  problem  of  how  to  heat  com¬ 
petition  and  increase  circulation!  These  two  cameras — the  214  x 
Miniature  Sjieed  Clrajihic  and  the  214  x  314  Series  B  Grallcx  provide 
von  with  an  unlieatable,  economical  press  camera  combination,  l^sc 
the  Miniature  Speed  (iraphic  with  Cirallex  Back  lor  your  all-purpose 
shooting  and  lor  Hash  work  night  or  day — and  the  .Series  B  for  shots 
Avhere  the  Grallex  type  of  ground  glass  focusing  is  invaluable.  You 
need  buv  but  one  set  of  film  or  plate  accessories  for  they  are  inter- 
(hangeable  with  either  camera. 

I  hese  same  cameras  that  are  .serving  an  increasing  number  of  big 
metropolitan  jiapers  make  ideal  economy  twins  for  yoi/.  Many  a 
modest  daily  has  found  the  establishment  of  a  photographic  depart¬ 
ment  a  real  circulation-builder  and  business-getter.  Weeklies,  too, 
ha\e  profited  by  such  a  department.  Sec  your  Dealer  today  and 
discover  how  little  it  actually  costs  to  “sav  it  with  pictures.” 


2!4  X  3h  Miniature 

Etpiipped  with  coupled  range 
finder  and  photoflash  synchro¬ 
nizer.  this  Miniature  Speed 
C.raj>hic  is  truly  an  all-purpose 
(amera.  Its  new  tubular  view 
finder,  built-in  focal  plane 
shutter  flash  synchronization 
and  manv  other  features  make 
it  eipial  to  practically  every 
picture  -  taking  occasion.  Ac- 
tion  shots  night  or  day,  por¬ 
traits.  stenics,  fine  pictorial 
studies  and  regular  run-of-the- 
mill  shooting — all  are  within  its  range.  Vet  it  is  the  smallest  Speed 
Cira})hic  ever  built! 


Manv  large  papers  are  using  this  2i/4  x  314  Miniature  Speed 
C.raphic  as  a  companion  for  their  larger  ctpiipment.  If  you  are 
interested  we  will  gladly  send  you  on  request  a  list  of  some  of  the 
pajiers  that  arc  using  this  camera. 


2^x3!4  R.  B.  Series  B  6RAFLEX 


J  he  great  popularitv  of  this  camera  is 
due  to  its  motlerate  price,  its  ecotitimical 
film  size  and  the  fact  that  it  enables  you 
to  see  your  picture  in  actual  size,  right 
side  up,  to  the  instant  you  snap  the 
shutter.  All  its  film  and  plate  accessories 
are  interchangeable  with  the  Graflcx-back- 
etpiipped  Miniature  Speed  Graphic.  Like 
the  .\iiniature  Speed  Graphic  it  has  focal 
plane  shutter  speeds  uj)  to  lyYooo  which 
permits  “stopping”  fast  sports  action,  d  hen 
too.  the  economical  film  size  used  by  this 
camera  makes  it  light,  compact  and  easy  to  carry.  Another  feature 
that  makes  this  camera  popular  is  its  revolving  back  which  permits 
horizontal  or  vertical  subjects  to  be  pictured  with  ecjual  facility. 


rnPF  PATAI  HP  1  Tor  more  complete  information 
■  ntn  uAIMLIIU  ■  about  these  and  other  Graflex 
and  Speed  Graphic  ,\merican-made,  Prize-Winning 
Cameras  and  .Accessories,  send  for  our  FREE  catalog. 
Fohner  Ciraflex  Corjioration,  Dept.  EP-.}5.  Rochester, 

N.  ^ ..  T.  S.  A. 

If  hilp  in  Apu'  York  for  thp  W  orld's  Fair,  t'isil  the  neu) 
Grnflpx  Display  Rttoms  at  50  Roekpfpller  Pla%a. 


GRAFLEX  P/ilge-Wi^nnifU!  CAMERAS 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  ffiVIN 


Tells  Readers 
How  Newspapers 
Are  Made 


Morning  vs.  Evening  let  on  "Register  City”  that  puts  to- 

THE  MORNING  versus  evening  argu-  fther  a  persuasive  argument  for  the 
ment  will  continue,  no  doubt,  so  Register  as  a  good  ^st  medium  in  a 
long  as  there  are  morning  and  eve-  Ro<'d  test  market.  The  copy  is  clear, 
ning  newsoapers.  The  Da/ln.s  (Tex.)  concise  and  forcofu  .  It  tells  i  s  .story 
Moriiiiip  l\Vu-.s  contributes  its  share  s>mply  and  directly.  The  illustra- 


Human  Interest  Series 
Of  Phoenix  (Ariz.) 
Republic  and  Gazette 


conciseandtorcoiu.  It  tells,  s -story  Widespread  interest  has  been  ,orial  writer,  staffman  for  wire  T 
simply  and  diiectly.  The  illustia-  aroused  by  the  public  relations  tech-  vices,  advertising  man.  photosrapbe- 
lons  help  the  s  ory  along  by  being  „jque  employed  by  the  Phoenix  Ari-  engraver  and  the  ultimate  obi£ 
like  the  copy,  clear,  concise,  simple  Republic  and  Gazette  in  present-  each  seeks  is  told.” 


to  the  di.-cu.ssion  with  a  four-nage  ‘  ^  employed  by  the  Phoenix  Ari- 

folder  which  develops  its  argument  ‘I'?'"’  zena  Republic  and  Gazette  in  present- 

lor  morning  newspapers  in  quite  flu  c  .  i'"' 

scholarly  fashion.  booklet  is  one  of  the  finest  ]ob.'^  scries  of  14  pai^e  one,  illustrated  fea- 

The  argument  is  simple,  and  this  'i«‘wspaper  in  tu,.e  stories  on  how  a  new.^paper  is 


are  noteworthy.  Each  gives  the  ef¬ 
fect  of  letting  the  reader  look  ove' 
the  shoulder  of  a  worker  doing  an  in^ 
'S  teresting  or  even  dramatic  task.” 

"Couriers  of  Destiny" 

The  human  interest  articles  ‘sprif 
out  the  salient  points  in  the  maze  of 
daily  details  necessary  to  bring  you- 
newspaper  to  your  home,”  readers 
were  informed  by  a  promotion  ad 
"The  task  of  the  reporter,  compositor 
stereotype-r,  pressman,  circulator,  edi- 
been  torial  writer,  staffman  for  wire  ser- 
tech-  vices,  advertising  man,  photographer 


folder  helps  to  understanding  of  it 
with  a  couple  of  excellent  little  time 
charts.  The  morning  paper  gets  a 
better  break  on  news  coverage,  it 
says.  The  morning  paper,  too.  reaches 


the  70.000  circulation  class. 


Whose  Ad  Is  It? 

NEAT.  INDEED,  is  a  reprint  we  have 
in  the  mail  this  'week  of  a  Minne- 


produced.  Started  May  29,  the  .series 
is  appearing  each  Monday  until  Sep¬ 
tember  4.  The  Republic  and  Gazette 


2  Drive  Daily's  Trucks 
9  Yrs.  Without  Accident 

Two  New  York  World-Telegramie- 


already  has  had  requests  from  schools  livery  truck  drivers  head  the  list 


readers  with  advertisements  on  the  cpclis  Star  advertisement  in  Tinu 


that  the  stories  be  printed  in  pam¬ 
phlet  form  and  used  as  texts  and  li- 


newspaper  no-accident  drivers  receiv¬ 
ing  awards  from  the  National  Saferi' 


day  of  shopping,  helps  the  housewife 
plan  her  downtown  shopping  tour  that 
very  day.  it  is  claimed. 

Into  its  four  pages,  the  booklet 
packs  lots  of  good  argument,  enough 


magazine— but  it  raises  a  w'oe  ques¬ 
tion  in  our  mind  as  to  whose  plug  it 


keeping  clipping  files  on  Council.  Samuel  Gordon  and  E.- 


really  is.  The  first  thing  you  see  in  managing  editor. 


scries,  according  to  B.  P.  Lynch. 


picking  up  the  piece  is  a  reproduction 
of  one  of  Time's  front  eov'crs.  On’--- 


"Marchinq  Song"  for  Newspapers 

Writing  to  Eiutor  &  Publisher  rc- 


for  a  much  larger  booklet.  Indeed,  when  you  pet  inside  do  you  get  the  ctntly  regarding  the  .scries  written  by 


mund  Villani  of  the  World-Telegran 
each  drove  162,000  "no-accident  mile:' 
over  a  period  of  nine  years  ta  nb 
safety  aw'ards. 

Other  newspaper  truck  drivers 


we  wish  it  had  been  larger  .so  that  Star's  message,  and  then,  further  in- 
the  pages  wouldn't  appear  quite  so  side,  the  reprint.  We  don’t  want  to 


Francis  Edward  Ross.  Republic  staff  ceiving  council  awards  include  the  kl 


writer,  told  how'  the  articles  humaniz-  low'ing  with  five  or  more  years  with- 


Also,  it  strikes  us  that  appear  critical,  how'ever,  because  it .  ino  the  Phoenix  dailies  was  conceived  out  accidents. 


the  argument  could  have  been  made  a  swell  reprint  of  a  mighty  fine  ad-  and  asserted  that  newspapers  "have  no  World  -  Telegram: 


in  fewer  words  so  that  reading  would  vertisement.  Our  information  is  that  choice  but  to  institute,  as  Editor  &  R-  L’jcianno 


Charles  Millu 


be  much  faster.  Getting  up  a  good  Time  supplies  reprints  of  this  kind  to  Publisher  .so  frequently  has  urged  in 
argument  like  this  is  only  ha’f  the  advertisers  for  small  cost,  so  they  recent  months,  a  broad-gauge  educa- 
jub.  The  other  half  is  putting  it  probably  merit  some  little  promotion  tional  program.” 


across.  And  w'e  have  the  feeling  that  value  out  of  it  themselves. 


a  little  punch  in  the  copy  and  in  the 
layout  would  have  done  more  to  put 


dentally,  newspapers  could  take  a 
lead  from  Time  in  this  matter  of  re- 


PuBLisHER  .so  frequently  has  urged  in  fight  years;  Vincent  Setteducatc 
recent  months,  a  broad-gauge  educa-  seven  years;  George  Kabakow.  F 
tional  program.”  Loscalzo,  Thomas  Pender,  A.  Pi 

Mr.  Ross  declares  "newspapers  must  L-  Pignoni,  six  years;  Sidney  0:. 
have  a  new  marching  song”  and  calls  Ruby  Feldman,  S.  D.  Missina.  F 
this  series  the  “marching  song”  of  the  Smith,  James  Usher,  Joseph  Vazan, 


this  story  across  than  does  the  pres-  prints;  it’s  a  smart  way  to  merchan-  Republic  and  Gazette.  “We  believe  it  G.  Wight,  five  years. 


ent  booklet.  We  said  scholarly  be¬ 
fore,  and  it's  a  fine  w’ord  of  praise. 
But  it's  just  a  little  too  slow  for 
effective  selling. 


dise  the  advertising  in  the  book.  is  a  song  the  whole  newspaper  Indus-  Wasfiiiipton  (D.  C.)  Ereniiig  Star 

try  can  sing — and  get  the  same  sort  H.  C.  Bort,  A.  C.  Chinn,  Robert  F 
Student  Survey  of  enthusiastic  re.sponse  we  are  get-  Perkins,  seven  years;  Alfred  Lyons,  ( 

THE  Newark  (N.  J.)  Evening  News  ^t  least,  it’s  one  way  to  help  L.  Perrygo,  R.  M.  Pobst.  I.  Pai. 

sends  out  an  interesting  folder  re-  end  loose  thinking  about  newspapers!”  D.  E.  Quarles,  six  years;  Carl  K 
nortins  a  recent  school  siirvev  it  Some  interesting  comments  from  Carlton  G.  Thomas,  five  years. 


Wasfitiipton  (D.  C.)  Ereniiig  Star 


Vancouver  Film 

ADD  TO  your  file  of  newspaper  films 


Student  Survey 


recent  school  survey  it 


made.  Students  in  the  city's  private,  letter  follow: 


to  be  seen  w'henever  opportunity  parochial  and  public  schools  were  Both  frontal  and  flank  attacks  are 


New  York  Sun:  L.  Abrams.  ■■ 
years;  D.  Carmody.  I.  Pass. 


affords  “Behind  the  Headlines,  ’  a  asked  to  fill  out  questionnaire  sheets  Re*’'*8  made  on  newspapers,  individ-  Schrank,  six  years;  E.  Anspach. 


documentary  short  subject  recently  telling  which  newspapers  their  par-  industry.  Most  of  Cohen,  C.  Stone,  five  years. 


made  at  the  plant  of  the  Vancouver  ents  read  at  home.  Simply  and  inex-  attacks  are  based  on  obviously-  Toronto  (Ont.)  Star:  H.  Raise 


(B.  C.)  Daily  Province.  The  film  pensively  done  on  a  multigraph  ma- 
traces  the  development  of  a  news  chine,  and  spiral  bound,  the  folder  is 


pensively  done  on  a  multigraph  ma-  lease  thinking  or  blatant  distortion  of  George  O’Byrne,  seven  years, 
chine,  and  sniral  bound,  the  folder  is  facts.  That  should  be  the  tipoff:  New  York  Mirror:  Michael  !■ 


story  from  the  time  it  breaks  until  it 
appears  in  the  newspaper.  It  was 
.shown  in  Vancouver  theatres. 

There  must  be  quite  a  little  library 
of  newspaper  films  now  in  existence, 
and  certainly  a  lot  more  could  be  done 


a  good  example  of  what  a  little  Essentially  the  attacks  are  based  on.  siello,  seven  years. 


thought  can  accompli.sh  in  saving  grow  with,  lack  of  understanding.  Camden  (N.  J.) 

money.  That  s  where  the  new  marching  song  Walter  Gray,  six  years 

a  becomes  a  necessity.  ■ 

lARKS  75th  YEAR  We  asked  no  reporter  to  write  an  PYT^PT}  TO  SPRl 

TV.  n  1  /la  u  \  r>  I  c.  .  abstract  historical  treatise  on  Free-  I  Orni 

The  Bouse  (Idaho)  Daily  Stn  e.siimn  ^  j  ^axim  Ryder,  fo. 

iphratoH  its  7nth  annivprsarv  JiiKr  _  .  *  y _  _  .  .  e  «t 


MARKS  75th  YEAR 


RYDER  TO  SPRINGFIEID 

J.  Maxim  Ryder,  former  adveriL 


with  the  screen  as  a  newsoaper  pro-  celebrated  its  75th  anniversarv  Julv  23 

motion  medium.  Yet  well  wager  that  issuing  a  150-page  over-all  edition.  Grew  A  Comparison  of  MiRine  Rates 

some  promotion  people  haven’t  seen  The  anniversarj  section  running  110  ff.  ‘“’/''"J  nlo  W  1  Coined 

a  single  one  of  these  films,  and  cer-  p^ges  in  six  .s^tions  with  exceotion  ‘""Sues  m  their  cheeks  at  such  five  Aug.  1  joined  the  V  .  , 

U\inly  nobody  has  seen  them  all.  ^  special  requests  for  articles  Readers—yes,  and  the  news-  Mass.,  Newspapers  ^ 

Wouldn’t  it  be  a  good  idea  for  the  were  prepaid  by  staff  memirs.  ’  .  vert.s.ng  work  under  dirat.on 

National  Newsoaper  Promotion  Asso-  gjgg  applies  to  the  numerous  cartoons  Where  there  was  no  direct  interest-  Stephen  H.  Bowles.  ^  ' 

ciation  to  devote  a  part  of  its  pro-  ^nd  a?fist«=’  sketches  "^e  oao^Trst  ’ 

«ram  at  next  Year’s  convention  to  a  _ j  N..,..  oc  __  !  story.  Ross  made  one.  And  the  stories  Mr.  Ryder  was  advertising  - 


ciation  to  devote  a  part  of  its  pro¬ 


gram  at  next  year’s  convention  to  a  onoeared  Julv  26  1664  as  thp  IHnhn  stones 

showing  of  some  of  these  films?  It  c  go  on  Page  One,  weekly.  The  pictures 


Tri-Weekly  Statesman,  with  James  S 


Mr.  Ryder  was  advertising  r  ■■ 
of  the  Boston  Evening  Transcript. 


would  be  instructive  and  entertaining  Reynolds  publisher  and  Richard 
and.  it  strikes  us.  a  novel  feature.  Reynolds  and  Tom  Reynolds  of  Mis- 


M  hat  about  it?  souri,  not  related  to  the  publisher,  as 

News  Picture  Contest 

m  1872  to  Judge  Milton  Kelly,  who 
THE  New  Orleans  Times-Picayune  changed  it  into  a  daily  and  later  in 


News  Picture  Contest 


and  States  are  using  a  novel  news  turn  sold  it  to  the  Statesman  Print- 


picture  contest  to  plug  AP  Wire-  jng  Co.,  in  1889,  headed  by  Calvin 


photos,  which  the  papers  recently  Cobb  and  several  associates,  who  re¬ 
started  using.  The  contest  offers  $250  tained  their  interests  until  1928  when 


in  prizes  to  readers  who  select  the  Margaret  Cobb  Ailshie,  present  pub- 
ten  best  Wirephoto  pictures  that  ap-  JisRer,  acquired  it 


pear  in  the  papers  for  the  first  month 
of  the  new  service.  First  prize  is 
$50;  second,  $25;  third,  $15;  fourth. 


SOUTHERN  MEETING 

Forty  editors  and  publishers  at- 


te;.ded%he  meeting  of  the  West  Ken- 
^en  100  o  $1  each-a  good  distnbu-  ^^^^y  and  West  Tennessee  Newspaper 
tion  calculated  to  get  lots  of  folks  r.-,. 


uon  caicuiaieu  lo  gei  lots  ox  xoxxxs 

interested  and  make  lots  ^  them  recently,  at  which  C.  B.  Dement,  pub- 


happy  if  not  much  richer.  The  con-  Messenger 


test  was  announced  with  a  forceful 
full  page  advertisement. 


Register  City 

FROM  THE  New  Haven  (Conn.) 


was  host.  The  group  voted  to  hold 
its  quarterly  meeting  in  Dyersburg, 
Tenn.,  in  October  with  the  Dyersburg 
Daily  State  Gazette  as  host.  John  C. 
Rogers,  publishers,  Dyersburg  State 


ll«»  Kn4»i»'  Y4»iir  llwn  Ahilili**^? 

\Vh4» 

FEVN'  know  the  amazing  selling  abilities  of  the  news- 
liaiKT.  If  more  than  a  fi'tc  knew,  you  couldn’t  keep  the 
entire  list  of  local  nierchants  out  of  your  cohinins. 

)'oii  know!  Who  else  does?  The  older  generation  has 
forgotten !  the  new  generations  have  come  on  and 
they’ve  been  steeped  in  the  lore  of  radio,  and  television. 
.\dvertising  agencies  listx-n  daily  to  the  persuasive  and 
persistent  voices  of  your  competitors.  What  are  yon 
telling  the  local  agent?  What  are  you  telling  the  local 
merchant f  If  they  knew  what  yon  know  they’d  advertise, 
in  your  columns.  Why  not  use  the  thing  you  sell?  why 
not  use  newspaper  advertising  to  sell  your  newspaper. 
to  increase  your  lixal  linage  sales  ?  We  have  a  way  of 
doing  that,  a  famous  Way,  took  us  twenty  years  to  learn 
it.  Maybe  you’d  like  to  read  our  brochure? 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 


Register  comes  an  excellent  book-  Gazette,  is  president  of  the  group. 
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The  Status  of  Employes 
Under  Wage-Hour  Law 

By  BENIAMIN  WERNE 

EDITOR,  ANNUAL  SURVEY  OF  ECONOMIC  LEGISLATION 


■N'SISTENT  demand.s  for  the  amend¬ 
ment  of  the  Fair  Labor  Standards 
Act.  and  kindred  pending  legislation, 
oil  for  an  inventory  on  certain  as- 
:«cts  of  this  latest  legislative  achieve- 
'.eat  of  organized  labor  in  procuring 
^quality  of  bargaining  power. 

The  Clayton  Act  exempted  labor 
;;om  prosecutions  and  suits  under 
iie  Sherman  Anti-Trust  Act.  The 
\orris-La  Guardia  Act  banned  en- 
uiing  of  peaceful  picketing  and  the 
*eep  of  the  Court's  pov.’cr  in  such 
ases  was  expanded  or  contracted  ac- 
.rdine  to  the  interpretation  placed 
■;pon  the  term  “labor  dispute." 

Collective  Bargaining 
Under  the  National  Labor  Relations 
■ct.  labor  was  insured  of  the  right  to 
llective  bargaining,  and  protection 
.,ainst  unfair  labor  practices.  Under 
ie  Fair  Labor  Standards  Act  mini- 
.xn  wages  and  maximum  hours  are 
rescribed  for  employes  "engaged  in 
:,mmerce  or  in  the  production  of 
.o-ods  for  commerce."  [Sec.  G(a). 
la).] 

The  Act  prohibits  shipment  in  com- 
:.eree  of  goods  produced  in  violation 
if  the  determined  .standards.  Com- 
T^rce  as  here  used  means  "trade, 
mmerce.  tran.sportation,  transmis- 
.on,  communication  among  the  sev- 
::al  states  to  any  place  outside  there- 
f  [sec.  Sb].  Even  though  there  be 
X  actual  shipment,  other  acts,  the 
■:«t  important  'oeing  violations  of  the 
‘iges  and  hours  standards,  may  Ije 
:«nalized  [see  15(a)  (2)  (5)],  for 

'.ouble  the  amount  of  their  unpaid 
’.inimum  wages  or  overtime  pay.  in 
ay  court  of  competent  juri.sdiction 
16(b)];  and  fined  or  imprisoned 
if  willful  violations  of  the  Act,  fail- 
zt  to  keep  records  required  by  sec. 
11(c).  willful  falsification  of  records, 
-'i  for  discrimination  against  em- 
-wes  who  make  complaints  or  testify 
'  proceedings  under  the  Act. 

Minimum  Wages 

Minimum  wages  arc  based  on  a 
^ven-year  scale  providing  for  an  in- 
-■ease  from  25  cents  to  not  more  than 

#  cents  an  hour  (sec.  6),  but  the 
■jrmal  minimum  may  be  varied  by 
=aninistrative  order.  Hours  are  to 

*  decreased  to  40  work  hours  a  week 
*i!hin  two  years.  Overtime  is  not 
■ahibited,  but  time  and  a  half  pay 
■*  required  for  excess  hours. 

Compliance  with  the  prescribed 
^e  and  hour  standards  will  be  en- 
by  criminal  prosecutions  and 
•^lunciive  proceedings  against  sub- 
'^T'dard  employers  and  against  per- 
*®s  subsequently  shipping  in  com- 
goods  produced  in  violation 

•  >be  Act;  and  civil  suits  against 
•sployers  who  fail  to  maintain  the 
^^ibed  wage  standards.  Since 
^^al  sanctions  may  be  invoked 
*7  if  the  violations  are  willful,  a 
*^r  will  be  protected  from  crimi- 
y  liability  if  he  disposes  of  goods 

■ore  being  notified  of  their  illicit 
Biaricter. 

^  Act  by  its  terms  applies  to 
engaged  in  commerce  or  in 
P^uction  of  goods  for  com- 
It  differs  from  comparable 
^tes  in  that  it  is  concerned  solely 

*  occupation  of  the  employe. 
^  «ct,  however,  that  the  employer 

in  interstate  commerce  or 
production  of  goods  for  com- 
^  may  be  of  vast  significance  as 


indicating  the  local  character  of  the 
service  rendered  by  the  employe, 
interpretation  of  Wagner  Act 

Since  cases  decided  under  the  Wag¬ 
ner  Act  may  be  helpful  in  interpret¬ 
ing  the  Wage-Hour  Law.  attention 
.should  be  given  Courts'  ruling  under 
the  former  Act.  Under  the  Wagner 
Act  the  effect  on  commerce  has  been 
held  to  be  the  basis  of  the  Labor 
Board’s  jurisdiction.  (National  Labor 
Relations  Board  v.  Fainblaft.  U.  S. 
Sup.  Ct.,  April  17,  lO.iO). 

Furthermore,  sales  f.o.b.  the  state 
of  origin  do  not  take  the  .seller  out  of 
the  operation  of  the  statute.  (Santa 
Cruz  Fruit  Packing  Co.  v.  National 
Labor  Relations  Board,  303  U.  S.  453.) 
A  contrary  result  would  have  cn- 
a’olcd  manufacturers  to  evade  the 
statute  as  to  part  of  the  manufacturing 
process  by  establishing  “independent" 
concerns  in  other  .states. 


\.'is  Cl  n-i 
liii  till 


til, 'it  ctTcct  I 
U-rcil  ill  tile 
.'iilll't  rcjrcti 
til-.-  Cnllllia- 

nther  -itatc-^. 


Ill  cniinicrco 
Santa  Crit/ 
1  tin-  claim 
>■-  iM'iiilnct< 
anil  a|iiilicil 


PliV 

inif-t  he 
c.i'i-  n  lie 
that  neer  .^O^i 
mnut  he  ship-icil 
the  viatntc  where  .17'’;  (if  the  iirmlnce  mnveil 
in  interstate  enminerce  (anil  in  another  case, 
where  only  10'^  of  the  iiroilncts  were  sold 
in  C'lmmereet.  The  I’ercetitage  factor  has  no 
necessary  relation  to  the  iinp.act  of  a  stii|ipaKc 
on  Cl  niincrce. 

Questian  of  Size 

The  question  of  size,  said  the  U.  S. 
Supreme  Court  (National  Labor  Re¬ 
lations  Board  v.  Fainblatt  supra)  is 
of  importance  “only  to  the  extent  that 
Congress  may  be  taken  to  have  ex¬ 
cluded  commerce  of  small  volume,” 
and  further  the  Court  found  “no 
basis  for  inferring  any  intention  of 
Congress  to  make  the  operation  of  the 
Act  depend  on  any  particular  volume 
of  commerce  affected.”  except  per¬ 
haps  where  the  volume  is  utterly  neg¬ 
ligible.  In  fact,  the  Court  added,  not 
a  few  industries  “conducted  by  rela¬ 
tively  small  units  contribute  in  the 
aggregate  a  vast  volume  of  interstate 
commerce.” 

“Production  of  goods  for  commerce" 
has  been  defined  by  statute  to  include 
“any  process  or  occupation  necessary 
to  the  production”  of  goods  and 
transportation  of  or  work  done  on  the 
goods  in  any  manner.  Even  if  a  man¬ 
ufacturer  does  not  intend  at  the  time 


of  manufacture  to  ship  in  interstate 
commerce,  it  is  not  difficult  to  bring 
him  within  the  Act  if  he  knows  that 
there  is  a  substantial  possibility  that 
he  will  utilize  the  national  market. 

Delay  in  transit,  as  where  goods 
are  stored,  may  be  regarded  as  too 
remotely  affecting  commerce;  although 
it  is  more  likely  courts  will  hold  that 
a  mere  stoppage  of  goods  for  any 
length  of  time  will  not  destroy  the  in¬ 
terstate  character  of  the  commerce. 
[Interpretative  Bulletin  No.  5(4).] 
Employes  in  Commerce 

Section  13  enumerates  the  classes  of 
employes  exempted  from  the  Act. 
One  of  the  largest  classes  includes 
those  who  are  engaged  in  purely  local 
enterprises  bearing  an  immediate  rc- 
lation.'-hip  to  the  consuming  public 
[sec.  13(a)].  Thus,  the  employes  of 
local  retail  and  service  csta’olish- 
ments,  local  newspapers  and  street, 
suburban  and  interurban  railways 
are  specifically  exempted. 

thu  tcrir  (’uirmfrcf  i-  ii-t- 1  nu'it-  v-'ik 
an-  !)>•  tin*  minimurii  vNa^v- 

vi-i-ai-s  lliaa  aru  Milijtct  tn  ilit*  inaxiL'.niti 
liniirs  u  nuii  i  nu  tn>.  Many  traii'-'Pni  lati*.n  ftn- 
plnyi-  an-  tNuniptfl  tr--tn  tlu-  lionr-  stan'!anl> 

I c.  l.Wit)  ( 1 )  I  :  cniplnvt.-'  of  carrit  vn  liy  air 
aro  fxoliulfl  from  lioih  ami  iL.iirs  pf. 

viMoM-  l^tr.  l.^(aK4)|.  Of  tli-.-i-  whn  avr 
Dot  u'.i iroin  the*  opt*ralion  of  tlic  siat* 
nil-  ihtrf  arc  two  main  claNM>:  t-niplovus  ot 
ilu  in-'lninuMitalitio  of  intfV'tato  ira*i'-pnr- 
taJo.n  and  d  niniunication.  ami  cnii  loves  oi 
Inmine-x  of  any  character  who  an-  conmeted 
with  the  movement  of  k<km1s. 

Worker^  in  “the  current  of  commerce”  may 
he  cofisidered  part  f»f  the  secon-l  «r>»iip.  Th<  -e 
wh«»  fiperate  the  means  of  transiiortation  are 
the  classic  examides  of  emphwts  en^aL'eil  in 
inlei>tate  commerce.  Ily  analogy,  those  who 
traiisinit  messages  or  information  among  the 
state-»  are  undftuhtedly  engagdl  in  ctmuncrce 
(Federal  Uadio  (’otiiniission  v.  Nelson  28'4  V.  S. 

Thi.s  covers  telephone,  telegraph 
(('♦MUiey  V.  Mountain  States  I'elegraph 
Telephone  Co.  294  U.  S.  384)  and  ra.lio  op¬ 
erators  (Fisher*>  Hlend  Station  v.  State  Tar 
('ommissioti  297  1’.  S.  650)  atid  aNo.  it 

'>eems.  reptmters  collecting  news  directly  com¬ 
municated  across  state  lines  (Associated  Fres^ 
V.  National  I^ahor  Relations  IJoard  301  C’.  S. 
103). 


Child  Labor  Provisions 

A  special  .section  of  the  Act  (12)  de¬ 
voted  to  Child  Labor  Provisions,  pro¬ 
hibits  any  producer,  manufacturer  or 
dealer  from  shipping  or  delivering  for 
shipment  in  commerce  any  goods 
produced  in  an  establi.shment  situated 
in  the  United  States  in  or  about  which 
within  30  days  prior  to  the  removal  of 
such  goods  therefrom,  “oppressive 
child  labor”  has  been  employed. 

“Oppressive  child  labor”  is  defined 
first  as  the  employment  of  minors  un¬ 
der  16  years  of  age  in  any  occupa¬ 
tion  except  (1)  the  employment  of 
minors  under  16  by  their  parents  or 
by  persons  standing  in  the  place  of 


parents,  in  occupations  other  than 
manufacturing  or  mining,  and  (2)  the 
employment  of  minors  between  14  and 
16  years  of  age  in  occupations  other 
than  manufacturing  and  mining 
which  the  Chief  of  the  Children’s  Bu¬ 
reau  determines  not  to  interfere  with 
.schooling,  health  and  well-being;  sec¬ 
ond,  as  the  employment  of  minors  be¬ 
tween  16  and  18  years  of  age  in  any 
occupation  found  and  declared  by  the 
Chief  of  the  Children’s  Bureau  to  be 
particularly  hazardous  or  detrimental 
to  the  health  or  well-being  of  minors. 

Inapplicability  to  Newsboys 

A  recent  decision  (Myers  v.  The 
State  Journal  Co.)  by  the  Michigan 
Circuit  Court  has  held  that  the  pro¬ 
visions  of  the  Act  have  no  application 
to  a  boy  13  years  old  who  buys  new's- 
papers  from  a  publishing  company  at 
one  of  its  su'ostations,  pays  for  them 
each  week  at  the  wholesale  rate,  and 
sells  and  delivers  them  to  his  cus¬ 
tomers  in  a  village  pursuant  to  a  con¬ 
tract  belween  him  and  the  publishing 
company.  In  that  ca.se.  the  suit  was 
brought  by  the  newsboy  against  the 
publisliing  company  (who.se  papers 
circulated  in  other  states  as  well  as  in 
Michigan)  to  restrain  the  company 
from  canceling  its  contract  with  him. 
on  the  ground  that  the  Fair  Labor 
Standards  Act  required  it  to  do  so. 

The  Court  also  held  the  Act  inap¬ 
plicable  because  the  newspaper  boy 
was  an  “independent  contractor"  and 
not  an  "employe”  of  the  company 
withi'i  the  meaning  of  the  Child  Labor 
provisions  of  the  Act.  The  Court  .said; 

“In  hoMitig  that  Mac  Myers  ati  iiidv 
pcihloni  ccniractor  I  am  aware  of  the  fact 
that  niy  run-,  counter  to  the  tlecisi'Hix 

of  the  National  Lahor  Kelatioiis  Boanl  in  ca;»es 
like  that  f(f  the  St’iittJr  nti'llifh’ttcer 

(Labor  Relations  Reporter,  Dec.  5,  p.  16)  an‘l 
other  similar  cases  !>efore  tliat  Hoanl;  but  I 
tiiid  myself  in  good  company  in  voicing  crit 
icisms  of  the  rulings,  in  gemral.  of  that 
Hoanl." 

The  critique  of  the  law  implicit  in 
this  decision  indicates  that  some 
courts  will  be  loathe  to  extend  the  cov¬ 
erage  of  such  legislation  predicated 
upon  “the  utterly  fallacious  and  un¬ 
sound  theories  of  well-meaning  re¬ 
formers  .  .  ." 


For  c/epenc/ah/e  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S  A. 


CntTiriED  DRY  MAT  CORf ORATION,  9  Rockafeller  RIaza,  Dept.  R,  N«w  York,  N.  Y. 


EX-SUBSCRIBERS  ARE 
TOUGH  TO  BRING  BACK 


“We  used  to  take,”  is  their  an¬ 
swer.  “No,  we  wouldn’t  be  in¬ 
terested  in  trying  it  again.” 
Somehow,  sometime,  the  paper 
in  question  has  palled  on  the 
news  appetite  of  this  reader. 
Much  better  to  hold  him  with 
interesting  material,  flawlessly 
presented,  than  to  engage  in  end¬ 
less  re-solicitation.  Certified 
reading  quality  might  prove  a 
big  help. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrite  or  wire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

35  E.  Woekar  Driva,  Chicago,  III. 

A  nation-wide  non-profit  lorrieo  onp- 
portod  by  Sigma  Dalta  Chi,  Prefataioa- 
al  Jonmaliatie  Prateraitj. 
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EDITOR  &  PUBLISHER 


Fashion  Editor  to  Speak 

Newspaper  reporting  now  rates 


Martin  Branner 


1 ward,  who  died  July  25,  would  be  Theta  Sigma  Phi  to  I 

Branner  Enters  2Qtn  “r™es.rrwm£'dr^:„?y"S  Meet  Aug.  17-19 

—  •  tt  Nichols,  who  had  been  doing  the  strip  ^ 

7k BA « for  daily  publication  while  the  late  Like  womens  hats,  fashions  in 
J  0Qr  W  IXXl  YY  IXllllt?  creator  had  been  ill.  Mr.  Hayward,  journalistic  jobs  for  women  change 

however,  had  continued  to  do  a  Sun-  also.  Time  was  when  newspaper  re- 
By  STEPHEN  I.  MONCHAK  day  page  during  his  illness.  poning  w-^ran^ 

MARTIN  BRANNER  believes  that  News  publisher  has  taken  a  keen  in-  Autobiography  the^  kad^  «e.rdmg^  «  a 

modern  married  eouples  who  work  terest  in  the  Branner  strip  and  re-  TH^  explanatmn  of  why  Heywo^  ^  prosneclive  delegates  to  S 

have  very  h.tle  1-  rulVd"'4irw  S.  hrmelje':  cofuZ^ t.  emteaetSr  Romr “Sf  nXr°'fe2'^ 

=  'treS-s  S\aT5Tuerrfes”“  "‘’Said'S  Sts^aSo-  LtShf  loT “  S 

dition  prevails  Os  nara  lucK  •  lo  i^s.  hiotrranhv  which  we  have  been  in-  convenes  at  Northwestern  Universih- 

m  a  great  many  Mike  started  his  present  contimuty  oiogiapny  wnicn,  we  nave  oeen  in  inctneiup 

of  the  country’s  of  the  Wrights  several  weeks  ago  and  formed,  is  nearing  completion  and  ^^g.  ii-ij,  inclusive, 
urban  centers,  currentlv  has  them  on  the  eve  of  should  be  off  the  press  late  tlus  year  Fashion  Editor  to  Speak 

he  illustrates  this  their  big  chance  to  break  into  the  or  early  next  Spring.  The  columnist  Newspaper  reporting  now  rates 
phase  of  life  in  professional  dancing  field.  But  it  has  steadfastly  refused  to  make  any  second  place,  according  to  the  sur- 

his  comic  strip  won’t  be  easy  going  for  the  Wrights;  comment  on  the  religious  matter  and  vey,  which  is  being  used  as  a  basis 

‘‘Winnie  Winkle,  it  wasn’t  easy  going  for  the  Branners.  refers  all  questioners  to  his  forthcom-  for  a  day  s  program  of  job  symposia 

the  Breadwin-  The  dancer  -  cartoonist  hasn’t  iog  book.  at  the  convention, 

ner,”  which  is  changed  much  through  the  years,  his  p.  pi.i-Uotri'c:  'Rnrtb'  program  hat  to  the 

syndicated  b  y  colleagues  say,  except  for  his  greying  t-’*- t^isncein  s  i^ew  do  k  style  field,  Joyce  Fenley,  Chicago 

the  Chicago  hair  and  a  slight  bulge  amidships.  He  “WHAT  do  I  have  to  do  to  become  Evening  American  fashion  editor,  will 

Martin  Branner  Tribune  -  New  still  looks  as  if  he  could  beat  a  pretty  a  doctor?  What  medical  school  present  the  subject,  “Fashion  Writing 

York  News  Svn-  good  toe  tattoo  on  the  boards.  De-  should  I  select?  What  will  my  medi-  and  Promotion”,  following  a  career- 

DiCATE.  voted  to  his  family,  he  spends  his  cal  education  cost?  How  soon  can  I  gjrl  fashion  show.  Miss  Neel  Snead. 

Instead  of  showing  the  irate  wife  time  away  from  the  drawing  board  expect  to  begin  practice?”  women's  editor  of  the  Kansas  City 

bouncing  a  rolling  pin  off  her  hus-  with  Mrs.  Branner  and  their  two  Dr-  Morris  Fishbein,  author  of  Star,  will  discuss  opportunities  for 

band’s  head  (a  type  of  comic  dealing  young  sons.  Bernard  Donald,  16,  and  NEA  Service’s  daily  column,  “The  women  in  newspaper  work,  telling 

with  married  folks  years  ago),  Mike  Robert  Jay,  11.  With  them,  his  sum-  Family  Doctor,”  and  editor  of  the  of  her  experiences  in  covering  the 

(as  he  is  known  to  his  friends),  tells  mers  are  passed  boating  and  swim-  Journal  of  the  American  Medical  As-  Windsor  wedding  and  British  corona- 

the  financial  status,  budget  troubles,  ming  in  Connecticut.  sociation,  supplies  the  answers  to  these  tion.  Martha  Dalrymple,  formerly 

in-law  interference  and  the  other  tra-  almost  all  the  other  questions  the  with  the  New  York  Herald-Tribme 

vail  that  enters  the  lives  of  young  AP  Looks  at  Europe  prospective  medical  student  may  ask  and  United  Press  London  Bureau,  now 

married  folks.  WILLIAM  MC  GAFFIN,  Associated  Yol7wAnI  magazine,  will  relate  some 

125  Poper.  Toke  His  Strip  Press  Feature  Service’s  London  edi-  [o  B^ome  a  Ditor?”  fi  M ''  foreign  news 

And  newspaper  readers  like  it.  This  tor.  has  been  taking  a  look  at  the  ’  ®  •  i  .  .  .  rl” 

month,  as  he  looks  back  on  19  years  European  farm  situation — because  the  I^ew  UFS  Serial  Mary  Pentland,  assistant  publisher 

of  successful  strip  characterization,  experts  on  this  side  of  the  water  have  „„  ATTrTTQT  9i  TT«T.rr.„  irr.A.r.,Da^c  "^^Sa^ine  and  winner  of 

satisfying  results  appear  on  the  black  been  saying  war  will  not  occur,  if  at  United  Featums  the  1937  Josephine  Snapp  award  for 

side  of  the  ledger  One  note  reads:  all.  until  the  crops  are  in.  ^  ^7  ^''^^-run  serial,  outstanding  achievement  in  adver- 

The  strip  appears  in  125  newspapers  This  week  McGaffin  reports  that  Xnnntn  Arnerican  woman,  is 

in  America  and  Europe,  with  a  cir-  the  wheat  crop  will  be  in  hand  '^e  story  will  be  scheduled  to  speak  on  womens  con- 

culation  of  more  than  eight  and  a  throughout  most  of  Europe  by  mid-  for  daily  publica-  tribution  to  advertising, 

half  million.  August.  And  in  most  countries,  he  Mrs.  Mann  Will  Preside 

On  the  eve  of  entering  his  20th  says,  it  will  be  average  or  better.  Personals  Included  among  other  speakers  for 

year  of  continuous  employment  with  France  should  have  a  surplus,  Italy  raEBURN  VAN  BUREN,  who  draws  I®*®  symposia  are  Catherine  Dines 
the  ^ndicate,  Mike,  drawing  on  some  probably  won’t  have  to  import  any.  “Abbie  an'  Slats”  for  United  Fea-  Prosser,  women’s  editor,  Denver  Post: 
of  his  own  experiences,  is  illustrating  and  Germany  will  harvest  almost  tures,  returned  to  his  drawing  board  Virginia  Huss,  editor.  Modem  Beauty 
what  can  be  called  a  cartoon  biog-  enough  to  meet  her  demands.  j,j’g  ho^e  in  Great  Neck  Long  magazine;  Mercedes  Hurst,  ad- 

raphy  of  himself  and  Mrs.  Branner.  In  “Washington  Off  The  Record.”  island,  N.  Y ,  last  week  after  a  three  vertising  department  of  Common- 

Now  51,  the  cartoonist  ran  away  and  distributed  by  the  same  service,  Sigrid  weeks’  vacation  on  his  farm  in  the  wealth  Edison  Company,  Chicago; 

got  married  to  a  professional  dancer.  Arne  has  been  presenting  full-length  Missouri  Ozarks  Mike  Forstadt  Kathleen  O’Grady,  advertising  man- 

Edith  Fabbrini,  when  he  was  18  and  portraits  of  some  of  the  New  Deal’s  feature  editor  of  Kmr  Ffatiirf^  ager,  Mandel  Brothers,  Chicago;  Ima 

she  was  15.  newer  big  guns.  Presenting  John  Car-  Syndicate  left  last  week  for  a  three-  Phillips,  radio  script  author;  Dorothy 

He  spent  his  next  15  years  playing  mody  of  the  Federal  Works  Admin-  weeks’  vacation  in  Canada.  Misener,  women’s  editor,  Gary  (Ind.) 

stock,  musical  comedy  and  vaudeville  istration.  the  AP  writer  said  he  was  ■  Post-Tribune;  Margaret  Weishaar, 

on  the  Keith  Orpheum  and  Pantages  in  the  New  Deal’s  “No.  1  hot  seat,”  BRENNER  STRICKEN  copywriter,  J.  Walter  Thompson, 

circuits,  and  some  lesser  ones.  They  and  described  his  job  as  “a  combined  t  r  R  i  r  Company;  Winifred  Wise  Graham, 

hit  the  Palace  Theater  on  New  York’s  Ickes-Hopkins  act.  with  embroidery.”  ^  manager  lor  Marshall  Field  &  Com- 

Broadway  the  second  week  it  opened  McNaught  Syndicate,  was  operated  on 

and  often  after  that.  Their  dancing  Hayward's  Strip  to  Continue  eve  ^o^hi^sSuled  departure  for  Patricia  Dougherty,  Chicago  Amer- 

act  was  called  Martin  and  Fabbrim.  GEORGE  F.  KEARNEY,  president  of  Bermuda  where  he  was  to  spend  a  i^®”  women’s  editor,  will  be 

The  work  was  hard  and  the  earn-  the  Philadelphia  Ptiblic  Ledger,  and  month’s  vacation  with  Mrs.  Brenner,  speaker  at  a  dinner  honoring  Chicago 

ings  little.  Two  shows  a  day  was  rap-  manager  of  the  Ledger  Syndicate,  Mr.  Brenner,  who  has  just  returned  women  writers.  Helen  Jo  Swti 
idly  changing  to  three  and  more  and  announced  this  week  that  the  syndi-  from  a  year’s  business  trip  around  M®nn.  president  of  Theta  Sigma  rai 
bookings  became  scarce  during  and  cate’s  comic  strip.  “Somebody's  the  country,  is  recuperating  in  Poly-  preside  at  convention  busines.- 

after  the  war.  Between  jobs,  Mike  Slenog.”  created  by  Alfred  E.  Hay-  clinic  Hospital,  New  York  City  sessions.  _ , 

resumed  his  drawing,  interrupted  '  - - - - - 


ming  in  Connecticut.  sociation,  supplies  the  answers  to  these  tion.  Martha  Dalrymple,  foiroerly 

and  almost  all  the  other  questions  the  with  the  New  York  Herald-Tribme 
AP  Looks  at  Europe  prospective  medical  student  may  ask  and  United  Press  London  Bureau,  now 

WILLIAM  MCGAFFIN,  Assocum  S  "  Vnrw.nl  "'i*  “i",  "1“*' »» 

Pmss  Fe»ivi<e  Shivice-s  London  edi-  £  ^"ome  a  ^ctor?"  ^  ^  I  Id'’  "" 

tor,  has  been  taking  a  look  at  the  '  ®  ’  — 

European  farm  situation — because  the  New  UFS  Serial  Mary  Pentland,  assistant  publisher 

experts  on  this  side  of  the  water  have  ATTr'TTC’r  n  tt  t:-  Parents  magazine  and  winner  of 

been  saying  war  will  not  occur,  if  at  ..."AUGUST  21,  United  Featums  the  1937  Josephine  Snapp  award  for 

all  until  the  crons  are  in.  ,  release  a  new  first-run  serial,  outstanding  achievement  in  adver- 


issued  in  36  parts,  for  daily  publica¬ 
tion. 


tribution  to  advertising. 

Mrs.  Mann  Will  Preside 

Included  among  other  speakers  for 
the  job  symposia  are  Catherine  Dines 


oTiMuiLAiE,  leii  lasi  weeK  lor  a  inree-  * . ”  — --i-- - -  -  - 

weeks’  vacation  in  Canada.  Misener,  women  s  editor,  Gary  (ina.) 

■  Post-Tribune;  Margaret  Weishaar, 

BRENNER  STRICKEN  copywriter,  J.  Walter  Thompson. 

T  c  f  Company;  Winifred  Wise  Graham, 

i.  C.  Brenner,  sales  manager  for  nr  l  n  t'-  u  i  Cnm. 

McNaught  Syndicate,  was  operated  on  Marshall  Field  &  Com 

for  acute  appendicitis  July  28  on  the 

eve  of  his  scheduled  departure  for  Patricia  Dougherty,  Chicago  Amer- 
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News 

Photos 


BRESSLER 

EDITORIAL  CARTOONS 


when  he  got  married.  Shortly  after  ~ 

the  Armistice,  he  got  an  offer  from  Art  A  mw  I  S  I*  NeWS 

the  Bell  Syndicate  to  do  a  daily  car-  Features  u  |  R  U  I  lj|  O  I  P  Fhotos 

toon  called  “Louie  the  Lawyer.” _ M  _ 

Copt.  Patterson  Homed  Strip  PEatuhES 

He  accepted  but  earned  so  little  that _ _ _ _ _ _ _ 

he  went  back  to  vaudeville,  continu-  bressler  “Enures  with  a  Future” 

ing  with  his  comic,  making  deadlines  editorial  cartoons  ®  12  sS^^^mh  st^t 

in  dressing  rooms,  hotel  rooms  and  America’*  first  individualized  cartoon  service  _  rhlladelphla.  Pa. 

between  train  connections.  When  his  neaspaper*  for  more  than  pgYCHOLOGY.  Dr  Crane's  “Case  Records.” 

page  called  Pete  and  Pinto  tor  the  -  sonaiity  improvement,  business  psrcholonr. 

New  York  Sun  and  the  old  New  York  NEWS  mental  h.vrtene  evenr  week,  plus  mall  ser- 

_  ij  'm,:..  on  Hopkins  Syndicate,  Inc.,  Chicago,  Bell 

Micvdld.  This  coinic  rsn  20  avgcics  3ricl  "  “  inc*»  Yofic* 

paved  the  way  for  his  recognition  by  fable.  Baokm-ound  of  cable  news  by  au-  - - - - 

rr  _ _ .  thoritative  writers  from  all  comers  of  the  I'SE  AMERICA’S  MOST  POPl’LAB  religious 

ni«  present  employers.  world.  Send  for  samples.  World-M'ide  News  picture  feature  ’  RELIGIOUS  REMARK- 


“Features  with  a  Future” 

QUEEN  FEATURES.  INC. 

12  So.  12th  Street 
Philadelphia,  Pa. 

PSYCHOLOGY.  Dr  Crane's  “Case  Records.' 


Shortly  after  the  birth  of  the  New  Newton.  Mas*. 


B,  i  cw  Aum,  I.  jjuij  marriare  problems,  children,  per- 

sonality  improvement,  business  psycholonr. 
urwe  mental  hygiene,  every  week,  plus  mail  ser- 

vice.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell 
Sj-ndicate,  Inc.,  New  York. 

CABLE.  Background  of  cable  news  by  au-  - - - - 

thoritative  writers  from  all  comers  of  the  USE  .AMERICA’S  MOST  POPl’LAB  religious 
world.  Send  for  samples.  World-M'ide  News  picture  feature  "RELIGIOUS  REMARK- 
Service,  Newton,  Mass.  ABLES”  for  a  brighter  church  page.  Beligions 

MRYiraiv  vwtta.  .  r- a v a t  r- a tyv  wr-v  N'""  .Service,  300  Fourth  Avenue,  New 


York  News  in  1919,  Captain  Joseph  ."CAVALCADE  OF  Mex-  Vork  City.  ’ 

K,  _  i.i«  V  1.  11  ICO*  by  “Bilr*  WellB  a  weekly  dispatch  from  _ 1 _ 

M.  Patterson,  publisher  who  closely  Mexico  CI^.  "’0"thl^ Write  RE,.HaOI  S-Twelve  timely  weekly  features 

supervises  the  syndicate  S  comic  strips,  «e!«?_':r«tu!T«'_»«^2®2‘Wtollywooa^aL  church  pages,  one  hundreil  newspaiH-rs 
■urac  aVionnincf  arminit  fnr  a  wnrkintr  t^'FORM.ATION  SERVICE — A  Good  Answer  have  useil  service  during  last  flitcen  years, 
was  snapping  arouna  lor  a  WOrKing  Questions  Department  in  a  newspaper  Church  p.age  plans  lor  revenue  Iree.  Interiiu- 
girl  comic.  Mike  made  the  grade  with  serves  a  double  purpose^lt  has  reader  in-  tinnal  Keliginiis  News  Service,  1831  Sheldon 
Viic  oamnlog  cif  an  avecAPn  ^tpnoWA—  terest  and  it  brings  mail.  The  oldest  and  Road,  East  Cleveland,  Ohio, 
nis  samples  or  an  average  sienogra  largest  service  of  this  kind  is  conducted  by _ 

pher.  Frederic  4.  Haskin,  Washington.  D.  C.  KKI.IGIOl'S — Souls  get  dusty  in  the  atmos- 


COMPtfTI  MAT«^ 


BEI.ItilOl'S — Souls  get  dusty  in  the  atmos- 


Captain  Patterson  gave  the  strip  its  A’OUR  FE.ATURE.  if  your  feature  is  worth  phere  of  evcr.v  day.  A  sprinkle  of  refresh- 
.  ,  ,  •*  ♦  J  writing.  It's  worth  advertising.  Ask  us  for  ing  water  is  Religion  Day  By  Day.  Ellis 


12  S.  12  St.  Phila-i^ 


title,  the  same  it  bears  today.  The  rates  in  syndicate 


Service,  Swarlhmore.  Pa. 
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H,Y.  Stores  Plan 
Television  Unit 
For  Advertising 


Abraham  &  Strauss,  Bloom- 
ingdale's  Apply  to  FCC 
for  Station  License 

Planning  to  make  practical  applica- 
j)n  of  television  to  merchandising, 
iaraham  &  Straus,  Inc.,  and  Bloom- 
’-jdale  Bros.,  Inc.,  New  York  depart- 
:lnt  stores,  have  applied  to  the  Fed- 
eal  Communications  Commission  in 
Washington  for  a  license  to  construct 
i  station  for  transmitting  television 
;:.jgrams,  it  was  announced  Aug.  2 
Ira  A.  Hirschmann,  vice-president 
j  Bloomingdale’s. 

The  application  for  the  license  was 
d  by  Metropolitan  Television,  Inc., 
.subsidiary  of  the  two  stores,  espe- 
Ay  organized  for  the  transmission 
:  television  programs. 

Planned  in  Manhattan  Area 
Mr.  Hirschmann  told  Editor  &  Pub- 
3H!K  plans  now  are  under  way  to 
stablish  the  transmitting  facilities  of 
at  new  television  company  at  one  of 
ae  large  hotels  in  the  up- town  Man¬ 
hattan  area,  “near  our  store.”  He 
aid  he  will  go  to  England  to  study 
at  television  methods  of  the  British 
iroadcasting  Corp.  while  this  is  being 
ime.  He  plans  to  sail  August  8  on 
at  French  liner  He  de  France. 

While  in  London,  he  will  spend 
■cme  time  with  Gordon  Selfridge,  Jr., 
Selfridge’s  Department  Store, 
•inch  is  the  first  European  store  to 
induct  successful  television  experi- 
■.tnts. 

With  their  newly  created  subsidi- 
■7,  Metropolitan  Television,  Inc., 
‘.braham  &  Straus  and  Bloomingdale’s 
-an  to  carry  on  a  comprehensive 
iragram  in  television  experiments. 

Hr.  Hirschmann  stated.  He  said  the 
iiores  now  are  working  on  another 
;an  with  which  “we  hope  to  promote 
•be  sale  of  television  sets  at  lower 
inces  than  today.”  However,  he  de¬ 
emed  to  develop  this  theme. 

Commenting  on  television’s  role  in 
’wchandising,  the  department  store 
:Jecutive  described  it  as  “a  dramatic 
lew  suj^lement  to  our  present  media 
H  advertising  and  publicity.”  He 
iwtinued: 

as  looa  to  Advartisiag 

‘Television  will  never  replace  ad- 
^“^*ing,  but  will  go  hand  in  hand 
newspaper  and  radio  merchan- 
«  advertising.  Rather  than  acting 
B  a  threat  to  national  and  retail  media 
‘offers  a  fresh  new  field  for  the  sale 

*  goods  and  ideas.  Merchandise,  in 

becomes  visual  as  well  as 

ocal.” 

Hirschmann  said  “a  modem  i 
^  well  equipped  television  broad- 
station  costs  anywhere  from 
W.OOO  up,”  although  he  declined  to 

*  quoted  on  what  the  newly  formed 
^«'^ion  corporation  would  expend 


A  Hatry,  vice-president;  Robert  E. 
Blum,  vice-president;  I.  A.  Hirsch¬ 
mann,  vice-president;  David  M.  Freu- 
denthal,  secretary,  and  Kenneth  C. 
Richmond,  treasurer. 

The  Allen  B.  DuMont  Laboratories, 
Inc.,  is  listed  as  consulting  engineers 
in  the  application  to  the  FCC  by 
Metropolitan  Television,  Inc. 


E.  A.  Chester  in  N.  Y. 
For  Brief  Visit  to  AP 

The  fastest  traveling  newspaper¬ 
man  in  the  world  stopped  his  record¬ 
making  journeying  last  weekend  to 
make  a  brief 
visit  to  the  New 
York  headquar¬ 
ters  of  the  As¬ 
sociated  Press. 

He  is  Edmund 
A.  Chester,  ex¬ 
ecutive  director 
of  the  AP’s  Latin 
American  d  e  - 
partment,  who  in 
the  course  of  his 
duties  has  flown 
about  65,000 
miles  in  the  past 
2‘i  years  to  19 
countries  and  nearly  as  many  foreign 
possessions  in  South  and  Central 
America  and  the  West  Indies. 

During  his  travels,  Chester  has  in¬ 
terviewed  15  presidents  of  Latin 
American  countries  and  covered  many 
important  assignments.  He  is  respon¬ 
sible  for  the  administrative  work  as 
well  as  the  news  coverage  in  that 
area  for  the  AP. 

Since  his  last  New  York  visit  nine 
months  ago,  Chester  has  flown  25,000 
miles.  On  this  trip  he  opened  a  new 
AP  bureau  in  Santiago,  Chile,  with  a 
staff  of  11  men. 

Since  leaving  the  Louisville  (Ky.) 
Courier- Journal  to  join  the  AP  nine 
years  ago,  Chester  has  spent  only  two 
years  in  the  United  States.  He  leaves 
Aug.  5  for  Mexico  to  start  another 
tour  of  Latin  America. 


Ohio  Grand 
Jury  Indicts 
Tire  Companies 

Manufacturers  and  Distribu¬ 
tors  Named  in  Columbus 
for  Deceptive  Ads 

On  July  28  the  Franklin  County 
Grand  Jury  at  Columbus,  O.,  voted 
seven  indictments  charging  fraudu¬ 
lent  advertising  on  several  counts  in 
alleged  violation  of  the  Ohio  “Print¬ 
ers’  Ink”  statute. 

Those  named  in  the  indictments 
are:  B.  F.  Goodrich  Co.;  Sears,  Roe¬ 
buck  &  Co.;  Firestone  Tire  &  Rubber 
Co.;  Meyer  Hoffman  doing  business  as 
the  Tire  Mart;  Meyer  Hoffman  doing 
business  as  the  Power  Oil  Co.;  West¬ 
ern  Auto  Supply  Company;  Good- 


A.  E.  Chester 


RETAIL  WEEK 

“The  American  Retailer — Purchas¬ 
ing  Agent  for  the  Public”  has  been 
officially  chosen  as  the  slogan  for  the 
second  National  Retail  Demonstra¬ 
tion,  to  be  staged  by  retail  stores  in 
every  section  of  the  country  during 
the  week  of  Sept.  11,  it  was  announced 
July  28  by  the  National  Retail  Dry 
Go^s  Association,  the  sponsor,  at  a 
conference  of  business  paper  editors 
in  New  York.  Information  received 
at  NRDGA  New  York  office,  it  was 
announced  there,  indicates  that  the 
number  of  communities  and  stores 
participating  this  year  will  be  more 
than  double  last  years’  total. 


year  Tire  &  Rubber  Company,  In- 
corpiorated. 

Ads  in  Jane 

The  majority  of  the  newspaper  ad¬ 
vertisements  on  which  the  indictments 
were  based  were  published  in  the 
month  of  June.  All  the  indictments 
involve  comparative  price  advertising 
in  one  form  or  another.  It  is  believed 
that  these  are  the  first  indictments 
of  their  kind  to  be  returned  by  a 
grand  jury  in  connection  with  the  re¬ 
cent  tire  advertising  such  as  was 
published  in  many  cities  from  coast 
to  coast.  Various  articles  appearing 
in  trade  publications  in  July  indicate 
that  the  whole  tire  industry  has  been 
lorn  by  the  avalanche  of  allegedly 
deceptive  copy  which  featured  not 
only  comparative  prices  based  on  so- 
called  list  prices,  but  such  phrases 
as  “Save  up  to  50%, ”  “40%  off,”  “50% 
off,”  “Half  price,”  “2  for  the  manu¬ 
facturer’s  list  price  of  1,”  “50%  sav¬ 
ing,”  “up  to  50%  off,”  and  representa¬ 
tions  of  similar  meaning. 

The  Better  Business  Buieau  worked 
in  co-operation  with  Prosecuting  At¬ 
torney  Ralph  J.  Bartlett  and  Assistant 
Prosecuting  Attorney  Daniel  S. 
Webber,  Jr.,  in  the  investigation 
which  culminated  with  these  indict¬ 
ments. 

The  advertisements  are  alleged  by 
the  Grand  Jury  to  have  contained 
representations  which  were  untrue  or 
this  month. 

■ 

NORTHINGTON  TROPHY 

Named  in  honor  of  Ted  Northington. 
Memphis  (Tenn.)  Commercial  Appeal 
sports  writer  killed  recently  in  an  air¬ 
plane  crash,  the  “Ted  Northington 
trophy”  was  offered  by  the  Tennes¬ 
see  Golf  Assn,  in  two-man  team  play 
this  month. 


Two  Bangor  Newsmen 
Score  Fendler  Beat 

Bangor,  Me.,  July  31 — Wayne  St. 
Germain,  reporter,  and  Photographer 
Edward  Baker  of  the  Bangor  Daily 
News  scored  the  biggest  beats  of  their 
careers  last  week  when  they  covered 
an  assignment  that  ended  up  by  find¬ 
ing  them  the  only  newspaper  men  at 
the  camp  to  which  Donn  Fendler, 
New  York  Boy  Scout,  was  taken  after 
his  “miracle”  escape  from  Mt.  Katha- 
din  woods  area. 

St.  Germain  and  Baker  had  climbed 
Mt.  Kathadin  Tuesday  and  were  re¬ 
turning  when  they  learned  that  about 
50  miles  away  young  Fendler  had 
been  found  alive.  He  had  been  in 
the  woods  eight  days  and  nights. 
They  drove  to  within  seven  and  a 
half  miles  of  the  camp  and  hiked  in 
on  foot,  through  swampy  wood  trails, 
and  got  the  story  and  pictures.  They 
reached  the  camp  20  minutes  ahead 
of  the  doctor  and  officers  making  a 
canoe  trip  to  the  same  point. 

Baker’s  pictures  were  the  only  ones 
taken  that  night  and  were  trans¬ 
mitted  over  a  portable  Wirephoto  ma¬ 
chine  to  the  Associated  Press.  This 
machine  had  been  rushed  to  within 
50  miles  of  the  camp  by  Dan  Maher, 
another  News  photographer. 

The  News,  nearly  100  miles  away, 
was  the  only  paper  that  had  pictures 
Wednesday  morning  in  Bangor  and 
the  early  edition  going  into  Milli- 
nocket,  scene  of  the  beginning  of  the 
story,  was  held  back  to  await  the 
pictures  and  was  sent  by  special 
trucks. 

When  Baker  and  St.  Germain  re¬ 
turned  to  their  office  Wednesday 
morning  they  were  covered  with  mud, 
their  clothes  were  torn  and  they  were 
nearly  exhausted.  They  had  been  on 
their  feet  for  44  hours. 


li  I  ‘^‘‘■®ction.  “If  our  license 

3*^ded,  “we  plan  to  in- 
"'xiuce  the  most  modern  equipment  i 
•vailable.”  i 

•  ud  ^  company’s  intention  to  I 

_ I  ^  formulate  techniques  for 

u.  u-®  goods,  particularly  stores, 
.Hirschmann  said.  “We  are  ex-  , 
present  with  ‘movie’ 

lecorH  phonograph 

C'  ••  television  for  repetitive  use  ' 

‘•ion  programming.  Mo- 

pyj  picture  companies  and  newspa- 
A.  welcome  television  rather 
5jld  oppose  it,  for  here  is  a  major 
jyj  g°y®*p!oitation  in  their  respec- 

^%cers  of  the  new  corporation  are 
r  Rothschild,  president;  Harry 


Lx’S  fast,  surefire  in  technique;  in- 
struction  that  creates  both  skill  and 
aptitude.  Do  startling,  original  copy 
taught  this  modern  way.  Course  en¬ 
dorsed  as  practical  and  sensational  hy 
advertising  authorities.  Sales  psychol¬ 
ogy  is  packed  into  the  7  lessons;  prac¬ 
tice  problems  with  each  lesson,  ami 
amazing  short  cuts  to  copy  mastery. 

Orttrr  action  euaranteed.  Boost 

your  earning  power  scith  the 

Aitvi  Armi  systk.>b 

14261*  H  Street.  ^  a^hiii^tun,  I).  (!. 


LESSON 
OL  RSE 


56,000  Words,  and 
Illustrated  Supple¬ 
ments,  complete 


Th«*  Allu«‘af4)r 

ha!4  written  ropy  and 
produced  nimpaienn  for 
100  prestige  protIuctH— 
StetHon  1frtt«.  Colt  Re¬ 
volvers,  Wheats  worth 
Crackers.  M  i  I  k  -  R  o  n  e . 
Banseh  &  f.onih  Lenses, 
etc.  Ifis  name  is  a  sym¬ 
bol  f<»r  the  iinii‘>iial.  his 
copy  is  selling  risht  now 
for  famous  firms  and 
brands. 


He  Jusl  Reads 
Then  Sleeps 
She  Complains 

Wife  Wants  Divorce 
But  Judge  Suggests 
Different  Paper 


“After  dinner  he  just  sits  down, 
reads  the  paper,  and  falls  asleep 
in  his  chair ...  I  want  to  go  places 
complained  pretty  Mrs.  Sam  Smith 
in  asking  for  a  divorce. 

Husband  Smith  admitted  the 
charge,  but  in  defense  .said  that  it 
seemed  he  just  couldn’t  hold  his 
eyes  open  after  reading  the  paper. 

“Oh!”  exclaimed  the  wise  judge. 
“It’s  probably  set  in  one  of  those 
old,  hard-to-read  type  faces  that 
tire  your  eyes.  Try  a  paper  set  in 
one  of  the  Linotype  Legibility 
Faces.  They  leave  j'our  eyes  fresh 
and  ready  for  more  activity.” 

Set  in  Linotype  Faces 

HEAD:  30  pt.  Memphis  Medium  Cond 
and  14  pt.  Memphis  Bold. 

BODY:  8  pt.  Paragon  on  9  pt.  body. 


(•’■”LINOTYPE-«4 


30— A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 


ADVERTISING  WORKS 


E«ch  week  en  edverktting  clessificefion  will  be  enelyzed  in 
(heie  colutnnt.  Since  precticelly  ell  edverlising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  128.  Department  Store  Advertising 


IjSING  1929  as  a  base  (1007r),  de¬ 
partment  store  advertising  varied 
each  succeeding  year  as  follows: 


...  99.(1 of  1929 
. .97.7 


Department  stores,  as  a  group,  rep¬ 
resent  the  largest  single  retail  classi¬ 
fication  measured  by  Media  Records. 
In  1929,  department  stores  accounted 
for  34.97f  of  all  retail  advertising.  In 
1930,  the  amount  was  37.27;  in  1931, 
39.17;  1932.  41.57;  1933,  43.87;  1934. 
42.97;  1935,  41.27;  1936.  40.07;  1937, 
39.97;  and  in  1938  they  accounted 
for  40''r  of  all  retail  advertising. 

In  the  June  30,  1939,  issue  of  Do¬ 
mestic  Commerce,  published  by  the 
Department  of  Commerce,  page  370, 
there  appeared  a  condensed  report 
of  department  store  profits  for  1938 
compiled  by  the  Bureau  of  Business 
Research.  Harvard  Business  School. 
Department  store  earnings  were  417 
smaller  in  1938  than  they  were  in 
1937.  Net  business  profit,  including 
non  -  merchandising  revenues  and 
other  credits,  for  the  reporting  com¬ 
panies.  on  the  average  amounted  to 
2.657)  of  sales  in  1938  in  contrast  to 
4.15%  realized  in  1937.  Dollar  sales 
were  off  8%  in  1938  as  compared  with 
1937  and  dollar  earnings  were  417 
smaller. 


tisers  in  the  paper.  The  independent 
store  owner  knows  the  department 
store  often  buys  space  cheaper  than 
he  can  buy  it,  he  knows  the  depart¬ 
ment  store  has  more  store  traffic; 
therefore,  the  independent  operator  is 
inclined  to  cut  down  on  his  advertis¬ 
ing  and  sales  promotion  rather  than 
increase  it,  with  the  result  that  many 
independents  are  forced  out  of  a  good 
market  each  year  because  of  the  ag¬ 
gressive  advertising  of  the  depart¬ 
ment  stores. 

C.  — Department  store  linage  figures 
are  impressive  when  the  national  rep¬ 
resentative  uses  them  but  this  group 
does  not  believe  that  they  are  of  first 
importance  when  the  national  repre¬ 
sentative  solicits  the  national  agency 
and  his  clients. 

D.  — The  local  department  is  con¬ 
stantly  under  pressure  by  the  depart¬ 
ment  store  advertiser  who  demands  a 
fixed  position,  a  great  deal  of  service, 
and  who  is  very  arbitrary  when  small 
mistakes  are  made. 

There  are  dozens  of  other  argu¬ 
ments  for  and  against  this  large 
classification  but  these  seem  to  us  to 
cover  the  more  important  ones. 


large  department  stores  who  started 
to  build  fine,  modern  furniture  de¬ 
partments. 

The  buyers  in  these  department 
stores  visited  the  Chicago  and  New 
York  markets  and  smaller  markets  at 
least  six  times  a  year.  Many  inde¬ 
pendent  furniture  store  owners  never 
see  the  market  openings. 

Go  through  the  entire  classification 
of  departments  in  the  average  depart¬ 
ment  store  and  you  will  find  that 
each  of  these  departments  is  directed 
by  a  trained,  sophisticated  man  or 
woman.  This  applies  to  their  credit 
department,  food,  shoes,  hats,  cos- 
m.etics,  piece  goods,  furniture,  etc. 

Now  visit  independent  stores  who 
are  competing  with  these  department 
store  managers.  The  first  thing  you 
notice  is  that  most  of  the  independent 
store  operators  are  from  10  to  20  years 
older  than  the  managers  with  whom 
they  are  competing  in  department 
stores.  This  should  be  an  asset  in¬ 
stead  of  a  liability  but  in  all  too  many 
cases,  it  is  not  an  asset.  The  past  10 
years  have  tried  the  souls  of  inde¬ 
pendent  merchants.  Those  who  have 
survived  are  worthwhile  prospects  if 
a  selling  drive  is  to  be  put  on  to  sell 
them  contracts  that  would  enable 
them  to  compete  with  department 
stores. 


they  know  enough  to  get  a  job  started 
In  our  opinion,  the  most  needed  re^ 
search  toelay  is  that  which  studies  the 
problem  of  the  independent  store 
which  is  competing  with  the  depart- 
ment  store.  Unless  the  publisher  and 
his  associates  do  something  to  help 
this  independent  retailer,  he  is  going 
to  continue  to  fail  and  more  linage 
is  going  to  come  from  the  department 
store  who  is  one  of  the  least  profitable 
customers  that  most  newspapers 
have. 


Critical  Views 

DURING  THE  past  three  years  we 

have  discussed  with  many  publish¬ 
ers  the  status  of  this  major  classifica¬ 
tion  and  out  of  these  discussions  have 
come  pro-  and  con-  groups  of  thought 
regarding  department  store  adver¬ 
tising. 

Some  of  the  pro  arguments  which 
are  advanced  by  publishers  and  local 
advertising  managers  follow: 

A.  — National  representatives  say 
that  a  newspaper  which  carries  a 
large  volume  of  department  store  ad¬ 
vertising  is  easier  to  sell  to  the  na¬ 
tional  agency  and  their  clients. 

B.  — Gallup  surveys  and  local  sur¬ 
veys  prove  that  many  women  look  at 
department  store  advertising  very 
much  the  same  as  they  look  at  news. 
It  is  a  circulation  builder  and  holder. 

C.  — A  large  volume  of  department 
store  advertising  aids  salesmen  when 
they  solicit  independent  stores  who 
compete  with  the  department  stores. 

D.  — Department  store  advertising 
is  usually  better  laid  out  and  better 
illustrated  than  the  advertising  done 
by  independent  retailers.  It  adds  to 
the  prestige  and  the  appearance  of 
the  paper. 

Opposite  Opinions 

Now  follow  some  of  the  opposing 
viewpoints  of  publishers  and  local 
advertising  managers: 

A.  — Department  stores  buy  their 
space  on  almost  a  cost  basis.  There 
is  little  or  no  profit  in  department 
store  advertising. 

B.  — Department  store  advertising, 
because  of  its  size  and  frequency  and 
because  certain  departments  are  mer¬ 
chandised  much  better  than  the  aver¬ 
age  independent  store,  makes  it  diffi¬ 
cult  to  hold  the  independent  adver- 


Selling  Contracts 

ALL  OF  US  have  heard  the  shop¬ 
worn  tale  about  the  tourist  who 
visited  a  small  general  store  in  a 
rural  section  that  catered  to  summer 
tourists. 

This  story  has  been  “hung”  on  prac¬ 
tically  every  state  in  the  Union  so  it 
matters  little  which  state  is  used  when 
the  story  is  told.  The  tourist  in  ques¬ 
tion  visited  a  small  general  store  and 
made  several  purchases.  He  finally 
asked  for  a  nationally-known  denti¬ 
frice.  The  storekeeper  shook  his  head 
and  said  he  was  sorry  that  he  had 
none  in  stock.  “Well,”  said  the  tour¬ 
ist,  “will  you  have  some  in  a  few 
days?"  “No,”  said  the  storekeeper. 
“We  got  in  three  dozen  about  six 
weeks  ago  and  the  stuff  went  so  fast 
that  I  figured  it  would  take  a  lot  of 
work  to  keep  up  the  stock  so  we’ve 
decided  not  to  sell  it  any  more.” 

This  story  fits  very  well  the  many 
independent  retailers  whose  merchan¬ 
dise  competes  with  well -organized, 
well-merchandised  departments  in 
our  present-day  department  stores. 

Take  furniture  as  an  example.  We 
know  of  one  city  that  supported  10 
first  class  furniture  stores  in  1928. 
That’s  11  years  ago.  Today  this  city, 
with  a  million  population,  now  sup- 
p)orts  but  two  of  the  10  stores — the 
other  eight  have  been  liquidated.  In 
the  poorer  sections  of  this  citv  may 
be  found  14  so-called  “borax”  houses, 
who  sell  furniture  for  $1  down  and 
$1  a  week.  We  have  been  told  by 
several  merchants  operating  these 
stores  that  because  of  their  credit 
risks.  credit  losses.  tremendous 
amount  of  capital  tied  up  in  inven¬ 
tories  and  the  cost  of  carrying  “time 
paper,”  they  are  compelled  to  place 
a  mark-up  of  as  high  as  60  to  1007r 
on  everything  they  sell. 

OMt>Adv«rtited 


An  analysis  of  the  8  deaths  that 
have  occurred  in  this  market  in  11 
years,  and  an  examination  of  the  files 
of  the  newspaper  that  carried  most  of 
this  linage,  proves  that  most  of  the 
independent  stores  were  out-adver¬ 
tised  week  in  and  week  out  by  two 


Selling  Ideas 

AS  HAS  BEEN  stated  in  this  column 

many  times,  an  independent  store 
('wner  who  has  succeeded  in  weath¬ 
ering  the  business  storms  of  the  past 
1C  years  is  far  from  stupid.  Some¬ 
how  he  has  managed  to  pay  his  rent, 
salaries,  his  manufacturers  and  keep 
his  insurance  alive.  He  has  been 
compelled  to  spend  hours  with  his 
banker,  hours  with  manufacturers, 
bookkeepers,  accountants,  insurance 
people.  Whether  he  seems  like  an 
epen-minded  individual  or  not  is  be¬ 
side  the  point.  The  fact  remains  that 
he  has  survived  because  he  has  relied 
on  the  counsel  and  advice  of  many 
people. 

Just  what  has  he  obtained  from  his 
favorite  newspaper  in  the  way  of  con¬ 
structive  suggestions  as  to  how  his 
advertising  might  be  better  prepared 
and  better  synchronized  to  his  selling 
policies?  Has  the  business  manager 
or  the  local  advertising  manager  or 
the  man  servicing  the  account  a  com¬ 
plete,  authoritative  picture  of  what 
the  independent  store  owner  has 
done?  Do  any  of  these  men  know 
his  net  profits,  his  cost  of  doing  busi¬ 
ness,  the  territory  from  which  he  gets 
most  of  his  business,  what  percentage 
is  cash,  what  percentage  is  time-pay¬ 
ments,  what  his  average  salesman 
sells  per  week,  per  month,  per  year, 
how'  he  arrives  at  the  salaries  he  is 
paying  his  best  and  poorest  retail 
salesmen? 

Publishers,  business  managers,  and 
local  managers  who  complain  today 
about  the  predominance  of  the  de¬ 
partment  store  linage  in  their  papers, 
and  who  would  like  to  make  a  real 
contribution  to  their  community 
should,  we  believe,  pick  out  10  differ¬ 
ent  classifications  of  business  now 
operated  under  independent  manage¬ 
ment.  Go  to  the  10  owners  of  these 
stores.  Figuratively,  lay  the  cards  on 
the  table.  Get  into  their  businesses 
just  as  deeply  as  the  advertiser  will 
permit.  Only  by  knowing  all  of  the 
grief  connected  with  an  independent 
store,  can  the  publisher  or  his  asso¬ 
ciates.  recommend  a  program  that 
will  stand  up  and  produce  for  the 
independent  advertiser  the  volume 
that  he  needs,  to  justify  an  increased 
advertising  appropriation. 

This  column  has  advocated  many 
times  the  importance  of  setting  up  in 
every  newspaper  in  the  United  States 
a  research  department.  Trained  col¬ 
lege  men  and  women  are  available 
now.  They  are  not  expensive  and 


Final  Suggestion 

REICENTLY  the  Department  of  Com¬ 
merce  completed  a  book  entitled 
“Consumer  Market  Data  Handbook 
1939  Edition.”  It  sells  for  $1.75.  h 
this  book  the  publisher  will  find  even 
county  in  the  United  States  and  each 
county  broken  down  into  five  major 
subjects:  population  and  dwellings, 
volume  and  type  of  business  in  in¬ 
dustry,  employment  and  payrolls,  re¬ 
tail  distribution  by  kinds  of  business 
and  related  indicators  of  consumer 
purchasing  power.  Under  these  five 
are  82  individual  subjects.  This  is 
probably  the  most  valuable  document 
ever  released  by  the  Department  of 
Commerce.  It  is  authoritative,  it  is 
complete  and  with  it  almost  any  kind 
of  research  job  may  be  started. 

Whether  we  are  for  or  against  de¬ 
partment  store  linage,  one  thing  is 
sure:  department  stores,  as  a  group, 
have  done  the  most  progressive, 
thoughtful  and  constructive  advertis¬ 
ing  job  of  any  basic  industry  in  the 
United  States.  Much  can  be  learned 
from  the  way  they  do  things,  and  it 
is  our  belief  that  many  independent 
retailers  can  be  encouraged  to  spend 
more  money  with  their  favorite  news¬ 
paper  if  the  publisher,  the  businesi 
manager  or  the  local  manager  sUrt 
now  to  learn  the  problems  of  their 
prospects.  Too  many  eggs  in  one 
basket  is  sometimes  dangerous.  Forty 
per  cent  of  the  retail  revenue  of  many 
papers  comes  from  but  one  classifici- 
tion  of  customers.  Is  this  too  much  or 
too  little?  We  believe  it  is  too  much 


TRADE  PAPER  STUDY 

Of  355  class,  trade  and  technical 
publications,  members  of  the  ABC 
and  CCA  in  both  1938  and  1937,  255 
increased  their  circulations  in  1938  as 
compared  with  1937,  and  99  decreased 
circulations,  1  remaining  the  same: 
in  the  same  group  36  papers  raised 
their  one-time  page  rates,  2  lowered 
these  rates,  and  316  carried  their 
1937  rates  unchanged  through  19^; 
according  to  the  sixth  edition  of  “A 
Rate  &  Circulation  Study  of  339 
Class.  Trade  and  Technical  Publica¬ 
tions.”  just  issued  by  the  Association 
of  National  Advertisers,  Inc.  '0'* 
study,  prepared  by  the  Sub-Commit¬ 
tee  on  Trade  &  Industrial  Publications 
of  the  Industrial  Advertisers  Com-  i 
mittee.  gives  complete  information  on 
rates,  circulation,  etc.,  of  259  ABC  and 
110  CCA  publications  for  the  ten- 
year  period  1929-38. 


VISITED  WORLD'S  FAIR 

One  hundred  and  thirty-two  em¬ 
ployes  of  the  Atlanta  Cojwtitu^" 
visited  the  New  York  Worlds  Fair. 


recently  as  guests  of  the  paper. 


group  left  Atlanta  on  a  five-day 
expense  tour  to  the  Fair  traveling  u* 
a  five-coach  special  train.  Five  car¬ 
riers  of  the  Little  Rock  (Ark.)  Dem®' 
crat,  circulation  contest  winners  mao 
an  eight-day  trip  to  Washington  ^ 
the  New  York  World’s  Fair  recently 


RAN  EXCURSIONS 


The  Vallejo  (Cal.)  Times- 


and  Evening  Chronicle  sponsored  tw 
successful  boat  excursions  carry 
1  500  people  to  the  Golden  Gate 
national  Exposition  on 
Island,  on  June  25  and  July  23. 
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ICMA  President 
Announces  List  of 
Committee  Heads 

Don  Davis  Names  Chairmen 
of  Standing  Committees; 
Other.  Circulation  News 

By  GEORGE  A.  BRANDENBURG 
Ihe  complete  roster  of  International 
-culation  Managers’  Association 
amittee  chairmen  was  announced 
.  week  by  President  Don  R.  Davis, 
;-,myhniii  News-Age^Herald.  The 
■^  .winc  men  will  head  committees 
.;ch  will  carry  on  the  association’s 
r.ities  under  the  recently-adopted 
•:  of  broadened  service  to  news- 
>;r  publishers  and  circulation 
-wgers; 


Audit  Bureau  uf  Circulations.  K.,y  Hatton, 
fat  free  Pri-st. 

inditing.  Ilor.'icc  I’luvcll.  .Itlaiita  Journal. 
Ballftin.  Kric  .Maclinu-s.  Tanipu  (Fla.) 
«l. 

BiUws  and  Kcsolulioiis.  E.  I’.  Schwartz. 
ilmucs  Ki  ffi.<li-r  i*-  Tribune. 
nmitiim.  Norin.in  Johnson,  Hartford 
It.)  Times. 

■:.;tttainnienl.  .1.  It.  I-ec,  Jurk.sonrillc 
fi '  Timcs-Tuiini. 

■ttral  Welfare.  .1.  V.  .Muiligan,  Clete- 
:  Plain  Dealer. 

■i  \m  .\.  K.  W  hitins.  .Moulreol  Daily 

rrvinct.  Ie"i  Itirks.  Deeatiir  (111.)  Her- 
<•  Rifi'i'x 

innition.  .\1.  \V.  Ilalinliacher,  Okla. 

•  OiMomaii  tr  Times. 

Munhership.  C.  W.  Staah,  Ciucinuati, 

fW. 

rcroing.v.  C.  K.  Ciilroy.  San  Francisco 
’.de. 

\  V-t^paier  Itoj  Welfare,  John  II.  Kuntz, 
(I’a.  I  Newspapers. 

’*tjl  and  Express  .Service.  Ralph  15.  Ctirn, 

'  fort  (I,.i. )  Times. 

‘■gram.  Clem  O'Rourke.  Cleveland  Press. 
'Mtion.  ('.  1..  Stretch.  Philadelphia  live- 
:  Billet  in. 

'I'iicity,  L.  J.  lUdTmann,  St.  Louis  Star. 

\  Hlishers'  Association,  M.  Ci.  Sullivan, 
Newspapers.  Rochester,  X.  Y. 

'sicty,  Charles  Coleman.  Atlanta  Georf/ian- 

'ate  and  National  Regulations,  Jack  Estes, 

■  u  (Tex.)  .Vi-Ti'j. 

’•,iis|ionation.  II.  W.  Cnllis.  Chester  (Pa.) 

^er  Training 

CULATORS  interested  in  devel- 
?Mg  a  carrier  training  course  will 

■  the  recently-published  Indiana- 
'  Star  Carrier  Training  Supple¬ 
st!  excellent  guide.  Contents  of 

supplement,  entitled  “How  I  Sold 
Star  to  New  Subscribers,”  first 
^sred  in  the  daily  and  Sunday 

■  in  the  form  of  promotion  ads. 
Star  ran  one  advertisement  every 

day  during  the  week  in  the 
paper  and  then  picked  up  the 
for  the  Sunday  edition, 
for  the  campaign  was  con- 


ceived  by  Charles  Payne,  Star  circu¬ 
lation  manager,  when  he  asked  coun¬ 
try  carriers  to  write  a  letter  telling 
how  they  made  their  best  sale.  Prizes 
were  given  for  the  three  best  letters. 
The  Star,  in  turn,  used  the  letters  in 
promotion  ads  and  reproduced  the 
copy  in  supplement  form.  A  message 
to  Star  carrier  salesmen  from  Mr. 
Payne  appears  on  the  inside  front 
cover,  explaining  that  carriers  who 
read  the  letters  can  apply  the  same 
principles  to  their  routes  and  thereby 
increase  their  sales  and  earnings. 

Newspaper  Boy  Benefits 
ANOTHER  BOOKLET  of  special  in¬ 
terest  is  that  compiled  and  pub¬ 
lished  by  the  Clarksburg  (W.  Va.) 
Exponent-Telegram,  containing  state¬ 
ments  of  state  and  national  officials 
on  benefits  enjoyed  by  newspaper 
boys.  This  booklet  was  prepaied  by 
Paul  G.  Lawson,  Exponent-Telegram 
circulation  manager  and  chairman  of 
the  ICMA  activities  division  of  the 
Boy  Welfare  Committee.  The  ex¬ 
pressions  received  from  prominent 
officials  represent  the  efforts  of  ICMA 
to  obtain  opinions  on  the  benefits  en¬ 
joyed  by  a  newspaper  boy,  not  en¬ 
joyed  by  the  average  American  youth 
whose  spare  time  was  unoccupied. 

01(dest  "Newsboy"  on  Tour 

H.  ELLSWORTH  BENNETT,  who  at 
97  claims  to  be  the  oldest  active 
“newsboy”  in  America,  is  again  on 
tour  of  the  country,  visiting  metro¬ 
politan  newspaper  circulation  man¬ 
agers.  Mr.  Bennett  is  proprietor  of 
the  Atlantic  City,  N.  J.,  News  Agency. 
Every  five  years  he  tours  the  coun¬ 
try,  renewing  acquaintance  with  cir¬ 
culators.  Born  in  Philadelphia,  he 
began  selling  newspapers  as  a  young¬ 
ster  for  Riley  &  Sargeant,  news 
agents  at  the  Pennsylvania  railroad 
station  in  that  city.  During  a  recent 
visit  with  Jim  Montgomery,  Detroit 
News  circulation  manager,  Mr.  Ben¬ 
nett  was  asked  who  looked  after  his 
business  in  Atlantic  City  while  he 
way  away.  “Junior  takes  care  of  it,” 
he  said.  “Junior”  is  H.  E.  Bennett, 
Jr.,  oldest  of  two  boys.  Junior  is  68 
years  old. 

Hole-in-One  Tourney 

THE  Chicago  Times  has  announced 
a  $1,000  Hole-in-One  tournament,  , 
open  to  all  golfers.  All  clubs,  private 
and  daily  fee,  in  the  Chicago  district 
have  been  invited  to  affiliate  with  the 
Times  and  conduct  unit  tournaments 
which  will  compose  the  city-wide 
championship. 

Carriers  Attend  Camp 

THE  SIXTH  annual  camping  outing 
for  Hamilton  (O.)  Joumal-Neics 
carrier-salesmen  was  held  July  1-2  at 
Camp  Campbell  Card.  Attended  by 
,  140  hoys  and  circulation  department 
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members,  the  YMCA  camp  was  taken 
over  from  Saturday  until  Monday 
noon.  Homer  Guard,  Journal-News 
publisher,  presented  30  carrier-sales¬ 
men  with  diplomas  for  outstanding 
service.  These  carriers  have  graduated 
from  high  school  this  year  and  are 
leaving  the  carrier  organization  in 
favor  of  younger  boys.  Floyd  A. 
Brown,  circulation  manager,  had 
charge  of  arrangements  for  the  an¬ 
nual  outing. 

■ 

30  Newsmen  Guests  on 
New  "Trail  Blazer" 

Philadelphia,  Aug.  1 — Newspaper¬ 
men  from  a  dozen  or  more  cities  were 
guests  of  the  Pennsylvania  Railroad 
July  28.  29  and  30,  aboard  the  rail¬ 
road’s  new.  luxurious  all-coach  train, 
the  “Trail  Blazer,”  between  New  York 
and  Chicago.  Newspapermen  from  the 
east  were  taken  on  the  westward 
trip,  and  those  from  the  west  were 
brought  east  and  were  taken  to  the 
WorW’s  Fair. 

Those  who  made  the  trip  from  New 
York  and  Philadelphia  to  Chicago 
were:  E.  L.  Yale,  New  York.  Asso¬ 
ciated  Press;  A1  Berthinet,  New  York. 
United  Press;  J.  Leonard  Matt,  Her¬ 
ald-Tribune:  R.  W.  Fisher,  Wall  Street 
Journal:  J.  H.  Durston,  Sun;  Frank 
Farrell.  World-Telegram:  MLss  Ber¬ 
nice  Colbert,  Brooklyn  Eagle:  Mr. 
and  Mrs.  James  J.  Dempsey,  Brook¬ 
lyn  Citizen:  Morris  Mogelever,  New¬ 
ark  Ledger:  Thomas  W.  Miles,  Neivark 
News:  Otto  Hagel,  Li/e  photographer; 
Allen  Will  Harris,  Philadelphia  Eve¬ 
ning  Ledger:  Simon  J.  Scholtz.  Phila¬ 
delphia  Record:  Jack  Morris,  Phila¬ 
delphia  Daily  News;  Larry  Spring- 
field,  photographer. 

From  Pittsburgh  and  Chicago,  com¬ 
ing  east  were;  W.  W.  Forster,  man- 


TBOLD 

liitra  Condensed 

new  tall  and  slender  Ludlow 
‘Pdace,  Radiant  Bold  Extra  Con- 
t Modern  in  conception, 
lers  mao®  I  ‘Mishin  drawing,  legible  because 
'^eiMy  in  weight  of  strokes, 

'i'is face  constitutes  an  important 
'Sset  to  present-day  typography. 
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aging  editor,  Pittsburgh  Press;  Hiliary 
Doberneck,  Sun-Telegraph;  J.  K.  De 
Lancy,  Pittsburgh  Post  -  Gazette; 
Clayton  G.  Horn,  Canton  (O.)  Re¬ 
pository;  G.  J.  Kochenderfer,  Mans¬ 
field  (O.)  News-Journal;  Philip 
Hampsen,  Chicago  Tribune;  Maurice 
Lazar,  Chicago  Journal  of  Commerce; 
Miss  Nancy  Ford,  travel  editor.  Jour¬ 
nal  of  Commerce;  Mr.  and  Mrs.  David 
E.  Caesar,  Chicago  Evening  American; 
Mr.  and  Mrs.  Frank  C.  Mahnnke,  Jr., 
Herald-Examiner;  Lewis  Hunt,  city 
editor,  Chicago  Daily  Neios;  Richard 
Finnegan,  managing  editor,  Chicago 
Daily  Times;  Arthur  K.  Renmel,  Ft. 
Wayne  (Ind.)  News-Sentinel;  Frank 
Roberts,  Ft.  Wayne  (Ind.)  Journal- 
Gazette. 

■ 

Daily  Uses  Forestry 
Service  Radiophone 

The  use  of  U.  S.  forest  service  two- 
way  radiophone  for  the  first  time  in 
western  newspaper  history  brought  a 
scoop  to  the  Ogden  (Utah)  Standard- 
Examiner  and  a  feather  in  the  cap  of 
Louis  A.  Skaggs,  ingenious  staff  re¬ 
porter,  who  scored  a  page  one  hit  with 
a  national  convention  coverage  one 
day  ahead  of  the  other  papers. 

Skaggs,  45  miles  away  from  the  city 
atop  Monte  Cristo,  high  in  the 
Wasatch  range  of  the  Rockies,  read 
his  story  by  radiophone  to  a  rewrite 
man  (William  F.  Smiley,  Standard- 
Examiner  desk  man)  who  rushed 
the  copy  to  the  editorial  office  and 
composing  rooms  to  make  the  early 
editions  of  the  paper. 

The  convention  was  the  National 
Association  of  County  Officers. 
Skaggs’  story  covered  a  list  of  the 
new  officers  for  1940  and  the  choice  of 
the  convention  citv. 
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What  Our 

Readers  Say _ 

Foyettville  Observer  Is 
Not  "Anti-Labor" 

Aug.  1,  1939. 

To  Editor  &  Publisher:  In  a  recent 
issue  (E.  &  P.,  July  29,  page  9)  you 
published  a  statement  by  one  Edward 
S.  Smith  of  the  National  Labor  Rela¬ 
tions  Board  to  the  effect  that  the  Fay¬ 
etteville  Observer  was  unfair  to  labor 
because,  after  publishing  a  Chamber 
of  Commerce  bulletin  interpreted  by 
Mr.  Smith  as  anti-union,  it  failed  to 
give  equal  prominence  to  what  Mr. 
Smith  describes  as  a  subsequent 
Chamber  of  Commerce  bulletin  re¬ 
tracting  and  apologizing  for  the  origi¬ 
nal  bulletin. 

The  minutes  of  the  Chamber  of 
Commerce  will  bear  me  out  that  the 
“subsequent  bulletin,’’  made  a  premise 
of  Mr.  Smith’s  blast,  was  not  issued. 
Had  it  been  issued  it  would  have 
been  given  equal  prominence. 

What  happiened  was  that  after  the 
issuance  of  the  original  bulletin  a 
group  of  NLRB  agents  and  CIO  organ¬ 
izers  high-pressured  some  kind  of 
paper  writing  purporting  to  be  a  re¬ 
traxit  and  apology  out  of  the  secre¬ 
tary  and  two  or  three  members  of  the 
board  of  directors,  but  this  action  was 
repudiated  at  a  meeting  of  the  full 
board  and  the  Chamber  of  Commerce, 
according  to  its  records,  still  stands 
by  the  guns  of  its  original  bulletin. 

In  fairness  to  Mr.  Smith,  it  is  alto¬ 
gether  possible  that  he  does  not  have 
this  information,  but  if  he  had  asked 
the  Fayetteville  Observer  or  the 
Chamber  of  Commerce  for  it  before 
trying  to  indict  a  paper  which  has 
been  rendering  community  service 
since  1817,  it  could  have  been  made 
available  to  him  in  short  order. 

Aside  from  this,  it  seems  unfair  to 
us  for  the  NLRB  to  pillory  any  news¬ 
paper  as  “unfair  to  labor’’  on  the 
basis  of  a  single  incident  which  could 
have  resulted  from  lapse  of  journal¬ 
istic  judgment  rather  than  bias. 

As  a  matter  of  fact  the  Fayetteville 
Observer  is,  has  been  and  will  be 
friendly  toward  labor. 

Any  attitude  toward  labor,  how- 
ev’er,  is  a  matter  of  interpretation  and 
it  is  conceivable  that  the  NLRB  trans¬ 
lates  what  we  consider  friendliness  as 
unfriendliness — but  we  do  not  hold 
this  against  the  NLRB  when  gentle¬ 
men  so  intimately  associated  with 
labor  as  William  Green  and  John  L. 
Lewis  cannot  agree  what  is  fair  and 
what  is  unfair  and  call  each  other 
“avowed  enemies  of  labor.” 

Our  attitude  is  that  when  we  try 
to  promote  local  conditions  produc¬ 
tive  of  peace,  payrolls  and  employ¬ 
ment  and  try  to  prevent  the  local 
workers  from  being  dragged  into 
strikes  which  are  captious  and  or¬ 
ganizations  which  are  radical  and 
racketeering,  we  are  being  friendly 
to  labor. 

We  cannot,  however,  escape  the 
conclusion  that  in  the  mentality  of 
the  National  Labor  Relations  Board. 
CIO  and  Labor  are  synonymous. 

Feeling  that  you  will  be  glad  to 
publish  our  explanation  but  not  de¬ 
manding  “equal  prominence,”  I  am. 

Sincerely  yours. 

R.  L.  Gray,  Jr., 

,  Editor. 

"Crisis  in  Brooklyn" 
Discussed 

Aug.  2.  1939 

To  Editor  &  Publisher:  I  have  read 
with  great  interest  your  editorial, 
“Crisis  in  Brooklyn.’’ 

As  one  who  was  at  intervals  for  a 
period  of  35  years  associated  with  the 
Brooklyn  Eagle  in  different  editorial 
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capacities,  I  share  your  concern  over 
the  tragic  prospect  that  the  paper 
may  go  out  of  existence  after  nearly 
a  century  of  service  to  the  citizens  of 
Brooklyn,  who,  today,  need  its  in¬ 
fluence  intelligently  exerted  in  their 
behalf  possibly  more  than  ever  be¬ 
fore. 

But  the  real  source  of  the  present 
plight  of  the  Eagle  is  even  more  deep- 
rooted  and  basic  than  its  immediate 
financial  difficulties  and  the  contro¬ 
versy  with  labor  which  you  point  out. 

It  may  be  found  in  the  fact  that  the 
paper  has  largely  ceased  to  be  a 
Brooklyn  newspaper  and  thus  has 
failed  to  continue  to  realize  the  solid 
purpose  of  its  founders  and  to  per¬ 
form  the  only  function  that  gives  it 
an  excuse  for  existence. 

In  attempting  to  be  “metropolitan” 
the  Eagle  has  merely  become  another 
New  York  City  newspaper,  stripped 
of  its  original  character,  on  which  its 
reputation  and  success  were  founded, 
entering  into  needless  and  impossible 
comp>etition  with  a  host  of  rivals  and 
neglecting  the  gold  that  lies  at  its  very 
doors.  This  wealth  might  be  easily 
mined  were  the  paper  only  to  revert 
to  its  former  policies  and  render 
primary  and  adequate  coverage  of 
local  news  in  a  territory  that  is  pe¬ 
culiarly  its  own  and  where  it  should 
enjoy  a  virtual  monopoly. 

The  Eagle  was  in  the  past  and  again 
could  be  the  “Bible”  of  Brooklynites, 
which  would  make  its  use  by  local 
advertisers  mandatory  and  indispen¬ 
sable,  and,  as  the  great  and  sole  me¬ 
dium  in  its  field,  restore  its  national 
prestige  and  bring  the  return  of  the 
volume  of  national  advertising  that 
caused  it  for  many  years  to  be  one  of 
the  most  profitable  newspaper  proper¬ 
ties  in  the  entire  nation. 

With,  as  you  have  shown,  a  Cos¬ 
mopolitan  population  of  nearly  three 
million  souls  in  Brooklyn,  alone,  and 
with  other  millions  occupying  the  ad¬ 
jacent  suburban  area  of  Long  Island, 
traditionally  a  part  of  the  Eagle’s  ter¬ 
ritory,  there  is  here  presented  a  suf¬ 
ficient  problem  of  news  coverage  to 
tax  the  resources  and  ingenuity  of 
the  most  able  newspaper  staff  and 
executives  and  one  that  the  Manhat¬ 
tan  newspapers  cannot  possibly  meet 
adequately  because  of  their  limita¬ 
tions  of  space  and  other  insuperable 
handicaps. 

Brooklyn  is  as  distinct  and  separate 
from  Manhattan  as  though  it  were 
thousands  of  miles  removed  and  while 
its  interests  are  in  some  respects  the 
same,  in  others  they  are  in  direct  con¬ 
flict. 

Here,  then,  is  the  clear  and  sole 
field  of  the  Eagle. 

Today’s  Eagle  readers  do  not  buy 
it  for  international  or  even  national 
news,  as  may  once  have  been  true, 
half  a  century  ago,  when  only  a  sin¬ 
gle  daily  newspaper  went  into  many 
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vitality  and  lead,  as  the  Editor  & 
Publisher  predicts,  to  a  new  period  of 
prosperity. 

John  W.  Smith. 


Gannett  NLRB  Story 
Was  Confusing 

Aug.  1,  Rochester,  N.  Y. 

To  Editor  &  Publisher:  I  would  like 
to  call  your  attention  to  the  story  on 
page  38  of  last  week’s  Editor  &  Pub¬ 
lisher.  headed,  “Gannett  attacks 
NLRB.”  The  last  sentence  in  the  last 
paragraph  states: 

“TTie  Gannett  Company,  in  a  sepa¬ 
rate  pleading,  sets  out  substantially 
the  same  grounds  of  complaint  and 
asks  dismissal  as  to  its  Rochester, 
N.  Y.,  operations.” 

The  Rochester,  N.  Y.,  operations 
were  not  involved  in  any  way  in  this 
controversy.  Gannett  Co.,  Inc.,  was 
cited  along  with  the  Press  Company, 
Inc.,  because  Gannett  Co.,  Inc.,  owns 
all  the  common  stock  of  the  Press 
Company,  Inc.  The  order  received  by 
Gannett  Co.,  Inc.,  was  exactly  the 
same  as  the  one  received  by  the  Press 
Company,  Inc.,  and  had  only  to  do 
with  the  Albany  operations. 

Anyone  reading  the  story  you  pub¬ 
lished  last  week  would  infer  that 
we  also  had  trouble  in  Rochester, 
which  is  not  so. 

Gannett  Co.,  Inc.,  has  also  filed  a 
petition  with  the  District  of  Colum¬ 
bia  Court  of  Appeals  to  set  aside  the 
Board’s  order  which  it  received. 

Sincerely  yours, 
Herbert  W.  Cruickshank, 
Secy.  &  Treas., 
Gannett  Co.,  Inc. 


officers.  He  said  an  announcemeu 
“may  be  made”  within  a  few  weeks! 

Last  week  it  was  erroneously  state 
that  the  new  firm  name  of  the  Hera 
given  in  incorporation  papers  filed  , 
Albany  was  the  Newsprint  Sales  CorJ 
poration,  Maiden  Lane,  New  Yorsj 
City.  No  firm  of  that  name  has  filedj 


H.  French,  AP  Editor, 
Retires  On  Pension 

Forty  years  of  newspaper  work 
many  of  them  in  important  and  excit¬ 
ing  roles,  ended  July  31  for  Harrj- 
French,  retiring 
day  west  wire 
editor  of  the 
Associated  Press. 

The  veteran 
newspaperman. 

58,  retired  on  a 
pension  after  29 
years  and  37 
days  of  service 
with  the  AP. 

For  more  than 
13  years  —  since 
Jan.  17,  1926— 

French  edited 
and  directed  the 


"No  Annoucement  on 
Syracuse,"  I.Newhouse 

S.  I.  Newhouse,  publisher  of  the 
Newark  (N.  J.)  Ledger,  told  Editor  & 
Publisher  Aug.  1  that  he  has  “no  an¬ 
nouncement  to  make  this  week  or 
any  other  week”  regarding  the  re¬ 
ports  he  has  purchased  the  Syracuse 
Herald,  which  became  the  Syracuse 
Herald  Syracuse  Journal  on  July  24 
after  the  Herald  Company  purchased 
and  suspended  the  W.  R.  Hearst- 
owned  Syracuse  Journal,  evening,  and 
the  Sunday  American  (see  E&P,  July 
29,  page  4). 

Miss  Mary  E.  Jenkins,  president  of 
the  Herald  Company,  could  not  be 
reached  this  week  for  comment  on 
the  published  reports  indicating  Mr. 
Newhouse  has  anonymously  acquired 
the  Herald  or  an  interest  in  the  new 
combined  evening  paper.  E.  A.  O’Hara, 
the  publisher,  also  was  unavailable 
for  comment. 

Incorporators  of  the  Print  Machin¬ 
ery  Sales  Corporation,  203  Lafayette 
Street,  New  York,  which  bought  the 


Brooklyn  and  Long  Island,  which  the 
other  papers  do  not  contain  in  the 
same  volume  or  detail — or  which  they 
did  not  until  recently. 

I  am  sure  were  the  Eagle  to  become 
again  pre-eminent  as  a  strictly  local 
Brooklyn  newspaper,  this  policy  would 
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sequence  in  which  100,000  words  ofj 
news  from  all  parts  of  the  worli] 
went  every  day  to  afternoon  news¬ 
papers.  For  five  years  prior  to  tha: 
date  he  was  night  west  wire  editor, 
serving  in  a  similar  capacity  for 
nearly  half  as  many  morning  papers.. 

For  many  years  he  directed  the  AP'j| 
elaborate  New  York  State  election 
service  and  helped  to  establish  similar 
services  in  other  states.  Earlier  he 
had  worked  as  a  newspaper  man  in: 
Massachusetts.  He  joined  the  AP  staff] 
in  Boston  in  1910,  and  was  transferred 
to  New  York  in  1921. 

Nearly  60  persons,  including  some 
who  had  worked  with  French  for 
many  years,  attended  a  testimonial 
and  farewell  dinner  to  him  at  Louis' 
Restaurant,  across  from  the  new  .\?| 
building  in  mid-town  New  Yori 
Sunday  night.  Those  who  paid  tr;b 
ute  to  the  retiring  newsman  inc!adel| 
General  Manager  Kent  Cooper.  E.w 
utive  News  Elditor  Byron  Price 
J.  F.  McDonnell. 


AP  Literary  Critic 
Wins  Novel  Award 


John  Selby,  39,  arts  editor  and  liter 
ary  critic  of  the  Associated  Press, 
the  winner  of  the  $1,000  Americ 
division  prize  of  the  Second  All-Natid 
Prize  Novel  Compietition  with  his  lirt| 
novel  “Sam,”  it  was  announced 
Aug.  1  in  New  York  by  Farrar 
Rinehart,  his  publishers. 

“Sam,”  which  was  selected 


more  than  440  manuscripts  submitted  ae 


homes.  They  buy  it  for  the  news  of  Joumal-American  plant,  are  Sylvia 


by  American  authors,  is  scheduled 
publication  in  October. 


L.  Straus,  William  Boxer,  Louis  Pol¬ 
ler  and  Samuel  A.  Linsky,  all  of  11 
Park  Place,  New  York  City.  Mr. 
Linsky,  an  attorney,  when  questioned 
about  the  corporation  and  its  plans, 
admitted  the  other  incorporators  are 
employes  of  his  law  office  and  would 


YOU  read  Editor  i 

Pobliaher  and  profit  by  yow 
reading. 


YOU  would  also  profit  by 

reading  The  Newspaper  WorW 
&  Advertising  Review,  Crest 
Britain’s  fellow  weekly  jonnul 
to  Elditor  and  Publisher.  Cort 
$5  per  annum. 


WE  will  send  you  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Managtr 

The  Newspaper 
World 

and  Advertising  Review. 
154  Fleet  Street. 


Londou- 


paper 


33 


■ill 

firm's 

cement 

week. 


r  state: 
Hera!; 

filed  . 
es  Cor. 
'  Y&rs 
IS  filed. 


rOB  A  U  G  U  S  T  5,  19  3  9 


(01)ituarp 


OWARD,  P.  IRWIN,  64,  editor  and 
cuTier  of  the  Honohilti  Times,  died 
-  San  Francisco  July  26  en  route 
from  a  round  the  world  tour, 
^wife  and  a  sister  survive. 

'duoR  Ge.neral  Henry  Hutchings, 

■■  founder  and  publisher  of  Austin 
'ex.)  Neies  from  1890  to  1900,  pub- 
jer  of  the  Av.stin  Statesman  for 
several  years  three  decades  'ago,  died 
..Austin,  July  28.  He  was  adjutant 
itneral  of  Texas  in  the  administra- 
ans  of  four  different  governors,  sec- 
|Uarj‘  of  state  in  the  Neff  administra- 
and  director  of  the  narcotics 
of  the  Texas  public  safety  de- 
lent  since  1936. 

J,  B.  Allen,  44,  advertising  director 
i  K.  G.  Rhodes  &  Sons,  Macon,  Ga., 
ikniture  chain  store  and  former  ad- 
ng  solicitor  for  Macon  (Ga.) 
'.iitgraph  and  News  died  July  31  in 
.Atlanta  hospital  of  pneumonia  foi¬ 
ling  an  appendicitis  operation. 

Dan  Carroll,  a  former  managing 
■iitOT  of  Albany  (N.  Y.)  Times-Vnion 
ad  a  clerk  of  the  Albany  County 
ihildren’s  Court  died  July  31  in  Co- 
aes.N.  Y.  He  retired  from  the  news- 
iper  business  11  years  ago.  His  wife 
naves. 

EtwARD  J.  Duffy,  35,  formerly  news 
aiitor,  Washington  bureau.  Associated 
Press,  was  drowned  July  29  at  Casco 
5iy.  Me.  Discovery  of  his  clothing 
fd  to  a  wide  search  for  the  body. 

2e  had  been  visiting  with  his  wife 
dson  at  the  Baile.v’s  Island  cottage 

1  Mrs.  Duffy’s  father.  Prof.  C.  M. 
linn.  Washington  physician. 

Fra-nk  P.  Are,  72,  editor  and  pub- 
ier  of  fronton  (Mo.)  Iron  County 

died  recently  of  pneumonia  at 

2  home  there. 

RoBDtT  Andrew  Freeman,  19,  Spar- 
Mbarg  (S.  C.)  Herald-Journal  news 
■rrrespondent  and  photographer  at 
nindale.  N.  C.,  was  killed  in  an  auto- 
nbile-bus  collision  near  Shelby, 
inuuat'jij  Q  jjjjy  27  ^33  g^  route  home 

■ffl  Washington,  D.  C. 
liiCAR  R.  Cramer,  20,  of  the  Wilming- 
•A  (N.  C.)  Star-News  news  staff, 
-ed  July  28  in  a  Wilmington  hospital 
'  a  injuries  .•-riffered  in  an  automo- 
-e  accident  June  19,  near  Wilmington 
a  car  in  which  he  and  two 
-.ends  were  riding  struck  a  bank  of 
on  a  new  highway  and  turned 
A'er  several  times. 

Elsie  Doig  Parsons,  society 
^Tespondent  for  New  York  Herald 
■jbunc  for  15  years  died  unexpect- 
dy.  July  28  at  Seven  Ponds  Inn, 
“ter  Mills.  L.  I.  For  several  years 
J  has  been  correspondent  at  Palm 
*Ach  in  the  winter,  and  Southampton 
'  the  summer. 

ll'njjA.M  S.  Jones,  76.  former  gen- 
^“1  and  business  manager  and  a  half 
of  Minneapolis  Evening  Jour- 
'^  died  July  30  at  Keene,  N.  H., 
*.‘fre  he  had  maintained  a  home  since 
'“retirement  11  years  ago. 

L.  Ml'lligan,  36,  former  cir- 
^tion  manager  of  Erie  (Pa.)  Dis- 
■^1]  there,  died  Aug.  2  after 

dlnea  which  started  when  he  col- 
'!*ed  in  his  office  in  March,  1938. 

«  Wnrlro^ _ _ 
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Morning  Journal.  In  1907  trans¬ 
ferred  to  the  New  York  American  and 
in  1915  became  the  war  editor.  He 
became  night  managing  editor  in  1918 
and  retained  that  post  until  1920  when 
he  was  moved  to  the  Boston  American 
as  acting  managing  editor.  He  also 
served  in  that  capacity  on  t’ne  Balti¬ 
more  A.merican  and  Washington  Her¬ 
ald.  He  later  rejoined  the  American 
and  became  telegraph  editor  of  the 
Journal  &  American. 

PAUL  F.  MORGAN 

A  fire  of  unknown  origin  caused  the 
death  by  suffocation  of  Paul  Francis 
Morgan,  former  busines  manager  of 
Canton  (O.)  Repository,  a  Brush- 
Moore  Newspapers,  Inc.,  affiliate,  his 
wife  and  their  six-year-old  son.  Paul 
Francis,  Jr.,  when  it  swept  their  home 
the  night  of  July  26  in  Avondale,  O., 
soon  after  they  had  retired.  The 
bodies  were  found  in  the  second  floor 
bedrooms.  Mr.  Morgan  joined  the 
Repository  in  1919  as  a  reporter  and 
later  became  an  advertising  salesman 
and  then  assistant  advertising  man¬ 
ager.  In  1927  he  was  named  adver¬ 
tising  manager  and  later  business 
manager.  He  continued  in  that  capac¬ 
ity  until  May  17,  1938,  when  he  be¬ 
came  manager  of  WHBC.  He  retired 
March  15,  1939,  because  of  illness. 

BENDER  LEFT  $236,954 

White  Plains,  N.  Y.,  Aug.  1 — Ex¬ 
cluding  really  at  Poundridge,  N.  Y.. 
conveyed  to  his  wife  Nov.  5,  1928. 
Robert  J.  Bender,  former  vice-presi¬ 
dent  and  general  news  manager  of  the 
United  Press,  left  a  net  estate  of 
$236,954.34  when,  at  the  age  of  46,  he 
died  at  the  Mt.  'Vernon,  N.  Y.,  Hos¬ 
pital,  Aug.  9,  1936,  according  to  an 
inheritance  tax  appraisal  of  his  prop¬ 
erty,  made  by  the  State  Tax  Com¬ 
mission.  filed  last  Monday  in  Surro¬ 
gates’  Court.  Under  his  will,  his 
widow,  Helen  Sterl  Bender,  808  Colo¬ 
nial  avenue,  Pelham,  N.  Y.,  receives 
the  residue;  Beverly  Sterl  Bender, 
daughter,  $9,840,  and  Victoria  Bender 
Auhl,  his  sister,  $5,000.  The  decedent’s 
widow  is  the  executrix  of  the  estate, 
the  gross  value  of  which  amounted 
to  $266,247.95. 

JOSEPH  C.  WILBERDING 

Joseph  Clement  Wilberding,  70. 
vice-president  and  director  of  both 
the  Gravure  Service  Corp.  and  News¬ 
paper  Groups,  Inc.,  died  July  27  at  his 
home  in  Pelham  Manor,  N.  Y.  Prior 
to  coming  to  New  York  in  1896  to 
join  the  New  York  World  and  New 
York  Press,  he  worked  on  Louisville, 
Ky.,  newspapers.  In  1907  he  became 
manager  of  the  Chicago  Tribune's 
New  York  office  and  subsequently' 
opened  an  agency  representing  vari- 
ou.s  papers.  From  1919  to  1924  he  was 
with  Van  Patten,  JLiac.,  and  J.  P. 


^  worked  on  newspapers  in  Roch- 
Chicago  before  coming  to 

■ 

TAPUNGER 

Taplinger,  60,  telegraph  edi- 
oi  iycy,  York  Journal  &  American 
^th  the  Hearst  organization  since 
^  Med  July  28  of  a  heart  attack  in 
.  btr^dsburg.  Pa.,  hospital,  suf- 
R^e  on  his  vacation.  Starting 
■  file  Philadelphia  Inquirer,  he 
J  loioed  the  New  York  Morning 
®  1899  he  joined  the  New  York 


Storm  &  Sons,  from  which  he  resigned 
to  become  vice-president  of  the 
Gravure  Service  Corp. 

ON  CAPSIZED  BOAT 

The  dramatic  rescue  of  34  occu¬ 
pants  of  a  capsized  motor  boat  in  Long 
Island  Sound  last  Sunday  morning 
July  30.  in  which  the  heroism  of 
Cynthia  Chapin,  Hartford,  Conn.,  girl 
was  widely  featured,  also  brought 
considerable  praise  and  his  first  by¬ 
line  to  Carter  H.  White,  Harvard  law 
school  student  and  a  reporter  on  the 
staff  of  the  Meriden  (Conn.)  Record, 
who  was  a  member  of  the  boating 
party.  White  is  credited  with  having 
saved  the  lives  of  several  passengers 
by  keeping  the  group  together  while 
Miss  Chapin  swam  for  assistance. 
He  dived  repeatedly  into  the  partly 
submerged  craft,  bringing  the  life 
belts  to  the  surface,  and  distributing 
them.  White,  after  returning  to  his 
parents’  summer  home  in  Madison, 
Conn.,  reported  to  his  newspaper 
promptly,  and  w'rote  his  own  story 
of  the  near-tragedy.  Miss  Eunice 
Olson,  of  the  Record  staff,  was  also 
a  member  of  the  boating  party. 

WINCHELL  SUED 

The  Macaulay  Co.,  New  York,  book 
publisher,  filed  suit  Aug.  1  in  the  New 
York  Supreme  Court  for  $100,000 
damages  against  Walter  Winchell  and 
the  New  York  Daily  Mirror  charging 
the  defendants  with  libel.  The  com¬ 
plaint  claims  that  the  column  ‘‘Wal¬ 
ter  Winchell  On  Broadway,”  published 
on  March  13  of  this  year,  stated  that 
the  plaintiff  “makes  a  specialty  of 
publishing  bunk.”  Winchell  allegedly 
made  the  statement  in  commenting 
on  the  book  “The  Strange  Death  of 
Adolf  Hitler’’  previously  published 
by  the  defendant.  Both  defendants 
filed  answers  denying  the  charges. 
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IMPROVED 

FLAT 

SPEED  MOULD 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  Yotk,  N.  Y. 


newspaper  news 


AUSTRALIA 


The  only  journal  giving  the  news 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Publithed  Monthly 

Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  Sl, 

SYDNEY 


TRAFFIC  AID  CONTEST 

Seeking  a  solution  to  the  snarled 
condition  of  Richmond  traffic,  from 
both  the  motorist  and  the  pedestrian's 
viewpoint,  the  Richmond  (Va.)  News 
Leader  is  offering  prizes  of  $5  each 
for  the  best  letter  on  “What  the  motor¬ 
ist  can  do  to  protect  the  pedestrian” 
and  “What  the  pedestrian  can  do  to 
aid  the  motorist.”  Tlie  contest  opened 
July  19  and  closed  July  31. 

RELIEF  FOR  NEEDY 

Both  Kansas  City  newspapers,  the 
Star  and  the  Journal,  again  are  con¬ 
ducting  funds  for  relief  of  needy  in 
hot  weather.  The  Star  is  conducting 
the  Penny  Ice  Fund,  which  pur¬ 
chases  ice  delivered  by  the  Salvation 
Army  to  the  needy.  The  Journal  is 
raising  its  annual  fund  to  provide  va¬ 
cations  for  underprivileged  children. 
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Multi-Color  •  •  •  Magazine 
Rotogravure 


PRESSES  and 

STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


Scott 

3  to  2  Ratio 

Folders 

with  patented 
Safety  Gate 
and 

Expansion  Bands 

The  last  word  in  Folders 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


1/  you  need 

circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  yon 
with  men  of  capacity  and 
ability. 

Address :  Secretary  -  Treas- 
nrer,  c/o  The  Tulsa  World, 
Tul^  Oklahoma. 


EDITOR 


P  U  B  L  I  S  H  E 


In  Boycotts 

continued  from  page  9 


Victor  Pasche’s  report  as  secretary- 

Androws^  Speoch  treasurer  said  the  listed  membership  BlOUn  SCGS  Dong©! 

^  *1  1  of  the  guild  today  is  18,755,  of  whom  t  «  .. 

Cheers  Guild  13,727  are  in  the  editorial  department  IH  DOyCOttS 

continued  from  page  9  and  5,028  in  commercial  departments.  continued  from  page  9 

- - -  The  increase  over  last  year  came  - 

drews  observed,  “guildsmen  suspect  a  mainly  in  the  commercial  end,  the  it  chooses  and  that  he  as  publisher 
tendency  on  the  part  of  some  news-  figure  given  at  last  year’s  convention  ^iu  continue  to  run  all  advertising 
paper  proprietors  to  pay  off  in  the  being  3,292  in  commercial,  13,505  in  meeting  his  view  of  reputable  pro¬ 
form  of  titles,  as  well  as  in  by-lines,  editorial  and  16,797  as  a  total.  Re-  ducts.  In  addition,  Mr.  Broun  said, 
in  lieu  of  cash.”  He  urged  news-  moval  of  ‘‘certain  dead  wood”  from  the  National  Distillers’  copy  run  was 


in  lieu  of  cash.” 


paper  workers  to  make  complaints  to  the  rolls  was  given  as  the  cause  for  free  copy  and  that  should  erase  any 


his  office  if  they  are  not  receiving  the  the  small  editorial  total  gain 
benefits  to  which  they  feel  they  are  Locals  chartered  during  I 


entitled,  either  in  minimum  wage  or  were  listed  as  Sabine-Neches  (Beau- 
time-and-a-half  pay  for  overtime.  mont,  Texas);  Battle  Creek,  Mich.; 


e  small  editorial  total  gam.  implication  that  he  had  been  bought 

Locals  chartered  during  the  year  off. 

ere  listed  as  Sabine-Neches  (Beau-  Mr.  Broun  refused  to  pass  the  buck 


Andrews  commended  the  news  ^airmom  w.  va.;  Vancouver  o.  c..  ,,,,,, 

writers  for  their  “fair  and  accurate  Monroe,  La.;  Macon,  Ga.,  and  Law-  the  time  the  last  thing  he  had  told 
presentation”  of  material  relating  to  rence.  Mass.  Pendmg  applications  are  Mr.  Donnelly,  the  Nutmeg’s  business 
the  wage-hour  law,  and  concluded  from  Eureka,  Cal.,  and  Richmond,  Va.  manager,  was  to  fill  m  the  back  page 


mont,  Texas) ;  Battle  Creek,  Mich.;  for  the  use  of  the  advertisement,  say- 
Fairmont,  W.  Va.;  Vancouver,  B.  C.;  mg  that  while  he  was  not  present  at 


manager,  was  to  fill  in  the  back  page 


with  the  remark: 


“Our  gains  during  the  past  year  with  any  reputable  advertisement  he 


"Generally,  the  newspapers  and  ^ave  been  largely  in  the  direction  of  could  get,  and  if  necessary  to  use  a 


tViPir  editorq’and  renorte^  have  siv-  solidifying  in  cities  and  in  newspaper  free  run. 

K  plants  where  we  were  previously  es-  “I  would  do  the  same  thing  if  I  had 

f  ♦v,-n  T  am  in  malra  tablLshcd,”  Mr.  Pasche  reported.  “The  been  back  there,”  he  stated.  Pressed, 

no  ^s  anxioi^  process  of  assimilation  of  industrial  he  admitted  he  might  have  shied 

IS  aw  wo  .  .  j  unioiusm  by  editorial  members  has  away  from  any  deal  which  provided 

have  a  more  just  mdustrial  democ-  ,  .  j.,  i*.  .  *  j  i-  •  •  t  u  u  >• 

ra*^v  a  better  fed  a  better  clothed  spread  Steadily,  although  even  today  ‘the  slight  suspicion  of  an  ambush. 

o  vitte.  bm.eed  America  aod  there,  o^ly  45  locals  include  Commercial  Tip  for  Roy  Howard 


have  a  more  just  industrial  democ¬ 
racy,  a  better  fed,  a  better  clothed, 
a  better  housed  America,  and  there- 


,  ,  .  J  _  _ _ membership.  Associate  members  to- 

fore  a  happier  and  more  peaceful  233 

America.”  .  ,  ... 


Tip  for  Roy  Howard 

Mr.  Broun  had  no  praise  for  the 
anner  in  which  the  New  York 


^  **  •  •  ^  become  an  affiliate  in  the  Interna-  about  the  Nutmeg’s  use  of  the  liquor 

Jonathan  Eddy,  executive  vice-pre-  tional  Federation  of  Journalists.  A  copy, 
sident,  reviewed  the  six  years  of  me  proposed  mutual  agreement  with  the  “Roy  Howard  might  have  gone  back 
organization^^  and  then  said,  as  South  African  Society  of  Journalists  a  bit  further  into  the  story,”  he  said, 

open  secret,  that  more  than  a  third  favorably  reported  to  the  conven-  “Buick,  a  General  Motors’  product — 
of  the  present  agreemente  are  giuld  2nd  an  invitation  to  join  the  and  General  Motors  is  on  the  Guild 

shop  contracts.  He  prMicted  more  international  Federation  of  Commer-  boycott  list — has  been  running  copy 
than  half  will  be  giuld  shop  contracts  Clerical  and  Technical  Employes  in  the  Nutmeg  for  more  than  a  year, 

for  next  year.  ^as  also  left  with  the  convention.  A  It  was  an  inherited  account,  but  it 


In  foreign  relations,  the  guild  has  World-Telegram  blasted  the  story 


about  the  Nutmeg’s  use  of  the  liquor 
copy. 

“Roy  Howard  might  have  gone  back 


for  next  year. 


It  was  an  inherited  account,  but  it 


In  the  report  of  the  employer  rela-  journalistic  awards  plan  was  found  has  continued  to  run  and  I  took  over 


tions  committee,  it  was  “conservative-  impractical,  Mr.  Pasche  advised. 


ly  estimated  that  the  number  of 
newspaper  workers  covered  by  guild 
contracts  is  somewhere  between  dou- 


Solvency  Shown  by  Audit 

A  statement  from  the  Union  Audit 
Bureau,  New  York,  showed  a  surplus 


about  five  months  ago.  Now  the 
Nutmeg  runs  Schenley  copy.  I  do 
not  see  the  distinction.” 

Defense  of  his  weekly  has  only 


ble  and  triple  the  number  of  a  year  3j  ^^33  54  785.82.  This  '^hetted  Heywood  Broun  s  desire  to 

compared  with  a  deficit  of  $13,354.10  Nutmeg  a  success,  and  the 

Effect  of  the  enactment  of  the  Fed-  one  year  previous,  which  was  later  Connecticut  paper  may  prove  mere  y 
eral  Fair  Labor  Standards  Act  upon  adjusted  to  $5,676.92.  Receipts  gained  ®  testing  ground  for  further  weekly 
guild  bargaining  was  defined  as  slight  $15,009.90  for  the  year  to  make  a  to-  newspaper  activity.  Almost  at  the 
in  this  report,  which  endorsed  the  tal  of  $99,061.01,  while  expenses  for  breath  Mr.  Broun  indicated  he 


collective  bargaining  program  and  the  fiscal  year  dropped  811,231.73  for  mjgfit  consider  adjustment  and  ter 


machinery  set  up  at  the  1937  conven¬ 
tion  as  sound  and  effective. 


total  of  $85,883,58.  Under  '  loans  mination  of  his  contract  with  Scripos 


payable  in  the  liability  list  were  $4,000 


Howard  and  that  he  is  an  ardent  be- 


The  employer  relations  report  de-  due  the  United  Mine  Workers  of  weekly  type  of  publica- 


for  contract  negotiations  between  the  Federation  of  Labor  and  $850  due  the 


recently  reduced  in  their  selection  of 


large  publLsher  associations  and  the  Congress  of  Industrial  Organizations. 


unions  and  concluded,  after  making 
qualifications; 


Listed  as  strike  expenses  were  $.30,- 
228.50  for  the  Chicago  Herald  &•  Ex- 


Asked  of  his  plans  for  the  future, 
Mr.  Broun  .said  his  contract  for  syn¬ 
dicate  work  runs  until  mid-Decem- 


“We  have  always  been  prepared  to  aminer  and  Evening  American  dispute;  ^  but  ho  micht  atrree  to  an  earlier 
consider  with  an  open  mind  any  con-  $1,290.50  at  Wilkes-Barre;  $250  at  the  termination  upon  adjustment  of  the 
Crete  proposal  for  working  out  our  Hollywood  Citizen  -  News:  $50  at  Tiior, 


consider  with  an  open  mind  any  con-  !>i.zau.ou  at  wiiK 
Crete  proposal  for  working  out  our  Hollywood  Cit, 
common  problems  with  the  employers  Schcncct.ady.  N 
of  our  membership.  We  propose  that  Branch,  N.  J. 
in  the  event  that  the  ANPA  or  any  Committee 

other  publisher  group  or  its  author-  Chairmen  of  c 
ized  agent  communicate  with  the  f 


Committee  Heads  Named 

Chairmen  of  convention  committees 


VCU..S.  j)Ou  ai  contract.  Then,  he  .said,  he  would 
and  $10,  Long  continue  a  daily  column  and 

devote  more  time  to  the  Nutmeg. 

Is  Named  Plans  for  the  Nutmeg 

tion  committees  ‘q  would  like  to  edit  it  as  a  Satur- 


American  Newspaper  Guild  any  pro-  Boston,  credentials;  Roger  Irwin, 

po.sal  for  nation-wide.  aS.SOClatlon-  Tnmnfn  nrdar.  Phi- 


WLre  named  as  follows:  Donal  M.  Sul-  day  supplement  to  the  daily  newspa- 
livan,  Boston,  credentials;  Roger  Irwin,  per.  It  would  sell  for  fiv'e  cents,  be 


.  J  u'  „  •  •  „  *v,  Toronto,  rules;  Graham  Dolan,  Chi-  definitely  pro-Ncw  Deal  and  continue 
*  ^  cago,  constitution  and  local  by-laws;  to  be  printed  on  newsprint,  mainly 

proposal  be  explored  by  your  Intern^  Edward  Ryan.  Akron,  employer  rela-  for  economy’s  sake. 

‘ions;  John  Fleet,  Philadelphia,  labor  -I  would'  like  to  have  a  couple  of 


back  to  the  next  convention  with  rec¬ 
ommendations.” 

Report  Opposes  Label 


CLASSIHED 

RATES 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


•BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  Time  —  .90  per  line 
4  times  —  .75  per  line 


OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Count  five  words  to  line,  box  number  h 
be  counted  as  three  words.  Minimui 
space,  three  lines.  References  require! 
with  "Business  Opportunities"  end  etbet 
ads  involving  sale  of  property  or  goods. 


FORMS  CLOSE  THURS.  NOON 


Properties  listed  belotv  are  offered  either  b'. 
the  publishers  themselves  or  by  the  nvf 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 


(1)  City  40,000.  pni.ss  .$.^0,000,  prior  }4'), 
000:  (2)  Twin  weeklies,  gross  $25.00' 

for  .$22,500;  (3)  City  12,000  exfl  semi 
weekly  $25,000.  J.  R.  (jahltert.  Box  OS') 
Kiversiile,  Col. 

;39.42 — Oklahoma — Several  Good  DiiUe; 
that  can  be  handled  for  $1(1,000.00  t»sb 
Murray  K.  Hill  &•  .Vssociates,  Xewsps 
per  Brokers.  Nashville.  Tennessee. 


tailed  Eugene  MacKinnon’s  proposal  America,  $2,000  due  the  American  ^  supplernent  for  those  areas 


Newspaper  Brokers 


Circulation  Promotion 


relations  and  jurisdiction;  Ralph  bright  fellows  help  me  do  the  writing, 
Novak,  Detroit,  finance;  Katherine  but  I  wouldn’t  mind  doing  three-quar- 


Oirect'Mail  Services 


Report  Opposes  Label  Lynch,  Detroit,  organization;  1.  Gil-  ters  of  it  myself,'*  Mr.  Broun  said. 

This  report  opposed  the  guild  label,  New  York,  publications;  Fran-  “Then  we  also  could  get  an  expert  to 

said  arbitration  agreements  contain  McCarthy,  San  Francisco,  wire  write  a  thr^e  or  four  thousand  word 

“no  assurance  on  the  most  important  services;  A.  Landman,  New  York,  feature  which  would  be  a  real  con- 

point  of  all  in  a  contract,  the  good  chain  papiers;  A.  Goldsborough,  New  tribution. 

faith  of  the  parties  in  carrying  it  out;”  York,  education  and  associate  mem-  “There  seems  to  me  to  be  .1  real 


A  four  times  "Situations  Wanted"  id  cer. 
rias  with  it  a  six-month  ragistretion  in  tlii 
Personnel  Service.  Applicants  are  raqis 
tered  onlv  in  this  manner. 


NEWSPAPERS  BOUGHT  AND  SOLS 


New  Jersey  Coast  weekly  paper,  gro'su.. 
$25,000;  no  competitor:  owner  his  other 
interests  elsewhere.  Apply  Box  6715 
Kflitor  &  Publisher. 


25  years*  intimate  contact  with  Pic:ti 
(’t)ast  Xewspiipers.  K'lablished  ContidfH^ 
A.  \V.  Stypes,  Ncwspiipef  Broker.  Sjl 
Krancisco. 

Newspapers,  Magazines  Appl•Hi,^^•d. 
sttld.  cotiKoliflated  siiirt*  1010.  A'k  i 
folfler  “Why  a  Uroker.”  Harwell  i 

Fell.  202(5  4t‘h  Avt‘nne.  Uinnindiam.  A 

Capable  handling,  buying,  selling,  mergers 

No  lea.ses  <tr  trafles.  Highest  referenr**' 

LK\  fki(;h.\ki:  a<;kx<  v. 

Weeklies  in  East  re<|iiirini:  down  p«r 
nu’iits  $1.0(K)  tt)  $12. .'>00.  Severil  Oj- 

portuniti(‘s  in  lint ropolitaii  area. 
your  requirements  for  further  irfornii 
tiftn.  Newspap«‘r  At»praisal  Corp  a 
Times  15ldp.,  New  York. 


Successful  subscription  contests  for  ov* 
:i(l  v..„rs.  ('HAR1.K.'(  IVUiTUB't  (" 

Occi.lcntiil  Building. 


Our  Process  Letters  an'  taken  far  p''r-i'r. 
.•niniininications.  Try  ns.  ronipl.'te  nu" 
iiig  M'lvict'.  I’erfi'Ct  l.i  tUT  <0.,  '•a 
2Ut  St..  X.  Y.  ('. 


Public  Notice 


‘There  seems  to  me  to  be  a  real 


endorsed  contract  renewals  annually;  bership;  Charles  Polk,  Philadelphia,  need  for  small  dailies  or  weeklies  to 


-AX  AUXILIARY  SKKVICE! 


urged  simplification  of  job  classifica-  resolutions;  William  Oliver,  Los  An-  fill  in  the  gaps  where  there  have  been 


tions  and  stated  belief  that  “labor  sav-  geles,  unemployment;  Leland  Ross,  consolidations,  leaving  one  or  two 
ing  devices  must  be  a  benefit  and  not  Philadelphia,  legislative;  Glenn  R.  newspapers  for  large  areas, 
an  injury,  and  any  guild  whose  mem-  Dodd,  Houston,  labor  press,  and  Marie  “There  ought  to  be  more  newspa- 


an  injury,  and  any  guild  whose  mem-  Dodd,  Houston,  labor  press,  and  Marie 
bers  are  affected  is  justified  in  striving  Pearl,  Seattle,  auxiliary. 


to  obtain  for  the  employes  the  great-  Mrs.  Katherine  McGrath,  Chicago,  headed  toward  his  hotel  room.  The 

est  possible  share  of  the  increased  in-  was  elected  chairman  of  the  sessions  next  session  of  the  guild  convention 

come  and  of  the  reduction  in  work  drawing  up  plans  for  the  new  na-  soon  to  begin. 

resulting  from  technological  improve-  tional  guild  auxiliary  at  a  meeting  T^invre  KimurCTN 

ments.”  Insistence  on  the  no-pay-  opened  by  Mrs.  E.  A.  Erickson,  Sein  RIDDEH-JOriNS 

cut  clause  was  advocated  and  em-  Francisco.  The  auxiliary  will  be  de-  The  Duluth  (Minn.)  Herald  and 

ployer  recognition  of  maternity  sick  dicated  to  the  guild  welfare,  with  News-Tribune  have  appointed  Ridder- 

leave  was  held  justified.  The  strike  promotion  of  relationships  with  A.  F.  Johns,  Inc.,  New  York,  Chicago  and 

record  for  the  year  was  defined  as  of  L.  newspaper  union  auxiliaries  as  St.  Paul,  as  their  national  advertising 

one  of  success.  one  of  its  objectives.  representatives  effective  Aug.  1. 


pers,”  concluded  Mr.  Broun,  and 
headed  toward  his  hotel  room.  The 


RIDDER-IOHNS  NAMED 

The  Duluth  (Minn.)  Herald  and 


one  of  success. 


representatives  effective  Aug.  1. 


•KDITOR  AXD  PUBLISHKK  '  ‘ 

vico  station  on  tlie  .loiiniiitistic  mlj  • 
of  the  world.  On  our  piTiniinent  • 
and  iniiKeuin  files  will  he  fo''"®-  ' 

available,  important 
newspaper  markets,  ownership.  *  ^ 

tration.  manattement.  personnel..  i 
eireiilations,  advertising  f***^*- ,  ' » 
tistios  and  mechanics  of  P*" . 
well  as  a  wealth  of  informative 
regarding  national  advertiser  an  »s  ^ 
Service.  A  specialist  on  the  da 
paper.  “EDITOR  te  PUBLISHER.  " 
in  its  fifty-fifth  year,  occupies 
sive  field.  Subscribers.  *’''^“***  nrt« 
obligation  of  any  sort,  are 
to  call  upon  ua  for  any  service 
we  may  be  able  to  render. 

Manager,  Header  Seiv*" 


i 
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HELP  WANTED 


A  progressive  midwest  daily  in  a  city  of 
13  000  poliulHtion  has  an  opening  for  an 
rtiitor  who  possesses  the  ability  to  direct 
his  department  in  such  a  manner  that  it 
will  lead  the  paper  in  development.  He 
must  be  able  to  think  straight,  write 
well,  and  take  an  aRgressive  stand  on 
lucai  problems.  Good  habits,  sincerity, 
and  a  cooperative  spirit  are  requisites. 
In  your  reply,  furnish  all  of  the  informa- 
lion  that  you  would  expect  if  you  were 
hiring  this  editor  for  your  paper.  All 
answers  confidential.  Box  6800,  Editor 

A  Publisher.  _  _  _ 

Aabitlous  composing  room  foreman.  Beau 
tiful  southern  city.  Prefer  energetic  man 
Irora  town  of  30.000  to  100,000.  Must 
know  how  to  handle  men  firmly,  honestly 
and  dililomatically.  Must  have  keen 

pride  of  craftsmanship,  and  know  all 
phases  of  composing  room.  Replies  con- 
Sdential.  Box  6690.  Editor  &  Publisher. 

I  fiScit:^ man  for  non-profit  organization. 
State  age,  experience,  references,  etc. 
Boi  6775,  Editor  &  Publisher. 


SitMatioM  Wanted 

Advertuiof 
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75,000  CLASSIFIED  LINES 
GAINED  SO  FAR  THIS  YEAR 
Plia  rate  and  substantial  revenue  increases. 
One  of  the  best  informed  Classified  Man¬ 
agers  in  the  U.  S.  (now  employed)  seeks 
tnusual  opportunity.  Metropolitan  ex¬ 
perience.  Age  35,  gentile,  good  per¬ 
sonality  Hiid  appearance.  Highest  refer- 
enees.  For  confidential  interview,  write 
Box  6686,  Editor  &  Publisher. 
AlTortlslng-Business  Manager,  employed. 
Neeks  larger  field.  15  years,  copy,  layout, 
promotions.  Leading  comiietitor  present 

ield.  Box  6604,  Editor  A  Publisher.  _ 

Idfertialng  copy  and  news  writing  Job 
inted  by  I’niversity  of  Illinois  gradu- 
'36.  2  %  years  in  eorrespondent 

department  of  mail  order  firm.  L'nder- 
sund  people  and  use  of  words.  Will  go 
tnywhere.  Box  6808.  Editor  &  Publisher. 
Unrtiiing  manager  desires  greater  oppor¬ 
tunity  than  he  has  at  present.  Thirteen 
yeoru’  experience  in  successful  selling 
and  merchiindising  promotion  in  local 
>nd  national  fields.  Recommendations 
from  present  and  previous  employers. 

Box  6772.  Editor  &  Publisher.  _ 

Adnrdsiiig  Manager-Business  Manager. 
Srrenteen  years’  copy,  layout,  promotion. 
Nnw  employed — seeking  larger  field;  lead¬ 
ing  present  field.  Highest  references. 
Bnx  6704.  Editor  &  Publisher, 
idwtiling,  sales  laroinotion.  copywriting, 

1  year  direct  mail,  2  years  retail  selling, 
follege  graduate.  Employed.  Box  6648, 

Editor  &  Publisher.  _ 

II 'pound  Artist:  Ten  years’  experience: 
rung.  Pnl)lishi-rs  write --"Ri.tf  Ttv’iv  had." 
Box  6728.  Editor  &  Publisher. 

Cisilied  Manager — 1  2  yonrs’  »‘xpori«‘Tico. 

kno\vlt*(iK<*  t«*Ui>honp  selling. 
'•reditK,  Prr»vi*ii  nMor<l  of  ]tro<luction. 
Kditor  &  l*ublisht*r. 

v4S8ificd  Manager  —  Siircossfnl  sjilosinan 
Icadf'rwhip  (iiialitirs  i»rovoii  on  2 
M**tropolitan  dailies  \vant>  nianairorial 
OfTd'rs  kno\vlrd.i:e  of  street  and 
dephone  selling,  ]>(  rsoiin<d  niana^einent, 
rate  strurtiin*.  eredit  and  coin- 
Hit  ion.  Hdi\  Kditor  l*ubli>her. 

I  writer  yoim^  man.  Ila^  keen  de- 
'Tiptivc  aliility.  KiinU  new  selling 
Nnts,  ami  (ieve1o|i'<  new  dramati<' 
'^s.  Hus.  (174.-, .  Kditor  aSj  Ibiblivhejv 
I  Mail  Advertising  Man*  expert  mer 
^handi-wer.  l^  year-w’  expenenee  with  na 
‘*'>nally  known  firm  in  prodmtion  of 
‘•talOfcN  liroHdsifles.  trade  paper,  news- 
IxMiklet.s.  all  forms  of  ads.  d<‘sires 
•jrartliiii  with  i:ood  firm.  liox  071U, 
k  Ihihlisher. 

a  Get  Together,  a  darn  jrood  advertisim: 
'■  firnilatum  manager  looking  for  a 
in  lO’d’il  of  same.  Am  ratin’  to 
imr.ases.  Uox  h79u.  PMitor 

*  Publish. T. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 


Hvertuing 

JtenUtion 

“htorial 


Management 
Mechanical 
Publicity 
Utilize  These  Serxrlces 
a  four-time  ad  setting  forth 
four  qualifications,  and  send  it  to 
“»  witli  payment.  (Count  five  word.s 
oiine:  40e  [ler  line  per  issue).  For 
•  month  your  message  will  leacli 
kfo*I>ective  employers.  Many  have 
,  placed  directly  in  this  manner. 
'  nk*.  completely  (including 
that  *  •  Pcsonnel  application 

of  a"'"  t*!’®"  receipt 

This  application  will  be  kejtt 
"nr  files  for  six  months.  It  will 


*ake 


your  record  available  to  the 


PnblUliers  and  executives  calling 
I  i  ***  """ntantly  for  employees, 

'•"t  act  now  to  catch  our  dead¬ 


line  of 


next  Thursday. 


I  PEKsoxxkl  SERVICE 
,,  Editor  &  Publisher 

Times  Bldg..  Times  Sq.,  N.  Y.  C. 


Situations  Wanted 

Advertiiing  (Cont’d) 


ADVERTISING  SALESMAN  OR 
EXECUTIVE 


Age  43  years,  sixteen  years’  experience  on 
two  major  newspapers,  one  morning  and 
Sunday  the  other  evening.  New  York 
City,  Eastern  seaboard  and  Middle  western 
sales  experience  as  salesman  and  execu 
tive.  Former  employer  states  "a  thor¬ 
oughly  competent  man,  very  earnest  and 
conscientious  in  his  work  and  trained  to 
the  last  degree  in  advertising  technique.” 
Now  in  business  for  self  but  desires  to 
return  to  newspaper  field.  Highest  refer¬ 
ences  from  former  employers  and  other 
publishers.  Box  6780.  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
OR  SOLICITOR 

Organized,  directed  four-man  sales  staff 
for  200,000  line  gain  past  seven  months : 
city  of  23,000;  personally  handles  79 
accounts.  Age  32;  ten  years’  present 
job.  Consider  change  city  under  75,000. 
Box  6782,  Editor  &  Publisher, 


Sitaatioat  Waatad 

Circulatiou 


Circulation  Manager — fourteen  years’  ex 
perience.  Age  34,  excellent  record  and 
references.  Specialized  Home  Delivery 
Systems.  Carrier  Promotion.  Box  6688, 
Editor  &  Publisher. 

Circulation  Manager,  42.  married.  18  years’ 
experience.  Specialist  hoy  promotion. 
Locate  anywhere.  Box  6635,  Editor  & 
Publisher. 

Circulation  Manager;  Unlimited  experience 
in  boy  promotion,  home  delivery,  office 
detail.  Gilt-edge  references.  Age  34; 
locate  anywhere.  Box  6660,  Editor  & 
Publisher. 

Energetic  young  circulator  with  five  years’ 
New  York  City  exjierience.  wants  job  in 
Middle  West  city.  Salary  not  so  im- 
nortaot  as  opportunity  for  advancement. 
Box  679.5.  Editor  k  Publisher. 

Home  Delivery  Circulator.  Have  had  street 
sale  and  hoy  promotion  experience.  Age 
34:  good  personal  appearance;  eighteen 
years’  experience.  Will  prodnee  results. 
Out  of  work  due  to  consididation.  Box 
6753,  Editor  &  Publisher. 


Situations  Wanted 
Editorial 

All-around  newsman.  Reixirter.  rewrite, 
eopy  desk,  maki-  up.  sports.  Five  years' 
Biili'alo.  Rochester,  New  York,  Syracuse 
newspapers.  Literary  Digest.  Merger 
vietini.  Box  6751,  Editor  &  Publisher. 

Columnist-news  writer — last  ID  years  large 
Southern  daily;  editor  two  prize- winning 
senii-wei'klies  anil  national  resort  |ia]>er. 
Now  piihlieity  in  New  York  City.  3:t. 
single.  Newspaper  or  pnhlioity  work 
anywhere.  Box  6t)95,  Editor  &  Piililislier. 

Desk,  Leg.  Sports,  Wire,  23;  four  years 
daily  expi  rience ;  a-nliitioiis,  go  anyuhere. 
Box  t'ili.'i2.  Editor  A-  Publisher. 

Editor.  3li,  experienced.  Piihlisher  large 
weekly,  executive  inediiiiu  sized  dailies. 
Now  i-ioployed  metropolitan  midwest 
daily.  Seeks  eilitorship  small  daily  any 
where,  jirefer  (liaiice  ultimately  invest. 
Box  I>ti:t8.  Editor  A  Publisher. 

Editorial,  on  daily  where  writing  ability  is 
asset,  by  young  man,  22,  employed.  Univ. 
honor  grad.,  experience.  Box  6774,  Edi¬ 
tor  A  Piihlislier. 

Editorial.  Young  man.  college.  ]>ructical 
experience  in  reporting,  make  uii  and 
photograiiliy.  Loeate  aiiywhei-e  Box  6589, 
Editor  A-  Piihlisher. 

Editorial  cartoonist  now  appearing  in  two 
large  dailies  desires  iiosition  with  edi¬ 
torially  aggressive  paper.  Box  11712,  Edi¬ 
tor  A  Publisher. 

Experienced  —  Now  witli  New  York  City- 
daily.  .Self  -  reliant,  energetic,  capable. 
Has  raniera.  Single,  24.  Interview- — 
September.  Box  6752.  Editor  A-  Publisher. 

Features,  proofreading,  etc.,  for  newsiiapers 
and  magazines.  AI.su  sales  jiromotion. 
College.  25.  Prefer  Metroiiolilau  area. 
Box  66D9.  Editor  &  Publisher. 

Mordaunt  Hall  for  twelve  years  on  the 
New  York  Times,  also  latterly  dramatic 
critic  of  the  Boston  Transcriiit.  and  be¬ 
fore  that  on  the  old  New  York  Herald, 
wishes  connection  with  newspaper  or 
magazine,  either  as  feature  writer,  repor¬ 
ter,  drama  critic  and  editor  or  corres- 
Iiondent  abroad.  Summing  up  a  recent 
letter,  Frederick  T.  Birchall,  former  act 
ing  manager  of  The  Times,  wrote  that  he 
commended  me  unhesitatingly  "to  any 
editor  seeking  a  loyal  assistant,  an  tin 
hia.sed  and  attractive  writer  on  stage  or 
literary  topics  or  a  faithful  and  eon- 
scientiuus  reporter  in  the  general  field 
.  .  .  speaks  fluent  French,  some  German 
and  Italian  ...  a  veritable  bulldog  on 
a  hard  story.”  Mordaunt  Hall,  31  West 
Eleventh  Street.  New  York.  N.  Y. 
(More  Situations  Bottom  Next  Column) 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

I/mJ  Eqaipmeni — New  Eqaipatent  &  Smppliea— Private  Samreet,  Detdera,  Supply  Bomaea 


Compoting  Room  Equipment  For  Sola  Mechanical  Equipment  Wanted 


(1)  Model  C-3SM  Intertype,  .serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo 
tor,  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPGRATION,  82 

Beekinan  St..  N.  Y.jC^ _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 

~LIN()TYPEni^R’fYPE'  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New-  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service 
Modernization  pcssible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New-  York 
City. 


Machaaicol  Equipmunt  For  Salu 


Printers  Bargains  —  Miehle  Verticals, 
Kellys.  Cylinders,  Web  and  Job  Presses. 
Linotypes,  Intertypes,  Ludlow-s,  Elrods, 
plants  bought  and  sold.  Write  for  free 
bargain  bulletin.  Craftsmen  Maehinery 
Comitany,  307  Atlantic  Ave.,  Boston, 
Mass. 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  .Tohn  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 

24lh  Btreet.  ^ew  York  City.  _ 

Newspaper  and  Stereotype  Machinery 
Goss  Baw-Triminer,  Motor  $335.00. 

Heffelmnn.  406  W.  Pico,  Los  Angeles.  Cal. 

Junior  Autoplate  Caster,  Semi-Caster.  Os- 
trander-Seymour  Typehigh  planer,  cireti- 
lar  router  in  good  condition.  Recent  used 
by  Nashville  Banner.  Very  cheap.  News- 
naper  I’rinting  Cori>oration,  Nashville. 
Tennessee. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  -  -  i>res.sroom 
and  stere(ity|>e  ec|iii)>inent.  Call  BEekman 
3-5967.  H  Aininon  A-  Co  .  136  L.-ifa vette 
SI..  N.  Y.  C. 


Rotary  newspaper  press  with  complete 
stereotype  outfit.  8-12  page  capacity.  Must 
be  in  good  mechanical  condition,  capable 
of  producing  well  printed  paper.  Give 
make,  age,  electrical  equipment,  full  par- 
Leiil.-irs,  Box  6784.  Editor  &  Publisher. 

Wanted — Fonts,  molds,  magazines,  motors, 
eseapenients.  magazine  cradles  and  other 
Linotype  and  Intertyjie  parts  and  acces¬ 
sories.  We  liny,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda.  Penna. 

Wanted;  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056.  Editor  A 
Publisher. 


Photo-Engraving  Eqnipment  For  Sain 


CHEMCO 

Photo- Engraving  Equipment 
eompiete  film  plants 
Chemco  PhotoFroducts  Company 
230  W.  4lst  Street  New  York  City 

Complete  Photo  Engravers  Equipment 
chemicals  and  supidies,  manufacturers 
and  distributors.  Send  for  catalogue. 
THE  DOUTHITT  CORPORATION 

_ 6.50  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  Si.  538  S.  Clark  St. 

New  York,  N.  Y. _  Chicago,  III. 

Tasope’.  world’s  largest  builders  of  com- 
(dete  photo  engraving  |ilants.  Precision 
built,  low  cost  eqnipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEPT.  A,  TASOPE’ 
Bldg.,  .Aurora,  Mo. 


Press  Room  Equipment  For  Sale 


Modern  Goss  low-construction  unit-type 
l»rt*sses,  arran>r»Ml  with  undenu*ath  or 
fiul  roll  Availablf  in  6  unit,  double 

sextiiph*.  oetiiple.  sextuph*.  quadruple,  or 
unit  capacity.  (22yi"  ctit-off).  May  be 
seen  in  «tperatioii.  For  further  informa- 
tinn  apply  K.  HOK  &  CO.,  910  K.  138 
ST.,  N.  Y.  rv _ 

For  Sale:  OS  Chandler  &  Price  Jobber,  re¬ 
cently  rebuilt  by  Toinpkin«i.  First-class 
condition,  solid,  new  gears,  cams.  Runs 
perfect.  Platen  solid.  $150.  This  is  a 
buy — no  junk.  Record  Printing  Co..  44 
S.  Ionia  Ave.,  Grand  Rapids,  Michigan. 


Situations  Wanted 

Editorial  (Cont’d) 

Help!  Newsman  and  publicist.  35.  nauseated 

with  present  pnliti(’a)  publicity  jio'st. 
anxious  to  return  tfi  privati*  business  of 
feting  opportunity  for  advancement  to 
executive  position.  Twelve  years'  e\- 
perii'uee  Us  reporter  au<l  news  e»litor  of 
newspjipers  ;ind  press  ijssociat ions.  Kxc**l 
lent  references.  Box  ♦i74t>.  Kditor  Pub 
lisher. 

Newspaperman,  22  years’  experience  iji 
liotii  .Metrojiolitan  aiul  sinjiH-tow  n  jour 
nalisin.  seeks  editorial  position  on  small 
d  iily  fir  large  weekly.  PleasaiiT  environ 
ineiit  main  <»i)j«ctive.  Jf'ait/d  inx’i'sf  S.KO'M) 
aftt'v  trill!  muf:<aHy  stitisfiicttpry. 

Itox  t>74U.  Kditor  Pnblisiier. 

No  Super-Duper  dust  a  young  bird  witb 
the  ‘■in-ws  bug”  and  a  w  ifle  ]>ersonaI 
>»ii«'kgronnd.  ritmerjil.  writiiig  snid  pbotog 
raphy  expei'ience.  Anywhere,  smy  rea- 
sonalib*  salarv.  Writt  to: 

i’KTKR  S.  PONOVKU.  STKl' BKN  V 1  KKK.  O. 

Photographer;  S  years  newspaper  experi- 
eiiee.  last  4  years  chief  plmtcjgraplier 
nietropfditan  chain.  Single.  27.  Locate 
anywhere.  Own  complete  equipment.  ANn 
studio  and  magjizine  experienee.  Box 
Kditor  A  Publisher, _ 

Photographer  — Kxperieiiced  news  snid  pub 
licity;  own  equipment,  car.  Three  years* 
experience  Metropolitiin  arejt.  Age  23. 
Box  ♦»725.  Kditor  ik  Publisher. 

Reporter:  twf»  years’  Metropolitan  daili«'>; 
A.B. ;  trained  conservation  writer;  some 
desk  and  publicity  experience:  go  any 
where,  anytime.  Ibix  6809.  Kditor  t’v 
Publisher. 

Sports  Editor  or  Writer 
INVKSTIGATK 

Br»x  6654.  Kditor  &  Publisher 


University  Journalism  graduate  needs  job. 
Actual  reporting,  desk,  make  up  and  <nr- 
respondence  experience.  Prefer  South 
west  but  will  work  willingly  anywhere 
Best  references.  Box  6770,  Kditor  and 
Publisher. 


Young  Reporter — two  years’  correspondent 
Department  of  Agriculture;  trade  journal 
experience:  article  recently  published  in 
leading  national  publication;  want  repot - 
torial  job  on  live-wire  daily  or  weekly  - - 
anywhere.  Box  6778.  Kditor  &  Publisher. 

^Mort  Situatimns  Bottom  Next  Column  > 


Situations  Wanted 

General  &  Administrative 


A  life  time  newspaper  man  wlio  worked  his 
way  up  from  cub  reporter,  through  com¬ 
posing  rtmm  to  publisher  seeks  ^msition  as 
advertising  manager,  business  mansiger 
publisher. 

Capable  of  taking  full  charge  of  news' 
paper  projHrty  or  functioning  as  jmb 
lisher’s  chief  assistant. 

Has  record  of  building  both  circulation 
an<l  jidvertising.  Prefer  seeoml  or  tbiial 
paper  in  need  of  rebuilding  circulation 
jind  atlvertising  vo]iiin<>  tir  tf»p  p.iper 
that  is  .slipping  beejiUs«*  presetjt  oi'giini- 
zalifoi  may  have  hafl  it  too  easy. 

If  you  need  a  m^wspaper  e\e(-ntive  who 
is  a  Imililer  and  orgatii/.er  address  Bf>\ 
t>7t»’».  Kditoi’  ant}  Piililis)  er.  Kt  fereiices 
ant!  biography  glatlly  fnrni-^lietl. 

Promoter — High  cla.ss,  low  pressure,  wants 
MUiie  newspaper  promoting  tf»  do.  Lazy, 
imaginativi*.  reasonably  Imnest.  .\»-tist 
at  g«*tting  others  to  produce.  Kxpert 
at  reorganizing,  raising  money,  rates  in 
ctune.  ((Qualified  piiblishtn' ) .  Whatever 
ytmr  problem.  I  can  ]*robably  solve  it. 
Aide  work  hartl,  doubt  if  would.  Fee 
basis  (high).  Write:  “Troubleshooter,” 
c  o  DI  KU,  TAYLOR.  WRIGHT  ik 
WOODS.  74  Trinity  Place.  X.  Y.  C. 


Situations  Wanted 

Mechanical 

Experienced  Tubular  pressman  .-i 

ind  stereo 

typer ;  pfrinanent ;  refereiict’s. 

Color  ex- 

pericuct*-  -  fon  iii.anship  ability 

BRUCE 

BR.\.\D.  724  Hast  Majde,  Knid. 

Oklahoma. 

Mechanical  Superintendent  —  Aggressive 
young  man  desires  connection  where 
efficiency,  economy,  reliability  and  co 
operation  needed.  City  of  fifty  thousand 
upward.  References.  Union.  Box  6764. 
Kditor  &  Publisher. 


Mechanical  Superintendent-Composing  Room 
Foreman.  Now  employed  as  such.  Can 
reduce  costs,  co-ordinate  departments. 
A-1  references.  Box  6687,  Kditor 
Publisher. 

Photographer-Photoengraver,  25,  1st  class, 
Kxperienced  Tasope  one-man  plant.  Go 
anywhere,  married,  own  complete  photo¬ 
graphic  set  up.  Box  6785,  Kditor  k 
Publisher. 
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SHOP  TALK  AT  THIRiY 


By  ARTHUR  ROBB 


"Thirty"  for 
Too  Many 
Newspapers 


ONE  OLD  New  York  State  daily,  the 
Syracuse  Journal,  passed  to  a  hy¬ 
phenated  identity  last  week.  A  cour¬ 
ageous  staff  is  trying 
heroically  to  save  the 
BuffaJo  Times  from 
complete  oblivion, 
after  more  than  half 
a  century  of  gener¬ 
ally  useful  life.  As  the  last  sentence 
was  written  the  news  came  that  the 
Minneapolis  Journal  had  been  bought 
by  its  contemporary,  the  Star.  Ru¬ 
mors  have  been  circling  around  the 
head  of  at  least  one  other  paper  with 
portents  of  its  early  erasure  from  the 
journalistic  roll. 

There  have  been  many — we  esti¬ 
mate  more  than  30 — newspaper  cas¬ 
ualties  since  the  New  Deal  boom 
went  flat  two  years  ago.  Some  of 
them  have  been  youngsters  which 
never  achieved  the  firm  bones  of 
maturity.  Others  held  old  and  hon¬ 
ored  places  and  were  victims  not  so 
much  of  their  own  weaknesses  as  of 
the  compulsion  of  the  times — of  which 
we  shall  say  more.  The  number  of 
major  eliminations  from  newspaper 
ranks  has  not.  we  should  judge,  been 
equalled  by  any  two-year  jjeriod  in 
the  past  70  years.  So,  while  we  senti¬ 
mentally  wish  the  Buffalo  Times  peo¬ 
ple  all  the  luck  in  the  world  in  their 
effort  to  resuscitate  a  newspaper  al¬ 
ready  pronounced  dead,  we  should 
regard  their  success  as  a  modem 
miracle. 

Why  is  life  becoming  so  difficult  for 
the  underdog  newspaper  in  competi¬ 
tive  fields?  The  question  is  more 
easily  asked  than  answered.  Chain 
operation  is  obviously  not  the  key. 
for  if  several  of  the  papers  suspended 
Rave  been  members  of  chains,  the  sal¬ 
vagers  of  several  wrecks  have  also 
been  chains.  The  common  factor  in 
all  the  suspensions,  of  course,  has 
"been  that  income  did  not  match  out¬ 
go,  but  to  state  it  that  way  still  begs 
the  question — "why?” 

To  get  a  comprehensive  answer, 
you’ve  got  to  go  back  10  or  15  years 
into  our  economic  history.  Popular 
belief,  fostered  by  diligent  critics,  has 
it  that  the  newspaper  business  was 
fabulously  profitable  during  the  “good 
years.”  1925-1930.  The  fact  is  that 
practically  all  newspapers  operated 
in  the  black  in  those  years,  the  ma¬ 
jority  justified  William  Allen  White’s 
aphorism  that  a  newspaper  is  a  good 
8'7  investment,  and  a  few — very  few 
— turned  over  profits  in  excess  of  a 
million  dollars.  Comparatively  few 
ever  reached  the  ideal  of  15  per  cent 
on  turnover,  credited  as  the  ideal  of 
the  late  E.  W.  Scripps.  Fewer  pub¬ 
lishers  still  attained  the  dignity  of 
yachts,  concerning  which  George  Sel- 
des  sneered  in  the  New  Republic  a 
week  ago.  From  1925  to  1929  the 
earnings  of  most  newspapers,  in  the 
gro.=s,  showed  handsome  annual  in- 
crea.ses.  The  net  did  not  show  pro¬ 
portional  increases — and  nine  pub¬ 
lishers  out  of  every  ten  were  wil¬ 
fully  blind  to  the  implications  of  that 
circumstance. 


earnings  poured  was  real  estate  and  there  isn’t  any  denying  that  the  news- 
plant  —  investments  which  became  paper  policy  of  those  years  toward 


embedded  in  concrete,  bearing  in¬ 
terest  and  upkeep  charges,  good  times 
and  bad.  That  was  true  of  papers 
large  and  small.  The  flood  of  new 
advertising  seemed  endless.  Demands 
for  larger  output,  for  better  printing, 
seemed  limitless,  and  the  papers  met 
it  with  courage,  if  not  w'ith  caution. 
A  few  set  aside  a  good  part  of  their 
earnings  as  surplus  against  a  slack 
period,  but  none  anticipated  the  vor¬ 
tex  into  which  1932  and  1933  plunged 
the  world. 

Strange  to  say,  many  publishers  re¬ 
gard  their  1925-30  operations  as  “nor¬ 
mal”  and  today  value  their  properties 
accordingly,  although  hardly  a  news¬ 
paper  has  attained  either  net  or  gross 
earnings  since  then  anproximating  the 
boom  years’  gate.  The  drop  in  ad¬ 
vertising  earnings  was  partially  offset 
by  increases  in  circulation  prices,  but 
that  came  afterwards. 

The  immediate  drop  of  nearly  40% 
in  advertising  volume,  and  more  than 
that  in  dollars,  coincided  with  (1)  an 
evident  demand  by  the  public  for 
serious  information  on  the  terrifying 


radio  hurt  Jiewspapers  and  helped 
radio.  It  was  defeatist,  defensive,  un¬ 
certain.  and  generally  negative.  Not 
until  the  past  year  has  there  been 
a  concerted,  positive,  forward  move¬ 
ment  to  regain  lost  ground. 

While  the  attitude  of  the  press  to¬ 
ward  its  competition  in  other  media 


and  produced  advertising  prestige 
Editorials,  with  a  few  exceptions,  foK 
low  similar  (and  generally  hurndnim) 
philosophies. 

So  the  standardization  of  the  past 
quarter  century  is  reaping  its  crop 
’The  advertiser  is  asking  himself  whv 
he  should  bear  the  expense  of  mul- 
tiple  plants  and  multiple  staffs  for 
the  duplication  of  a  job  that,  to  hht 
seems  to  be  done  as  well  by  one  as 
another  newspaper.  The  advertise: 
has  been  convinced,  by  the  efforts  of 
newspapermen,  that  he  doesn’t  need 
two  newspaper  campaigns  any  more 
than  he  needs  two  .sources  of  electric 
power  or  two  telephone  systems.  He 


was  defeatist,  competition  between  advertiser  has  been  told,  by  neirjpo- 


newspapers  for  the  accounts  which 
did  not  stray  was  intense  and.  it  must 
be  said,  generally  destructive.  The 
“second”  papers  in  most  small  and 
sub-metropolitan  cities  had  made 
profits  during  the  boom,  but  they 
were  the  first  to  be  hit  by  the  slump, 
and  the  first  10%  drop  in  their  gross 
revenues  wiped  out  whatever  profit 
margin  they  had. 

The  old  fixed  charges  remained. 
The  revenue  to  meet  them  did  not. 
Still,  relatively  few  newspapers  were 
suspended  between  1930  and  1933. 
The  real  trouble  began  after  that. 
The  boomlet  in  1933  was  immediately 
accompanied  by  demands  from  the 
organized  crafts  for  restoration  of 
wage  cuts.  The  white  collar  men  in 


per  people,  that  the  newspaper  dows 
the  street  was  a  circulation  faker  and 
a  rate  skinner,  even  when  there  was 
no  factual  basis  for  the  charge.  He 
has  seen  jealous  newspapers  wreck  a 
well-planned  campaign  because  a  ri¬ 
val  was  favored.  Apparently  the  im¬ 
mediate  interests  of  both  advertuen 
and  of  leading  newspapers  are  bei*- 
fited  by  local  newspaper  monopoly- 
which  is  the  real  key  to  the  current 
series  of  newspaper  fatalities. 


events  around  the  world;  (2)  the  the  editorial  department  organized 
rise  of  radio  broadcasting  as  an  ad-  the  Newspaper  Guild.  The  ensuing 
vertising  competitor;  (3)  replacement  years  saw  restoration  of  the  wage 


If  Not,  How 
Can  "Second" 
Papers  Remain 


of  the  publisher’s  boom-time  optimism 
by  an  excessive  caution  that  inhibited 
enterprise  and  experiment. 

The  drastic  decline  in  operating 
revenue  had.  of  course,  to  be  met  by 
reduction  of  expenses.  Economies  in 
purchases  of  materials  were  primary 
measures.  Mechanical  staffs  in  big 
cities  were  cut  to  meet  the  daily  pro¬ 
duction  needs,  reduced  slightly  in 
basic  wages.  The  organized  trades 
also  imposed  upon  themselves  limita¬ 
tion  of  the  work  week  to  spread 
employment.  The  white  collar  staffs, 
unorganized,  could  take  no  such  vol¬ 
untary  action.  Their  numbers  could 
not  be  materially  reduced  by  manage- 


cuts  and  in  many  cities,  put  the 
hourly  wages  of  the  organized  trades 
back  at  1929  levels.  The  guild’s  some¬ 
times  turbulent  techniques  advanced 
the  pay  of  both  editorial  and  com¬ 
mercial  staffs,  and  more  important 
today,  closed  the  only  avenue  of  re¬ 
trenchment  open  to  newspapers 
against  declining  revenues.  Pay  cuts 
were  made  difficult,  reduction  of  staff 
almost  impossible  in  many  cities. 

On  top  of  that  fixed  load,  and  at 
a  time  when  advertising  went  into  a 
new  decline,  came  an  increase  in 
print  paper  costs.  And  with  that 
burden,  tolerable  in  prosperous  times 
but  deadly  in  the  face  of  declining 


ment.  They  had  to  take  heavy  cuts  revenue,  came  a  series  of  new  direct 
in  weeklv  wages  and  salaries,  and  taxes — local  and  national. 


they  took  them  without  complaint. 
Neither  they  nor  their  employers  had 
any  other  course. 


Advertisers  were  facing  their  own 
similar  problems,  of  course,  and  econ¬ 
omy  struck  hard  at  newspaper  ad 


IT  DOES  NOT  seem  to  this  writer 
that  the  question  can  be  answered 
so  summarily.  The  community’s  in 
terest  comes  ahead 
of  either  the  pub¬ 
lisher’s  or  the  ad 
vertiser’s,  and  m 
matter  how  mute  and 
amorphous  that  com 
munity  interest  may  seem,  experienc 
is  witness  that  it  cannot  be  disre 
garded. 

A  newspaper  which  regards  itseL] 
and  is  regarded  by  its  customers  as 
public  utility  must  be  prepared  to 
accept  the  consequences  of  that  judg 
ment.  If  it  is  the  only  printed  font 
of  public  expression,  paid  or  free,  i: 
must  be  prepared  to  give  outlet  t; 
all  licit  demands  for  that  public  ex¬ 
pression.  It  cannot,  in  our  opinion 
sustain  the  right,  so  often  upheld  iE| 
the  courts  under  competitive  condi 
tions,  to  accept  or  reject,  without  ap-| 
peal,  legitimate  advertising  or  con 
troversial  news  matters,  where  nJ 
libel  or  other  damage  is  involved.  ^ 
newspaper  without  competition 
close  to  being  a  common  carrier. 

The  alternative?  If  “second"  pa¬ 
pers  are  to  survive  in  cities  below  to; 


How  Press 
Met  1932 
Dilemma 


NEWSPAPERS  did  meet  the  demand 
for  improved  service  to  the  public. 
They  met  it  at  a  moment  when  the 
bottom  seemed  to  be 
dropping  out  of  their 
world.  This  page 
noted  several  weeks 
ago  how  the  tabloid 
New  York  Daily 
News  sensed  the  trend  of  public 
thought  away  from  the  frivolity  of  the 
prosperous  days  and  corrected  its 
course  accordingly.  The  same  might 
be  said  of  the  press  as  a  whole,  though 
the  shift  from  sensationalism  was, 
naturally,  less  conspicuous.  Harsh 
truths  had  to  be  told  about  people 


vertising  appropriations.  Local  stores  population  rank,  it  seems  to  us  th 


which  had  been  accustomed  to  spread 
their  funds  in  several  newspapers, 
partly  to  keep  the  top  dog  from  get¬ 
ting  too  cocky  and  partly  because  it 
paid,  revamped  their  practice.  They 
were  encouraged  to  do  so  by  the 
leading  newspapers,  which  claimed 
ability  to  cover  the  entire  field  with¬ 
out  the  use  of  other  newspapers.  A 
good  many  merchants  threw  out  of 
the  window  the  old  theory  that  it  was 
good  business  and  good  community 
service  to  keep  alive  newspapers 
which  did  not  command  mass  circu¬ 
lation.  but  did  have  an  intelligent 
minority  following. 


they  must  have  distinct  personali;;«j 
which  neither  readers  nor  advertise 
can  ignore.  They  cannot  be  pa 


echoes  of  their  prosperous  neighDi  ir- 
News  must  be  written  tersely  'i 
with  a  spark.  Pictures  must  tell  t 
story.  Local  news  must  be  gathei-.i 
without  benefit  of  combination 
porting.  Editorials  should  stiir.u.  i 
popular  thought.  The  main  thing  i 
that  such  a  paper  must  be  edited 
originality,  not  according  to  some  for 
mula  which  is  supposed  to  have  >- 
ceeded  elsewhere,  not  by  what  coir, 
petition  is  doing,  and  not  .itc  .a; 
to  the  wishes  of  advertisers.  A  -■ 
ondary,  but  important,  considt-r.yi 


and  institutions  which  had  been  THE  IDEA  BEHIND  that  reasoning  is  that  rent  and  plant  overhead 


NEWSPAPERS  TOOK  in  the  money 
over  the  counter.  Very  little  of  it 
was  charged  off  as  imcollectible  until 
bad  times  really  set 
in  during  1931  and 
1932.  The  money  was 
collected  and  it  was 
spent.  Executives — a 
few  and  not  the  many 
— got  handsome  salaries  and  bonuses 


Out  in  th* 
Rain  with  No 
Umbroiia 


sacrosanct  when  the  "new  economic 
era”  seemed  to  be  dawning,  and  they 
were  told.  Serious  study  was  given 
to  the  causes  of  the  business  debacle, 
and  sincere  efforts  were  exerted  to 
find  the  cure. 

Advertising  faded  almost  to  a 
shadow,  but  most  newspapers  during 
1932  were  printing  as  much  editorial 
material  as  they  had  in  1929,  and  it 
was  far  better  journalism  than  the 
“good  days”  had  produced. 

And  while  newspaper  advertising 
was  vanishing,  radio  was  enjoying 


cannot  be  banished  by  any  wishing 
or  magic.  Advertisers  have  come  to 
believe,  and  with 
plenty  of  reason,  that 
essentially,  all  news¬ 
papers  are  made  to 


Is  Press 
a  Public 
Utility? 


kept  as  low  as  is  compatible  with  p 
lication  of  a  presentable  sheet.  T-J 
money  should  be  put  into  men 
ideas,  on  the  payroll,  and  not 
schemes,  gadgets,  or  shots  in  "rl 
That  alternative  may  not  work,  oj 
we  believe  it  is  the  only  means 


_  fundamental  pat- 

tern.  They  differ  in  stopping  a  trend  which,  to  us,  seed 
details  of  form  and  appearance,  but  of  evil  omen  for  the  new^P«5 
in  their  elements  they  are  almost  business,  and  which  certainly  is  <h-1 

duplicates  one  of  another.  The  in-  astrous  for  thousands  of  able  exec^ 

dividuality  of  former  years  is  prac-  tives,  writers,  printing  craftsmen  ad 

tically  gone.  Beats  on  wire  news  sel-  conscientious  office  workers,  h  ™ 

_  _ _  _  dom  give  a  paper  an  exclusive  for  be  that  conflict  of  economic  L' 

prosperity.  There  isn’t  any  denying  more  than  one  ^ition.  Beats  on  local  in  newspaper  advertising  and  ne»^ 

that  advertisers  were  attracted  from  news  are  infrequent,  certainly  not  paper  operation  has  gone  so  tat  ^ 


Wages  in  all  departments  went  stead-  their  old  newspaper  stand-by  to  the  frequent  enough  to  give  many  news-  there  is  no  avoiding  the  consequent 
ily  upward  from  1925  to  1930.  The  gaudy  new  medium,  bright  at  a  time  papers  the  old-time  reputation  for  But  conceding  that  the  wiA  J* 
big  rat-hole  down  which  the  increased  when  all  else  was  deep  in  gloom.  And  news  alertness  that  made  circulation  father  to  the  thought,  we  think  no- 


v‘.  - 


Or 
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^HicAGo  retailers  during  the  first 
^  six  months  of  this  year  placed  in 
the  Tribune  51%  of  their  total  appro¬ 
priations  for  women-appeal  advertis¬ 
ing  in  all  Chicago  newspapers. 

This  was  more  than  they  spent  in 
all  other  Chicago  newspapers  com¬ 
bined — and  126%  more  than  thev 


the  trend  toward  the  tribune  CONTINUES! 

look  how  the  r.iebl  '  ~  i 

Tribune  has 
increased  its 

load  in  women-  ^ _ 

appeal  adver- 
Wng  over  the 
■oat  Chicago 

®®Wtp3p6r ! 

the  first  six  months  of  last  year,  C:hlcafto  re* 
**»ler8  placed  in  the  Tribune  113%  more  of  their  ap- 
^priations  for  women-appeal  advertisinit  than  they 
In  any  other  Chkaito  newspaper.  Durinft  the 
■•^lar  period  this  year,  they  increased  the  Tribune's 
to  124%. 


spent  in  any  other  Chicago  newspaper. 

Here  is  first-hand  evidence  that 
readers  of  the  Tribune  now  make  up 
a  larger,  more  responsive  market  than 
the  readers  of  all  other  Chicago  news¬ 
papers  combined. 

Here,  in  this  sum  total  of  the  experi¬ 
ence  of  merchants  of  all  types,  selling 
to  women  in  every  income  grouping, 
is  proof  that  theTribuneis  the  medium 
from  which  the  women  of  Chicago  arc 
accustomed  to  do  the  major  share  of 
their  buying. 

When  you  advertise  in  the  'Pribune 
you  have  the  assurance  of  knowing 
that  your  message  is  addressed  to  an 
audience  which  daily  demonstrates  its 
willingness  and  capacity  to  buy  what 
is  pictured  and  described  in  Tribune 
columns. 


To  these  columns,  every  day  of  the 
week,  more  than  725,()(X)  families  in 
metropolitan  Chicago  turn  for  news, 
entertainment  and  buying  ideas.  This 
is  Chicago’s  largest  constant  audience 
— practically  as  many  families  as  are 
reached  by  any  two  other  Chicago 
newspapers  combined. 

You  build  greater  acceptance  and 
more  immediate  sales  for  your  product 
in  the  Chicago  market  when  you  build 
your  advertising  program  around  the 
Tribune.  Rates  per  1(X),{K)0  circulation 
are  among  the  lowest  in  America. 


(EhktiBo  OTiihunc 

tHf  wftoik.LD'S  GKZJi.'ttSr  NEWSPAPER 

^UW  JfUmp  r/umgofi)  93  YEARS 

Arerafie  net  paid  total  circulation  during, 
the  official  six-month  period  ended  March 
31, 1939:  Daily.  903, 922—Sunday,  1,134,019 
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Analysis  of  1939  Statistics  Compiled  for  390  Newspapers  in  109  Cities  by  Medio  Records.  Inc.,  Showing  Retoil,  General 

Automotive,  Financial,  Classified  and  Total  Advertising 

(Copyright,  1939,  by  Editor  Sc  Publisher  Co.) 


In  this  .section  of  Editor  &  Publisher  appears  the  linage 
records  of  leading  American  and  Canadian  daily  newspapers 
for  the  first  six  months  of  1939.  Linage  as  measured  by  Media 
Records,  Inc.,  is  shown  on  this  and  succeeding  pages  to  page  X. 
Linage  of  other  newspapers,  as  reported  by  their  publishers, 
begin  on  page  X. 

In  109  cities,  390  newspapers,  published  in  over  40.000  editions,  5,000,000 
display  advertisements  run  by  over  100,000  advertisers.  The  following  pages 
report  in  summary  and  in  detail  the  record  of  998,077,612  agate  lines  of  news- 
pap>er  advertising  as  measured  by  Media  Records.  Inc.,  for  the  first  six 
months  of  1939. 

Retail  .  577.843.932 

Cieiieral  .  159,780,435 

.\utomotive  .  45,887,816 

Financial  .  18,938.856 


Total  Display 

Classirteii  . 

l-cgal  . 


802,451,039 

182.137,800 

13,488,773 


Total  Advertisinn 


998,077,612 


AKRON,  OHIO 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

Red 

vertising 

Beacon  Journal . 

..(e) 

4.140,701 

703,247 

249,727 

69,100 

1,175,1.39 

6,405,333 

Beacon  Journal . 

.  ..(st 

6,5.5,37.3 

75.1.55 

38,169 

30,218 

.3:lO,.5.57 

1.129,766 

ALBANY,  N. 

T. 

KnicLerbocker-Xews  .  . 

,  .  fe) 

2,.372.514 

572,165 

204,104 

61,017 

517,569 

3,917,446 

Tiraes-Union  . 

.  .(m) 

1,258,348 

407,852 

91,932 

44,926 

515,354 

2,579,480 

*Tiines-Unioii . 

. . . (st 

519,472 

408.045 

105,194 

40,1.59 

1,59,241 

1.232.863 

ALBUQUERQUE, 

N.  M. 

Journal . 

.  .  (in) 

1.169,023 

337,690 

183,948 

21,7:13 

:i:i7,895 

2,069,629 

Journal  . 

...(s) 

258,132 

40,516 

31. .556 

5,814 

70,562 

407,221 

Trihune  . 

. . . (e> 

1,334,010 

336,246 

192.260 

27.069 

:i48,615 

2.259,367 

ATLANTA.  GA. 

Constitution  . 

.  .  (m) 

1,640,649 

470,019 

13:1,898 

65,:195 

.539,478 

2,877,787 

Constitution . 

.  . .  (s) 

894,123 

97,583 

53,655 

21,308 

223,826 

1,291,094 

...(e) 

1,889,020 

310,973 

74,758 

46.083 

318,195 

2,660,803 

♦Anierican  .  . 

.  .  .(s) 

377,357 

377,298 

71,689 

19,806 

163,195 

1.009,715 

Journal . 

.  .  .^e) 

2,816,88:1 

684,181 

126,628 

77,005 

.594.290 

4, .309,705 

§Joumal . .  . 

.  . .  (s) 

.V38,.5.37 

266,079 

79.526 

21.689 

:106.1HX) 

1,215,602 

ATLANTIC  CITY 

.  N.  J. 

I’ress- Union  . 

.  .  (in) 

1:134,565 

350,599 

77.5'.t0 

21.314 

313,485 

2,144,:i96 

Press-Union  . 

.  .  .  . (s> 

287,5.30 

25,835 

14,3.33 

4.619 

7i^.724 

412,093 

BALTIMORE, 

MD. 

’•'American . 

.  .  .  .  (st 

825,953 

387,240 

70,443 

1 .0:10 

182.607 

1.475,814 

News  Post  . 

.  .  . . le) 

3.383,039 

517,875 

1:10,3:15 

71.5:16 

406.246 

4,557,101 

.  .  (Ill) 

872.898 

838,248 

143,6.56 

i:i6,129 

l,i:io.853 

3.195.436 

Sun . 

.  . .(e) 

4,.570.174 

8:16,977 

205,087 

70,8.33 

1.127.606 

6.828,799 

f  ^un . 

.  .  .  (s) 

1.440,117 

434,06:1 

88,(X):i 

1. 7.5:1 

567,276 

2,5.58,879 

BIRMINGHAM, 

ALA. 

Age-HeraUl . 

.  .  (m) 

1,148,761 

679,817 

89,927 

79,570 

332,169 

2,453,1:16 

5News  &  Agc-HeraUl 

.  .  .  .(s) 

1.020.953 

271,310 

88, .550 

31, .362 

262,911 

1,675..560 

News . 

...(e) 

2,417,327 

686.726 

116,942 

78,350 

:i36.:i2:i 

3,646,311 

Post . 

.  . .  .(et 

1.2.52.6:10 

355,912 

79.426 

47.464 

;ia3.246 

2,060,887 

BOSTON.  MASS. 

§§Recorii-Ainerican  .  . 

(in) 

1,311,130 

:151,622 

46.209 

22,8!t4 

125.6:12 

1.98.5.437 

^Advertiser  . 

_ (s) 

453,092 

394,044 

72.289 

2..590 

126,075 

1,048,:106 

•♦Globe 

.  .  .(d) 

:>  .022 .492 

695,828 

141,:i02 

66,665 

3.37,165 

3,282,297 

#Globe  ... 

.  .(s) 

806.421 

334,687 

120,‘.*95 

5.000 

524.801 

1,792,107 

^Herald  .  . 

.  (in) 

:i.i:i4.:il9 

926,764 

184.799 

120,959 

612,498 

4.995.4:16 

H  SHerald . 

.  .  .  .  (s) 

1,005,652 

:i91,714 

93,:i40 

10.971 

512,521 

2,014,386 

Post . 

.  .  (m) 

1,449,923 

649,738 

167,629 

.58.461 

148,187 

2,487,0.35 

Post . 

.  . . (s) 

275,645 

105,.542 

28.121 

2,264 

88,439 

.500,296 

Transcript . 

...  (e) 

486,717 

258,605 

21,067 

91,673 

370,189 

1,281,872 

f^Traveler . 

...(e) 

3,9:15.879 

982,101 

244,906 

119,48:1 

66*i,932 

5.976.231 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN  WEEKLY. 
COMIC  WEEKLY  AND  THIS  WEEK— FIRST  SIX  MONTHS  1939 


BUFFALO.  N.  Y. 


Cities  and  Newspapei 

rs 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Total  Ad. 
vertiBinf 

2.890,635 

1.891,194 

5,908,564 

('ourier>  Express . . 

(m) 

1.929, ail 

428,2.5:1 

90,347 

61,018 

:i57.:e9 

•i'Oturier-Bxpress . 

.  (s) 

819,127 

524,960 

139,672 

10.407 

196,9.58 

Xews . 

..(e) 

3,565.022 

956,329 

381.5-20 

75.171 

914.795 

Times . 

..(e) 

1,718,52.5 

253.40:1 

80,240 

40, .594 

332.439 

2,467,565 

577,Mi 

#}Tinies . 

.  (s) 

182,003 

235,232 

31,904 

6.776 

121.646 

Courier . 

.  (e) 

CAMDEN.  N. 

1,908.797  539,750 

J. 

149.961 

44, -294 

607,475 

3.348,095 

Gazette . 

.  (e) 

CEDAR  RAPIDS. 

1,862,086  382,620 

IOWA 

170,029 

20,9:10 

42:1,9:12 

2.9.33,056 

Gazette . 

.  ..(s) 

408,368 

47,642 

51,286 

9,-.>93 

99,170 

820,82’ 

Xews . 

..  (e) 

CHARLOTTE.  I 

1,660,779  252,462 

N.  C. 

126.564 

71.170 

496.020 

2.628.858 

Xews . 

...(s) 

404,914 

40.590 

22,.5-20 

37,697 

1.53,.38l 

859229 

Observer . 

.  (m) 

1,586,713 

526.868 

1 15,757 

70,511 

.569,015 

2,878,146 

Observer . 

. .  .  (s) 

796,217 

152.372 

82,242 

48,741 

244,271 

1,3-24,871 

Times . 

.  .(Ill) 

CHATTANOOGA 

1,257.513  412,446 

.  TENN. 

57,380 

67.775 

:i43,785 

2,147,783 

Times . 

..  .(s) 

480,094 

92,698 

55,580 

9,199 

117,334 

755.648 

Xews . 

...(e) 

1,630,785 

311.289 

143,905 

45,555 

363,455 

2,515,126 

Free- Press . 

...(e) 

1,807.970 

468,394 

143,940 

18,644 

240,985 

2,897,745 

Free- Press . 

. .  .  (s) 

771.602 

188,870 

41.179 

31,515 

101,762 

1,137,421 

NOTB— Atlantic  City  Press-Union,  Mumint;  and  Kvenint;,  sold  in  cuinbination  only  Unage'ol 
one  edition  (Morning)  only  is  given. 

5  The  Herald  Morning  or  Sunday  sold  in  conibination  with  the  Traveler  Kvening. 

*Includes  American  Weekly  and  Comic  Weekly  Unage. 

IfRecord  Morning  and  American  Evening  sold  in  combination 
**The  Glolje  is  sold  in  combination  Morning  and  Evening 

NOTE  -Camden  Courier  Evening  and  Post  Morning  sdd  in  co  iibiiiation  Linage  of  oneeiitoa 
(Courier  Evening)  only  is  given. 

§Includes  This  Week  Linage. 

•’'  Includes  American  Weekly  Linage 
/Incluiles  Metropolitan  Group  Linage. 

(Continued  on  pugr  II') 


OHIO 


The  Akron  Beacon  Journal  tops  all 
other  Ohio  papers  (six  days  or  seven) 
in  linage  for  the  first  six  months  of 
1939. 


PAPER 

DAILY 

SUNDAY 

TOTAL 

Akron  Beacon  Journal . . 

.  6,405,333 

1,129,766 

7,535,099 

Columbus  Dispatch 

5,256,738 

1 ,340,678 

6,597,416 

Cleveland  Plain  Dealer  . 

3,645,410 

2,801,1 1 1 

6,446,521 

Dayton  News . 

4,925,846 

777,628 

5,703,474 

Cleveland  Press  . 

.  5,655,223 

5,655,223 

Youngstown  Vindicator 

4,342,123 

1,104,056 

5,446,179 

Cincinnati  Enquirer 

2,386,730 

2,647,630 

5,034,360 

Cincinnati  Times-Star 

4,968,023 

4,968,023 

“AMERICAN  WEEKLY"  Linage  335.597  lines  and  “COMIC  WEEKLY"  Linage  67,872 
lines  is  included  in  the  Sunday  ligures  of  the  following  papers:  Albany  Times  Union,  .\tlanta 
American,  Baltimore  American,  Boston  .\dvertiser,  Chicago  Heralil  Si  h'xammer.  Detroit  Times, 
Milwaukee  Sentinel,  New  York  Journal-American,  Pittsburgh  Sun-Telegraph,  Sar  Antonio 
l.ight,  Syracuse  American,  Washington  Times-Uerald. 

“AMERICAN  VYLEKLV”  Linage  373.647  lines  and  ‘  CO.MIC  WEEKLY”  Linage  70,728 
lines  in  the  Los  Angeles  Examiner,  San  Francisco  Examiner  and  Seattle  Post-Intelligencer. 
“AMERICAN  WEEKLY"  Linage  335.597  lines  in  the  Buffalo  Courier  Expre.ss,  Cleveland 
Plain  Dealer,  Houston  Post,  Minneaixilis  Journal  and  Nashville  Tennessean;  371,743  lines 
in  the  Portland  Oregonian. 

“THIS  WEEK”  linage  148,475  lines  is  included  in_  the  Sunday  figures  of  the  following 
papers:  Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  &  Age  Uenald,  Boston  Herald, 
Buffalo  Times,  Cincinnati  Enquirer.  Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News, 
Indianapolis  Star,  Memphis  Commercial  Apiieal,  Milwaukee  Jouriual,  Minneapolis  Trihune, 
New  Orleans  Item  Trihune.  New  York  Herald  Trihune.  Omaha  World-HeraM.  Philailelphia 
Record,  Pittsburgh  Press,  St.  Louis  Globe- Democrat,  Washingtim  Star;  147.162  lines  in 
the  Chicago  Daily  News  (evening);  142,593  lines  in  the  Los  Angeles  Times,  Portland  Journal 
and  Spokane  Spokesman  Review 


For  blanket  coverage  of  the  alert, 
free-spending  Akron  market,  place 
your  sales  messages  in  the 

AKRON  BEACON  JOURNAL 

KST.ABLISIIKI)  1839 

KEPRESEXTKU  BY  STORY,  BROOKS  &  FINLEV 


R  august  5,  1939 


Pre  1  g  '(^/j-i^ 
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EMPWATICALLY.  YES...! 


More  and  more  newspaper  executives  are  learning  a  fun¬ 
damental  truth  about  Editor  &  Publisher  and  making 
memos  to  go  after  increased  national  linage  in  the  logical 
and  economical  way. 

The  National  Advertising  "community"  is  a  small  one.  A  Bureau  of 
Advertising  authority  states  that  193  advertisers  during  one  normal 
year  represented  more  than  56%  of  all  newspaper  general  linage; 
57%  of  ail  magazine  linage,  and  93%  of  all  chain  radio  time  charges, 
and  that  26  advertising  agencies  placed  more  than  60%  of  all 
national  newspaper  advertising. 

A  Media  Record  report  shows  that  less  than  sixty  advertising  agencies 
place  approximately  85%  of  all  national  newspaper  linage. 

YOUR  OWN  RECORDS  will  probably  show  that  you  do  not  do  busi¬ 
ness  with  many  more  than  from  six  to  seven  hundred  national  ac¬ 
counts — a  large  slice  of  them  of  a  purely  local  or  sectional  character. 

EMPHATICALLY,  then — the  brief  statement  above  points  the  way 
to  advertising  success  for  you.  ADVERTISE  IN  EDITOR  &  PUBLISHER. 

EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York  City 


IV 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  II) 


CHICAGO,  ILL 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

tied 

vertisinc 

Tribune . 

. . .  (m) 

3,180,955 

1,145,107 

196,378 

126,924 

1,710,208 

6,368,075 

/Tribune  . 

....(s> 

2,342,739 

612,494 

159,705 

23,5.57 

954,908 

4,093,717 

Herald-Examiner  . 

.  (m) 

753,618 

190,362 

26,332 

16,581 

986,893 

♦Herald-Examiner  . . 

. (s) 

703,744 

436.292 

82.883 

4,339 

238,611 

1,465,769 

§Daily  Xews . 

....(e) 

3,270,215 

1,196,382 

239,247 

114,408 

1.348.004 

6,173,752 

American . 

....(e) 

2,027,845 

582.824 

134,889 

48.802 

699,953 

3,497,921 

§  {Times . 

....(e) 

2,692,336 

526,422 

106,139 

20,393 

327 

3,349,370 

Times . 

. (s) 

346.455 

55,331 

13,347 

5,927 

2,635 

423,759 

CINCINNATI, 

OHIO 

Enquirer . 

. . .  .  (m) 

1,358,1.56 

317,120 

83,266 

69,404 

543,848 

2,386,730 

{Enquirer . 

. (s) 

1,316,178 

409,149 

139.859 

39,169 

742,955 

2,647,630 

Post . 

. (e) 

1,939,535 

539,753 

156,153 

73  ,.305 

861,663 

3,584,79.3 

Times-Star . 

. (e) 

2,726,686 

1,060,758 

218,956 

85.412 

826,810 

4.968,023 

CLEVELAND, 

OHIO 

Plain-Dealer . 

. . . .  (m) 

1.779,541 

603,835 

141,652 

105*, 714 

979,199 

3,645,410 

♦♦Plain-Dealer . 

. (s) 

1,194,288 

777,000 

259,646 

46,571 

523,187 

2.801.111 

Xews . 

. (e) 

1,999,001 

446,272 

182,561 

113,996 

454,133 

3,229,110 

I’ress  . 

. (e) 

3,479,056 

864,954 

241.671 

95,4.30 

966.549 

5,655,223 

COLUMBUS, 

OHIO 

Dispatch  . . 

. (e) 

2.938,180 

882,002 

228,376 

118,134 

1,079,113 

5,256,738 

Dispatch  . 

. (s) 

551,478 

192,712 

41,126 

71,927 

482,856 

1.340,678 

Citizen . . 

. (e) 

1,997,668 

300,512 

124,885 

70,577 

474,862 

2,976,839 

Citizen . 

. (s) 

352,847 

28,035 

8,652 

30,279 

148,817 

568,650 

Ohio  State  Journal  . . 

. .  . .  (m) 

587,713 

247,821 

57,188 

141,078 

.376,807 

1,465,857 

Ohio  State  Journal  . . 

. (s) 

289.796 

52,467 

9,185 

45,499 

99,690 

496,692 

Star . 

. (s) 

199.078 

61,653 

4.763 

15,239 

395 

281.028 

DALLAS,  TEXAS 


EDITOR  &  PUBLIS  H  ErI.q 


FALL  RIVER,  MASS. 


Cities  and  Newspaper 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Toul  Ad. 
»«rti«n, 

Herald  N  ews . . 

. .  (e) 

1.558,502 

393,326 

150,087 

47,522 

215,144 

2,4ii,f':v 

FLINT,  MICH. 

Journal . 

..(e) 

3, 2.31, .387 

439,717 

185..335 

72,729 

798,026 

4  T.'l,' ' 

Journal . 

.  .(s) 

684,504 

29,021 

58,150 

10,916 

179,628 

FORT 

WAYNE, 

IND. 

Journal-Gazette . 

,  (m) 

834,664 

349,317 

94,007 

21,757 

492,565 

Journal-Gazette . 

.(s) 

659,510 

203,134 

55,949 

34,854 

151,049 

1,104,5*: 

Xews  Sentinel . 

.  .(e) 

3,193,586 

610,659 

226,654 

64,769 

489,448 

4,850.5*1) 

FORT 

WORTH, 

TEXAS 

Star-Telegram  . 

.  (in) 

209,589 

618,601 

114,661 

.37,547 

511,487 

l.V.>4>.' 

Star-Telegram . 

..(e) 

2,131,169 

630,352 

173,499 

38,766 

505,398 

3,4921:9 

Star-Telegram  . 

.  .(s) 

.506.256 

193,871 

89,504 

16.267 

245,535 

l.O.V-M 

Press . 

.  .(e) 

1,434,492 

319,302 

91.718 

27,135 

455,808 

2.340.143 

FREEPORT-HEMPSTEAD,  N. 

Y. 

Review  K-  Star . 

-  .(e) 

1,280,216 

205,666 

103,848 

120,422 

.546,792 

3,070,4(1 

c 

FRESNO,  CALIF. 

Hee . 

.  .(e) 

1 ,329,963 

578,506 

214,489 

25,889 

.566,709 

2,819444 

Bee . 

..(si 

319,841 

69,666 

39,824 

10,419 

181,191 

624.4*1 

GLENS  FALLS, 

,  N.  Y. 

I*ost-Star . 

.(ml 

1.661,266 

272,405 

137,903 

90,453 

255,378 

2,431,™ 

HARRISBURG, 

PA. 

Patriot . 

.(m) 

1,794,4.39 

572,320 

218.888 

44,145 

353,513 

3,018,6:; 

Telegraph . 

.  .(e) 

1,5.56,910 

363,7.35 

100,788 

21,760 

347,390 

2,470,184 

HARTFORD,  CONN. 

Courant . 

.(m) 

1.007,752 

468.170 

66.635 

65,740 

269,616 

1,939,89* 

Courant . 

.  (s) 

1,042,044 

219,743 

172,922 

112,722 

166,286 

l,715,77f 

Times . 

..(e) 

3,965,584 

758,551 

254,975 

162,157 

697,109 

5.893.144 

XOTB — Glens  Falls  Post-Star  (Morning)  and  Times  (Bvening)  sold  in  combination  only.  Linage 
of  one  edition  Post-Star  (Morning)  only  is  given. 

XOTB — Harrisburg  Bvening  Xews  carries  the  same  amount  of  advertising  as  the  McNDing  Patriot 


News . 

.(m) 

2,415,031 

570,016 

133,176 

75,458 

87.3,254 

4.085,583 

{News . 

..(s) 

895,667 

315,548 

98,681 

3.3,825 

.395,166 

1,740,469 

Times-Herald . 

..(e) 

4,238,254 

707,824 

151,349 

45,159 

638,216 

5.791,314 

Times-Herald . 

..(s) 

1,213,171 

81,875 

51,175 

26,388 

211,518 

1,584,880 

Dispatch  Journal . 

..(e) 

1,925,645 

329,44.3 

124,045 

62.518 

471 ,9.50 

2.978,586 

DAYTON,  OHIO 

Journal . 

.(m) 

641,005 

366,477 

112,260 

52,363 

799,861 

2,034,.38 

Journal-Herald . 

..(s) 

266,543 

71,018 

75,385 

23,510 

222,364 

659,06 

Herald . 

..(e) 

2,444,732 

368,524 

143,511 

52,214 

814,556 

3,8.36,28 

News . 

..(e) 

3,125,624 

644.8.38 

213,6.36 

60,951 

811,553 

4,925,84 

Xews . 

..(s) 

345,319 

104.480 

65.23.3 

24.559 

237,935 

777,62 

DENVER,  COLO. 

Rocky  Mountain  Xews. . 

,  .(m) 

820,746 

242,391 

113,764 

27,872 

364,169 

1,6.35,771 

Rocky  Mountain  News. . 

,..(s) 

228,023 

33,566 

18,398 

12,310 

112,399 

405,847 

Post . 

..(e) 

2,700,461 

798,723 

221,840 

84,448 

758,895 

4,576,068 

Post  . . 

..As) 

350,559 

195,998 

81,400 

6,267 

618,445 

1,252,8.33 

DES  MOINES,  IOWA 

Register . 

.  .(m) 

735,573 

512,244 

163,701 

29,805 

580,000 

2,041,4.59 

Tribune . 

...(e) 

1,728,635 

518,299 

198,445 

31,308 

571,619 

3,057,256 

Register . 

...(s) 

669,705 

260,525 

106.940 

16.192 

288,905 

1,343,118 

DETROIT,  MICH. 

Free- Press . 

.  (tn) 

1 ,650,490 

684,698 

197,095 

59,001 

714,245 

3,314,012 

Free-Press . 

...(s) 

488,281 

218,558 

53,902 

37,907 

348.610 

1,147,334 

News . 

...(e) 

3,996,6.33 

907,462 

263,680 

48.468 

1.543.685 

6,764  ,.323 

#{News . 

...(s) 

726,391 

460,826 

128,927 

46,602 

1,310,358 

2,673,148 

Times . 

...(e) 

2,047,563 

598,512 

176,576 

32.354 

888,8.37 

.3,749,745 

•Times . 

...(s) 

846.895 

420,478 

110,788 

28..508 

.310,215 

1.716.884 

DURHAM,  N. 

c. 

Herald  . 

.  (m) 

1,003.226 

390, a37 

89,187 

34,209 

163,140 

1,690,578 

Herald-Sun . 

...(s) 

306,093 

60,096 

48,212 

36,429 

93  ,.511 

534,9.54 

Sun . 

...(e) 

1,357,518 

443,6.35 

109.104 

73,2.56 

2:^8.267 

2.2,30.595 

EL 

PASO,  TEXAS 

Times  . 

.  .(m) 

1,180,698 

360,576 

171,102 

22,880 

410,406 

2.155.483 

Times . 

...(s) 

578,025 

54,419 

47, .564 

8,266 

130,146 

818,728 

Herald-Post . 

...(e) 

1.2,30,758 

482,604 

199,406 

28..524 

409.248 

2.365.6.5.3 

ERIE,  PA. 

Dispatch-Herald . 

...(e) 

1,494,094 

476,037 

124,665 

20,755 

5.34,069 

2,705,135 

Dispatch-Herald . 

...(s) 

1,221,930 

108,150 

45,559 

15,827 

113,308 

1,504,8,59 

Times  . 

...(e) 

1,. 5.38,329 

636,934 

136.104 

24.891* 

.514,757 

2.824,768 

EVANSVILLE, 

IND. 

Courier . . 

, . .  (m) 

1,788,869 

304,490 

151,08.3 

73,162 

404,216 

2,762,385 

//Courier  ik  Press . 

. .  (s) 

980..560 

143,289 

93,774 

75,817 

165,861 

1,459,372 

Pres'^  . 

. . . (e) 

2, .564, 127 

4,59,986 

174  205 

74.264 

421.019 

3.732.663 

§Includes  This  Week  Linage. 

/Includes  Metropolitan  Group  Linage. 

♦♦Includes  American  Weekly,  This  Week  and  Metropolitan  Group  Linage. 

§§Published  daily  except  Saturday 

/^Sunday  editions  of  the  Courier  and  the  Tress  merged.  Hirst  publication  January  2. 
•Includes  American  Weekly  and  C<»mic  Weekly  I^inage 


(Continued  on  page  VI) 


WHO  READS  IT? 

This  is  a  question  we  answer  many  times  a  day 
when  talking  to  advertisers,  agencies,  and  news¬ 
papermen.  Our  answer  invariably  is — the  men 
interested  in  newspaper  advertising  or  any 
phase  of  newspaper  publishing. 

These  men  comprise  a  select  group — key-men 
in  advertising  agencies,  advertising  managers 
and  executives,  national  advertisers,  advertising 
and  public  relations  counsellors,  and  practically 
all  publishers,  editors,  business  managers,  adver¬ 
tising  managers,  and  circulation  managers  in  the 
♦•ountry.  The  most  influential  reader-audience 
in  the  world. 

If  you  do  not  belong  to  this  select  group,  we 
urge  you  to  join  them  now  by  subscribing  to 
Editor  &  Hi  rusher. 

$4.00  Domestic  $4.50  Canadian  $5.00  Foreign 

★ 

EDITOR  &  PUBLISHER 


1700  Times  Building.  New  York.  N.  Y. 
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OR  AUGUST  5.  1939 


The  Largest  Monthly  Weekday  Average 

C I R  C  U  L  AT  I O  N 

in  History!' 

290,551 

Average  Net  Paid  Circulation  for  June  1939 
A  Gain  of  19^905  Over  June  1938 


T* HE  sales  making  influence  of 
the  Free  Press  in  the  Detroit 
market  area  is  concentrated  in  the 
UPPER  INCOME  HALF.  These 
are  the  people  who  have  faith  in 
advertising,  follow  it,  respond  to  it. 
and  buy  three-fourths  of  everything 
marketed  in  this  city. 


For  the  Six  Months,  ended  June  30, 
1939,  the  Net  Paid  Average  Circu¬ 
lation  of  the  Free  Press  was  277,166 
Weekdays  and  279,473  Sundays. 

Compared  with  the  Corresponding 
Period  of  1938  the  GAIN  was 
13,869  Weekdays  and  10,971  Sun¬ 
days. 

Total  Advertising  in  the  Free  Press 
kept  pace  with  these  Circulation 
Gains,  showing  an  INCREASE  in 
the  same  period  of  443^818  LINES 
or  11%. 


(Source:  Medio  Records,  lot.) 


tE^je  Pjetirxrit 

"Se/ls  the  HALF  That  Buys  THREE  EOURTHS" 

JOHN  B.  WOODWARD,  Inc.,  National  Representatives 


NEW  YORK 
no  E.  42nd  St. 


DETROIT 
641  New  Cerfter  Bldg. 


CHICAGO 
400  N.  Michigan 

MEMBER  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.,  AND  NEWSPAPER  GROUPS,  tNC. 


SAN  FRANCISCO 
Russ  Bldg. 


LOS  ANGELOS 
Cbambec  of  ComMeKC  Bldg. 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Ctf^utinucd  frinn  p<io^  1^) 


HOUSTON,  TEXAS. 


Auto- 

Finan- 

Ketail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

fied 

vertising 

Chronicle.  ....  . 

...  (el 

2,86.').273 

815,323 

231,053 

36,889 

1,106.812 

5,100.638 

Chronicle . 

. (si 

(113,487 

197,010 

108,926 

13,.378 

385.9(«l 

1,. 524. 143 

Post . 

.  .  (ml 

1.683,037 

437,528 

140,779 

38.304 

729.153 

3,073,524 

*Post . 

. (s) 

80(1,267 

343,002 

90,313 

10.735 

227,608 

1,574.163 

Pr^s . 

. (el 

1 ,73.5,477 

411,245 

129,627 

26.31K) 

446.688 

2,798,235 

HUNTINGTON.  W.  VA. 

Advertiser . 

. (el 

1,420,207 

488,060 

89,303 

26.477 

270.944 

2,335,191 

Herald  Dispatch . 

.  .  .  .  (ml 

1,363.806 

486,428 

87,919 

24  ,.341 

272.011 

2.249.108 

Herald  Advertiser.  . . 

. (si 

.538,430 

01,823 

52,264 

33.2.V5 

107.308 

823.951 

INDIANAPOLIS, 

IND. 

News . 

. (el 

2,772,961 

0.59.493 

280,715 

72,635 

1.030,971 

5,1.56.958 

Star . . 

...  (ml 

1,800,127 

345,600 

91,090 

70,202 

1,069,413 

3,505,895 

SStar . . 

. (si 

1,0.37,544 

387,938 

118.841 

18,207 

482.481 

2,045.147 

Times .  . 

. (el 

2,3.37.415 

378,026 

143,079 

60,732 

596.309 

3.546.2.38 

JACKSONVILLE 

.  FLA. 

Times-Union . 

....  (ml 

1,578,670 

718,060 

141,940 

108,379 

663,747 

3,276,116 

'Hmes-Union  . 

. (si 

932.437 

157,973 

82,829 

14,772 

273,840 

1,462,316 

Journal . 

. (e) 

1.700.026 

311.873 

164,550 

75,469 

617.825 

2.994.5.52 

JAMESTOWN, 

N.  Y. 

journal. 

. (e) 

1,337,336 

174,604 

8S,.560 

16.289 

284,948 

1.922.170 

Post . 1 . 

....  (m) 

1 .356.864 

212,200 

93,9.50 

17,009 

242,im 

1 ,946.884 

1 

JOHNSTOWN, 

PA. 

Tribune. . . 

. (e) 

2,518,.376 

384,129 

176,084 

26,.5(KI 

3.53,142 

3,510,288 

j 

KANSAS  CITY, 

MO. 

Journal . 

. (el 

1,117,828 

374,565 

121,603 

19,257 

1,  302,749 

1,\M6,407 

Journal . 

. (s) 

262,402 

00,102 

51,769 

21,138 

B  98.996 

534,132 

Star . 

. (e) 

2,276,826 

665,814 

162,937 

34,180 

.  977,066 

4,126.600 

Star . ; . 

1,031,457 

446,020 

178,726 

62,923 

675,815 

2,396,405 

Times . 

....  (m) 

2,168,4.53 

667,593 

124,633 

34.681 

964.042 

3,969,204 

i 

KNOXVILLE,  TENN. 

Journal . I . 

- (m) 

1.744,080 

347,733 

75,785 

57,274 

295,416 

2,555,323 

Journal . • . 

. (s> 

489,958 

81,030 

36,368 

32,293 

1  97.056 

737,351 

News-Sentinel  . 

. (e) 

1,015,833 

411,359 

91,964 

.59,345 

350,316 

2,836,492 

News-Sentinel . 

. (») 

623,404 

127,637 

.50,604 

26,000 

i  123,702 

951,455 

EDITOR  &  FUBLISHE?|; 


LOS  ANGELES,  CALIF. 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

1 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

Bed 

vertijin'J' 

Hxaminer . 

.  .  (m) 

1,611,113 

.537,379 

88,466 

60,888 

1,798,626 

4  0'/. 

‘Ivxaminer . 

.  .  (s> 

1,174,991 

488,5.36 

206,764 

3,828 

712,125 

Daily  News . 

.  .  (m) 

1,459,281 

281,638 

97,83l» 

35,780 

388,336 

Times . 

.  .  (m) 

3,070,689 

664,995 

100,481 

88,114 

1.887,745 

STimes . 

.  .(s) 

1,050,085 

407,485 

190,189 

19,779 

7.5:1,012 

-‘■Ll'-i 

Herald- Express . 

.  .(e) 

2,962,907 

792,984 

245,661 

59,962 

562,671 

News .  . 

. .  .(e) 

1,429,702 

292,355 

102,713 

30,913 

388,037 

-',-'4-  -J 

LOUISVILLE. 

KY. 

Courier  Journal . 

..(ra) 

2,628,883 

725,302 

157,911 

121,546 

779,006 

4.457  4 

C-ourier  Journal . 

...(s) 

1,3,35,354 

215,066 

99,955 

82,603 

278,394 

.’.I'l.  4:| 

Times . 

.  .  . (e) 

2,811,215 

705,781 

181,238 

115,049 

775„T12 

4.62«(K» 

MANCHESTER, 

N.  H. 

Union-Leader . 

• .  (m) 

1,714.851 

431,547 

185,230 

61,461 

198,763 

2,614.21 

MEMPHIS,  TENN. 

Commercial  AfAx^al .  .  . 

. .  (m) 

2,632,077 

628,693 

126,114 

63,931 

676,522 

4, 146.601 

(Commercial  Appeal . 

....(s) 

1,067,146 

312,606 

110,137 

17,684 

374,873 

1,882,74 

Press-Scimitar . 

...(el 

1.670,955 

335,597 

1.56,304 

62,397 

.342,449 

2,574.6(1 

MIAMI,  FLA. 

Herald . 

. .  (ml 

2,549,385 

886,556 

207,203 

74,351 

1..379.189 

5,115451 

Herald . 

.  .  ..(s) 

998,301 

191,691 

82,225 

36,546 

434,672 

1,74444 

News . 

....(e) 

2,309,368 

652,050 

170,073 

74,439 

632.776 

4,144  >4 

News . 

....(s) 

621,663 

144,066 

53,360 

24,668 

164,613 

MILWAUKEE, 

WIS. 

Sentinel . 

.  .  .  (m) 

1,430,081 

291,787 

72.298 

42,419 

453,656 

2417.106 

^Sentinel . 

....(s) 

427,824 

410,274 

85,416 

19,072 

216,804 

1.159,391 

Journal . . 

.  .  .  .  (e) 

4..379,351 

803,382 

230,982 

52,687 

1,233,071 

6.705,341 

(Journal . 

....(s) 

1,116,819 

377,778 

114,109 

23,186 

657,680 

2489.955 

Pt.st . 

....(e) 

.587,305 

125,374 

21,221 

13,612 

135.366 

988.931' 

l•#News . 

....(e) 

120,711 

18,477 

4,128 

3,583 

31,880 

178,961 

NOTE — Johnstown  Tribune  Evening  sold  in  combination  with  tlje  Deniocrat  Morning;.  UoafC 
of  one  edition  (Tribune  Evening)  only  is  given. 

XOTE — Manchester  Union  Morning  and  l.^ader  Evening  sold  in  conibinatitm  <»nly.  Uoa^t  ul 
one  edition  (Union  Morning)  is  given. 

^Includes  American  Weekly  Linage. 

^Includes  This  W'eek  Linage. 

if#News  merge<l  with  Sentinel.  Linage  shown  fi»r  pericMl  Jan.  l-14th  inclusive. 

{Continued  on  page  VIII) 


LARGEST  MORNING  AND 
SUNDAY  CIRCULATION! 


(WEST  OF  THE  MISSOURI) 


LOS  ANGELES' 


GREATEST  RETAIL 
ADVERTISING  GAMS! 

Los  Angeles  Examiner 


VII 
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The  Houston  Chronicle  s 

Sh  own  By  Media  Records 


Six-Day  Linage 


CMtOmCLC 

Lines 


Pact  Press 

1,683,037  Lines  H. “05,477  lines 


CHRONICLE 
8I$,323  Lines 


Post  Press 

437,528  Lines  411^45  Lines 


CHRONICLE 
231,053  Lines 


CHRONICLE 
36,889  Lines 


Post 

140,779  Lines 


Post 

38,304  Lines 


Press 

129,627  Unes 


Press 

26,390  Lines 


.  CHRONICLE 
1,106,812  Lines 


Post 

729,153  Lines 


Press 

446,688  Lines 


FIRST  6  MONTHS 
OF  1939 


Retail 

Advertising 


General 

Advertising 


Automotive 

Advertising 


Financial 

Advertising 


Classified 

Advertising 


Seven-Doy  Linage 


CHRONICLE 
3,678,760  Lines 


Post 

2,572,784  Lines 


Press 

1,735,477  Lines 


CHRONICLE 
1,012,342  Lines 


Post 

501,834  Linos 


Press 

411,245  Lines 


CHRONICLE 
339,979  Lines 


Post 

183,711  Lines 


Press 

129,627  Lines 


50,267  Lines  49,039  Lines 


Press 

26,390  Lines 


CHRONICLE 
1,492,802  Lines 


Post 

956,761  Lines 


Press 

446,688  Lines 


American  Weekly  Magazine  Linage  Not  Included;  Press  Has  No  Sunday  Edition 

The  Houston  Chronicle 

First  in  Advertising  and  Circulation  for  Over  a  Quarter  Century 


R.  w.  McCarthy 

Manager  National  Advertising 


THE  BRANHAM  COMPANY 

National  Representatives 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  VI) 

MINNEAPOLIS.  MINN. 


OMAHA,  NEI. 


Cities  and  Newspapers 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Total  Ad¬ 
vertising 

Journal . 

(e) 

2,025,928 

586,528 

127,689 

62,023 

675,327 

3,727,080 

^Journal . .  . 

(s) 

245,912 

367,517 

84,826 

10,641 

272,003 

981,051 

♦•Tribune  . 

(e) 

1,702,096 

556,742 

118,352 

66,592 

744,274 

3,191,416 

{Tribune  . 

(s) 

858,124 

363,481 

106,129 

13,881 

478,718 

1,820,333 

Star...  . 

(e) 

1,960,284 

380,106 

140,377 

60,911 

548,898 

3,092,876 

MODESTO,  CALIF. 


Bee . 

1,035,825 

239,939 

166,389 

26.482 

486.791 

2,067,179 

MONTREAL,  CANADA 

Star . 

. (e) 

3,941,548 

1,360,909 

204,306 

118,091 

1,047,603 

6,695,977 

Gazette . 

1,367,350 

746,763 

1.54,046 

147,926 

129,905 

2,.569,812 

La  Presse . 

. (e) 

2,992,978 

1,234,139 

226,355 

67,007 

941.840 

5,495,046 

La  Patrie . 

. (e) 

298,984 

276,943 

38,211 

34,129 

21,098 

704,249 

La  Patrie . 

. (s) 

145,320 

356,407 

51,400 

9,227 

5,355 

568,497 

Herald . 

. (e) 

421,576 

344,859 

13,1.30 

45,031 

444,243 

1,362,328 

MUNCIE,  IND. 

Press . l.e)  1,544,855  290,043  155,108 

Star . (m)  1,460,439  285,313  101,200 

Star . (s)  397,081  67,842  20,324 

NASHVILLE,  TENN. 

Banner . (,e)  1,702,195  469,515  117,241 

Tennessean . (m)  1,420,714  467,326  117,203 

^Tennessean  . (s)  727,350  361,382  114,073 

NEWARK,  N.  J. 


44,693  405,037  2,455,213 

24,461  469,733  2,361,768 

32,729  105,294  623,460 


68,601  IE  479,350  2,850,767 

66,714^  496,405  2,579,191 

39,380  172,145  1,414,449 


CaU . 

.(s) 

841,926 

119,095 

18,155 

97,181 

193,937 

1,307,669 

Ledger . 

.(m 

817,569 

136.383 

27,634 

33,502 

186,194 

1,234,768 

Ledger . 

.(s) 

413,890 

7.138 

8,915 

1,297 

83,924 

517,091 

News . 

.(e) 

3,943,295 

1,036,907 

276,198 

127,747 

1,641,107 

7,204,721 

Star  Eagle  . 

.(e) 

1,879,029 

401,218 

56,079 

47,734 

273,077 

2,750,229 

NEW 

HAVEN,  CONN. 

Journal  Courier . . 

(m) 

909,294 

216,799 

107,247 

94,674 

142,865 

1,654,533 

Register . 

.(e) 

2,396,277 

709,675 

226,394 

90,883 

434,78:5 

3,900,620 

Register . 

..(s) 

.554,805 

99,071 

61,273 

:)2,755 

170,390 

922,319 

NEW 

ORLEANS, 

,  LA. 

Times  Picayune . 

.  (m) 

3,223,509 

794,920 

116,905 

91,753 

899,201 

5,172,054 

Times  Picayune  &  States. 

.(s) 

1,213,992 

165,904 

78,543 

53,515 

455.179 

2,017,205 

Tribune . 

.(m) 

476,013 

190,491 

7,712 

27,107 

520,324 

1,389,151 

Item . . 

..(e) 

2,186,218 

408,871 

129,529 

68,726 

525,018 

3,392,291 

5Iteni-Tribune . 

.(s) 

936,315 

309,343 

41,767 

32,301 

223,686 

1,587,377 

States . 

.  .(e) 

1,249.698 

372,937 

72,36:1 

46,507 

899,423 

2,686,981 

NEW  YORK,  N 

.  Y. 

Times . 

.(m) 

2,809,902 

1,113,185 

196.643 

357,741 

994.849 

5,499,676 

Times . . 

..(s) 

2,585,820 

1,039,639 

110,360 

49,262 

1,120,189 

4,905,856 

Herald  Tribune . 

.(m) 

2,117,811 

923,277 

126,145 

245,116 

556,553 

3,986,113 

^Herald  Tribune  ....... 

..(s) 

1,733.630 

959,209 

126,850 

31. .356 

474,022 

3,325,567 

News . 

.(m) 

5,262,146 

816,074 

230,912 

176.026 

22,496 

6,508,239 

tNews . 

.  .(s) 

2,326,877 

505,389 

46,538 

23,372 

6,090 

2,908,266 

Mirror . 

.(m) 

1,157,704 

389,297 

24,218 

93,641 

173,599 

1,8.39,153 

Mirror . 

-  .(s) 

547,589 

243,464 

16,850 

6,537 

133,245 

947,714 

Joumai-American . 

..(e) 

1,911,668 

624,321 

69„546 

86,111 

973,086 

3,666,313 

♦Joumal-American . 

..(s) 

819,0,37 

539,875 

79,180 

9,649 

470,964 

1,918,727 

Post . . 

.  .(e) 

1.575.014 

412,302 

49,266 

51,460 

522,233 

2,695,481 

Sun . 

..(e) 

4,021,810 

1,1.54,181 

136,880 

197,237 

134.275 

5,646,1:55 

World-Telegram  . 

..(e) 

3,449,033 

1,0.58,255 

128,944 

136,408 

627.917 

5,401,380 

NEW  YORK  (BROOKLYN) 

Eagle  . 

..(e) 

1,632,670 

483,310 

141, .575 

80,645 

691,454 

:5, 597.577 

Eagle  . 

..(s) 

456,830 

161,332 

46,271 

6,024 

237,0.52 

907,665 

NIAGARA  FALLS 

..  N.  Y. 

Gazette . 

..(e) 

2,626,805 

264,438 

159,45:1 

62,144 

:500,:)16 

3,,506,042 

OAKLAND,  CALIF. 

Podi-lvuquirer . 

.  (e) 

1,394,355 

297,4.52 

150,4:i3 

61,435 

6:51,697 

2,768,024 

Tribune . 

..(e) 

2,213,550 

671,264 

118,633 

74,659 

1,272,402 

4.434,501 

Tribune . 

•  0.) 

339,475 

81,442 

165,947 

7,799 

417,886 

1,019,106 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . . 

.  (m) 

1.253,493 

536,309 

108,951 

17,201 

56:5,176 

2,482,552 

Oklahoman . 

...(s) 

766,517 

291,969 

127,757 

26,917 

297,715 

1,611,055 

Times . 

...(e) 

1,869,679 

581,610 

182,116 

34,842 

561,152 

3,232,975 

^^Oklahoma  News  .  .  . 

.  .  (e) 

284,613 

50,489 

13,781 

4,919 

125,182 

480,263 

^^Oklahoma  News. .  .  . 

...(s) 

160,349 

7,173 

5,176 

4,590 

.36.466 

213,800 

♦♦The  Minneapolis  Tribune 

is  sold  in  combination.  Morning  and  Uvening. 

.  Linage  i>f 

•me  edition 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi* 

Cities  and  Newspapei 

rs 

Display 

Display 

Display 

Display 

6ed 

vsrtUim 

World-Herald . 

..(e) 

2,271,265 

724,337 

175,454 

26,007 

542.679 

3,783281 

{World-Herald . 

..(s) 

605,072 

344.117 

96,134 

12,866 

349,548 

l.«5,75i 

FEORIA,  ILL. 

JoumabTranscript 

(d) 

2.280.411 

576,269 

211,444 

47,820 

689,674 

3334.18S 

Journal-Transcript  . . .  , 

..(s) 

582.829 

94,477 

60,821 

28,027 

182,677 

9S0,0M 

Star . 

..(e) 

2,181.281 

491,918 

169,497 

38,495 

625,264 

3,543893 

Star . 

..(s) 

459,566 

55,393 

59,542 

23,590 

166,522 

765802 

PHILADELPHIA, 

,  PA. 

Evening  Bulletin . 

..(e) 

3,495,359 

1,113,277 

260,640 

80,123 

893,811 

5.852.e«S 

Inquirer . 

.(m) 

1,784,533 

766,415 

97,769 

123,661 

1,014,275 

4,012,786 

tlnquirer . 

..(s) 

1,696.797 

530,659 

128,733 

4,647 

759,062 

3.120817 

News . 

..(e) 

803,153 

324,817 

22,950 

19,600 

27,234 

1,268,09: 

Evening  Public  Ledger . 

..(e) 

3,761,472 

781,944 

104,557 

64,384 

200,890 

5.133.04: 

Record . 

.(m) 

1,424,539 

524,555 

56,570 

52,811 

498,697 

2.627,983 

{Record . 

...(s) 

1,017,184 

.348,758 

36,506 

3,874 

374,303 

L780.09S 

PHOENIX,  ARIZ. 

Republic . 

.  .  (m) 

1.191,022 

417,451 

156,013 

23,482 

600.759 

2.398,66: 

^Republic . 

...(s) 

420,808 

82,190 

101,332 

22,843 

218,124 

846.446 

Gazette . 

..(e)J  1,570.665 

482,833 

258,223 

46,152 

604,151 

2,990,740 

PITTSBURGH, 

PA. 

Post -Gazette. . 

(m) 

1,727,832 

623,468 

117,659 

48,275 

476,806 

3.191,046 

Press . 

..(e) 

3,911,499 

924,970 

151,713 

30,695 

938,975 

6,074,074 

t{Press . 

..(s) 

760,352 

479,159 

105,825 

20,152 

815,973 

2,181817 

Sun -Telegraph . 

..(e) 

2,989,203 

556.428 

74,107 

24,672 

342,645 

4,138386 

*Sun-Telegraph . 

..(s) 

838,200 

442,531 

95,893 

12,893 

408,805 

1.798,409 

(Continued  on  page  IX) 


(Tribune  Evening!  only  is  given. 

‘Includes  American  Weekly  and  Comic  Weekly  Mnage 
tincludes  Metropolitan  Group  Linage. 

^Includes  This  Week  Linage. 

^Includes  American  Weekly  Linage. 

NOTE — Omaha  World-Herald,  Morning  and  Evening  sold  in  combination  only  Linage  of  one 
edition  (Evening)  only  is  given. 

^Includes  Associated  Weekly  Mnage. 

S^Suspended  publication  February  24,  1939. 


The 

Montreal  Star 

((t  Months  Ending  June  30thy  1939) 


General  Displ-y 

,  Store  Displ"’’ 

I  -..nti.-v'*-'’’  ‘  ^ 


•■■MIrrfin  Records 
**Firsl  Fifty^’  Report 

Pails 

"CanaJa^s  Greatest  Newspaper 

Montreal — Canada 


DAN.  A.  CARROLL 

110  E.  42nd  St.,  New  York 


J.  E.  LUTZ 

435  N.  Michigan  Ave.,  ChicM® 


IX 


POR  AUGUST  5,  1939 

Iemi-annual  tabulation  of  newspaper  linage 

(Continued  from  page  V’^III) 


PORTLAND.  ORE. 


CitiM  and  Newspaper* 

SrwuMO . 

•Ortfooian . 

'oBmI . 

jjoonal . 


liaail. 

lanal 


I  jijle  . 


'3ti-Dispatcb 


r« 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Total  Ad¬ 
vertising 

.(m) 

1,124,199 

493,826 

97,858 

63,441 

1,063,418 

2,848,004 

..(s) 

650,114 

439,920 

191,452 

30,982 

549,892 

1,863,376 

..(e) 

2,778,386 

682,050 

110,356 

44,852 

716,616 

4,339,633 

..(s) 

270,212 

246,969 

117,333 

22.2S7 

254,498 

911,801 

..(e) 

1,290,660 

201,515 

79,258 

30.319 

343,583 

1,946.054 

PROVIDENCE, 

,  R.  1. 

.  .(e) 

4,248,697 

821,576 

266,642^  156,331 

788,875 

6,310,990 

.(m) 

565,268 

268,070 

142,057 

67,236 

799,529 

2,030,266 

..(s) 

697,832 

205,754 

126,037 

47,430 

211,120 

1,288,726 

READING. 

FA. 

...(e) 

2,236,683 

633,769 

184,261 

34,659 

430,981 

3,619,726 

,..(s) 

96,574 

24,277 

14,165 

1,252 

64,430 

200,873 

. .  (m) 

2,037,870 

329,367 

97,634 

29,003 

.526.675 

3,104,099 

RICHMOND, 

VA. 

...(e) 

3,404,654 

761,089 

234,446 

124,481 

943,948 

5,534,509 

.  .(m) 

1,834,935 

385,044 

39,896 

80,240 

726,902 

3,147,189 

, . .  (s) 

970,950 

138,222 

80,493 

40,052 

268,860 

1.506,312 

ROANOKE. 

< 

> 

.  .(m) 

687,329 

391,605 

109,607 

26,784 

125,482 

1,354,831 

...(l) 

746,225 

87,181 

54,864 

41,860 

156,975 

1,087,020 

...(e) 

1,636,436 

432,512 

149,944 

69,119 

342,948 

2.654,905 

ROCHESTER, 

N.  Y. 

.  (m) 

2,272,151 

601,175 

122,411 

61,536 

1,050,491 

4,187,686 

...(s) 

842,911 

237,509 

167,965 

86,953 

623,375 

1,959,267 

...(e) 

3,762,582 

708,973 

309,908 

128,041 

162,400 

5,081,150 

...(e) 

325,938 

158,049 

47,494 

18,905 

57,312 

642,643 

>iiocnt  &  Chronicle . (s) 

'aei-Uoioa . 

Snail  News.... 


ROCKFORD,  ILL. 

I  kt,iita-RepubIic . (e)  1.789,652  494,934  211,578 


27,530  533,111  3,122,535 


'lOioIx.  Democrat . (s) 

k«-Disp*teh . (e) 

I  ra-Dupatch . (s) 


Uxwr  Press. 


iTriboiK 


•Vm.. 


'■ijkt.. 


r“>oer.... 

-BuUetiB. 


I'^SUtV 


.(m) 

1,374,006 

441,667 

160,676 

20,656 

414,516 

2.436.562  ' 

..($) 

414,895 

54,939 

44,593 

7,663 

118.679 

641,144 

SACRAMENTO, 

CALIF. 

.(m) 

883,004 

140,178 

61,097 

21,924 

279.102 

1,473,388 

..(s) 

409,086 

58,303 

45,366 

17,696 

166.462 

706,019 

..(e) 

2,570,851 

691,047 

265,295 

47,414 

1,031.387 

4,610,414 

ST. 

LOUIS. 

MO. 

.(m) 

1,946,211 

572,374 

172,683 

95,510 

327,906 

3,143,277 

..(s) 

708,783 

392,404 

59,977 

8,877 

360,673 

1,532,498 

..(e) 

3,053,086 

828,780 

161,797 

83,322 

728,878 

4,874,511 

..(s) 

887,440 

300,641 

122,346 

18,325 

966.414 

2,295,977 

..(e) 

2,451,625 

500,987 

73,659 

35,084 

360,410 

3.441,835 

ST. 

PAUL,  MINN. 

.  (m) 

1,919,945 

718,262 

177,620 

47,253^ 

‘{[683.090 

3,556,321 

..(s) 

592,693 

258,278 

87,408 

27,466 

302,842 

1,268,687 

..fe) 

2,660,888 

716,937 

199,346 

61,559 

659,457 

4,308,193 

SALT  LAKE  CITY,  UTAH 

.  .(m) 

2,014,229 

613,211 

189,014 

96,177 

575,484 

3,584,468 

,..(s) 

860,810 

179,698 

84,875 

19,329 

256,607 

1,405.681 

..(e) 

1,175,593 

344,431 

134,237 

61,245 

345,239 

2,098,960 

,..(e) 

1,458,258 

625,376 

189,681 

58,638 

577,025 

2.914,448 

SAN  ANTONIO, 

,  TEXAS 

.  .(m) 

626,383 

321,536 

65,019 

87.495 

844,888 

1,954,842 

...(s) 

932,362 

90,967 

62,778 

25,183 

338.378 

1,451,467 

...(e) 

2,047,740 

517,431 

170,268 

25,022 

856,813 

3,645,035 

...(e) 

1,499,123 

457,870 

128,267 

49,478 

748,989 

2,896,451 

...(s) 

821,009 

389,334 

98,2a3 

12,983 

311,005 

1,6.34,716 

SAN 

DIEGO, 

CALIF. 

..(m) 

1,027,974 

540,255 

104,697 

64,271 

840,409 

2,620,067 

...(s) 

767,237 

88,039 

118,581 

13,944 

241,960 

1,235,292 

...(e) 

1,472,359 

278,594 

179,026 

56,965 

387,528 

2,529,450 

...(s) 

212,198 

29,516 

47,404 

12,834 

90,812 

406,743 

...(e) 

2,222,691 

590,091 

2.52,190 

80,841 

850,912 

4.025,325 

SAN  FRANCISCO,  CALIF. 

■  .(ra) 

1,323,935 

442,020 

94,966 

85,733 

870,423 

^  2,827,426 

...(s) 

461,747 

188,489 

140,667 

6,.535 

378,077 

'  1,176,265 

. .  Oh) 

1,537,724 

601,275 

91,842 

85,401 

1,800.991 

4,128.587 

...(s) 

1,073,000 

508,848 

203,775 

1,571 

685,795 

2,474,063 

. . .  (e) 

1,857,069 

680,836 

183,471 

57,526 

402,572 

3,318,894 

...(e) 

1,770,601 

687,831 

183,179 

61,205 

817,4.56 

3,601,895 

SCHENECTADY,  N.  Y. 

. . .  (m) 

2,569,186 

401,943 

170,224 

75,759 

657,418 

3,953,973 

...(e) 

2,283,929 

347,189 

174,740 

64,484 

446.772 

3,372.415 

American  Weekly  and  Comic  Weekly  Linage. 
“This  Week  Linage. 

Associated  Weekly  Linage. 

^^'topolitan  Group  Linage. 

American  Weekly  Linage. 

'  •^shed  daily  except  Monday. 


SCRANTON. 

PA. 

Cities  and  Newspapet 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi- 

6ed 

Total  Ad¬ 
vertising 

Tribune . 

.(m) 

2.317.586 

231,010 

79,986 

27,589 

252,845 

2,976,155 

Scrantonian . 

.  .(s) 

876,256 

141,987 

32,482 

7,681 

48,060 

1,141,728 

Times . 

..(e) 

3,431,639 

600,328 

201,561 

25,581 

207,472 

4,520,913 

SEATTLE,  WASH. 

Post-Intelligencer . 

.  (m) 

782,589 

429,081 

89,275 

52,271 

1,608.522 

2,375,187 

♦Post-Intelligencer . 

..(s) 

559,237 

453,009 

164,867 

8,620 

355,634 

1,542,945 

Star . 

-  .(e) 

1,197,518 

S19.772 

84,772 

31.941 

323,737 

1,860,301 

Times . 

..(e) 

2,493,468 

714,802 

184,526 

70,293 

890,968 

4,361,384 

Times . 

..(s) 

660,547 

127,459 

137,958 

7,332 

424,711 

1,358,007 

SIOUX  CITY, 

,  lA. 

Journal . 

.(d) 

1,065,865 

414,320 

94,148 

4,101 

263,293 

1,872,880 

Journal . 

..(s) 

314,.365 

69,729 

39,489 

7,779 

111,973 

543,479 

Tribune . 

. .  (e) 

1,016,836 

241,919 

103,919 

8,515 

292,166 

1,692,.‘>6.3 

SOUTH  BEND, 

IND. 

Tribune . 

.  .(e) 

2,412,360 

561,938 

225,951 

58,573 

566,733 

3,851,163 

Tribune . 

.  .f's) 

338,597j 

73,495 

74,981 

28,2.30 

120,881 

6.36,184 

(Continued  on  page  X) 

QttculoUoH  is  Hisin^ — 


Gain  in 
Circulatior? 
for6  Months] 
of  1939 
over 1938. 


9.5% 
iGain  in  ^ 
lAdvertisiixj', 
for6y\toD^S 
of  1939 
over  1938 


6.13% 


SOUTH  TEXAS  IS  RICH — THE  EXPRESS  AND  THE  EVENING 
NEWS  ARE  SOUTH  TEXAS’  HOME  NEWSPAPERS 

These  two  newspapers’  circulation  and  advertising  have  increased 
consistently,  month  after  month,  for  the  past  five  years. 

_  _ iY  EXPRESS 

GAIN 

Circulation  Advertising 

First  six  months  1939  over  like  period  1938 

5.12%  daily  EXPRESS 

Circulation  Advertising 

First  six  months  1939  over  like  period  1938 

EVENING  NEWS  ^  A  Of ^ 

c  1.  gain 

Circulation  Advertising 

First  six  months  1939  over  like  period  1938 

copies  EXPRESS  and  EVENING 
g  news  daily  (A.  B  C.  Publisher’s  State- 

^  ment  for  quarter  ending  June  30,  1939) 

net  copies  SUNDAY  EXPRESS 


5.88% 


82,420 

7,021,163 

Advertising  for  First  Sii 

612,516 


Lines  of  Paid  Advertising  for  First  Six  Months  1939 


Lines  More  Than  for  l.ike  Period  1938 
The  people  who  buy  The  Express  and  The  Evening  News — 
two  separate  and  distinct  newspapers,  each  with  its  own  staff  and 
each  rendering  its  own  distinctive  service  to  the  merchandising  field 
of  San  Antonio  and  the  region — also  buy  many  other  things.  These 
residents  of  the  San  Antonio  market  and  its  trade  territory  have 
steady-going  purchasing  power  and  they  use  it  in  the  business  which 
The  Express  and  The  Evening  News  create  for  their  advertisers. 

0m  Antonio  dxjfms 

SAN  ANTONIO  EVENING  NEWS 

Texas'  foremost  Tleujs^a^ers 


X 


EDITOR  &  PUBLISHER 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  frmn  page  IX) 


WESTCHESTER  COUNTY  MACY  GROUP  (N.  Y.) 


Cities  and  Newspapers 

Spokesman  Review . (ni) 

Spokesman  Review . (s) 


Retail 

Display 


Chronicle .  (e)  l.iiaO.lSSt 


♦‘Press . (e) 


SPOKANE,  WASH. 

Auto- 

General 
Display 
4)11,110 
300,215 
483,092 
90,852 


655,786 

584,643 


150,248 

SYRACUSE,  N.  Y. 


motive 

Display 

92,909 

128,686 

196,504 

10,473 


Finan¬ 

cial 

Display 

15,631 

50,364 

45,276 

6,108 


Classi-  Total  Ad- 
fied  vertising 

1,800,862 


609,896 

240,776 

569,010 

59,445 


1,304,684 

3,285,531 

317,930 


Cities  and  Newspapers 

Mamaroneck  Times .  (e) 

Mt .  Vernon  Argus . (e) 

Kew  Rochelle  Standard 

Star .  (e) 

Ossining  Citizen  Register,  (e) 

Peekskill  Star .  (e) 

Port  Chester  Item .  (e) 

Tarrytown  Xews . (e) 

Yonkers  Herald  Statesman,  (e) 


Retail 

Display 

598,464 

1,800,280 


Auto¬ 

motive 


Display  Display 

279.092  74.839 


289,120  117,517 


Finan¬ 

cial 

Display 

37,031 

70,118 


TotslAJ. 

hed  vertiiin, 
*^.354  1,1351,1 

390,802  2.718,6(4 


1,888,773 

685,917 

894,970 

1,214,800 

690,392 

1,236,309 


296,071 

252,010 

229,845 

2**4,360 

271,430 

283,995 


109,438 

!I8.373 

100,228 

71,988 

<91,661 

>«t,960 


91,449 

35,357 

27,493 

81,646 

75,840 

122,612 


339,500  2.788,63c 

117,>.fJ7  1,232,670 


195,543  1,493, U'l 
190,981  1,911, 4« 


i*dau)i 


47.155  1249,12C 

382,.506  2299,799 


hboty 

Cite 


Herald . 

. (e) 

2,477,305 

432,125 

131,596 

38,885 

Herald . 

. (s) 

149,551 

49,091 

56,200 

34,527 

Journal . 

. (e) 

2,198.602 

5.59,376 

99,372 

40,723 

♦American . 

. (s) 

268,419 

407,197 

78,572 

28,183 

I’ost-Standard . 

. (m) 

1,364,141 

277,374 

84,749 

34,379 

Post -Standard . 

. (s) 

120,221 

108,343 

45,581 

38,000 

TACOMA,  WASH. 

Xews-Tribunc . . 

. (e) 

1,4*00,956 

484,517 

160,278 

45,993 

UN  ews-Tribune . 

. (s) 

424,069 

67,651 

72,882 

18,629 

Times . 

. (e) 

1,119,199 

294,628 

155..363 

38,207 

TOLEDO,  OHIO 

Times . 

. (tn) 

525,211 

74,050 

35,940 

21,486 

Times . 

. (s) 

1,122,938 

159,916 

118,927 

52,109 

Blade . 

. (e) 

3,265,682 

720,162 

266,099 

90,580 

601,806 

147,849 

604,778 

150,319 

674,100 

130,691 


3,838,828 

445,254 

3,634,849 

940,723 

2,906,280 

458,732 


619,206  2,708,970 


298,235  881,588 


443,629  2.059,143 


108,052 

184,147 

830,269 


778,956 

1.638,053 

6,189,686 


TORONTO,  CANADA 


Globe  &  Mail . (m)  1 .558,474 

Telegram . (e)  2,980,661 


835,887 

833,362 


Star . (e)  3,478,445  1,104,163 


267,056 

244,941 

240,717 


201,239  627.493  3,530,980 

65,636  1,714,070  5,857,192 

80,582  1,605,363  6,532,733 


Star . 

. (w) 

40,951 

396,635 

37,237 

698 

11,318 

487,396 

TRENTON.  N 

.  J. 

Evening  Times . 

. (e) 

2,853,831 

549,975 

156,269 

.50,088 

3*97,685 

4,115,537 

Times  Advertiser.  . . . 

. (s) 

289,510 

26.496 

36,086 

34,119 

88,133 

475,680 

TROY.  N. 

Y. 

Record . 

. . . .  (m) 

2,048,242 

411,569 

169,0.50 

83,134 

443,644 

3,308.255 

TULSA.  OKLA. 

Tribune . 

. (e) 

1,796,954 

398,462 

156,182 

30,0*96 

439,478 

2,830.946 

Tribune . 

. (i) 

442,362 

69,229 

37,691 

16,501 

174,304 

741.623 

World . 

- (m) 

1,633,151 

505,841 

108,084 

24,679 

562,083 

2,842,745 

World . 

. (s) 

506.450 

164,082 

83,360 

36,761 

245,508 

1,038,151 

WASHINGTON, 

,  D.  C. 

#/Times-Herald . 

. (d) 

2,928,754 

620,300 

149,484 

86,781 

848,557 

4,678,327 

♦Times-Herald . 

. (s) 

1,160,714 

403,760 

72,449 

22,469 

275,280 

1,934,698 

News . 

. (e) 

1,940,285 

238,836 

62,319 

32,521 

589,884 

2,881,019 

Post . . 

. (m) 

1,968,623 

537,775 

132,333 

96,827 

778,837 

3.590,990 

I’ost . 

. (s) 

1,076.530 

164,399 

39,622 

16,908 

283,930 

1,581,558 

Star . 

. (e) 

5,969,366 

813,886 

212,519 

126,386 

1,412,696 

8,624,046 

miStar . . 

. (s) 

1,391,197 

433,212 

118,168 

18,681 

712,911 

2,674,541 

♦Includes  American  Weekly  and  Comic 

Weekly  Linage. 

j^White  Plains  Dispatch.. 

..(e) 

1,019,707 

1.59,255 

60  767 

55.359 

176,666 

L483,8« 

WICHITA.  KAN. 

lieacon . 

..(e) 

1,804,150 

440,231 

121,468 

11,960 

386,488 

2,833)W. 

Beacon . 

..(s) 

739,193 

200,586 

^78,839 

32,264 

164,249 

1217^21 

Eagle . 

(m) 

732,017 

324,266 

80,005 

13,819 

580,060 

1.7W.4L! 

Eagle . 

..(e) 

1,063,284 

433,837 

166,797 

42.5*94 

583,355 

2290,964 

Eagle . 

.  (s) 

487,152 

151,138 

85.962 

31.442 

193,868 

952, SI)- 

WINSTON-SALEM, 

.  N.  C. 

Twin  City  Sentinel . 

. .  (e) 

1,276,753 

342,619 

157,570 

145,715 

281,891 

2250,762- 

Journal  &  Sentinel . . 

.  .  (s) 

488,583 

52,527 

59,596 

78,877 

175.793 

758,076 

Journal . 

.  .  (m) 

999,834 

329,211 

106,726 

77,432 

287,353 

1,821.836 

WORCESTER.  MASS. 

Telegram . 

. .  .  (s) 

631,910 

107,053 

78,668 

.53,100 

213,395 

1,084,156 

Telegram . 

.  (m) 

1,981,969 

480,096 

179,103 

61,887 

465,098 

3253,65.’ 

Gazette  &  Post . . 

...(e) 

2,306,006 

5(M.486 

219.608 

97.133 

.509,222 

3,650.863 

YOUNGSTOWN. 

OHIO 

Vindicator  Telegram . . . 

..  (e) 

2,915,977 

600,906 

181,522 

64.734 

552,892 

4,342,123 

Vindicator  Telegram .  . . 

...(s) 

832,194 

120,342 

93,198 

.57. .597 

200.831 

1,104,056 

><atab 


lidis 


FIGURES  FURNISHED  BY  PUBLISHERS 


GARY,  IND. 


Auto-  Finan- 
Retail  General  motive  cial  Classi-  Total  M 

Cities  and  Newspapers  Display  Display  Display  Display  6ed  vertiiini 

Post-Tribune . (e)  «,ii31,057  253,293  172,127  71,383  406.143  4,047,17; 

(313,169  lines  legal  included  in  total) 


^Includes  Associated  Weekly  Linage.  • 

{lucludes  This  Week  Linage. 

♦"^Includes  This  Week  and  Metropolitan  Group  Linage. 
fWhite  Plains  Dispatch  6rst  publication,  March  1,  1939. 

♦♦Suspended  publication  March  18,  1939. 

NOTE — Troy  Record  Morning  and  Tinies-Record  Evening,  sold  in  combination  only.  Linage 
of  one  edition  (Morning)  only  is  given. 

NOTE — The  Trenton  Evening  Times  and  the  Trenton  State  Gazette  are  sold  in  combination. 
Linage  of  one  paper  only  (Trenton  Evening  Times)  is  given.  Itoth  of  these  editions  are  published 
only  &ve  days  each  week. 

/#First  publication  on  February  1.  1939— includes  Times  January  linage 


KANSAS  CITY,  KAN. 

Kansan . . .  .  (es)  1,243.690  230.459  77.355 

NEW  BEDFORD,  MASS. 

Mercury . (la)  1,535,590  319,998  136,688 

Standard-Times .  .(e)  1,566,096  326,032  133,196 

Standard-Times .  (s)  159,782  17,962  26,292 


47,863  270.431 


42,364 

43,498 

10,178 


245,364  -•,.7" 

243,768  51- 

45,178 


BRONX,  N.  Y. 


Home  News . (c) 

Home  News . .  .7 .  (s) 


710,244 

279,782 


268,501 

89,045 


57,149 

30,502 


25,283 

53,238 


239.290  1318'W* 

136,895  505,73 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1939  Advertising  Returned  by  761  Newspapers  in  880  Cities  of  U.  S.  and  Canada,  Showing  Total,  Notional. 

Local,  and  Classified  and  Legal  Volume 


1 _ — 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

A 

Display 

National  Local 

Classi- 

bed 

Legal 

Aberdeen  (S.  D.).  .. 

World . 

.  (e) 

1,630,731 

231,133 

1,192,555 

207,046 

Abilene  (Kan.) . 

,  Chronicle . 

(ms) 

660,958 

l.Legal  included  in  local) 
♦>0,6'.K)  552,1*34  29.()t)4 

19.040 

Redector  . 

.  'e) 

895,890 

18,977 

798.542 

32.116 

399,4  78 

Abilene  (Tex.) . 

Reporter-New^ 

.  fill) 

1,3.30,154 

261,212 

839,188 

229,754 

Reporter- Xeui  . 

.  .'e) 

1 ,363,362 

261,338 

847,672 

251,352 

Sunday  e<lili<»n 

.  .  s) 

687,162 

36,232 

583,744 

67.186 

Alameda  (Cal.) .... 

fimes  Siat .  .  . 

.  .  ic) 

887,810 

(Legal  incliuled  in  da'* 
13'.l.y72  454.174 

sifiedl 

24:^,760 

.50,!H)4 

Alamosa  (Colo.) - 

Courier . 

.  (e) 

611.361 

91,392 

495,210 

29,392 

22.367 

Albany  (Ga.) . 

Herald . 

.  .  .  I'e) 

903,396 

181.174 

647,024 

112,700 

22.498 

Sunday  eiiion 

.  .  '♦.I 

290,038 

18,102 

2.50.250 

21,686 

Tola’ . 

.  . )  e- ) 

1,253,134 

199,276 

897,274 

134,386 

22,498 

Albert  Lea  (Minn.). 

.  Tribune  . 

.  .  .  >,e) 

1,152,060 

182,406 

804,370 

100,800 

64,484 

Albion  (Mich.) . 

.  Recorder . 

.  .  .  (,c) 

595,760 

77,418 

482,748 

21,812 

13,752 

Alexandria  (La.) . . . 

.  7Va  «  Talk’ .... 

.  .  (cl 

1 .766,730 

2.31.266 

1.3'.X).676 

96.180 

48.608 

Alhambra  (Cal.) .  .  . 

. .  Rusl  Adrucate.  . . 

.  te) 

1,665,482 

210,126 

1,165,388 

207,522 

82,446 

Aliduippa  (Pa.) _ 

.  Gazette.  . 

...  (el 

772,684 

54,768 

589,916 

101.624 

26,376 

Allentown  (Pa.) . . , , 

..Call . 

.  .(Ill) 

4.460,1*J0 

489,398 

3,518,760 

368,550 

K3,482 

C  hr  on  it  U . 

. .  . (e) 

3,885,574 

503,118 

2,971,374 

3.54,564 

56.518 

Sunday  edition. 

...  (.*) 

564,060 

20,594 

477,372 

65.380 

714 

City 

Alton  (111.) . . . 
.Mtoona  (Pa.) . 


Paper 


Pub-  Total 
l.shed  Linage 


Display 

National  Local 


Classi- 

6ed 


Alva  (Okla.) . 

.Amarillo  tTev.) .... 


Telegraph . (e) 

.  .1/  irror .  (e  1 

Tribune .  (m) 

Record .  in  1 

Sunday  ediii  ni  (s) 

Total .  I  ms) 

Globe .  I  e ) 

News . .11) 

News  Gl.ibc  .  .  )s) 


2,224,628 
3,649,518 
1,810,494 
478.387 
113,022 
591,409 
1,971, .564 
1,846,362 
660,548 


229,514 
366,2.54 
133,7.56 
11.172 
9,310 
20,182 
486,290 
486,290 
51 ,478 


Ambridge  (Pa.) . 

Amsterdam  (N.  Y.)., 

Anaheim  (Cal.) . 

Anderson  (Ind.) . 


Anderson  (S.  C.) . . . 


.Ann  Arbor  (Mich.) . 
Ansonia  (Conn.) .  .  . 


Citizen . (e) 

.  Recorder .  (e) 

.Bulletin .  (e) 

.  Herald .  (ni) 

Sunday  eilition.  (s) 

Total .  I  ms) 

Independent  Tribune 

&  Mail .  (mes) 

Xeii's . (e) 

.Senlind.  . (e) 


989, 

1,852,: 

847, 

1,507 

441 

1,949 


167 


322 

688 

,798 

,486 


1,60<,).846 
2,932.076 
1,280,118 
420,462 
93,926 
514,388 
1,176.614 
994 .31)4 
507.094 
Legal  includeil  in  ) 
97..501  723.671 

l,459,2S;i 
5‘.H',4.>2 
1,201. .589 
3.59,031 
1,560,620 


211.753 
131, .5.30 
100,002 
23,968 
123,<J70 


333.41)4 

35U1S 

302,680 

25,998 

6.314 

32,312 

:108.630 

365.708 

101.076 

local) 

1.5.3.567 

157.1.50 

107.800 

147.588 

.58.170 

205,758 


.51,7 


1,735 

2,643 

1.149 


,468 

,508 

,020 


170,743  1,154,868  381.661 

253,974  2,009,406  368,088 

159,236  855,818  133,966 

(Legal  included  in  classifi«<ll 


(Continued  on  page 


XI 


er 


tor  august  5.  1939 


il  Ad.  1 
tiuni 

135.111  I 

232, «7t 
m.i2i 
911,444 
249,121;. 
299,799' 
483, 8« 


.833^(14 

il7^21 

,766,432 

1290,964 

9S2.8U 


2260,762 

758,076 

1.821.836 


1,084,15c 

3,253,652 

3,650.863 


Pub-  Total 
Paper  lished  Linage 

. Journiit .  (e)  852,758 

iWU.) . I’osl-Cresceitl . (e)  3,181 ,640 

Vdoioi*  (Okla.) . Anlmureilt . (es)  1 ,310,518 

liUasiis  City  (Kan.).7>.i:ricr . (e)  1,181,474 

Ijjiory  Park  (X.  J.)  ■  I’rfss .  (es)  2,265,591 

(Kv.) . I  ude t'tndtnt . (as)  1,781,188 

jiiuid  (O.) . Times-Cazelle .  (e)  1.582,158 

liiuxilWis.) .  I’resi .  (e)  805,602 

ijubula  (O.)  . Slur  Btiicon . (e)  2,077,980 

Lsori*  (Ore.) . Istorian-Bud^et _ (e)  1,387,644 

Ijiciiison  (Kan.) . Ctohe . (e)  1,143,366 

llaislO.) . MessfMKtr . (es)  1,510,048 

14(2  (Mass.) . -Veu'-s .  (e)  733,069 

tintk  (Io«-a) . A’ ews-TtUgraph . . . .  (e)  728,1 17 

jLintic City  (X.  J.).. World . (tii)  543,858 

ilaiira(N.  Y.) . Citizen-Advertiier..  .(e)  1,451,828 

|(au!U(Ga.) . Chronicle . (m)  1,230,443 

Sunday  edition .  .  . .  (s)  390,632 

Total .  (ms)  1,621,075 

I  \4«!U  (Kan.) . Oazetle . (e)  406 ,346 

1;,{I1SU  (Me.) . Kennebec  Journal  (m)  1,.331,904 

loon  (Ill.) . Beacon-News . (e)  2,630,450 

Sunday  edition . (s)  726,174 

Total . (es)  3,356.624 

laUnMinn.) . Herald . (e)  1,560,566 

jsstin  (Tex.) . American . (m)  1 ,956,794 

Statesman . (e)  1 ,961,162 

Sunday  edition . (s)  916,622 


1 

Pub- 

Total 

Display 

Classi- 

NEWSPAPER 

LINAGE 

City 

Paper 

lifthed 

Linage 

National 

Loc&I 

Aed 

Legal 

l-frfdtmton 

•  X) 

*^iiiuiay  edi’iim . 

(s) 

201,806 

22,190 

1.54,742 

27,816 

28 

Total . 

.  (es) 

967,372 

97,286 

626,1.50 

108.024 

135,912 

Display 

Classi- 

Urattlebciro  (Vt.^ 

.  heformer  ..... 

.  .  (e) 

1.591,9‘.m 

1 80.824 

1,331.372 

79.8(K’. 

INational 

Local 

Aed 

Legal 

(Legal  incliiiled  in  Ci.gsSiucd) 

110,208 

615,.384 

72.622 

.54,544 

l^rcnierlun  tWash.) 

Sun  . 

.  i.e» 

822,668 

32,032 

.593,656 

196,980 

254,002 

2,453,108 

385.280 

89,2.50 

Krenliam  (Tex.) . 

Hinner-l*rtsS .  .  . 

.  (e) 

378,('98 

6.5,422 

293.132 

19,362 

182 

144,326 

945,084 

149.324 

77,784 

(Ct»nn,> 

.  .  .  (e) 

3,343,867 

,5't6.a3'.t 

2.2,56,(X)9 

468,240 

23,579 

100,786 

997,670 

76,510 

6,608 

Sunday  etlition 

.  .  .s) 

531,194 

33,338 

394,152 

102,895 

810 

267,702 

1,754,131 

205,080 

38,678 

Tota' . 

.  fes) 

3,875,061 

629.377 

2,650.161 

571.135 

24.389 

178,766 

1.270,199 

263,270 

68,9.53 

Sunday  Herald. 

..  (s) 

607,306 

25,844 

556,.5.53 

24,885 

138,156 

1,270,136 

139,678 

34.188 

rime.*tStdr . 

. .  (e) 

2,596.610 

275,976 

l,922,3tl0 

398.214 

115,332 

638.568 

22,036 

11,10: 

2 

Hrid^eton  (N.  j.l.  . 

,  Sews . 

. .  (c) 

1,470,070 

1,154,146 

100.828 

52,43  0 

149,394 

1,662,803 

164,688 

101,095 

Hristol  iConn.).  ... 

.  I*rfsi . 

..  (e) 

1.277,500 

125,678 

1 ,088,822 

34„300 

28,700 

225,133 

969,823 

134,604 

58,084 

Kristow  (Okla.) .... 

.  Record . 

.  (e» 

322,496 

49,938 

232,988 

38,730 

840 

127,932 

912,590 

69,412 

33,432 

Hrownsville  (Tex.V 

..Herald  . 

.  .  (e) 

786,520 

191.111 

444,220 

106,932 

44,2.54 

194,732 

1,012,891 

277,989 

24,436 

Star-M(»nilor 

84,924 

602,924 

.34,496 

10.752 

Herald  . 

.  ..  (s) 

470.946 

28.742 

.371.084 

70,012 

1,078 

130  525 

518,831 

48.671 

30,070 

Burbank  (Cal.) . 

Keiie^v . 

.  ..  (e) 

1,033.480 

78,036 

645,512 

185,178 

124,754 

68,907 

474,951 

HtirHn!i;ame  (Cal.)  . 

.  Advance . 

...(e) 

1,206,7.58' 

147,938 

838,166 

183,890 

36,764 

186,634 

1,103,568 

107,460 

54,166 

Burlington  (X.  C.) . 

.  Times  yiews .  .  . 

.  .  .  (e) 

l,334,06t) 

135,492 

1,066.604 

120,218 

11,746 

295,446 

698,108 

190,153 

46,716 

Uur!ingt'in  (Vt.) . .  . 

.Free  Press..  .. 

.  .  (m) 

2,408,.506 

488,396 

1,679,853 

227.274 

12,983 

48,238 

280,657 

60,638 

1,099 

.Vru’5 .  . . 

.  ..  (e) 

1,001,028 

125,426 

813,379 

62,223 

343,704 

978,765 

250,791 

47,815 

include<l  in  local) 

39,052 

346,446 

16,829 

4,019 

Butler  (I’a  ) . 

Eagle . 

. .  . . (e) 

2,517,928 

211  7.50 

1  939,294 

298,900 

67,984 

240.142  849.968 


134,302  107.492 
388,500  19,870 

88,438  50 

476,938  19,920 

251,580  89,334 

352,156  . 

350,322  . 

195,314  . 

(Legal  included  in  Classihed) 


315,084  1,906,996 
23,128  614,558 

338,212  2,521,554 
147,868  1,071,784 
370,188  1,234,450 
371,700  1,239,140 
45,122  676,186 


iks  (Ore.) . 

Democral-IIerald . . 

(e) 

862,162 

140,084 

600.670 

96,292 

25,116 

liMLcrsfield  (Cal.) .  . . 

.Californian . 

.(e) 

2,932,258 

435,372 

1,904,630 

397,026 

195,230 

4342123  kt^rlMe.) . 

.Commercial . 

(e) 

1,327,253 

136,582 

867,967 

287,624 

35.080 

l,104.0i( 

News . 

.(m) 

1,783,691 

453,015 

1,238,626 

92,050 

iiTRlVt.) . 

(e) 

1,099,341 

223,776  759,142  116,423 

(Legal  included  in  C!as.sified) 
178,584  1,309,910  132,300 

^  :«UVU  (N.  V.) . 

.  Sews . . 

..(e) 

1,649,228 

24,434 

Rouge  (La.) . . 

.Advocate. . .  .  •  • . 

.(m) 

2.729,501 

316,008 

2,111,618 

301,875 

Slute  Times . 

..(e) 

2,850,693 

316,886 

2,113,097 

251,296 

169,414 

Tot'ie  Creek  (Mich.) 

.Enquirer  &■  Sews. 

..(e) 

2,257,871 

259,427 

1.655,633 

328,4.57 

14,354 

Sunday  edition . . . 

..(s) 

611,600 

41,731 

397,765 

72,104 

Total . 

(es) 

2,769.471 

301,158 

2,0.53,398 

400,561 

14,354 

Total  Ad- 

Moon-Journal . .  . 

..(e) 

1,692.980 

197.374 

1,205,224 

266,430 

23,952 

Sunday  edition . . . 

..(s) 

350,634 

14,950 

282,968 

52,440 

276 

-(City  (Mich.)... 

Total . 

.(es) 

2,043,614 

212,324 

1,488,192 

318,870 

24,228 

.Times . 

.  (e) 

2,992,332 

303,492 

2,262,204 

409,794 

16,842 

Sunday  edition . . . 

..(s) 

.568,568 

17,290 

487,071 

64,148 

56 

Total . 

.(er) 

3,560,900 

320,782 

2,749,278 

473,942 

16,898 

tgteuwn  (Ill.) _ 

.  I llinoian-Star _ 

..(e) 

699,286 

120,470 

426,608 

136,038 

16,170 

jsiitt  (Neb.) . 

Sun . 

..(e) 

771,736 

149,7:«) 

.534,870 

58,324 

28,812 

22«I-5M 

Sunday  erlition... 

..(s) 

245,042 

26,810 

201,810 

14,826 

1,596 

Total . 

.  (es) 

1,016,778 

176,.540 

736,680 

73,1.50 

30,408 

^wnt  (Tex.).  .. 

, .  Enterprise  & 

Journal . 

(me) 

2,122,694 

430,794 

1.211.174 

473,060 

7,666 

Sunday  edition. . . 

.  (s) 

553,493 

74,691 

387,231 

91,092 

479 

(Morning  and  evening  run  as  combination.  17,6,36  lines,  legal  not  included 

in  alHive  total  ) 


W'tt Falls  (ra.)... 

Sews-Tritiune. . . . 

.(e) 

2,198,252 

172,088 

1 .805,888 

180,698 

39,578 

;<.t!ootiine  (O.) .  . . 

Examiner . 

(e) 

1,078.784 

128,800 

803.894 

122,1.36 

23,954 

■MOt  (Ill.) . 

A  dvocate . 

.(e) 

1,017,681 

128,156 

770,441 

119,084 

(.Le^al  included  ir  clasdifie<l) 

1,318.03* 

S ews-Uemocrat. . , 

..(e) 

1,052,169 

161,520 

7.54,133 

113,724 

22,792 

(Wash .) . 

Herald . 

..(e) 

1,440,866 

262,500 

8.30,172 

.317,450 

30.744 

Sunday  edition.. . 

..(s) 

277,368 

12,880 

196,224 

63,616 

4,648 

Total . 

.(es) 

1.718.234 

275..380 

1,026 ,.396 

381,066 

35,392 

■al  Orr.) _ 

Bulle  in . 

..(e) 

1,121,568 

146,818 

866,579 

77,525 

30,646 

Tantton  (Vt )  . . 

Banner . 

..(e) 

1,269,898 

147,588 

1.0.50,602 

71,708 

. 

(LeKal  includeil  in  l(»cal) 

Harbur 

®cll.) . .  . 

^ycU'S’Palladiu  ni . 

.  .(e) 

1,797  ,.376 

248,220 

1,223,978 

285,082 

40,196 

'^(Cal.) . 

Ca-.ette . 

.  .(e) 

2,134,341 

258,7.35 

1,062,983 

775,537 

37,086 

(I’a ) 

iihbe-Times . 

(e) 

3,143,294 

343,616 

2,527,308 

224,308 

48,062 

'"'ij'Mass.).  ... 

Times . 

.(e) 

1.052,358 

150,503 

856,224 

19,965 

25.666 

xuel!  Ind.) . 

S^eii's . 

(c) 

482,348 

117,209 

319,831 

12.928 

32,416 

(Me.) ... 

Journal . 

.(e) 

914,676 

171,262 

626,038 

76,342 

41.034 

ed 

^*»Pias  (Mich.).. 

1‘ioneer . 

..(e) 

642.782 

78,925 

460,894 

11.910 

88,053 

^spring  (Tex.) .  . . 

.Herald . 

(es) 

1,031,618 

172,088 

762,552 

96,978 

^  Mont ) 

.Gazette . 

(me) 

1,298,836 

331,296 

736,216 

231,294 

Sunday  edition. . . 

.  (s) 

371,266 

45,626 

25.3,3.58 

72,282 

siamton  (N.  V.) 

Vtess . 

..(e) 

4,726,555 

.582,649 

3,399,309 

672,329 

72,268 

t)  311  ^ 

Sun  . 

(ni) 

1,474.844 

123,634 

1.078,168 

227,332 

4.5,710 

<ack  (X.  u.) .  . . 

.  Tribune  . 

.  (e) 

988,992 

168.280 

621.116 

1.54,109 

42,187 

"^oot  (Ida.) 

Bulletin . 

.  (e) 

452,130 

120,673 

263,109 

36,470 

31,878 

“‘tlUOkla,).  .. 

Tribune . 

.  (m) 

624,092 

.52,640 

,539.1 11 

22,995 

9,016 

1 .076 

Sunday  editixm  . 

,  .(s) 

186,319 

469 

179,298 

6.118 

434 

Total . 

(ms) 

810,411 

.53,109 

718,739 

29.113 

9,450 

v3.567  1* 

’'Kington  (Ill  t  , . 

.Pantograph  . 

.  (e) 

2,263,982 

.335,608 

1,664,166 

264,208 

33.572 

Sunday  edition. . 

.  (s) 

,303,506 

17.'906 

234,724 

50,876 

1  792 

Total . 

.(es) 

2,567,488 

353,514 

1,898,890 

315,084 

35,364 

7. 588  '■ 

'■  ’1  (Ind.)  . 

.llorW . 

.(e) 

1.002,540 

73,654 

865.144 

52,570 

11.172 

Wa.) _ 

.Idaho  Statesman 

.(m) 

1,801,456 

254,160 

1,129,232 

377,926 

40,138 

)5,758  W- 

Sunday  edition. . 

.  .(s) 

684,865 

73.084 

503, .537 

86,267 

21,977 

Total . 

(ms) 

2,486,321 

327,244 

1,632,769 

464,193 

62,115 

gi.eei 

■'>wa)  .. 

.  Sews  Republic  a  n 

..(e) 

875,574 

]18,3»4 

672,728 

41  720 

42,742 

■  'Mo.).. . 

.Sews . 

.  (e) 

892,682 

107,.590 

699,002 

71,064 

14,966 

33.9W 

(Clllo.)  . 

Camera . 

..(e) 

1,192,226 

128,310 

935,816 

84,000 

44,100 

d) 

Green  (Ky.) 

.Park  City  .Veiis. . 

..(e) 

923,076 

134,036 

752,094 

21,322 

15,624 

Sunday  edition. . 

(s) 

384,986 

24.220 

352.702 

4,814 

3.220 

Total . 

.(es) 

1 .308,062 

1.58dJ5« 

1 .104,796 

26,lt)6 

18,844 

Cadillac  (Mich  ).  .  . 

.  .  A’  . 

(el 

924,882 

107,731 

710,304 

.34,316 

72,501 

Cairo  (Ill.) . 

.  .(  ilizen . 

(el 

794,724 

185.234 

558,222 

40,068 

11,200 

Caldwell  (Kan.). .  . 

.  Afessenger  cr’  Xeu's 

.(el 

305,862 

21,651 

250,719 

22,576 

10.916 

Canibri<lKe  (O.)* .  •  • 

.  .JeOersonian . 

(e) 

1,227,044 

122,6% 

868,728 

197,904 

37,716 

Canton  (III.) . 

.  .  Ledger  Register. . 

.  (e) 

980.285 

162,097 

662,1,58 

138,516 

17,514 

Canton  (O.) . 

.  .  Repository . 

.  (e) 

4,599,342 

.561,681 

3,166,991 

761,442 

101,234 

Sunday  edition. .  . 

(s) 

1,119,098 

74.822 

820,657 

227,700 

910 

Tota' . 

(es) 

5,718,440 

639.506 

3,987,648 

989,142 

102,144 

Cape  Girardeau  (Mci 

k). Southeast 

Alissou^'ian . 

.(e) 

1,301,230 

173,404 

868,658 

250,194 

8,974 

Carbtmdale  (Ill.). . . 

.  Tree  Press . . 

.(e) 

1,. 587,164 

187,374 

1,311,390 

84,400 

4,000 

Carrollton  (Mo.) . . . 

.  .Democrat . 

(el 

.520,000 

77,500 

434,000 

1,812 

7,000 

Carthage  (Mo.) . . . . 

. .  Press . 

(e) 

758,135 

70,709 

585,.503 

74,907 

27,013 

Casper  (Wyo.) . 

. .  Tril'unt-Heral.i. . . 

(es) 

1,340,374 

293,636 

917,350 

88,186 

41,202 

Centerville  (Iowa). 

. .  Joioegian  t*  Citizen 

(e) 

748,972 

94,990 

.571,648 

76,606 

3.5.728 

Centralia  (111.) . 

..Sentinel . 

(e) 

1.209,264 

239,008 

822,934 

140,672 

6,650 

Centralia  (Wash.) . . 

.  .Chronicle . 

(e) 

1,014.912 

121 ,8(H) 

766,322 

97,170 

29,530 

Chanute  (Kan.)  . . , 

.  .  Tribune . 

(e) 

1,168.608 

106,512 

922,292 

114,310 

26,494 

Charleston  (HI.).... 

.  Courier . 

(e) 

1,202,673 

58,505 

1,0.57,730 

62,6.59 

7,493 

(Total  include^  16.280 

lines  of  paid  readers  and  locals.) 

Charleston  (S.  C.) . . . .  I'ost .  (e) 

News  &  Courier  . .  (m) 
Sunday  edition  .  (s) 

Total .  (ms) 

Charleston  (W.  Va.)  Mail . 

Sunday  edition 


2,123,842 

1,479,716 

709,730 

2,189,446 


447,678  1,468,012 
397,810  931,280 

63.518  569,866 

461,328  1.. 301, 1.36 


208,152 

150,626 

76,356 

226,982 


Charlottesville  (Va.) 

Cherryvale  (Kan  ). . 

Chester  (I’a.) . 

Cheyenne  (Wyo  ).  .  . 


irvomin.?  Stale 


Chicago  (Ill.). 


.Journal  of 
Commerce 


Chickasha  (Okla.). 
Chillirothe  (Mo).. 


Chillicothe  (f).)  .  . . . 


("ircleville  (t).) . . . . 
Claremore  (Okla.). 


Scioto  hazefte 
C.azette- 
Advertiser 


.  (ei 

2,634,3.54 

284  754 

1,886,144 

403, 8(K) 

59,656 

.(S) 

745,1.50 

41,068 

604,903 

94,444 

1,715 

(cs) 

3,379,.504 

:V28.822 

2,491,047 

498,244 

61.371 

.(e) 

1 .639  294 

187.646 

1,356.924 

94,724 

(lae^al  included  in  classified) 

(e) 

297. .5.56 

28,336 

224,4.34 

14,8.54 

29,932 

(e) 

2„540.iHK) 

269..523 

1 ,864,530 

307,612 

99,235 

(m) 

1,. 868.664 

.330,372 

1,330.154 

179,1.58 

28,9,80 

(c) 

1,673, '.614 

.347,102 

1 ,060.920 

207,200 

58.772 

.  (m) 

1,080,142 

361 .666 

270,920 

125,069 

322,487 

.  (e) 

1,. 3.53, 1,50 

139,475 

'.*87,860 

180,1*46 

44,86‘3 

(e) 

778.918 

127  ,'*04 

.577,808 

7.3,200 

.(m) 

1,404,102 

152,964 

1,102,402 

134,778 

»3.<J58 

.  (e) 

1,432.704 

1.52.516 

1,118,418 

13,5,786 

25,984 

.  (s) 

323,344 

5.320 

277,144 

37,1!*8 

3,682 

.(e) 

1 ,016,200 

<*6.0,54 

743,806 

i  74 ,034 

2.3„506 

.  .  (m) 
. .  .  (s) 


Clarksburg  (W.  Va.). 


Clarksdale  (Miss.) 
Clarksville  (Tenn.). 


Messenger  .  .  . 

Sunday  editiem 

Total .  (ms) 

.  Exponent . (m) 

Telegram . (e) 

Sunday  eilition 

.  Register . (e) 

.  Star .  .  . 


105,804 

20.165 


54,381 

10,856 


40,449 

8,089 


5,164 

1,080 


5,810 

140 


Clay  Center  (Kan  )  .  Dispatch .  (e) 


Clearfield  (I’a.) .  .  .  . 
Clifton  Koige  (Va  ) 


Progress . 
Re  ieic  . 


(ms) 

125,1*69 

65,237 

48,538 

6,244 

5,950 

.(m) 

1 ,628,427 

303,817 

1,124.431 

155,911 

44,268 

..(e) 

1,678,1,51* 

304,041* 

1,147.240 

182,686 

14,184 

(s) 

437, .587 

41.51*0 

33S.2.54 

.57,736 

..(e) 

1,086.008 

132,482 

86(),(KK) 

93,520 

■  -  (e> 

312,212 

.59.:!()S 

211.378 

36,960 

1  .566 

fFi};ure^; 

aie  from  ] 

Kel).  lAth  to 

June  30. 

1939) 

.  (el 

.531, UK) 

65,436 

1.50..517 

18.507 

1  Legal  in 

'.’hided  in  classified) 

.  .(e) 

1 .08t*..576 

•KI7,144 

,53,690 

25, 200' 

.31,828  390,7.34  14,308 

(Legal  included  in  local) 


CHntun  fill.)  . .  . , , . 

.Journal  Public.  . 

.  .  fin) 

.52.S,;!18 

‘.KK) 

4.57,086 

22,148 

9,184 

Sunday  edition. . 

..  (s) 

127.610 

I'i.SOS 

101,062 

6,6.50 

Total . 

(ills) 

6.55,928 

.56,798 

.561,148 

28,798 

9,184 

Clinton  (lowul . 

.Herald . 

. . . fe) 

1. 693.424 

1,237,163 

163., 5(H 

44.433 

Clinton  fMass.)  .... 

Item . 

. .  (e) 

767,046 

7' 1,961 

6.56.076 

1.5,588 

15,421 

Coeiir  D'Alene  (Ida.) 

.  Pres.s . 

. . . (el 

1.1.57,911 

288,835 

753,960 

72,142 

42,977 

Cofleyville  (Kan.). .  . 

Journal  . 

...(e) 

1.23*).1<.*6 

1 16,872 

<*86.077 

122,865 

10,382 

Colorado  Springs 

(Colo.) . . 

Gazette . 

.  (m) 

1,. 579, 824 

295.638 

1,077,426 

li'l  ,.528 

15,232- 

2  clegrnph . 

..  (e) 

1,078,908 

jos.riTs 

1,186,1.36 

192.108 

2,086 

Gazette-Telegraph. .  (s) 

612,830 

32.618 

468,398 

106,(t-14 

5.740 

Columbia  (S.  C.) 

Record . 

..(e) 

1 ,970.570 

334  558 

1,373.834 

220.318 

41,8b0 

State . 

. .  (m) 

1,726.018 

.319,2.56 

<987.518 

369,404 

49,840 

Sunday  edition. 

..  (a) 

970.4.52 

86,601 

651,574 

220,626 

11,648 

Total . 

.  (msl 

2.696.470 

405,860 

1.639,()<.t2 

590,030 

61,488 

(Continued  on  page  XII) 
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I  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

1  {Continued  from  page  XI) 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Columbia  City  {\rxd.)  .Comrnertial  Mail  ise 

Post . 

.  (e) 

526,974 

49,532 

368,480 

63,812 

45,150 

Columbus  CGa.) . 

Enquirer . 

(m) 

1.388,572 

314,642 

874,073 

184,705 

lt.,152 

Lodger . 

..(e) 

1,381,320 

301,071 

882,589 

167.195 

30,465 

Ledger-  Enquirer 

.  (s) 

392,275 

38,122 

287,335 

66,755 

63 

Columbus  (Xeb.) .... 

Telegram . 

..(e) 

775,544 

124.586 

540,246 

41,622 

69,090 

Concord  (N.  H.) .... 

Moni'or-Patriot . 

.  (e) 

2,019,192 

316,554 

1.573,936 

80,948 

47,754 

Concord  (X.  C.) .... 

Tribune . 

.  (e) 

819,218 

108,966 

608,504 

78,242 

23,506 

Sunday  edition 

.  .(s) 

301,790 

4,126 

274,252 

23,412 

Total . 

.  (es) 

1,121,008 

113,092 

882,756 

101,654 

23,500 

^liTan  ^ 

.  .fc) 

601,041 

Conneaut  (Ohio) .... 

News-Uerald - 

.  (e) 

1,041,675 

92,677 

901,936 

20.448 

26,614 

Connersville  (Ind.) . . 

Sews-Examiner . 

..(e) 

811,412 

96,572 

628,922 

59,766 

26,152 

Connellsville  (Pa.) . . . 

Courier . 

..(e) 

1,262,655 

94,983 

1,007,018 

96,908 

63,746 

Coming  (N.  Y.) ...  . 

Leoiier . 

..(e) 

1,408.610 

176,806 

1,143,933 

74,018 

13,853 

C^jTpus  Christ!  (Tex.) 

Caller . 

.  .(m) 

2,074,226 

394,968 

1,290,772 

376,446 

12,040 

Times . 

...(e) 

1,955,926 

396,410 

1,230,180 

319,662 

9,674 

Caller-Times .  . . 

...(s) 

688,044 

50,358 

522,368 

113,148 

2,170 

Council  Bluffs  (Iowa] 

nonpareil . 

.  (es) 

2,234,596 

279,496 

1.577,254 

3.32,150 

45,696 

Covington  (Va.)  . . . 

.  Virginian . 

.  (e) 

682,245 

93,303 

554,967 

.33,975 

Creston  (Iowa) . 

.Xeirs  .Advertiser. 

..  (e) 

743,713 

113,551 

511,945 

98,620 

19,597 

Crookston  (Minn.) .  . 

Times. . . 

...(e) 

602,026 

114,842 

413,146 

13,600 

60,438 

Crowley  (La.) . 

Signal . 

..(e) 

569,716 

73,878 

406,812 

.51,156 

37  870 

Culver  City  (Cal.).. . 

Star  S' eu’S . 

. .  ■  (e) 

1,036.548 

92,946 

766,276 

136,192 

41,034 

Cumberland  (Md.) . . 

.News  &  Times. . 

(me) 

4,840,10.3 

427,247 

3,947,440 

465,416 

Sunday  edition 

...(s) 

424,428 

24,631 

350,910 

48,887 

Cushing  (Okla.) . 

.Citizen . 

.  (es) 

846,470 

84  ,.364 

674,646 

76,440 

11,020 

EDITOR  & 


FUEL 


Pub- 

Total 

Display 

CUmI- 

City 

Paper 

li.had 

Linage 

National 

Local 

lied 

Fargo  (X.  I)  ) . 

Forum . 

.(m) 

1,800,135 

345,595 

1,267.966 

186,375 

rJ 

Sunday  edition . . 

...(s) 

427,316 

35,558 

311,580 

80,178 

Total . 

.(ms) 

2,227,451 

381,153 

1,579,546 

266.553 

Forum . 

..(e) 

1,981,858 

344,807 

1,296,816 

261,965 

Fayetteville  (Ark.) . . . 

.N orthivest  Arkansas 

T  imes . 

..(e) 

1,001,810 

131,090 

750,000 

87.960 

Fayetteville  tX.  C.) . 

.Observer . 

..(e) 

1,742,566 

175,308 

822.262 

619,108 

125, Sill 

Findlay  (O.) . 

.  Republican-Couiiei  (m) 

2,185.978 

169.470 

1,704,325 

268.468 

Fitchburg  (Mass.)... 

.  Sentinel . 

.(e) 

1,943,102 

252,190 

1,533,361 

137,542 

Fond  du  Lac  (Wis.).. 

Commonwealth 

Reporter . 

...(e) 

1,865,968 

263,232 

1,330,338 

184.682 

Fort  Collins  (Colo.)-- 

.  Express-Courier. 

.(ms) 

1,200,052 

153,8.32 

927,710 

86,632 

3is:.i 

Fort  Lauderdale 

(Fla.) . 

.S'ews  cf  Sentinel, 

,..(e) 

1,361,645 

1.56,929 

1,101,996 

59,999 

17T;; 

Fort  Morgan  (Colo.). 

Times . . 

...(e) 

430,214 

55,034 

318,066 

12,300 

44.811 ' 

Fort  Scott  (Kan.) . . . 

Monitor . . 

...(e) 

891,519 

90,013 

722,414 

62,047 

17,0«| 

Fort  Smith  (Ark.) . . . 

Southwest 

American .... 

.  .(m) 

1,677,620 

378,798 

1,045,492 

242,704 

10,6Ji 

Times  Record. . . . 

...(e) 

1,677,242 

378,672 

1,048.7.54 

239,372 

10,441 

Southwest  Times 

Recoid . 

.  (s) 

487,452 

45,962 

.381,906 

59,220 

.164 

Fostoria  (O.) . 

Review . 

(m) 

958,293 

186,217 

745,612 

15.856 

ll"X5 

Times . 

.(e) 

795,718 

67,354 

667,996 

49.644 

iu:;i 

Framingham  (Mass.) 

.News . 

..(e) 

1,317,442 

221,256 

918,.540 

133,056 

44590 

Frankfurt  (Ind.) . .  . . 

.Times . 

(m) 

1,350,164 

128,745 

1,119,552 

58,586 

43.281 

Frankfort  (Ky.) . 

State  Journal. . . 

(ms) 

847,490 

115,262 

721,136 

15,950 

17,0U 

Frederick  (Md.) . 

.  I’ost . . 

.(m) 

1,368,676 

222,166 

1»62,732 

153,650 

8,608 

News . . 

...(e) 

1,573,048 

227,178 

1,158,50S 

157,808 

'  11; 

Freeport  (HI.) . 

.  Journal-Standard.  •  •  (e) 

1,657,103 

234,759 

1,148,406 

233,380 

40,558 

Fremont  (Xeb.) . 

.Guide . 

.  (m) 

774,111 

31,283 

630,886 

111.941 

Fremont  (O.) . 

.  S'eivs-Messenger . 

..(e) 

1,391,768 

147,686 

1.108.478 

96,712 

Ns-. 

Fullerton  (Cal.) . 

Xeu's-Tribune  . . 

...(e) 

1,035,.370 

130,886 

789,110 

98,644 

SI 


Citj 

MF* 


jbP 

obs 


■Xll* 

Itai 


9. 


Dalhart  (Tex.) . 

Texan . 

..(e) 

828,983 

94,224 

703,346 

•20,077 

11,336 

Danville  (Ill.) . 

.Commercial^N  eus. 

..(e) 

1,970,.549 

251,747 

1,463,210 

232,049 

23,543 

Sunday  edition . . . 

..(s) 

363,256 

27,186 

289,170 

46,900 

Total . 

.(es) 

2.333,805 

278,933 

1,7.52,380 

■278.949 

23..543 

Danville  (Va.) . 

.  Register . 

(m) 

1,152,480 

309,274 

694,442 

132,650 

16.114 

Sunday  edition . . . 

..(s) 

509,950 

33,852 

431,466 

42,588 

2.044 

Total . 

(ms) 

1,662,430 

343,126 

1,125,908 

175,238 

18,158 

Bee . 

.  (e) 

1,649,690 

337.974 

1,121,484 

174,664 

15,568 

Davenport  (Iowa).  . 

.  Democrat  &•  Leader .  (e) 

2.584.722 

443,716 

1,898,6.38 

242.368 

Sunday  edition.. . 

.  (s) 

595.826 

53,858 

453.768 

88,200 

Total . 

.(es) 

3,180,548 

497,574 

2,352,406 

.330,568 

Decatur  (Ala.) . 

.  Daily . 

.  (e) 

806,350 

139,384 

.525,580 

46,144 

95,242 

Defiance  (O.) . 

.Crescent  News .  . . 

.  (e) 

888,776 

110,054 

707,336 

45,920 

25,466 

DeKalb  (111.) . 

Chronicle . 

..(e) 

1,105,048 

144,130 

776.888 

166,936 

17,094 

Deland  (Fla.) . 

.Sun  S'ews . 

..(e) 

757,214 

194,714 

466,232 

•29.736 

66.5.32 

Dclaw  ire  (O.) . 

.  Gazette  . 

..(e) 

842,114 

98,518 

604,366 

97,748 

41.482 

Del  Rio  iTex.) . 

.  News . 

.  (e) 

565,2.57 

57  ,.551 

424,532 

72,531 

10,640 

Denton  (Tex.) . 

.  Record-Chronicle . 

.  ,(e) 

1,263,796 

111,762 

1,042,342 

109,872 

De  Queen  (Ark.) _ 

Citizen . 

..(e) 

321,794 

24,475 

293,258 

1,020 

3,041 

Dix.m  (111.) . 

.  7  elegrapk . 

..(e) 

1,115,131 

154,442 

821,408 

123,620 

15.661 

Dodge  City  (Kan.) . . 

Globe  . 

..(e) 

1,097,467 

125,635 

651.992 

294,777 

25,063 

(Classified  includes  classified  display) 

Dover  (O.) . 

Reporter . 

.  .(e) 

1.172,031 

100,772 

931,861 

119,581 

19,817 

Dowagiac  (Mich.) . . . 

.  News . 

.(e) 

588,490 

85,722 

404,a26 

80,024 

18,718 

Dubuque  (Iowa) . . . . 

Telegraph  Herald. 

..(e) 

1,552,726 

310,240 

1,034,642 

156,226 

51,618 

vSunday  edition . . 

...(s) 

372,344 

45,388 

267,372 

59,458 

126 

Total . 

. . (es) 

1.925,070 

355,628 

1,302,014 

215,684 

51,744 

Duncan  (Okla.) . 

Banner . 

...(e) 

741,538 

91,182 

5.33,764 

90,720 

25,872 

Sunday  edition  . 

(s) 

194,474 

12,740 

161,350 

■20,384 

Total . 

(es) 

936,012 

103,922 

695,114 

111,104 

25,872 

Dunkirk  (X.  Y.) _ 

. < )bserver  . 

..(e) 

2,055,955 

110,‘203 

1,879.435 

43,1.59 

•23,158 

Hast  Liveipool  (O.) 

.  Review. . . 

. .  (.e) 

2.361,828 

180,264 

1,853,586 

295,330 

32,648 

East  Palestine  (O.) . . 

,  Leader . 

. .  (e) 

380,720 

54,000 

274,100 

21,420 

31,200 

East  St.  Louis  (Ill.).. 

Journal . 

. . (es) 

2,214,038 

230,293 

1.455,023 

185,650 

43,072 

Easton  (Pa  ) . 

,  Free  Press . 

.  (m) 

1,205,470 

63,056 

1,086,288 

29,316 

26,810 

Eau  Claire  (Wis.) .  . , 

,  .Leadt-r -Tele lira m. 

.  .(e) 

1.908,732 

335,076 

1,362,352 

211,274 

Edinburg  (Tex.) ... 

.  Valley  Review . . 

.  (m) 

766,126 

90,699 

529,28:1 

118,288 

27,856 

961,732 

159,882 

665,182 

136,668 

Imperial  Valley 

Press . 

. .  t  e) 

993,376 

159,882 

665,182 

136,668 

31,644 

^Linage  sold  in  cottibination. 

Sunday  Post  Press 

figures  are  included  in  1 

these  totals) 

Hldorado  (Ark.) .... 

.  Xews . 

■  •  (m) 

894,061 

215,264 

614,628 

51,177 

12,99-2 

Sunday  edition . 

. .  •  (s) 

342,706 

25,522 

:t05,6.34 

11,550 

Total . 

,  (ms) 

1,236,767 

240,786 

920,262 

62,727 

12,992 

Times . 

...(e) 

1,100,491  ■ 

243,495 

804.6.36 

.52,360 

HI  Dorado  (Kan.) . . 

. .  Times . 

- .  .  (e) 

870.296 

80,696 

733,054 

38.164 

18,382 

Elgin  (Ill.) . 

.  Courier-N ews . . . 

...(e) 

2,201,351 

298,. 508 

1,369,359 

259,260 

274,224 

Elizabeth  (X.  J.). . . 

.  Jmirnal . 

...(e) 

3,636,444 

397,096 

2,653,308 

455,168 

130,872 

Elizabeth  City  (X.  C.). Advance . 

...(e) 

672,416 

128.775 

442,386 

79,971 

21.283 

Elizabethton  (Tenn. ).S(ar . 

. . . (e) 

712,979 

75,517 

54#  ,3.54 

35,098 

59,010 

. . . (e) 

1.961,673 

1  47ft  -Vm 

•>ift  9ftn 

(I,regal  included  in  Local) 

Elko  (Xev.) . 

.  .Free  Press . 

...(e) 

336,511 

52,332 

224,784 

29,064 

30,331 

Ellensburg  (Wash.). 

.  Record . 

...(e) 

872,300 

116,320 

609,448 

139,140 

7,392 

Ellwood  City  (Pa.). 

.  Ledger . 

...(e) 

747,936 

111,748 

534,968 

73,486 

27,734 

El  Reno  (Okla.).  .. 

.  Tribune . 

. . . (e) 

710,332 

80,161 

531,048 

91,042 

8,078 

Sunday  edition . 

....(s) 

150,990 

9,562 

122,234 

19,054 

140 

Total . 

.  (es) 

861,322 

89,726 

6.53,282 

110,096 

8,218 

Elyria  (O.) . 

.  Chronicle-Telegraph.ie) 

2,027,284 

185,633 

1,519,385 

266,805 

55,461 

Enid  (Okla.) . 

. .  y  ews  &  Eagle . . 

.  (mes) 

3,384,463 

454,179 

2,061,906 

717,598 

150,780 

Endicott  (X.  Y.) . . . 

. . Bulletin.  . 

...(e) 

975,828 

69,216 

75:1,242 

14.3,178 

10,192 

Escanaba  (Mich.) . . 

,  .  Press . 

. .  (ms) 

1,496,236 

197,624 

1,2.34,954 

40,978 

22,680 

Hutaula  (Ala.) . 

. .  Tribune . 

....(e) 

372,313 

64.509 

297,304 

2,870 

7,630 

Everett  (Wash.)  — 

...Herald . 

....(e) 

2,124,052 

p 

268,394 

1,593,172 

210,098 

52.388 

Falls  City  (Xeb.) . . . 

,,  .Journal . 

....(e) 

461,692 

78,386 

322.070 

29,190 

32,046 

(8,87#  lines  readers  not  listed  above  but  iucludet]  in 
total) 


Galesburg  (III.) . 

Gallipolis  (O.) . 

Gallup  (N.  M.) . 

Galveston  (Tfcx.) .... 


.Register-.\toil . . . 

...(e) 

2,140,1.38 

315,814 

1.. 569 ,694 

221.200 

.Tribune . 

..(e) 

1,‘»7.5.680 

71,778 

493,906 

103,040 

.Independent » .  •• 

...(e) 

712,541 

121,782 

564,682 

8,371 

.Xews . 

. .  (m) 

1,802.169 

3-20.518 

l,a31,060 

4.50.591 

Sunday  edition. 

•  ■is) 

520,935 

39,205 

370,750 

110.980 

Total . 

(ms) 

2,323,104 

359.723 

1,401,810 

561.571 

Tribune . 

...(e) 

1,931,787 

359,907 

1,185.257 

386.623 

17J06 


(I.egal  included  in  local  and  classified) 


Gardner  (Mass.) . 

Gastonia  (N.  C.) . 

Geneva  (N.  Y.) . 

Geneva  (O.) . 

Gettysburg  (Pa.) .... 

Gillette  (Wyo.) . 

Glendale  (Cal.) . 

Gloucester  (Mass.) .  .  . 
Gloversvillc  (X.  Y.) . 


Goldsboro  (N.  C.). . . 
Goose  Creek  (Tex.).. 


Sun. 


.(e) 

1,282,904 

117,152 

1.065.134 

100.618 

•  (e) 

1.011.472 

132.356 

811,076 

40,81-.> 

W22» 

.(e) 

1.212.946 

121,268 

0<)1.900 

68.754 

.(el 

621,172 

93,646 

499,394 

28,132 

.(e) 

1,218,924 

90,370 

1,047,802 

63.658 

nm 

(m) 

179,957 

•20.454 

143,566 

2,250 

13.63: 

.(e) 

2.685,904 

291,200 

1.699,1>4 

.594,370 

105210 

(e) 

1,127,742 

232.458 

726.384 

140,200 

28.™) 

(m) 

1,295,560 

212,562 

885,332 

154,994 

42,6:2 

(e) 

1,648.808 

212,254 

1,228,.388 

1.54,840 

53326 

(e) 

831.474 

144,354 

613,858 

58.898 

14.364 

(e) 

801.206 

83.506 

662,932 

54,768 

... 

Grand  Forks  (K.  D.) .  Herald .  (ni) 

Herald . (e) 

Sunday  edition . (s) 

Independent . (e) 


Grand  Island  (Meb.). 
Grand  Junction 
(Colo.) . 


1,152,680 

1,154.386 

350,330 

1,777,216 


Sentinel  . (e) 

Sunday  edition . (s) 

Total . (es) 


1,282,064 

409,262 

1.691,326 


Grand  Rapids  (Mich 
Grants  Pass  (Ore.) . 
Grass  Valley  (Cal.) . 
Great  Palls  (Mont.) 


Greeley  ((^lo.) .... 
Greencastle  (Ind.). . 
Greenfield  (Mass.). 
Greensboro  (N.  C.). 


Greensburg  (Pa.) . . . 


Greenville  (Mich.).. 
Gieenville  (Miss.). . 


Greenville  (Pa.)  . . . 
Greenville  (S.  C.)  .  . 


Guthrie  (Okla.) _ 


)./’ress . (e) 

.Courier . (e) 

.  .Union . (m) 

.  t'ribune  .  .  (m) 

Leader .  (e) 

Sunday  edition . (s) 

.  Tribune .  .  (me) 

.  .Banner . (c) 

.Recorder-Gazette .  ..  (e) 

.  Xews . (m) 

Sunday  edition . (s) 

Total . (ms) 

Record . (e) 

.  Review . (m) 

Tribune .  (e) 

.  ..Vetcj .  (e) 

. .  Pella  Democrat- 

Times . (es) 

.  .Record-.irgus . (e) 

.  .News .  (ms) 

Pieamont  . (e) 

.leader . (e) 

Sunday  edition .  .  .  .  (s) 

Total . (es) 


4,234,510 
905,198 
1,146.894 
1.727,971 
902,566 
497,770 
1,343,405 
607.926 
1.. 584, 814 
1,724,359 
940,940 
2,665,299 
1,667,841 
1,912,638 
1,965,180 
585,946 


(Legal  included  in  local) 
216,902  818,4.54  79,476 

37,843 

224,980 

799.9.52 

93,564 

35,890 

28,952 

289,086 

41,292 

270.200 

1.223.502 

237,594 

45,'<M 

2 10, .308 

883,946 

150,542 

37268 

27,006 

.334,866 

43.162 

4,228 

237,314 

1,218,812 

193,704 

411' 

[.egal  includes  paid  readers) 
729,092  2,589,552  915,866 

111,664 

541,282 

233,450 

18,80. 

54,080 

932,246 

1.32.846 

36,722 

354,284 

1,050.546 

301.758 

19,36"' 

.367,192 

45,899 

193,158 

82,232 


455.588 

.333,711 

967,582 

434,437 


161,812  1,324,806 
341,068  1,069,901 


82,488 


423,556  1,844,269 
.3.52,114  982,681 


167,020  1,460,970 
167,006  1,423,842 


51.282 

116.382 

136.471 

57,913 

67,270 

304.871 

84,084 

388,955 

312,627 

244.776 


1 

26.1W 


33.344 

30.926 


8.619 

2041 


39.8:; 


102,647  363,844 


1,463,154 
1,045,.553 
2,665,3.55 
2.411,159 
550,998 
229  222 
780,220 


197,610 

69..579 

454,756 

411,025 

89,670 

18,998 

108,668 


1,106,112 

926,562 

1,722,578 

1,559,124 

403,956 

195,440 

599.396 


H 


Hagerstown  (Md.). 


Hamilton  (O.) .  . . 
Hammond  (Ind.) 


.  Herald . (m) 

Mail . (e) 

Journal  Neus . (e) 

.Times . (c) 


,6.31,602 

,612,464 

,242,324 

,048,958 


.524,702 

313,544 

275,058 

289,516 


1,0)1,842 

1,061.816 

1,671.278 

2,099,768 


244.776 

l-OSoO 

45,374 

74  0fl 

99,834 

59.508 

31.481 

17.931 

488,0-21 

.56,2^ 

441,010 

6,80 

48.832 

3.50' 

14.C02 

I-'.' 

63.434 

3:22 

275.058 

237,104 

190,862 

io5.:-’» 

342,732 

316.91- 

Sunday  edition . . 

.  .(s) 

360.792 

23,371 

259,387 

Total . 

.  .(cs) 

3,409,710 

312,887 

2.3.59.155 

Hanlord  (Cal.) .... 

. .  .Journal . 

.  .(m) 

738,496 

111,338 

516,180 

Sentinel  . . 

..  (e) 

804,944 

108,220 

528,108 

Hannibal  (Mo.)  . . 

...Courier-Post  ... 

...(e) 

1.171,6.32 

199,038 

871.472 

Hanover  (Pa.) .... 

. . .Sun . 

...(e) 

1,649,452 

112,784 

1.363,712 

Harlingen  (Tex.)  . 

. . .  Valley  Star _ 

Star-Monitor- 

. .  (m) 

973,490 

210,658 

635,376 

Herald . 

. . .  (s) 

470,946 

28,742 

371,084 

Harrisburg  (111.) . . . 

.  Register . 

...(e) 

831,400 

122,124 

654,074 

77,955 
420,687  317,K1 

78,260  32.71' 
75,530  93,08* 
91.322  9,9«' 

143,598  29^ 
i.«(V>8  '1. 


70,042 

26,536  29.»>‘ 


{Continued  on  page  XIII) 
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r semi-annual  tabulation  of  newspaper  linage 

- - - 

{Continued  from  page  XII) 


1» 

Pub- 

Total 

Display 

Classi- 

16371 

aty 

Paper 

lishcd 

Linage 

National 

Local 

lied 

Legal 

.Xews  Record . . . 

.(m) 

1,295.189 

121.919 

1,055,334 

62,090 

55,846 

32,760 

.  Tribune . 

..(e) 

1,471,708 

214.536 

1,099,868 

128,744 

28,560 

35,S» 

(Mass ) . . . 

.Gazette . 

.•(e) 

1,730,369 

260,629 

1,217,355 

215,120 

37,265 

43,715 

Record . 

..(s) 

350,7.56 

10,164 

339,122 

1,092 

378 

.  News . 

.  (e) 

753,046 

154,028 

525,238 

67,200 

6,580 

.'rycUa  (Okla  )-  •  • 

Free  Lance . 

..(e) 

731,822 

63.02S 

480.452 

35,440 

152,804 

87,716 

.Telegram . 

..(e) 

1,201,519 

116,007 

930,468 

61,401 

103,643 

31.871 

:  .tf  (Minn.) - 

.Tribune . 

..(e) 

1,261,344 

185.136 

785,218 

120,722 

170,268 

' .  ry  (N.  C.) . 

.  Record . 

.(e) 

1,131,452 

123,222 

922,098 

62,100 

24,032 

47,721 

Point  (rC.  C,). , 

.Enterprise . 

(es) 

1,764,910 

195,832 

1,289,484 

230,482 

49,112 

44,51) 

'  2iie  (Mich.) - 

.News . 

..(e) 

751,564 

132,671 

485,656 

101,727 

31,511 

17,045 

iHswaii) - 

.Tribune- Her  old. 

..(e) 

712,980 

181,018 

442,325 

52,797 

36.840 

Sunday  edition . 

..(s) 

142.593 

36,203 

88.464 

10,559 

7,368 

Total . 

.  (es) 

855,574 

217,221 

530.789 

63.356 

44.208 

.(^.M.) - 

.Post-Courier. . . . 

.  (m) 

384,678 

5,796 

337,932 

28,028 

12,922 

J 

Sunday  edition  . 

.  .(s) 

67,074 

61,684 

5,390 

.364] 

Total . 

.  (ms) 

451,7.52 

6,796 

399,616 

33,418 

12,922 

LO 

'..tcville  (Okla.). 

.News . 

. . (es) 

732,838 

80,304 

481,782 

28,196 

142,198 

IMI 

'  isd  (Mich.) - 

.Sentinel . 

..(e) 

1.273.737 

202,860 

836.587 

155,260 

79,030 

;  .  (Cal.). . . 

.Citizen  News _ 

..(e) 

2,226,909 

359,431 

1,336,083 

434,172 

97,223 

.  Ic  (Mass.) . . . 

.Transcript- 

1«,UU 

Telegram . 

...(e) 

2,048,976 

257,615 

1,528.483 

214,872 

48,006 

8.605 

•  7  u,u  (Hawaii^ . 

Advertiser . 

. .  (m) 

1,664, .544 

302,092 

859,040 

266,490 

236,922 

8.411 

Sunday  edition . 

.  .(s) 

691,460 

82,257 

498,974 

103,229 

7,007 

Total . 

(ms) 

2,356,004 

384.349 

1,358,014 

369,719 

243.929 

Star  Bulletin. . . . 

...(e) 

2,866.735 

595.546 

1.781,759 

454,920 

34,510 

38.8!»: 

Mopfston  (Ill.)  .  . 

.Chronicle  Record 

..(e) 

523.0.54 

54,978 

399,1.54 

45,094 

23,828 

16,730 

Snell  (N.  Y.).... 

.  Tribune . 

..  (e) 

1,109,066 

129,493 

878.808 

78,988 

12,761 

■ilsim  (Mass.) - 

Sun . 

...(e) 

880, .544 

105.392 

706.488 

78,624 

...... 

Le'jujton  (Ind.) . . 

Herald  Press _ 

...(e) 

1,231,985 

163,724 

917,943 

109,172 

41,146 

.38,4# 

Haitsville  (Ala.). . . 

.Times . 

. .  (es) 

1,015.280 

220,794 

714,910 

79,576 

. 

24,472 

S™  (S.  D.) . 

.Hurer.tite . 

...(e) 

883,078 

168.049 

583,954 

99,071 

32,004 

iHTa 

■:!cbtiis(ni  (Kan.) . 

.  Herald ...  . 

.  (m) 

1 ,544.438 

264,582 

1.086,526 

202,510 

1,820 

News . 

...(e) 

1,719,564 

252,602 

1,2.39,448 

202,610 

25,004 

News-Herald . . . 

...(s) 

436,912 

28,364 

341,712 

66,836 

^.tpeadnice  (Mo.) 

.  .Examiner . 

..(e) 

1,213,170 

89,432 

754,684 

294,112 

74,942 

r.ewood  (Cal.). .  . 

.  .News . 

..  (e) 

1,812,2.30 

113,218 

1,387,218 

213,080 

98,714 

18328 

rtnational  Falls 

31,021 

Mim.) . 

.  .Journal . 

...(e) 

581,672 

457.072 

68,866 

24,010 

31,724 

(Mich.) . 

.  Sentinel  Standard.,  (e) 

.560.028 

89,124 

423,738 

29.204 

17,962 

17.0M 

« (jty  (lon-a) . . 

,  PresS‘Citizen  .  .  . 

...(e) 

1,681,372 

216,832 

1,219,078 

209,300 

36.162 

13,687 

ia  Mountain 

106310 

Mkh.) . 

.  .News . 

...(e) 

1.102.136 

163.394 

869,918 

48,74S 

20,076 

2w«  (0.) . 

. 

...(e) 

912,464 

117,600 

679,770 

66,290 

48,804 

42.672 

Sunday  edition . 

.  .  .  (s) 

269, a38 

31,920 

221,606 

14,896 

616 

53326 

Total . 

. .  (es) 

1,181,602 

149,.520 

901„376 

81,186 

49,420 

14.364 

(mood  (Mich.) . 

.  Globe . 

...(e) 

1,287,471 

145,933 

986,226 

86,198 

69,114 

.... 

:i«(N.  Y.) . 

. .Journal  . 

...(e) 

1,962.310 

177,058 

1,. 558,760 

210.084 

16,408 

76 

64 

“K 

94 


42 


3T,S4S 

M.890 


45, 'CO 


37C64 

4,.’24 

41W 


18,80.: 

36,Ti; 

19,36' 

28.501 

i,:> 

26.191 

33,341 

30,926 

8,519 

8,519 

20119’ 

39.8:2! 

129,556 ' 
74  081 


59.595 1 
17.931 
.56.2771 
S.81>j 
S.51"j 
I'- 
8,722| 


ia5,’.26j 

316.91-j 

3l7.02lj 
32.71'- 
93.091  i 
9.9«' 
29351 
1.42‘ 

i.«:i 

29.00' 


vnon  (Mich.) . 

Ciitjen  Patriot. . . 

..(e) 

Sunday  edition . . 

..(S) 

Total . 

.(es) 

(Miss.) . 

,  Clarion-Ledger. . 

.(m) 

Sunday  edition . . 

..  (s) 

Total . 

(ms) 

News . 

..(e) 

Sunday  edition . 

.  .(s) 

Total . 

(es) 

•=«town  (N.  D.)  . . 

5Mn . 

..(e) 

“nillt  (Wis.) _ 

Gazette . 

..(e) 

Iftrson  City  (Mo.) . 

.Capital  News  . . 

.  (m) 

Post  Tribune _ 

..(e) 

Sunday  edition. 

..(s) 

«jCity  (N.  J.).. 

.  Journal . 

..(e) 

^tnanCity  (Tenn.)  Chronicle  &  Press.(me) 

Sunday  edition. . 

...(s) 

«(111.).. 

.  lleraid^Se^tvs . 

.(e) 

Sunday  edition .  . 

..(s) 

Total . 

. .  (e.s) 

)a»(Mo.)  . 

Globe . 

.  (m) 

Sunday  edition .  . 

..(s) 

Total . 

.(ms) 

Neus-Heratd . 

..(e) 

City  (Kan.) 

. I ’nion  . 

.(e) 

'  jmajoo  (Mich.) . . 

.Gazette . . 

..(e) 

Sunday  edition 

..(s) 

Total . 

.(es) 

yakaltet  (Ill ) 

.  Republican-Net 

..(e) 

^y(Xeb.) . 

Hub . 

..(e) 

(N.  H.) 

.Sentinel . 

..(e) 

''»>**  (Wis.) . . . 

.\etos . 

..(e) 

(III.) . . 

.Star^C  ourur . . 

..(c) 

_TWtst(FIa.). 

.(  i.'izrCw . 

..(e) 

i^“<>n(V.  Y.) 

Freeman . 

..(e) 

(N'.  C.) . . 

.Free  Press _ 

..(e) 

Ij'tcville  (Mo  t 

Express . 

.  (es) 

:  ’-taninfr  (Pa  > 

.  Eea  ler-Times . 

..(c) 

^to-ath  Falls  (C)rc.) 

.  Herald  &  News 

(ir.es) 

‘«>mo(Ind.). 

.  Tri*mue . 

. .  (e> 

(X.  H.) 

. .  (e) 

‘^(tosst  'Wis  > 

Tribune  ip  Leader 

Press . 

...(e) 

Sunday  edition. 

.(s) 

,  Total .  (es) 

V  Courier,  .(el 


J 

3,111.042 

662,549 

3,773.591 

1,528,133 

666.224 

2,194,357 

1,402,182 

569.043 

1,971,225 

798,938 

1.832.. 307 
1,028,398 
1,008,0.56 

305,914 

2.407.. 521 
1,021,392 

470,624 
3,205,403 
845,176 
4,050,079 
1  ,,373,470 
704.452 
2,077,922 
1,559,936 
867,660 

K 

3,376,102 
789,698 
4,165,800 
2,017,890 
991,970 
1,175,944 
2,387,714 
1,241,170 
401,609 
1,9.57.722 
804, a32 
996,786 
1,2?6.8»52 
3,391,892 
1,850.142 

L 

839,8.32 


1,865,316 

294,518 

2,159,834 

2.919,8.54 


350, .364 

2,325,722 

28.364 

532.798 

378,728 

2,858,520 

302,631 

914,968 

50,861 

536, .532 

353,495 

l,4.51,!aK) 

3a3,985 

771,7.30 

51.352 

434,899 

355,337 

1,206,629 

08,910 

609,098 

230,752 

1,244  236 

209,328 

658,868 

208,838 

661,850 

26.068 

227,766 

607.315 

1.146,662 

157,6.58 

737.468 

23,5.34 

406,252 

302,596 

2.496,144 

37.450 

701,064 

340.046 

3,197,208 

295.064 

9.34,752 

58.016 

546,084 

3.5.3.080 

1,480,8.36 

3.54,830 

981.792 

112,136 

696,962 

4.30,262 

2,345,604 

43,596 

602.084 

473,858 

2,947.688 

240,996 

1,4,57,778 

126,9.52 

6.82,210 

264, .586 

851, .592 

282,394 

1,. 5.35,688 

1.57,360 

984,102 

75,892 

313, .332 

227 ..542 

1.. 52.3, 886 

1.58,690 

.592.284 

122,948 

780,514 

131, (t78 

973,.532 

6.50,720 

2.(8*2,342 

240,786 

1.371.076 

154,406 

,559,412 

339.178 

1 ,360,2.52 

15,806 

253,0.50 

.354,984 

1,61.3,302 

271  446 

2,2.50,920 

408,786 

26,170 

96,670 

517 

505,456 

26,687 

264,732 

45.799 

78,831 

343,563 

45,799 

273,384 

53,103 

82,792 

356,156 

53,103 

20,930 

70,000 

306,495 

50,824 

122,696 

37.506 

124,978 

12,390 

51,702 

378 

440,497 

21.3,047 

126,266 

40,8;18 

383  ,.376 

2.3,287 

106, .596 

66 

489,972 

23,353 

135,632 

8,022 

98,322 

2,030 

23.3,954 

10,052 

219,982 

3,.332 

46.368 

12,194 

600,236 

144,018 

744,2.54 

273,616 

45,500 

90,342 

92,466 

.59,766 

336,1*66 

9<*,554 

99,708 

12.385 

166,240 

40,0,54 

32,214 

21,644 

6.3,784 

29,540 

69.090 

52,262 

.548,366 

95,5.50 

201,068 

.37,212 

89,768 

.36,246 

127,036 

.38,8,50 

25,662 

1.52,698 

38,8.50 

337.400 

60.088 

City  Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Lafayette  (La-) . Advertiser . 

..(e) 

1 .035,832 

154,420 

635,208 

212,184 

34,020 

Lb  Grande  (Ore.) . Obsemer . 

..(e) 

774,074 

115,528 

568.680 

89,866 

La  Junta  (Colo.) . Democrat . 

.  (e) 

514,472 

50,806 

400,820 

50.582 

12,264 

Lakeland  (Fla.) . Ledger  fir  Star 

Telegram . 

..(e) 

938.826 

165,144 

608,664 

104,790 

60,228 

Sunday  edition. 

...(s) 

344,5(*6 

31,458 

252,826 

59,696 

616 

Total . 

.  .(es) 

1,283,422 

196,602 

861,490 

164,486 

60,844 

Lancaster  (O.) . Eagle^Gazette . . . . 

.  .(e) 

1,467.046 

145,012 

1,052,758 

212,114 

57,148 

Lancaster  (Pa.) . New  Era  &  Iiitelligen- 

cer  Journal ....  (me) 

2,823,770 

406,065 

1.864,818 

471, .564 

85,323 

Sunday  edition .  . 

. . . (s) 

280,583 

14,364 

183,624 

82,595 

Laramie  (VCyo.') .  Bulletin . 

(m) 

<H*4,953 

155,421 

697.256 

45,325 

6,951 

Republican- 
Boomerang  .  • . 

(es) 

848.015 

154,063 

588,273 

58.002 

47.677 

Lansda'e  (I’a.) . North  Penn 

Reporter . 

.  .(e) 

779,879 

72,517 

602,681 

61,418 

43.263 

.  .(e) 

1.1.59,666 

81,054 

1,072,482 

6,130 

33,237 

Laredo  (Tex.) . Times . 

..(e) 

940,745 

1.55,631 

743.470 

8,407 

Sunday  edition. . , 

. .  -  (s) 

304,017 

23,835 

267,582 

12,600 

Total . 

. . (es) 

1,244,762 

179,466 

1,011,052 

45,837 

8,407 

La  Salle  (Ill.) .  Post  Tribune . 

.(e) 

1.622,418  ‘ 

209,538 

1,. 307,180 

88,060 

15,666 

Las  Cruces  (N.  M.>.  Sun-News . 

...(e) 

353.794 

41,454 

268,870 

31,136 

12.334 

Sunday  edition .  . 

.  .(s) 

98,238 

6,244 

78,232 

12,754 

1,(*08 

otal . 

. . (es) 

452,0.32 

47,698 

347,102 

43,81*0 

13,342 

Lawrence  (Kan.)  .  . .  .Journal-World.  . 

.  ■  (ni) 

1,43.3,082 

141,792 

1,1.36,492 

128,520 

26,278 

Leadville  (Colo.) ....  Herald-Democrat . 

..(e) 

743.218 

86,236 

592,776 

37,264 

26,<J42 

Leavenworth  (Kan.)  -Times . 

. . (es) 

1,475.108 

164,677 

1.151,959 

88,951 

69,520 

Lebanon  (Pa.) . News-Times, . . . 

.  ■ • (e) 

1,997,408 

207,816 

1,641,486 

77,364 

70,742 

1 ,707,692 

2!*8,564 

1,274,742 

134,386 

133,126 

Journal . 

...(e) 

1,666,350 

298,914 

1,234,310 

Lewistown  (Mont.)  .  Democrat -News. 

(ms) 

l,O5O,0OC 

287,042 

6.39,730 

98,770 

24,458 

Telegram . 

...(e) 

304,934 

211,456 

25,802 

67,676 

Lewistown  (Pa.) . Seminel . 

...(e) 

2,293,452 

1.59.726 

2,011,800 

121,926 

Lexington  (Ky.) ....  Herald . 

.  .(m) 

2.110,662 

327,728 

1.. 570,297 

18;).431 

29,203 

Leader . 

...(e) 

2,122,761 

.328.281 

1,587,004 

182,633 

24,843 

Herald-Leader. . 

..  (s) 

894,037 

55,778 

/41,536 

‘35,056 

1,667 

Liberal  (Kan.)  . Southwest  Times. 

...(e) 

541,296 

64,330 

442,022 

34,944 

Lima  (O.) . A'ews . 

..(e) 

2.547,238 

292,642 

1.794,010 

332,934 

127,652 

Sunday  edition . 

.  .  .(s) 

739,5.56 

,55,286 

556,618 

120,610 

7012 

Total . 

.  .  (es) 

3.286.794 

347,928 

2,3.50,628 

453,544 

1.34,694 

Lincoln  (Neb.)  ....  Journal-Star.... 

...(e) 

1,613,242 

393,695 

985,349 

211,356 

22,842 

Sunday  edition.. 

...(s) 

777.314 

84,105 

582.722 

110,477 

10 

Total . 

. .  (es) 

2.390.556 

477,800 

1,568,071 

321,8.33 

22,852 

Little  Falls  (Minn.).  Transcript . 

..(e) 

660.688 

118,622 

448,812 

64,344 

28.910 

Little  Falls  (N.  Y.).  Times . 

..(e) 

902,448 

96.126 

659,0.56 

24,122 

123,144 

Little  Rock  (Ark.)..  .  Arkansas  Pemoctal  (e) 

2.571.884 

432,3.34 

1.747,354 

361,858 

30.338 

Sunday  edition 

.  (s) 

504,250 

76,636 

3.36,334 

89,460 

1,820 

Total . 

. .  (es) 

3,076,134 

.508,970 

2.083,688 

451,318 

32,158 

Arkansas  Gazette,  (in) 

2,763,192 

381  .<*52 

1,9.52,380 

401,092 

25,268 

Sunday  edition.. 

..  (s) 

849,994 

140.919 

569,007 

135,076 

4,392 

Total . 

.  (ms) 

3,613.186 

522,371 

2,521.987 

539,168 

29,660 

Livingston  (Mont.)  Enterprise  .... 

. .  (ms) 

458.651 

86.048 

372,603 

Lock  Haven  (Pa.)  .  .  Express . 

. . . (e) 

968,055 

102,040 

824,203 

25,287 

16,425 

Lockport  (N.  Y.).  .  Vnion-Sun  ip 

Journal . 

. -  .(e) 

1. 574, 804 

141,358 

1,163,764 

121,464 

148,218 

Lodi  (Cal.) . News-Sentinel.  . 

.  (ni) 

1.451,608 

121,621 

1,022,567 

260,061 

47.359 

Logan  (W.  Va.) .  Banner . 

...(c) 

440.983 

101,189 

300,188 

26,348 

13,2.58 

Logansport  (Ind.) _ Pharos  Tribune. 

...(e) 

1,. 597,106 

192,934 

1,249,500 

116,606 

38,066 

Long  Beach  (Cal.)..  .  Sun . 

. .  .  (ni) 

2,008,734 

484, .575 

723,408 

565,.369 

2.35,382 

Press-Telegram. 

.  . (es) 

3,442.103 

568,869 

2.092,160 

777.742 

3,332 

Long  Branch  (N.  J  ).  Record . 

..  (e) 

1,250,242 

159.096 

933,1.56 

118.734 

39.256 

Long  Island  City 

(N.  Y.) . Star- Journal 

. . .  (e) 

2.256,244 

179,391 

1,514,260 

510,687 

51.906 

Longmont  (Colo.) ....  Times-Call .  , 

....(e) 

80.444 

118,524 

623,266 

108.6.54 

Longview  (Wash.)  .  News . 

...(e) 

1,731,527 

185,554 

1,246,742 

284,069 

15,162 

Lorain  (O.) . Journal  (P  Times- 

Herald . (e) 

2,019, .528 

188,230 

1,472,618 

300.986 

57,6<*4 

I.a>well  (Mass.) . Courier-Citizen  & 

Leiulei . (me) 

1,893,083 

269,424 

1,353,120 

228,282 

42,257 

Lubbock  (Tex.) . Avalanche . 

. .  (ni) 

1  .<*68,960 

256,5.50 

1,284,388 

421.470 

6,.552 

Journal . 

. . . .  (e) 

1  945  482 

2.56  200 

1,256,794 

427.112 

5,376 

Sunday  editicm 

. .  (s) 

9<J7  444 

64  218 

804  468 

125.<J58 

2,800 

Ludington  (Mich  )  .  News . 

. . .  (e) 

927,2<J0 

116,732 

700,420 

53,368 

56,770 

Lynchburg  (Va  ).  .  .  News . 

.  (m) 

2,415,476 

289,170 

1,970,024 

156,282 

.\dvance  . 

...(e) 

2,39.3,762 

283,514 

1,974,826 

135,422 

Lynn  (Mass.).  .  .  .Item . 

. . .  .  (e) 

2.081,271 

247,929 

1,679,300 

115,724 

38.318 

Telegram-News. 

...(e) 

1,725,304 

92,694 

1,327,550 

266,798 

38,262 

Sunday  edition 

...  (s' 

33.3,676 

22,064 

222,936 

88,676 

'J'trtal . 

. .  . fes) 

2.(*.58.98(* 

114.758 

1,. 550.486 

3.55474 

38.262 

M 


McAlester  (Okla.)  . 

.  News-(  apilal .  .  . 

. . . fe) 

161.196 

764,260 

69.468 

McAllen  (Tex.) .  .  . . 

.  .  Valley  Evening 
Monitor.  ... 

.  .  . (c) 

687, .582 

(Legal  in. 

161.151 

hided  in  classified) 

422.016  1K).118 

14,294 

Valley  Sunday  Star- 
Monitor- Herald.  .  (s) 

470,946 

28,742 

371.084 

70,042 

1,078 

McConib  (Miss.)  .  . 

.  Journal . 

. . . (e) 

944,.57.5 

1.52,301 

727,272 

2.3,2,54 

41.748 

McKeesport  (Pa.)  . 

.  News . 

...(e) 

3,410.<M)4 

226  171 

2,9(  *0,077 

2.56,1.57 

28,499 

McPhers«m  (Kan.). 

Republican . 

, . . . (e) 

911,877 

82.782 

767.102 

47,7.52 

14.241 

Macomb  (111.)  .  .  .  . , 

...Journal  . 

.  .(e) 

1.034,068 

1,56.296 

714.868 

140  112 

22,792 

Macon  ((»a.) . 

Telegraph . 

. .  (■«) 

1.469,468 

369,121 

8.54,826 

244,608 

910 

Sunday  edition. 

...  (s) 

.573,146 

5.3.004 

421,470 

98,196 

476 

Total . 

.  .  (ms) 

2,042.614 

422,128 

1.276,296 

342.804 

1,386 

Ne^vs . 

, .  fe) 

1 ,460,998 

370..566 

756,126 

247,940 

86,366 

Madison  (S.  D.)  . 

. ,  Leader . 

..  (e) 

526,966 

62,776 

345, .562 

87,828 

39,800 

Madison  (Wis.)  .  . 

.  .  Capital  Times.  . 

..(c) 

2.441,425 

484,!t6(* 

l.,531  117 

360,0,59 

6.5.289 

Sunday  edition. 

. . .  .  (s) 

.5<K),.591 

,56,847 

328,027 

113,855 

1,862 

Total . 

. . . (es) 

2,'.i42.016 

541,807 

l..S.5‘*,144 

473,814 

67.151 

M  iiconsin  State 
Journal . 

. .  ■  •  (e) 

2,461,567 

484,946 

1.. 509, 942 

301,970 

107,709 

Sunday  edition. 

...(*=) 

527,0.30 

56,840 

3.50,196 

113,848 

6,146 

Total  .  .  . 

.  (es) 

2,991,597 

541,786 

1  860.138 

475.818 

113,855 

(Continued  on  page  XII’) 
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Pub-  Total 

City  Paper  lished  Lina8:e 

Malone  I.X.  V.) . Telegram  . (e)  832,342 

Manguin  (Okla.). . . .  Star .  (es)  568,fl74 

Manila  (P.  I.) . Kulletin  . (m)  2,796,934 

Manitowoc  tWis.) ,  llerald-Times  ....  (e)  1,916,138 

Mankato  (Minn,) ,  , , ,  Free  Press . (e)  1,9,33,834 

Mans6ela  (O.) . S e-us-J (turnal . (e)  2,762,200 

Marietta  (O.)  . Times  .  (e)  1,418,284 

Marinette  (.Wis,) . F:atile-Slar . (e)  1,176,9,52 

Marion  (Iml.) . Leader-Tribune  .  .  (m)  1,439,382 

Chroniele  .  (e)  1,477,469 

Chronicle  Tribune. .  (s)  418,5,30 


City  Paper  Usher 

N'ewton  ilowa) . Xeu’s . (e) 

Newton  (Kan.) . Kansas-RepuHican .  (e) 

New  Ulm  (Minn  ). . .  .yowrnoi. . fe) 


..S/ar . (e)  2,463.4,38 


Marlboro  (Mass.) ....  F.nterprise . .  (e)  880.541 

Marquette  (Mich.) . . .  Mining  Journal .  .  (m)  1,601,.362 

Marshall  (Mich.) . Chronicle .  (e)  973,756 

Marshall  (Mo.) . Pemocral-Xeus. . . .  (e)  995,543 

Marshall  (Tex.) .  Xeu's-Messen^er  .  {.C)  934,290 

Sunday  edition.  .  (s)  397,306 

Total . (es)  1,331,596 

Marshfield  (Wis.) ..  .  Xe-u’s-Herald  ...  (e)  1,0.34.614 

Martinsburg  (W.  Va.l.Jowrno/  . (e)  1,260,581 

Martins  Ferry  (C),).  .  Time^ . (e)  2,50.5.758 


Display 

Classi- 

New  York  City 

National 

Local 

tied 

Legal 

(N.  Y.) . 

.Journal  of 

95,424 

83.3,122 

68,110 

3.5,686 

Commerce. . . . 

.(m) 

1,428,394 

94,654 

393,358 

45,234 

35,728 

Noblesville  (Ind.) .  . . 

.  Ledger . 

.  (e) 

745,.580 

158,004 

2,361,268 

269,416 

8,246 

Niirfolk  (Neb.) . 

.  Xews . 

..(e) 

884,996 

216,790 

1,347,892 

226,380 

125,076 

Norfolk  (Va.) . 

.  Virginian-l’ilot. . 

.(m) 

3,308,914 

230,286 

1,473,262 

230,286 

Sunday  edition 

..(s) 

1,. 382.738 

295,337 

1.965,.5.37 

457,7.30 

43,596 

Total . 

(ms) 

4,691,652 

157,920 

1.006„586 

209,.566 

44,212 

Ledger-Dispatch. 

..(e) 

3,734.814 

154,830 

897,386 

80,388 

44. .548 

Nwiimn  (Okla.) . 

Transcript . 

..(e) 

677.138 

208.754 

1,0-28.517 

183,876 

18.-23.5 

Sunday  edition.. 

..(s) 

268,044 

210,294 

1,066.842 

182,203 

18,130 

Total . 

.(es) 

945,182 

27,888 

342.482 

48,160 

Norristov^Ti  (Pa.). .  . . 

.  Times-Herald. . . 

..(e) 

2,485  102 

259,672 

1,776,796 

374,584 

52,386 

North  Platte  (Neb.). 

.  Hulletin . 

.(m) 

841.498 

105,392 

706,488 

78.624 

Telegraph . 

.  (e) 

1, -229, 186 

207,284 

1.211,000 

73,864 

109,214 

North  Tonawanda 

109.340 

633,640 

66,262 

164.514 

(N.  Y.) . 

Xeu's . 

..(e> 

917,7.59 

95,900 

794,220 

38.317 

67,106 

Norwalk  (Conn.) _ 

Hour . 

..(e) 

1,599,6-26 

177,-506 

6-26,766 

130,772 

1.246 

Norwich  (N.  Y.) . . . . 

.Smh . 

.  (e) 

725,771 

20,916 

334,642 

38,894 

854 

-Nyack  (N.  Y.) .  _ _ 

.Jonrnnl'Sews  , 

.  (e) 

848,713 

198.422 

961,408 

169,666 

2.100 

133,245 

739,242 

132,258 

29,869 

o 

Display 

National  Local 
91,119  679,140 

70,3.35  799,6!M 

95,320  404,821 


59.3,561  26,411 

65.320  651,070 

154,434  695,486 

582,008  2,198,!«»4 
130,900  1,145,396 
712,908  3,.344,390 
68^1,098  2,520,742 
87,990  499,016 

17.402  231,448 

105,392  7.30,464 

203,588  1.895,432 
96.383  662,676 

145,068  939  0 VI 

104,580  763..389 

179,648  1,231,097 
110,191  563,682 

126,884  .566,138 


154,016  ,,  J 
45,171  1>  r  j 
95,298 

Icitr 

694,811 


9,280 

1^.1; 

104,706 

466,2-28 

t)Ui5;  - 

93,954 

1.'  i") 

560,182 

74  r. 

464,898 

M  4’'  =' 

79,198 

19.194 

98,392 

I'l  '  . 

325,33;$ 

65,002 

17  4-'  “ 

56,832 

36,430 

1  ■-  : 

165.270 

34,132 

17  T-y 

109,259 

VM. 

Martinsville  (Va.l  .  . 

Bulletin  . 

.  (c) 

996,684 

Maryville  (Mo.) . 

. Fttrum  . 

.  (e) 

685,412 

Marysville  (Cal.) - 

..Appeal-Dem'xra 

.  .  (e) 

1,356,040 

Mason  City  (Iowa). 

(tl<ihe  Gazette  . .  . 

..(e) 

2,175,936 

Mas^llon  (O.) . 

.  InJepentient . 

.  (e) 

1.866,046 

Mattt>on  (111.) . 

.Journal-Gazette .  . 

.  .  (e) 

1.168.44(1 

Mayfield  (Ky.) . 

.Messent^er  . 

.  .(e) 

1,023,202 

Medford  (Ore.) .  .  .  . . 

.  Mail  Tribune .  . . . 

.(es) 

1,520,117 

Medina  (N.  Y.i . . . . 

.  .Journal-Rf (lister 

...(e) 

421,522 

Menominee  (Mich.). 

.  Ueralti-Leader .  . 

.  (e) 

1,031,292 

Merced  (Cal.) . 

,  Sun-Star . 

.  (e) 

1,1.51,182 

.  te) 

S69,084 

Mexico  *Mo.)  ... 

.  .Intelligencer 

,  .  (es) 

426,4-26 

Ledger . 

.  .(e) 

951,352 

188,.510  1,019.704 
138,640  2.171.534 


307,916  1.. 579,998 
167,328  1,. 560,202 


255,003  1,013 ,.555 
44,646  361,732 


Miami  Okla.). 


MiddlesiKiio  (Ky.) .  .  .Xetvs 
Middletown  (Conn.)  Press 


. .  Xetvs-Record  . . . .  (e) 
Sunday  edition.  .  .  .(s) 

Total . 'es) 

.  .  Xetes . <e) 


(e)  706.9.34 

(s)  182,76.3 

es)  889,697 

(e)  611,198 

(e)  2,117,7.52 


206,668  1.741,082 


Middletown  (N.  Y.) . 

.Times-Herald  .  . 

(e) 

1,671.706 

193,2«7 

Middletown  (O.) ,  .  .  . 

Xe'tzs- Journal 

(e) 

2,-208.570 

186,774 

Sunday  edition  . . 

fs) 

454.864 

22,8.34 

Total . 

.  (es) 

2, 08$, 434 

•209,608 

Midland  (Mich.).  .  . 

.  Xcics . 

.(e) 

1,014,608 

105,658 

Miles  City  (Mont.) 

Star  . 

.(e) 

544,,5,35 

138.‘’36 

Sunday  edition. . . 

..(s) 

242,924 

17..500 

Total . .  . 

.  (es) 

787,459 

155.736 

Millville  (N.  J.)  ... 

.Republican . 

(e) 

786.618 

115,500 

Minot  (N.  D.) . 

Xeu-s . 

.(e) 

1,237.810 

210,686 

Moberly  (Mo.) . 

.Monitor  Index .  .  . 

. .  ve) 

1,0.56  160 

143,696 

Mobile  (Ala.) . 

.  Register . 

.(m) 

1,994.701 

443,2.54 

Press . 

.  (e) 

2,179,871 

447,062 

Register- Press.  . 

.  (s) 

799,903 

.58,310 

M.jbile  (Ill.) . 

Dispatch . 

.  (e) 

2,951,265 

372,787 

Moncssen  (Pa.) .... 

.  Independent . 

.  (e) 

1.041,812 

71,6.56 

Monroe  (Lu.) . 

.  World . 

.  (m) 

1,128,7.3.3 

315,5.31 

Xeu's-Star  . 

.  (e) 

1,172,249 

•278.738 

World-News-Star. 

(s) 

5.50,434 

41,211 

Monn>e  (Mich,)..  . 

.  •Vt’trs . 

.  <e) 

1,855,308 

189,490 

Monn)e  (Wis.) . 

.  Times  . 

.  (e) 

651,322 

83,966 

Monrovia  (Cal.).  .  . 

.  Xeu's-Tost . 

.  .(e) 

941,080 

95,214 

Monterey  (Cal.).  . 

.  Peninsula  Herald 

..(e) 

1,406,874 

150.990 

Montgomery  (Ala.) 

.  .  Advertiser . 

(m) 

1,7.52,570 

414,554 

Sunday  edition 

.  (s) 

836,402 

63,686 

Total . 

(ms) 

2,588,972 

478,240 

.Mhama  .fotirnal  ■  (e)  1,386,812 

Morgantown  (W  Va.)  Dominimi-News  .  .(ni)  1,480,458 

Post . (e)  1,4.39,704 

Mount  Carmel  (Pa  ),  . /Irm  . .(e)  1,087.452 

Mount  \emon  (O'.  Xe’cs . (e)  1,227,688 

Mount  Vernon 

(Wa.sh.)  . Herald  . (c)  800,688 

Muscatine  (Iowa).  . .  loarnal  2“  Xescs- 

Tribune  .  (c)  1,219,708 

Muskegon  (Mich.). ..  .CitroHicle  . (e)  3,235,092 


(c)  1,219,708 
(e)  3.235,092 


13.3,798  1,041,166 
172,830  1.167,166 
173,040  1,143,142 


33.775  1?,.592 

176,198  19,386 

42,252  . 

88.746  26,306 

189,756  61,614 

253,764  34,2.58 

104.986  33,530 

141,960  40,418 

45,374  . 

208,362  43,197 

15,144  . 

92,316  20,800 

•201,0.32  104,550 
40,636  27,710 

7.770  8,386 

30,730  33,628 

47,331  60,396 

.34,146  . 

81,477  60 ,.396 
.53,522  13,412 

170,002  . 

130,3.35  27,3.3.5 

316,946  .58,926 

77,928  . 

394,874  .58,926 

144.270  67,872 

54,516  18,494 

14,028  6,2  6 

08,544  24,780 

31,934  17,234 

1'23,.508  57,092 

329,126  42,427 

103,474  24,892 

405.818  31.1.V) 


309,862  38,234 

30,968  27,952 


189,196  1.58,312 

108.. 528  28,112 

82,768  41,328 

192.. 570  69,0'20 

l-20,.554  33,012 

95,3.54  966 

215,908  33,978 

193,130  18,71R 

95,284  45,178 

81,004  42,518 


Nampa  (Itla.)  . Free  Press  . (e)  1, ‘2*26, 260 

N anticoke  (Pa.) .  Press .  (i)  199,640 

Napa  (Cal. ) . . .  Re^isUr . (e)  1 ,173,326 

Nashua  (N.  H.) . Tdezraph .  (e)  2,-240,186 

Nevada  (Iowa) . Journal  . (e)  501.606 

Newark  (O.)  . .Advxat'  j'  .ImcricaB 

Tribune  .  (e)  1,928,388 

New  Bern  i.N.  C.)  . .  .SHh-Joitrnal  .  (e)  685,2.56 

N ewburgh  (N.  Y  ).  . .  fircroK  Ve'i'.t .  (e)  2,002,343 

Newburyport  (hlass.)..\'tftcs  . (e)  857,374 

New  Castle  (Ind.) . . .  .Cmirier -Times . le)  1,324,498 

New  Castle  tPa.) . Xescs . (e)  3,144,9<H) 

New  Kensington  (Pa.)  . .  (e)  2,289,784 

Nea' London  (Conn.)  Pav . te)  1,888,145 

New  Philadelphia  (0.).rfmf5  (e)  1,107,078 

Newport  (R.  I.) . Xesvs .  (e)  2,539,572 

Newport  (Vt.) . F.xpress  . (e)  595,78.5 

Newport  News  '  Va.).  -  Press  . (in)  1,0,59,492 

Sunday  edition,  .  .  (s)  823.872 

ToUl  ...  (ms)  1.883,364 
Her  old- Her, lid  _ 'e)  2.-221.8-28 


98,1.56 

924,342 

14.334 

1.33,476 

932,0.50 

134,414 

11.3,764 

,562,324 

iaL.586 

217,-574 

818.722 

121.786 

.334,3.31 

2,424.702 

4.V),.576 

90,496 

87;$.572 

235,088 

29,988 

141,680 

16,512 

161,378 

775,830 

178,276 

429,874 

1,. 506,946 

269,094 

93,7;$9 

■274,784 

100,476 

192.346 

1.449,322 

240,604 

125,202 

519,684 

28,830 

224,287 

1. .838.0.35 

199,722 

160.790 

696, ’^84 

982,366 

128,016 

17.5,.884 

231,7.36 

2,665,298 

247,9.56 

111,792 

2,0-26,.568 

122,472 

350.175 

1.302,284 

176,242 

146,.5S0 

817,896 

93,268 

178,.548 

2,264,396 

96,628 

11.3,217 

418.404 

27,377 

269,480 

584.164 

176,7:$6 

39, 102 

7.$1.2C6 

46.631 

:$08..588 

l,;$  15,370 

223,370 

303, 1)44 

1.7.35,398 

172.312 

fleala  (Fla.) .  Banner .  (ms) 

Ocean  City  (N.  J.) . .  Sentinel-Ledger  . .  ,(e) 

Odessa  (Tex.) . S'ews-Times . (e) 

Sunday  edition.  . .  (s) 

Total . (es) 

Ogden  (Utah) . Standard  Examiner,  (a) 

Sunday  edition . (s) 

Total . (es) 

Ogdensburg  (N.  V.) .  .Journal . (e) 

Oil  City  (Pa.) . Derrick . (m) 

Olean  (N  .  Y.) . Times-llerald . (e) 

Oneida  (N.  Y.) . Dispatch . (e) 

Ontario  (Cal.) . Report . (el 

Oregon  City  (Ore.) . . .  Enterprise . (m) 

Orlando  (Fla  ) . Sentinel  . (m) 

Re  p'Wter-Star . (e) 

Sunday  edition.  . .  (s) 

Ottawa  nil.  I . Republican-Times .  .(e) 

Ottawa  (Kan.)  . Herald . (e) 

Ottumwa  (Iowa). .  . .  Courier . (e) 

Owenstioro  i  Ky.) .  . .  Messenger- 

Inquirer . (me) 

Sunday  eilition .  .  .  .  (s) 

Owosso  (Mich.) . Irgus-Press . (e) 


788.074 
806,023 
647  ,,808 
182,910 
8(10,718 
2,1.55,468 
525,406 
2,680,874 
975,306 
2,055,285 
2,094.232 
573, ■202 
1.527,484 
586,698 
1,700,793 
1,711,826 
569,618 
1,623,395 
1,264,760 
1,916,194 

1,170,681 

375,165 

1,-582,798 


51.5,494 

659.193 
543,104 
164,0.38 
707,142 

1,411,690 

377,972 

1,789,662 

767,798 

1,805,994 

1,6.35,116 

447,272 

1,208,820 

348.572 

1.005,410 

1.005,410 

376.194 
1, 258.2 19 

978,180 

1,4.59,80,8 


160,002  1.319,002 


46,424  121..54J 
.57,120  J-.-l 
.51,716  liK 
11,2-28  i::. 

62.944  li>, 
319,193  55  .id' 
89,558  t)*, 

408,751  71,491 
51.403  ji> 
68,594  .'sS 
240,030  L'U 
23,044  l«,50« 
172,872 
60,281  55,(i:s 
342,496  30,0t> 
342,4'J6  41,11.) 
116,592 
72,415  47,5'« 
129,192  41 'Ti 
201, ’208  . 

52,514  27062 
17,409  6.9») 


Paducah  (Ky  ). 


Palatka  i  Fla.) .  . 
Palestine  (Tex.). 


Palo  Alto  (Cal.)  . . . . 
Pampa  (Tex.)  . 


.Courier . 

..(e) 

51.3,985 

.56.736 

432,682 

8.035 

13.«45 

.Sun-Dem'Krat. . 

..(e) 

P 

1,417,696 

286,006 

938,924 

192,766 

Sunday  edition. . 

. . . (s) 

.394,100 

.32,774 

315,644 

45,682 

Total . 

. .  (es) 

1,811,796 

318,780 

1,254,568 

2,38.448 

.  .Veit’S . 

..(e) 

423,584 

73,164 

260,764 

33,320 

56,336 

. Herald  S'  Press. . 

..(e) 

685,104 

179,116 

420,882 

83.106 

Sundav  edition 

..  (s) 

183,610 

.50,176 

113,834 

10,600 

Total . 

..(es) 

868,714 

229,292 

.534,716 

104,706 

,  .  Times . 

...(e) 

1.831,980 

141.666 

1.181,518 

261,044 

45,732 

. .  .Yea'S . 

,..(e) 

1,015,742 

112.756 

836.318 

65,0.30 

1.6,3$ 

Sunday  edition. . 

- . .  (s) 

336,196 

24.570 

295.792 

15,610 

224 

Total . (es) 

Paris  (111.) . . .  Beacon-N esvs . (e) 

Parkersburg  (W.  V'a.).News . (m) 

Sunilay  edition . (s) 

Total . (ms) 

Sentinel .  (e) 

Parsons  (Kan.).  ..  ..Sun . (e) 

Passaic  (.N.  J.)  . Herald-XtsfS  ...(e) 

Paterson  (N.  J.) . Cull . (m) 

Xeu's .  (e) 

Pawhuska  (Okla.) ....  Journal-Capital . . . .  (e) 

Pawtucket  (R  I.).  . .  .Times . (e) 

Pekin  (111.) . T imes . (e) 

Pendleton  (Ore.) . FiasI  Oregonian  ....(e) 

Perry  (Okla.) . Journal . (e) 

Perth  Amboy  (N.  J.).Xeu’S . (e) 

Peru  (Ind.) . Tribune . (e) 

Petaluma  (Cal.) .  Argus-Courier.. .  (me) 

Petersburg  (Va.) . Progress-Index . (e) 

Sunday  edition  . . .  (s) 

Total . (es) 

Pittsburg  (Cal.) . Independent . (m) 

Post-Dispatch . (e) 

Pittsburg  ( Kan.) . Headlight . (c) 

Sun  . (ms) 


Pittsburg  (Cal.). 
Pittsburg  (Kan.). 


Pittsfield  (Mass.). 
Plainfield  (N.  J.) 
Plyn'outh  (Ind.). 
Pocatello  ( Ida.)  . . 


. .  Berkshire  Eagle .  . . .  (e) 

. .  C ourier-X rsvs . (c) 

..Pilot .  (e) 

. .  Idaho  State 

Journal . (m) 

Tribune  . (el 

Tribune- Jinimal.  ..(s) 


1,351,938 
919,542 
1,235,597 
670,8.56 
1,906,453 
3,306,787 
1,351,266 
2.496,136 
2,498.042 
2.975,055 
790,286 
3,1.32,668 
1,210,WM 
1,010,472 
919,296 
1.846,750 
1, ‘209,404 
1,195,5.58 
1,438.906 
402.P22 
1,841.0-28 
405,112 
472,8.36 
1,3^4.364 
1,405,194 
2,905,007 
2,722,846 
828.1.'6 

687,666 
1,468.836 
1. -220.702 


1,132,110 

7.37,188 

926,394 

601.860 

1.528.254 
2,121,798 
1,078,042 
1,652,847 
1,991,406 

2.232.255 
638,092 

2,481.061 
903,2-24 
786..'02 
558.9-27 
1,290 ,.335 
880,1-24 
£.54,938 
1,129,730 
343,028 
1,472,758 
283,920 
317,744 
1.025.404 
1.011,164 


Point  Pleasant 

(W.  Va.) . 

Pomona  (Cal.) . 

Ponca  City  (Okla  ) . 


Pontiac  (Ill.) . 

Pontiac  (Mich.) 
Poplar  BlutT  (Mo.) 
Portage  'Wis  )  . 


.Register  . (g)  251  .,538 

.Progress-Bulletin.,  (e)  1,998,346 

Xeu-s .  (e)  1 .078,.546 

Sunday  edition . (s)  339,10;' 

Total  . (es)  1.417,6.54 

Leader  .  (e)  877,996 

.Press .  (e)  3,859,079 

.imerican-Re public,  (e)  859.389 

.  Register-Demrxrat  .  .(e)  .541,49.3 

(Continued  on  pane 


331.006 

2.167.127 

352.614 

54.230 

264,348 

2.028,6,56 

386, 4'« 

43.344 

89,306 

609,819 

106.0-23 

23,I)'2(1 

221,984 

.3l)8..5I8 

1.53,.524 

3.640 

238.854 

9S8..372 

1'I6.322 

45.31$ 

14.9.52 

1,1.52,351 

.52.87$ 

51$ 

37,184 

20'.I..'-SI) 

2.138 

2.576 
76.4.’4  ' 

171,668 

1,416.074 

.304.150 

1.58,886 

780.0'U 

123,214 

16..35-  , 

•22.232 

270.P'0 

45,234 

1,162  ; 

181.118 

1,050,574 

168,448 

17514 

3‘3.3,897 

119,528 

2.97.-$,99.5 

608.100 

491,277 

101,576 

.3o.i>i ; 

59,580 

440.104 

31.318 

10401 
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semi-annual  tabulation  of  newspaper  linage 

{Continued  from  page  XI V) 


Paper 

Pub¬ 

lished 

Total 

1  Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

-  ..(N,  M)... 

.  .Seu's . 

...(e) 

791, ise 

102.357 

605,934 

58,445 

24,420 

^\iirtles  (Wash.)  Sms . 

...(e) 

1.051,074 

113,075 

816,970 

54,954 

69,075 

If  Whur  (Tex.) . . 

.Sews . 

. . (es) 

2,261,75fi 

356,944 

1,415,766 

4.59,046 

If  Huron  (Mich.). 

.  Times-IIerald. . . 

..(e) 

2,247,.353 

301,658 

1,651,7.59 

226.772 

67,165 

Sunday  edition . 

...(s) 

342,958 

15,554 

288,470 

38,9.34 

Total . 

. .  (es) 

2,590,311 

317,212 

1 .940,229 

265,706 

67,165 

yjinis  * 

.'.-'juth  (0.) - 

,Union~(tQtette.  . 

..(e) 

7.59,.500 

72,146 

687,354 

.  Times . 

...(e) 

Cla. 

2,402,624 

isified  and  legal  included  in  local) 
296.142  1,795,651  259,420 

51 ,408 

Sunday  edition.. 

...(s) 

545,678 

63,924 

395,402 

85,736 

616 

Total . 

. . (es) 

2,948,302 

.360,066 

2,191,056 

345,156 

52,024 

. . .(e) 

2,173,672 

8,34,.586 

229,805 

1,754,466 

189,401 

Sunday  edition 

..(s) 

23.032 

758,086 

53,158 

Total . 

. .  (es) 

3,008,2.58 

252,837 

2,512.552 

242,859 

(Legal  includetl  in  local) 


,wn  (Pa.) .  Metcury-News  . 

. .  (m) 

2,a59.7.36 

1.36,654 

1,650,194 

25.3,.526 

19,362 

I  t  (Pa.) . Journal . 

...(e) 

1,771,586 

100,352 

1,604.092 

67,142 

kctp'ic  (N.  Y.) .  Sunday  Courier 

..(s) 

640,388 

28,294 

.542,388 

.54,726 

9,380 

Kan.)  .... Tribune  . 

..  (e) 

751,870 

63,280 

.598, .500 

67,410 

22,680 

(Aril.) . Courier-Journal. 

•  m  (Ind.) . Clarion-Sews  is" 

(mes) 

843,809 

110,640 

574,129 

43,809 

115,231 

Democrat  ... 

...(c) 

645,386 

112,47.3 

440,527 

47,019 

45,269 

(98  lines  locals  and  readers  included  in  above  total) 


•-  Utah) . 

Herald . 

.(e) 

1,152,774 

139,972 

936,488 

.59,542 

16,772 

Sunday  edition . . . 

..(s) 

292,838 

10,808 

261.842 

15,6.38 

4,5.50 

Total . 

.(es) 

1,445,612 

150,780 

1,198,330 

75,180 

21,322 

f  1  Colo.) . 

Chieftain . 

(ms) 

2,237,977 

457,387 

1,214,206 

474,264 

92,120 

Star-Journal 

..(e) 

1,992,998 

405,902 

1 ,270,948 

310,996 

5,1.52 

Mass.) . 

PatrvH  Lediier.  . . 

..(e) 

9 

2,354,604 

187.068 

1,977,444 

128,408 

61,684 

irz'  (WLv)  . 

Journal-Times .  . . 

.  (e) 

R 

2.861.761 

3.50..38.5 

2.101.288 

289,576 

120.512 

.Sunday  Bulletin. 

.  .(s) 

286,384 

3,om 

264,362 

18,928 

Total . 

.  (es) 

3,148,145 

353,479 

2,365,6.50 

.308,504 

120,512 

!X.  C.) . 

.News  &  Observer 

(m) 

1 ,668,226 

411,5.30 

1, ('46,696 

183,806 

26,194 

Sunday  edition. 

.  (s) 

710,682 

65,324 

542.444 

100,478 

2,4.36 

Total . 

(ms) 

2,378,908 

476,8.54 

1,. 589, 140 

284,284 

28,6.30 

i.  ;City  (S.  D.). . 

Journal . 

..(e) 

1,121,680 

273,000 

659,412 

135,240 

45,458 

;  3»ii|£  (.S’,  J.) . . . 

.Standard . 

.  (e) 

449,811 

54,8.59 

306,642 

81,9.32 

6,378 

(Paper  l>ecame  a  daily  March  3rd;  figures  are  from 

March  3rd  to  June  30, 

19.39) 

:  .Ln.  (Cal.) . 

.  (e) 

579,236 

32,284 

.349,412 

197  ,.540 

!  (Cal.) . 

Facts  . 

..(e) 

1,234,436 

98.350 

678,986 

104,412 

3.52,688 

'  (Minn.).. 

Republican . 

..(e) 

698,362 

119,462 

4.59,326 

.50,484 

69,090 

■  -.'(Cal.) . 

.South  Bay  Breeze 

..(e) 

779,870 

67.284 

.583,856 

62,244 

66,486 

-  ‘d  City  (Cal.) 

Tribune . 

..(e) 

1.197,014 

114,8.56 

688,.590 

139,468 

254,100 

fi.iiuler  (Wis.) . 

.  Sews . 

.  (e) 

766,388 

94,073 

.545,853 

49,924 

76,538 

:■  -'od  (Cal.) _ 

.Independen . 

.  (e) 

1.277,486 

162,.309 

900,298 

166,782 

48,097 

'  md  (Tud.) . . . . 

.  Palladium-Item. 

(mes) 

1,948,940 

290,542 

1.328.180 

302,246 

27,972 

(Palladium  and  Item 

were  consolidated  Jan. 

8,  1939) 

irrsdf  (Cal.).  .. 

.Enterprise . 

.(ms) 

1,588,286 

247,3.52 

846,384 

467,432 

27,118 

Press . 

.  (e) 

2.013„578 

249,690 

1.344.182 

.371,224 

48,482 

‘  '“’cr  (Minn.). . 

Post-Bulletin. . . . 

..(c) 

1,928.668 

248,642 

1,4.30,770 

127,736 

121,520 

'.Island  (Ill.)., . 

.Argus . 

..(e) 

2,669,604 

365,4(K) 

1,986.544 

309,022 

8.638 

'Springs  (Wyo.) 

.  Rocket . 

.  .(m) 

607,869 

120,077 

480,942 

3,690 

3.16U 

■  ■■;■  Ford  (Colo.). 

Gazette-Topic .  .  . 

. .  fe) 

129,.567 

3,971 

100, .500 

14,196 

•-  (X.  Y.) . 

.  Sentinel . 

..  (e) 

1,338,997 

178,870 

1.016,176 

102.908 

41,043 

ar,;  (Ore.)  ... 

Sews-Re:iew .... 

. .  (ei 

7.58,100 

1.35,625 

485,772 

108,934 

27,769 

•  -  (N.  M.).  .  . 

.  Dispatch . 

(ms) 

928,172 

61,418 

767,774 

59,934 

39,046 

Record . 

. .  (e) 

1,117,923 

131,595 

846,636 

112,182 

27,510 

*  (kk  (Mich.) . 

Tribune  . 

..(e) 

1 ,299,662 

116,592 

951,076 

205,212 

26,782 

.  <  Mile  (Arlc.). , 

.Courirr.Pem'Krat  . .  (e) 

367,580 

41,775 

297,774 

14,770 

13.261 

^  •M(Vt,) . 

. .  Herald . 

2.060,871 

339.379 

1,4.>2.^»58 

26H  534 

‘  '  *  'Mich.) .  . . 

.\'ews . . . . . 

...(e) 

s 

3,461,8.50 

427,770 

2,386,49.) 

613.1.58 

62,090 

Sunday  edition. 

..  (s) 

675,082 

47,572 

487.970 

112,238 

238 

Total . 

.  (es) 

4, 137, .5.32 

475,342 

2,874,466 

725.396 

62,328 

'“Kustinc  iFla.) 

.  Recired . 

. . . (e) 

822,878 

80,388 

413,084 

2.57,978 

71,428 

Sunday  edition. 

. .  (s> 

240,3.38 

21,098 

163,128 

56,070 

42 

Total . 

. . (es) 

1.063,216 

101,486 

.576,212 

314,048 

71,470 

* T^Qsbuiy  (Vt.). 

.  .Caledonian-Record . .  (e) 

1 ,283,999 

172,037 

1.087,317 

24,64.5 

■"^Ph  iMo.l.  . . 

.  Cazette. . . 

..(m) 

774,802 

426,776 

118.846 

212,436 

16,744 

Sr:i  s- Press  . . . 

...(c) 

2,136,946 

450,506 

1,466,290 

217.014 

3,136 

Sunday  edition. 

.  .  (s) 

422,3.52 

87,444 

281,302 

53,424 

182 

T  otal . 

. . fes) 

2,.5.59,298 

5:47,9.50 

1,747,.592 

270, 4.38 

.3,318 

■  ■ -l^tshurg  (Fla.),  Irt'tepende'U .  . , 

.  .  .fe) 

2,226,872 

250,906 

1.. 545, 16  4 

363,770 

67,032 

(OlHce  adveitisements;  57.3(18  lines) 


Times  . 

.(m) 

3,22.5.418 

349.741 

1.768,634 

672,623 

434,420 

Sunday  edition.  . 

.  (s) 

1,110,515 

74,410 

872,648 

162,911 

546 

'“i.Msss.i 

Total . 

.  . 

(ms) 

..(e) 

4.497,511 

2,213,960 

424,151 

241,4.58 

2,707.922 

1.972,502 

030,412 

434,9.66 

4ai  0  ) 

Ore  ) . 

.  .Capi  al  Journal. . 

. .  (e) 

1.430,690 

226,256 

1,061.771 

130,491 

20,304 

.  Kan.) . 

(Md.)!”' 

Orp.;on  Statesman 

(ms) 

1,670,558 

194,393 

1.14S.698 

289,870 

•55,.59/ 

, .  .Journal . 

.  (e) 

1,808,422 

289.870 

l,414,.56'l 

103.');)2 

. .  Times . 

.  i.e) 

1.250,718 

226,.520 

913.2  IS 

6.).72i) 

41, '.'ll 

■  -0  (X.  C.)  . . 

...Pj.I . 

.  (e) 

1,262,772 

1 46,636 

918,036 

153,356 

44,744 

Sunday  edition.  . 

.  (•.) 

.339,4.58 

20,.552 

277, .578 

41,202 

126 

Total . 

.  <es) 

1,602,230 

167,188 

1.19.5.614 

!94..'.58 

41.870 

'  Vlo  (Tex.). 

.  (m) 

1,781,9.34 

262,444 

l.26.'>,'.»t»2 

2.5.3.4it8 

2.53,498 

77.602 

420,812 

1.7.51,4.56 

790,860 

3,002,328 

261,856 

39,4.52 

4a3.270 

1.224,370 

672,8.54 

2,018,114 

11,732 

952 

160,132 

L  Sunday  edition 

(Cal). Sun  . 

.  (S) 

(msl 

*^'IK)int  (Ida ) 

Tele>iram  . 

le) 

2.537,4.58 

.343,210 

1.4J2.826 

39.3,260 

54,292 

185,360 

1.783,110 

246,498 

l,iyK),292 

342.762 

32,032 

135,9.54 

18.326 

10,388 

31,220 

Register  .  .  . 

(ms) 

5la(e  J  turnal  .  . 

■  (e) 

1 ,436,820 

135.304 

1  0<>1,8)2 

136  500 

23  181 

XV 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

San  Jose  (Cal.) . 

.  Mercury-Herald. 

. .  (m) 

2,687.814 

374.383 

1,756,117 

503,837 

53,477 

Sunday  edition 

,...(s) 

809,251 

58,927 

617,987 

126,053 

6,284 

Total . . 

.  .  (ms) 

.3.497,065 

433,310 

2,374,104 

629,890 

59,761 

Xeii’s . 

...(e) 

3,065,902 

249,536 

2,1.51,594 

431,620 

2.33,3.52 

Santa  Maria  (Cal.) . . 

,  Times . 

.  .  . (e) 

607,448 

99,274 

493,808 

59,962 

14,404 

San  Mateo  (Cal.).. . . 

.  TimesS  ews-I.eader .  (e) 

1,185,716 

133,546 

727,020 

261,282 

63,868 

Santa  Monica  (Cal.). 

.  Outlook . 

...(e) 

2,513,.546 

299,068 

1,772,302 

319,690 

122,486 

San  Pedro  (Cal.) .... 

.  S  eJVS-Pilot . 

...(e) 

1.2.59.188 

175,098 

867,244 

193,732 

23,114 

San  Rafael  (Cal.).  . . 

.  I  ndependent .  . 

...(e) 

1,287,.538 

144,1.58 

902,244 

145  068 

96,068 

Santa  Barbara  (Cal ). 

Press . 

, . .  (m) 

1,993,392 

354,032 

1,208,957 

353.752 

76,651 

Sews . 

..  .(e) 

1,950,047 

354,676 

1,215,495 

353,248 

26,628 

News-Press . 

...(s) 

420,618 

22,639 

284,508 

68,755 

44.716 

Santa  Cruz  (Cal.) .  . . 

Sentinel . 

, .  .  (m) 

1,032,827 

112,226 

624,260 

178,177 

118,164 

Sunday  edition. . 

...(s) 

202,873 

11,389 

139,95.5 

38,040 

13,489 

Total . 

.  .  (ms) 

1,235,700 

123,615 

764,215 

216,217 

131.653 

Santa  Fe  (N.  M.) .  .  . 

..V«w  Mexican. . . 

...(e) 

1 .273,520 

201,572 

906,752 

148,974 

16,222 

Santa  Paula  (Cal.) . . 

.Chronicle . 

..(e) 

658,014 

61,6.56 

4.52,t'42 

30,744 

112,672 

Santa  Rosa  (Cal.) . . . 

.Press  Democrat 
Republican.. . 

aS: 

(mes) 

2,242,1.56 

239,932 

1,421,434 

489,104 

91,686 

Sapulpa  (Okla.) . 

Herald . 

.  .  . (e) 

(Figures  for  morning  edition  only  are  used,  evening 
same  linage.  All  advertising  sold  in  combination) 
615.076  77.040  493,626  39,130  5.271 

Saratoga  Springs 
(N.  Y.) . 

Saratovian. . ... . 

.  .  .  (e) 

1,401,624 

156,4.50 

1,079,778 

119,490 

4.5,>)06 

Sault  Ste  Marie 
(Mich.) . 

.Xeu's . 

. . .  . (e) 

1,196.83.5 

149,607 

882.252 

139,003 

25,073 

ScottsblulT  (Veb.) . . . 

.Star- Herald. . . . 

,  .  .  (m) 

79.5.i;?0 

198,156 

596.974 

66,808 

7.434 

Sunday  edition. 

...(s) 

197,211 

11, .382 

185,829 

Total . 

.  (ms) 

902.341 

209,538 

782,803 

66,808 

7,434 

(ClasMfi«l  and  le>;al  figures  include  both  tnoming 
and  Sunday) 


Sedalia  (Mo.)  . 

.Capital . 

(m) 

1.446,791 

167.979 

1,140,776 

108,409 

29,627 

Democrat . 

.  (e) 

1  ,,5.35,285 

167.979 

1,229,270 

108,409 

29,627 

Semimile  (Okla.) .... 

.  Producer . 

..(e) 

782,949 

117,825 

611.096 

50,164 

3,864 

Sunday  edition 

..(s) 

251,301 

23,029 

203,396 

24,876 

T«jtal . 

.  (esl 

1,034,250 

140,8.54 

814,492 

75,040 

3.8(H 

Seymour  (Ind.) . 

.Tribune . 

..(e) 

1,043,714 

136,444 

815,010 

79,520 

12,740 

Shamokin  (Pa) . 

, .  Sews-Dispatch . . 

..(e) 

1  ,.300,224 

132,526 

1.018.843 

112,035 

36,813 

Sharon  (Pa.) . 

.Herald . 

..(e) 

2.498.944 

198,912 

1,971,564 

3fJ0,832 

27,636 

Sheboygan  (Wis.) .  .  . 

.  Press . 

.(e) 

2.730,476 

303..506 

2,234,442 

18,760  1 

173,768 

Shelbyville  (Ind.) .  .  . 

Democrat- 

Republican .  . . 

.  (me) 

1,675,901 

120,022 

1,501,220 

27,565 

27,094 

Shenandoah  (Pa.) . . . 

Herald . 

'  .  - (e) 

1,403,192 

121,058 

1,210,944 

28,364 

42,826 

Sheiiilan  (Wyo.)  .  . . . 

.  Press . . 

..  (e) 

9a3,378 

182,336 

613..305 

56,049 

51,688 

Sunday  edition 

...'s) 

312,298 

21,868 

272,062 

16,786 

1,582 

Total . 

•  ■ (es) 

1,215,676 

204,204 

885,367 

72,835 

53,270 

Shreveport  (La.)  .  . . . 

.Jot4rnal . 

...(e) 

2,660,758 

279,356 

1.957,704 

415,108 

17..500 

Times . 

.  (m) 

2,574,056 

452,599 

1,565,669 

472,921 

82,867 

Sunday  e<)ition . . 

...(s) 

1,057, .520 

110,014 

708,491 

235,919 

3,066 

Total . 

(ms) 

3,631,576 

.562,613 

2,274,160 

708,870 

85.933 

Siloam  Springs  {Ark.). Herald  Democrat  (e) 

496,208 

96,000 

364,000 

26,208 

10,000 

Sioux  Falls  (S.  D  ) .  . 

.  .4  rgu  s-l.eader .  . . 

..(e) 

1,844.941 

442,015 

1,090,978 

260,246 

51,702 

»Sunday  edition. . 

...(s) 

375,6.50 

23,044 

297,668 

54,348 

Total . 

■  (es) 

2,220,591 

465,649 

1,388,646 

314,594 

51,702 

Somerset  (Pa.) . . . .  . 

,  .American . 

. .  (m) 

656,257 

71,345 

505,414 

57,621 

21,877 

South  Haven  (Mich.)  Tribune . 

...(e) 

569,800 

117,404 

392,497 

30,611 

29,288 

South  St.  Paul 

(Minn.) . . 

,  .  Reporter . 

.  •  .  (e) 

488,.557 

62.566 

.367,570 

13,439 

44,982 

Spartanburg  (S.  C.l. 

Herald . 

.  (m) 

1 ,424,248 

267.498 

979,314 

166,278 

11.1.58 

Journal . 

...(e) 

1,496,992 

.321,174 

989,086 

165,018 

21,714 

Sunday  edition.. 

. .  (s) 

.562.842 

.55,.5.52 

:m.298 

90,398 

20,594 

Springfield  (III.). 

.  Illinois  State 

Journal . 

.  .  (m) 

2.660.019 

422,590 

1,677,852 

498,889 

69,688 

Sunday  edition. 

..  (s) 

884,310 

49,897 

714,.562 

118,.332 

1.519 

Total . 

.  (ms) 

3. .5.5:4, 329 

472,487 

2..392,414 

617,221 

71,207 

(Readers  lines  included 

in  legal) 

Illinois  Stale 

Register . 

. . .  (e) 

2,854,745 

464,748 

1,856.276 

443, 7(W 

90,012 

Sunday  edition 

...  (s) 

852, .508 

28,692 

706,675 

115,8:{3 

1,308 

Total . 

. . . (es) 

3.707,2.53 

493,440 

2,562,951 

559,542 

91,320 

Springfield  (Mo.) 

.  .News . 

.  .  (m) 

1,989,929 

373,257 

1.3.58,585 

251,287 

6,800 

Leader  &■  Pr.ss. 

...(e) 

2.030,743 

386,544 

1,372,726 

255,671 

15,802 

News  &  Leader, 

..  (s) 

504,429 

47,712 

342,223 

112,610 

1,884 

Springfield  (O.) .  .  . . 

.  .  .Sun . 

. .  .  (m) 

2,527,434 

373,184 

1,691,466 

416,486 

46,298 

Sews . 

....(e) 

2,516,6.54 

374,752 

1,700,314 

417,998 

23,.s90 

Xews-Sun  .... 

. .  .  .  (s) 

515,494 

59,640 

365,120 

90,4,54 

280 

Stamfoid  (Conn.) .  . 

.  . .Advocate . . 

. . . .(e) 

2,707,292 

296,520 

l,964,a32 

404,880 

41,860 

State  College  (Pa  ). 

.  .Centre  Times .  .  . 

...(e) 

802,494 

72,392 

583,002 

55,000 

92,100 

Staten  Island  (X.  Y 

.)  Advance . 

....(e) 

2,5.3.5,985 

225,327 

1,785,031 

423,696 

101 .391 

Sterling  (Colo.) .  . . . 

.  ..Advocate . 

....(e) 

1.184.512 

160,384 

891,898 

108,122 

24,108 

Sterling  (Ill.) . 

.  .Gazette . 

...(e) 

1 ,606  444 

142,6.39 

1,263,990 

164.353 

35,462 

Steubenville  (O.). . , 

. .  Ilerald'-Star . 

....(e) 

3,336.242 

315,.574 

2.603,832 

320,082 

96,754 

Stevens  Point  (Wis.).  .yourHof . 

....(e) 

1,080,432 

159,498 

729,008 

120,988 

70,938 

Stillwater  (Okla.).  . 

...Press . 

. . . (es) 

812,476 

67,690 

576,128 

165,928 

2,7.30 

Stiickton  (Cal.) .  . . , 

, , . Independent . . . 

. . .  (m) 

991, .326 

81,074 

684,754 

16,146 

64,092 

Record . 

....(e) 

3,314.9:44 

.521,318 

2,060,758 

636.286 

96..572 

Strasburg  (Va.) . Northern  Virginia 


Daily  . 

("') 

917,948 

81,920 

770,410 

55,195 

10,423 

Streatur  (Ill.)  . . . 

..  Times-Press . 

.  .  (e) 

1,:?77,242 

148..540 

1,046,212 

143,262 

39,228 

Stroudjbiirg  (Pa.) 

. . . .  Record  . 

(m) 

1,249,276 

118.972 

1,008,294 

122.010 

.Sturgis  (Mich.) .  . 

.  . . lournal  . 

..(e) 

1,041. .576 

127,488 

834,666 

47,a30 

31,792 

Sulphur  (Okla.).  . 

....Sews . 

.  (e) 

.561.133 

92.866 

424,057 

11,270 

32,940 

Sunbury  (Pa.) .  .  . 

.  . .  / tern . 

.  (e) 

l.:4.36,682 

158,344 

1.094,674 

64,204 

19,460 

Susanville  (Cal.) . 

, . .  I.assen  Advi^ate  . 

..(e) 

265.2.' 8 

44,520 

199,948 

10,500 

10,290 

T 


Taft  (Cal.) . 

.  ,  .  Midway  Driller . 

...(e) 

8:u,:i06 

327,630 

423,956 

74,380 

8,340 

Tallahassee  (Fla.). 

.  .  Democrat . 

.  .  (e) 

688,180 

123.126 

451.738 

79,632 

33,684 

Sunday  iditi>m 

..(s> 

20*), 397 

11,9.51 

170,100 

23,3.38 

1,008 

Total . 

(es) 

89 1,. 577 

135,077 

021,8.38 

102,970 

34,692 

Tamatiua  (Pa.) .  .  . 

.  .  Courier . 

.  .  (e) 

1,224,144 

99,512 

978,680 

117.502 

28,450 

Tampa  F!a  )  .  .  . 

Tribune  . 

.  .  (m) 

2.543,6.32 

621,068 

1.190,.560 

627,886 

104.118 

Sunday 

.  .  (s> 

1.0.57.518 

16.5, .182 

714,070 

176,862 

1.204 

Total 

(ms) 

3.601.1.50 

786.4.50 

1,904,6:10 

804,748 

10.5,:122 

Times . 

■  .  (e) 

2.184,826 

246.512 

1  ..38'»..304 

431,368 

117.642 

{Continui 
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SEMI-ANr 

lUAL  TABULATION  OF 

NEWS 

PAPER 

LINAGE 

City 

West  Palm  Beach 
(Fla.5  . 

Pub- 

Paper  liahed 

Post . (m) 

Total 

Linayc 

1,750,882 

1,654,800 

Display 

National  L^al 

286.840  948,150 

Clasai. 

fiad 

362,824 

UsJ 

{Continued  from  page  XV) 

Pub- 

Total 

Display 

Classi- 

Post-Times . 

.(S) 

488.180 

63,770 

316,582 

107,310 

514 

City 

Paper 

lifthed 

Linage 

National 

Local 

fied 

Legal  West  Ptnnt  (Miss.) . . 

T  imes-Leader _ _ 

(e) 

724,160 

110,800 

5.36.800 

736 

T 

Tarentum  iPa.)- . .  • 

•  A’ea'i . 

.  (e) 

1,792,293 

45.332 

1,611,556 

88,518 

16.887 

West  Warwick  (R.  l.).Pawtu.xet  Valley 

Taunton  (Mass.)  -  •  - 

.C alette . 

..(e) 

1,838,515 

252,739 

1,457,629 

128,147 

Times . 

(e) 

759,057 

85,553 

641,349 

15,310 

16,81- 

Temple  (Tex.) . 

•  Telegram . 

(m) 

784,980 

1.59,166 

484.008 

141,806 

Wheaton  (111.) . 

.Journal . 

(e) 

518,490 

57,078 

370,496 

62,608 

28, SO- 

Sunday  edition.. . 

.  (s) 

248,332 

22.274 

191,856 

34,202 

Wheeling  (W.  Va.) . . 

Intelligencer . 

(m) 

2,592,373 

363,328 

1.952,707 

276,338 

Total . 

(ms) 

1,013,312 

181,440 

675,861 

176,008 

News-Register. . . . 

(c) 

2,915,567 

397,552 

2,221,168 

296,847 

Texarkana 

Sunday  edition .  . 

.(s) 

1,150,849 

82,822 

1,004,040 

63,987 

(Ark.-Tex.) . 

.Gazette . 

.  (ml 

1,049,916 

308.490 

.562,660 

17't,020 

4.746 

Total . 

(es) 

4,066,416 

480,374 

3,225,208 

360,834 

.Veu’S . 

.  (e) 

1,374,212 

352,828 

815,878 

187,138 

18.368 

White  Plains  (N.  Y.) 

Reporter . 

(e) 

2,642,290 

227,486 

1,881,530 

438,368 

64.9:1 

Sunday  edition. . . 

..(s) 

438,732 

4,3,621 

348,950 

45.584 

574 

W  icl.ita  Falls  (Tex.l . 

Record  News .... 

(III) 

1,5.32,174 

380.324 

981,708 

170,142 

The  Dalles  (Ore.)... 

.Chronicle . 

.  (e) 

780,8.36 

186,844 

491 .385 

92.722 

9,884 

Times . 

(e) 

l,551,t.32 

383,362 

989,464 

178,206 

Three  Rivers  (Mich  )  .Commercial . 

.  (e) 

732,284 

122.766 

520,842 

66,164 

22,512 

Sunday  edition. 

(si 

739,494 

5.3,480 

581,406 

104,608 

Tipton  (Ind.) . 

.Tribune.  . 

.  (e) 

819,9.38 

66,990 

667,688 

55,104 

30,156 

Total . 

(es) 

2,290,526 

436,842 

1,. 570.870 

282,814 

Topeka  (Kan.).  ... 

.  C.'ipital . 

.  (m) 

2,308.080 

382,389 

1,481.621 

363,074 

77,996 

Williamson  (W.  Va.). 

News . 

.(e) 

897,103 

153,216 

686.340 

24.873 

32*-! 

Sunday  edition . . 

..(s) 

844,174 

87,041 

.572.953 

182,235 

1,946 

Williamsport  (Pa.).  , 

.Gazette#:  Bulletin.(m) 

1,264,480 

237,860 

1,020,620 

Total . 

(ms) 

3,152,255 

469,430 

2,0.57,574 

545,.309 

79,942 

Sun . 

.(e) 

2.357,656 

246,120 

2,111,536 

State  Journal _ _ 

..(e) 

2.162,3.37 

192,117 

1.611,050 

325,248 

33,922 

Williston  (N.  D.> 

Herald . 

.(e) 

572,207 

68,600 

437,689 

41,600 

21 3'- 

Toronto  (O.) . 

.Tribune . 

..(c) 

600,516 

220,880 

319.380 

21,740 

8,516 

Willmar  (Minn.) . . 

.  Tribune . 

(e) 

738,931 

110,56.3 

516,026 

38.900 

n.3' 

Torrington  (Conn.). 

.Register . 

..(e) 

1.523,522 

146,552 

1,278,564 

98,406 

Wilirington  (Del.l... 

Journal . 

.(e) 

4,294,765 

689,398 

3,074,66/ 

461.888 

68,*:. 

Trenton  (Mo.) . 

.  Republican-Times 

..(e) 

698.922 

96,894 

522,634 

62,370 

17,024 

News . 

.(nO 

4.2.30,842 

688.168 

3,009,834 

438,881 

13  =- 

Trinidad  (Colo.) .  . . 

.  .Light . 

.(m) 

663,674 

67,554 

560,854 

35,266 

Wilii.im:ton  (X.  C.).. 

News . 

(e) 

906,080 

289,436 

510,048 

106,596 

Chronicle-News. . 

..(e) 

874,174 

119,924 

702,506 

29,876 

21.868 

Star . 

.(m) 

9.30,244 

-249,1.58 

539,770 

141,316 

Troy  (O.) . 

.News . 

..(e) 

878,455 

92,486 

648,221 

114,265 

23,483 

Star-News . 

(s) 

461,20-2 

.37.461 

362,488 

61.250 

Tucson  (Arir.) . 

Arizona  Star. .  . 

(m) 

2,315,960 

2.58,779 

1,503,4.50 

.505,380 

48,351 

Wilson  (K.  C.) . 

.Times . 

.(e) 

698,925 

194,566 

135,877 

32.868 

35.(1 ; 

Sunday  edition. 

.  (s) 

639,962 

48,372 

470,345 

117,417 

^  Winchester  (Va.)  . . 

•Star .  . 

(c) 

1,335,197 

137  ,.340 

1,174,894 

13,963 

9,0"- 

Total . 

(ms) 

2,9.55,922 

.307,151 

1,973,795 

622,797 

52,179 

Winfield  <Kan.) . 

C  ourier . 

(e) 

812,715 

83,833 

621,796 

18.774 

Tulare  (Cal.) . 

.Times . 

(msi 

1,011,794 

105,994 

744,142 

129,164 

32.494 

Winona  (Minn.) . 

.  Republicau-H erald. .  (c) 

1 ,564,927 

227,206 

1.124,424 

1.54,672 

RlW 

Advance-Register . 

.  .(e) 

1.012,760 

106,708 

744.996 

128,548 

32..508 

Winsted  (Conn.) .... 

.Citiun . 

■(e) 

862,713 

63,943 

755,745 

38,486 

4,53| 

Turlock  (Cal.) . 

.Journal . 

.  .(e) 

741,706 

100,534 

494,522 

124,446 

22  *>04  Winter  Haven  (Fla.).  C  hief . 

.(e) 

4.55,497 

86,380 

295,8:5 

47,712 

25.55(1 

Twin  Falls  (Ida.).. . 

.News . 

.(m) 

1,304,156 

178,794 

926.814 

166.390 

32  1 58  Wiscunsin  Rapids 

T  imes . 

..(e) 

1,283,884 

248,892 

842.492 

169,008 

23,492 

(Wis.) . 

.Tribune . 

(e) 

1,017,212 

123.6C6 

704,036 

97.0-20 

32  ,.5* 

Tyrone  (Pa.) . 

.Herald  . 

..(e) 

768,108 

56,354 

674.664 

37,090 

Woodbury  (N.  J.). . . 

Times . 

(e) 

1 ,246,980 

111,986 

964,516 

126,966 

43 .5U 

Woodland  (Cal.). . . 

Democrat . 

(e) 

1,005,578 

113,750 

711,040 

31,316 

71,17! 

u 

Woonsocket  (R.  I.) 

Call . 

(e) 

1.88.3,903 

299,644 

1.. 5.36.431 

47,828 

Union  City  (N.  J.) . 

Hudson  Dispatch,  (m) 

1,814,403 

292,734 

1,127,135 

201,312 

193.222 

X 

■ 

Uniontown  (Pa.) . . . 

.Herald  &  Genius,  (me) 

4,062,128 

386,694 

3,214,554 

460,880 

Xenia  (O.) . 

Oautte . 

.(e) 

1 .069,530 

120.260 

8.59.726 

69,244 

20^ 

ITrbana  (O.) . 

Citiun  . 

..(e) 

658,931 

87  528 

50:i,311 

54,629 

13,460 

Xttica  (N.  Y.)  _ 

.Observer-Dispatch 

(e) 

4,047,316 

557,004 

2,879,926 

573,412 

36,974 

Y 

Sunday  edition. 

.  .(s) 

447,2.58 

63,084 

294,420 

S9,.544 

210  York  (Pa.l . 

.  Dispatch . 

(£) 

4,141,508 

286.286 

3,383,968 

471,-254 

. 

Total . 

.(es) 

4,494,-574 

620,088 

3,174,346 

662,956 

.37,184 

Gazette  Daily. 

(m) 

1,970,03S 

105,280 

1,533,462 

331,296 

HM 

Press . 

.(m) 

2,301,880 

144,200 

1,449,644 

.579.250 

128,786 

Ypbilanti  (Mich.).. . . 

Press .  . 

(e) 

1,022,0-28 

45,920 

880,222 

72,534 

V 

Yuma  (Ariz  5 . 

^  Sentinel. . 

(e) 

699,013 

z 

99,638 

494,333 

.58,282 

m 

Vallejo  (Cal.) . 

Chronicle  . 

.  (e) 

1,600,474 

173.398 

1,421,574 

51S 

4,984 

Tiraes-Herald . . . . 

(ms) 

2,122,310 

173,398 

1,448,916 

45o,fi0t) 

54,390 

Valley  City  (N.  D.). 

Times  Record _ 

..(e) 

1. 283,095 

462,755 

822,340 

9,360 

29,473 

Valparaiso  (Tnd.) 

.  Vidette-Messenger. 

.  (e' 

1,035,328 

116,844 

722,736 

108.528 

87,220 

Vancouver  (Wash.) 

.Columbian . 

.  (e) 

1,126,690 

161,917 

781.326 

160,090 

23,366 

Vanaerg.ilt  (Pa.) - 

.News . 

.  (e) 

750,834 

73,8.50 

627 ,.368 

34,496 

15,120 

Ventura  (Cal.) . 

.Star-Free  Press.  . 

..(e) 

1,320,760 

179,564 

987,924 

123.340 

29,932 

Vincennes  (Ind.) . . . . 

.Post . 

(m) 

634,480 

57,064 

452,088 

101,150 

24,178 

Sunday  edition.  . 

.  (s) 

185,780 

6,006 

1.59,096 

20,552 

126 

Total . 

(ms) 

820,260 

63,070 

611,184 

121,702 

21.304 

Sutt'Cam  met  dal 

.(es) 

1,588,552 

203,672 

1,196,510 

158,312 

.30,058 

Vinita  (Okla.) 

Journal . 

..(e) 

571,988 

37,066 

432,962 

87,360 

14,600 

Virginia  (Minn.). . . . 

Enterprise  . 

.  (c) 

1,061,464 

131,181 

705,138 

23,629 

198,758 

Visalia  (Cal.) . 

Times- Delta. . . . 

(me) 

1.000,580 

149.359 

655,515 

129,353 

66,3.53 

w 


Wabash  (Ind.)  . 

.  Plain  Delaer 

..(e) 

1,0-26,102 

107,898 

747,194 

141,106 

29,904 

Waco  (Tex.)  . 

News-Tribune.  . . 

.(m) 

1,511,776 

388,791 

8.39,566 

283,416 

Times-Herald  ... 

.  .(e) 

1,559,740 

388,976 

883,736 

287,028 

Tribune-Herald, . 

.  .(s) 

675,500 

47,250 

558,054 

70,196 

Walla  Walla  (Wash.). Union-Bulletin. .  . 

(me» 

1,368,196 

265,188 

900,862 

184,744 

17,402 

Sunday  edition.  . 

..(s) 

414,224 

47,753 

305,389 

61,082 

Waltham  (Mass.) .  . . 

.News-Tribune 

..(e) 

1,977,119 

121,775 

1,697,161 

122,066 

33,117 

Warren  (O.) . 

.  Tribune-Chronicle 

..(e) 

2,903,894 

232,820 

2,283,834 

336,994 

50  246 

Warren  (Pa.) . . 

.Times-Mirror . . . . 

..(e) 

1,647,950 

146,641 

1,370,779 

78,750 

51,780 

Warrensburg  (Mo.) 

Star-Journal 

..(e) 

481,544 

59,178 

401,884 

15,729 

4,753 

Warsaw  (Ind.) . 

.  Times . 

..(e) 

951,592 

90,0.52 

700,432 

141,070 

17,042 

U  nion . 

.  .(e) 

493,304 

34,734 

272,496 

53,604 

132,470 

Washington  (Pa.)  .  . . 

.Observer  & 

Reporter . 

(me) 

4,155,697 

277,776 

3, .340,120 

109.276 

128,525 

Washington 

C.  K.  (O.)  . 

.Record-Herald.  .. 

..(e) 

1,064,110 

88,452 

836,738 

1-22,206 

16,744 

Waterbury  (Conn.) 

.  I  democrat  . 

.(e) 

1,556,858 

145,216 

1,243,480 

140,460 

27,702 

Republican . 

.(m) 

2,358,473 

426,477 

1,612,836 

297.320 

21,840 

Sunday  edition.  . 

.  (s) 

494,190 

80,04‘.i 

340,320 

72.189 

1,6.32 

1  otal . 

.  (ms) 

2,8.52,063 

506,526 

1,953,156 

369.509 

2.3,472 

American  . 

.  .(e) 

2,7-10,788 

502,022 

1.886,383 

311,050 

21,333 

Waterloo  (Iowa) .  . . 

Courser  . 

, .  (es) 

2,757,180 

386,624 

1,80/,540 

506,038 

57,258 

Watertown  (S.  D.) . 

.Public  Opinion 

(e) 

876,841 

177,646 

604,733 

57,673 

36,789 

Watertown  (Wis.)  . 

.Times  . 

..(e) 

793,208 

107,000 

685,608 

Waters-ille  (Me.). . . 

Sentinel  . 

. .  (ni) 

1,447,8.38 

206,788 

993,804 

1.38,666 

Watseka  (Ill.) . 

Iroquois  County 

T  tires . 

..(e) 

367,262 

41,200 

2.57,250 

41,424 

27,388 

Waukegan  (111.)  .  • 

.Seu's-Sun  . 

...(e) 

2,210,020 

214,874 

1,598,296 

270,970 

95,886 

Waukesha  (Wis.) 

.Treernan . 

...(e) 

1,277,150 

11.5,612 

962,458 

70,938 

12.8,142 

Waynesboro  (Pa.)  . 

.  Hecortf- ft  erald .  .  . 

.(e) 

986,048 

04,.507 

724,801 

99,820 

'16,920 

Waynesboro  (Va.) 

.N{ws-  \  irginian  . 

. .  ■ (e) 

777,891 

82,616 

661,657 

19,117 

11,501 

Webb  City  (Mo.) . . 

..Sentinel  . 

..(e) 

499,080 

■/7,112 

308,448 

25,704 

102,516 

Webster  City  (Iowa 

,  Treernan- Journal 

..(e) 

1,022,434 

119,952 

821.758 

.51,296 

29,428 

Welch  (W.  Va.)  . . . 

.  . 

, .  .  (e) 

617,28s 

112,9C« 

451,39.3 

26,334 

23,590 

West  Chester  (Pa.) 

.Local  Nes.s  _ 

...(c) 

1,468,754 

134,719 

966, ai2 

367.993 

Westerly  'R.  I.) 

.Sun . 

...(e) 

1,358,455 

125,678 

1.181,117 

51,660 

Sund.iy  edition. 

. .  (s) 

151,263 

9,a37 

130,711 

11,515 

Total . 

. . (es) 

1,509,718 

134,715 

1.311,828 

63,175 

West  Frankfort  (111.1.  American . 

.  .  (e) 

805,293 

116  181 

568  131 

114.002 

6,979 

Zanesville  (O  ) . 

,  Times- Recorder 

.  .(m) 

2,308,992 

254,800 

1,671,376 

328,524 

Signal . . 

...(e) 

2,257,415 

254,800 

1,671,376 

328,524 

Timcs-Sigiial .  (s)  361,956  12.418  329.C56 

DOMINION  OF  CANADA 

20,482 

Calvary  <Alta.) . 

Charlottetown 

Herald. . 

...(e) 

2,996.1)21 

81*2,919 

1,453,632 

636,468 

(P.  E.  I.) . 

Guardian . 

(m) 

1,060,5.53 

319,977 

719,875 

20,907 

Chatliam  (Ont.) . 

.  News . 

.(e) 

1,698,158 

546,549 

994,518 

140,406 

IMi" 

Edmonton  (Alta  ). . . 

.Bulletin . 

..(e) 

2.154,441 

407,337 

1,255,477 

472,432 

lilQs 

Journal . 

..(e) 

3,282,982 

795,754 

1,844,404 

631.666 

Fort  William  lOat.). 

.  Times-Journal . . 

..(e) 

2,073,918 

392,364 

1,484,574 

196,980 

mi 

Galt  (Ont.) . 

.  Reporter . 

..(e) 

1,771.884 

.381,978 

1,197,279 

182,864 

7,743 

Halifax  (N.  S.) . 

Herald . 

(m) 

1,603,207 

731,2.50 

560,099 

299,072 

12,7!r 

MaU . 

..(e) 

2,941.798 

727,168 

1,893,348 

310,914 

lO;" 

Hamilton  (Ont.) .... 

.Spectator . 

..(e) 

4,06.1,787 

1,079,420 

2,372,961 

594,740 

17,40'' 

Kingston  (Ont.).  ... 

.  Whig-Standard. . 

..(e) 

1,980,073 

520,184 

1,330,714 

129,175 

Lethbridge  (Alta.)... 

.Herald . 

..(e) 

1,551,313 

402,061 

969,233 

169.638 

10>: 

Montreal  (P.  Q.) - 

.  Le  Canada ..... 

(m) 

394,355 

194,431 

176,281 

23, 

StandanI . 

Sat.) 

428,907 

239,917 

186,779 

1,653 

Moose  Jaw  (Sask.) .  . 

.  Times-Herald. . . 

..(e) 

671,819 

273,612 

346.016 

52.191 

51t 

Montreal  (P.  Q.)..  .. 

.  Le  Petit  Journal 

...(s) 

.395,849 

214,596 

160,453 

20,800 

Nelson  (B.  C.) . 

.News . 

(m) 

1,207,35.3 

376,446 

642,068 

181.608 

7|s. 

New  Glasgow  (N.  S.) 

. 

.  (e) 

1,203,007 

l'.»8.991 

923,888 

80,138 

Oshawa  (Ont.) . 

.  T  imes . 

.(e) 

671,132 

240,506 

276,416 

154,210 

Ottawa  (Out.) . 

Citizen . 

(tne) 

3,416,001 

825,697 

2,073,978 

516,326 

Journal . 

(me) 

3,0.52.626 

820.854 

1,931,817 

209,925 

Owen  Sound  (Ont.) . . 

.Sun-Times . 

..(e) 

1,386,910 

419,426 

892.850 

74,634 

Peterborough  (Ont.). 

.Examiner . 

..(e) 

1,630,933 

490,784 

916.444 

223,705 

12,k3 

Port  Arthur  (Ont.) . . 

.  N  ews-Chronide. . 

.(c) 

1,913,310 

374,359 

1.396,592 

130,067 

I'rince  Albert  (Sask.) 

Herald . 

.  (e) 

s;u,946 

309,070 

490,492 

35,384 

13,7ta 

Quebec  (P.  Q.) . 

.l.’Actinr.  Catholique.{e) 

2,168,890 

388,310 

1,240,180 

526,700 

Le  Soleil . 

..(e) 

2,539,350 

723,825 

1,073,775 

741,750 

L'Evenement . . . 

.  (m) 

1,417,050 

695,850 

476,250 

244,950 

. 

Regina  (Sask.) . 

.Leader-Post _ _ 

....(e) 

2,252.18:1 

735..33I 

1,145,716 

371,133 

10, !« 

St.  Catliariue  (Ont.). 

Standard . 

..  (e) 

2,339,481 

488,181 

1,672,226 

168,882 

St.  Thomas  (Ont.).. . 

Times-Journal. . 

...(e) 

1,478.310 

416.913 

914,.328 

147,069 

Sarnia  (Ont.) . 

.Canadian  Observer,  .(e) 

1,579,694 

381,391 

1,108,670 

89,633 

6.659 

Saskatoon  (Sask.)  .  . . 

Star-Phoenix. .  . 

...(c) 

l,9B4,(K.t6 

68.M07 

1,014.810 

201, ->45 

Sherbrooke  (P.  Q.) .  . 

.La  Tribune . 

...(e) 

1,105,374 

428,-?  12 

Ml. 032 

116,100 

Record . 

...(e) 

1,048.709 

402,9.34 

577,042 

68.731 

Stratford  (Ont.) . 

Beacon-Herall. . 

...(e) 

1..365,711 

J87.217 

799,645 

162,896 

Sydney  (N.  S.) . 

Post-Record . 

...(c) 

1,889,748 

381,065 

1.4.52,38.f 

.56.300 

l,5l« 

Timti.ins  (Ont.) . 

Press . 

.  (e) 

1,163.812 

318.S78 

659,-201 

180,323 

Trail  (H.  C.) . 

Ttmes . 

..(e) 

748,919 

167.0:13 

494.2.iS 

86,079 

\'anco>ivtr  (B.  C.).. . 

.Pr  evince . 

Sun . 

. . . (e) 
..  (e) 

•>•>  >  •>  *7 

4.205,:J20 

1.141,2:t7 

1,042,018 

2,110,130 

2.043,076 

1,056,083 

1,100,906 

14.7T?| 

Victoria  (B.  C.) . Cohmist . 

Wclland-Port  Colborne 

.  (mi) 

2,767,142 

570,651 

1.685,014 

510,874 

.22.1^ 

(Ont.t  . 

.Tribune . 

. .  (c) 

1,233,078 

267,162 

857,720 

100,162 

Winnipeg  (Man.). . 

Free  Press . . 

.  .  (me) 

3,980,950 

1,085,670 

1,728,847 

1,146,274 

Woodstock  (Ont.). . . 

.Sentinel-Reiie-oj _ (e)  1,433,488  326,942 

NEWFOUNDLAND 

973.294 

111,062 

St.  John's  . . 

.Telegram  . 

. . .  Ce) 

2.0.58.434 

170  3ft6 

1 .8t«,746 

75,292 

. 
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Writer  Sees  It  as  Definite  Threat  to  Local  Adver¬ 
tising  Revenues,  Says  Newspapers  Should 
"Take  It  Into  Camp"  . . .  License  Status  Told 
By  DAVID  S.  SPECTOR 


APRIL  at  a  meeting  of  the  Na- 
Newspaper  Promotion  Asso- 
held  in  New  York,  considera- 
vis  given  to  the  problem  of  the 
of  the  newspaper  in  national 
ng  schedules.  It  appears  that 
advertising  in  newspapers  in 
}iar  1938  was  14.7%  greater  than 
m  whereas  national  magazines 
an  increase  of  34.3%  and  radio 
of  127.6%.  The  figures  for 
■ntinued  to  express  a  trend  away 
Ifae  use  of  the  newspaper  by  the 
advertiser  and.  very  proper - 
ent  newspaper  officials  are 
bly  disturbed. 

asting  at  National  Medium 

broadcasting,  as  an  advertis- 
um,  is  about  16  years  old.  In 
tine,  it  has  built  up  an  annual 
of  somewhat  over  $125,000,- 
It  would  not  be  true,  of  course, 
diat  this  entire  sum  of  $125,- 
represents  a  loss  to  newspat>ers 
ly.  Nevertheless,  it  is  rea- 
to  conclude  that  a  very  sub¬ 
part  of  this  annual  radio 
t  bill  paid  by  advertisers 
ve  been  expended  for  news- 
advertising,  had  not  radio  be¬ 
ta  important  an  advertising  me- 

backward  over  the  devel- 
N*  of  the  past  16  years,  it  is 
tat  the  newspaper  would  have 
*ell  advised  to  embrace  radio 
"•sting  and  to  take  a  prominent 
dominant  position  in  the  own- 
•nd  operation  of  broadcasting 

comes  television.  Unquestion- 
bdiooves  the  newspaper  to  ap- 
most  carefully  the  probable 
of  development  of  television  as 
^vertising  medium  and  the  ef- 
fhis  development  on  the  very 
ion  of  newspaper  income — that 
comes  from  essentially  local 
"ig. 

Qua  non  of  such  an  appraisal 
r  understanding  of  one  im- 
•spect  of  television.  Those 
•ve  this  understanding  have 
ubt  that  television  must  in- 
develop  into  an  additional 
medium  directly  compcti- 
newspaper,  and  one  which 
ituto  a  definite  threat  to  the 
^  of  much  greater  signifi- 
®®n  radio  broadcasting  as  we 

•  today. 

^>ortant  aspect  of  television 
^  effective  reception  range  is 
*•«  miles  from  the  location  of 
J®on  transmitter,  in  all  di- 
that  transmitter.  This 

*  "'35  miles  is  conditioned 
^^•dentific  as  well  as  purely 
***derations.  The  currently 


accepted  theoretical  limit  of  reception 
is  the  horizon  line,  which  is  essential¬ 
ly  a  function  of  the  height  of  the  tele¬ 
vision  transmitting  antenna  and  of  its 
power  output.  Peculiarities  within 
the  television  area,  of  which  25-35 
miles  is  the  radius,  make  for  varying 
degrees  of  reception  quality,  and  it  is 
not  possible  to  state  exactly  and  in  ad¬ 
vance  of  a  detailed  survey  what  will 
be  the  quality  of  all  television  recep¬ 
tion  in  a  given  area. 

Despite  this  po.ssible  variation  of 


merchants  is  limited  only  by  the  imag¬ 
ination  of  the  individual  contemplat¬ 
ing  it.  Many  reasons  can  be  given  for 
this,  but  they  are  hardly  necessary  to 
the  discussion.  One  very  important 
one,  however,  may  be  mentioned:  the 
non-competitive  nature  of  television 
reception.  This  means  that  a  tele¬ 
vision  audience,  whether  it  comprises 
one  or  a  number,  must  concentrate  on 
the  program  received  and  the  adver¬ 
tising  message  transmitted  by  tele¬ 
vision  must  receive  the  close  and  im- 


The  writer  of  this  article,  and  the  succeeding  article  to  be  published  next  week, 
is  the  general  sales  manager  of  the  Andrea  Sales  Corporation,  New  York,  makers 
of  the  Andrea  radios  and  television  equipment.  He  formerly  was  general  man¬ 
ager  in  charge  of  merchandising  for  Kohlster  Radio,  Inc.,  and  general  sales- 
manager  of  Houbigaat,  Inc.  He  is  considered  an  authority  on  national  market¬ 
ing.  Mr.  Spector  will  be  glad  to  answer  questions  on  television. 


reception  quality  within  rather  narrow 
limits,  the  most  significant  fact  in  tele¬ 
vision  is  that  its  reception  area  cor¬ 
responds  almost  exactly  with  the  nor¬ 
mal  circulation  area  of  the  large  city 
newspaper.  Because  of  this,  tele¬ 
vision  is  destined  to  become  an  even 
more  direct  competitor  of  the  news¬ 
paper  for  local  advertising  than  radio. 
Also  because  of  this,  television  must 
appeal  principally  to  the  local  adver¬ 
tiser,  who  contributes  so  large  a  part 
of  the  total  advertising  income  of  the 
newspaper.  The  possibility  of  chain 
broadcasting  of  television  programs 
cannot  be  completely  ruled  out.  Some 
day  we  shall  see  that  accomplished. 

Difficulties  Explained 

Technical  difficulties  are  great  and 
economic  problems  are  many.  Never¬ 
theless,  they  are  not  beyond  the 
capacity  or  capabilities  of  American 
science  and  business  to  overcome. 
However,  it  may  very  well  be  that  for 
several  years  to  come  television  will 
be  limited  in  its  activity  largely  to  a 
'ocal  area  of  which  the  figure  of  25- 
.35  miles  from  the  location  of  the 
transmitter  represents  the  radius. 

Television  broadcasting  w'as  started 
April  30  in  New  York  and  no  one  will 
deny  that  to  date  it  has  been  quite 
meager  both  from  a  quantity  and  qual¬ 
ity  standpoint.  Nevertheless,  it  does 
not  require  the  imagination  of  a  Jules 
Verne  to  fore.see  tremendous  local  ad¬ 
vertising  possibilities  in  this  television 
activity. 

The  appeal  of  television  to  the  pub¬ 
lic  may  begin  as  a  result  of  simple 
curiosity  about  a  very  intriguing 
scientific  fact,  but  this  appeal  cannot 
be  dismissed  as  being  just  a  novelty 
soon  to  wear  off.  The  advertising 
possibilities  of  television  to  the  de¬ 
partment  store  with  its  heavy  adver¬ 
tising  expenditures  or  to  other  retail 


divided  attention  of  the  viewer. 
While  the  television  message  is  being 
received,  the  attention  cannot  wander, 
nor  will  it,  as  has  been  amply  demon¬ 
strated  by  the  motion  picture.  In  this 
respect,  television  is  decidedly  dif¬ 
ferent  from  radio  broadcasting. 

Comes  Closest  to  Actual  Life 

Television  advertising  can  come 
closer  to  actual,  vital  life  than  any 
other  existing  form  of  advertising,  in¬ 
cluding  radio  broadcasting.  Sight  and 
sound  together,  as  in  television,  can 
do  an  infinitely  more  effective  adver¬ 
tising  job  than  either  sound  alone,  as 
in  radio  broadcasting,  or  sight  alone, 
as  in  the  newspaper  or  magazine.  This 
greater  inherent  effectiveness  will  in¬ 
evitably  find  newer  and  more  power¬ 
ful  methods  of  advertising  expression 
than  is  possible  today.  The  advertis¬ 
ing  appeal  will  become  more  vital  and 
dramatic.  It  will  be  much  closer  to  a 
theoretical  ideal  of  sales  effectiveness. 

The  newspaper  cannot  reasonably 
do  otherwise  than  carefully  appraise 
the  potentialities  of  television  as  the 
most  direct  threat  to  its  advertising 
revenues  which  has  yet  arisen  in  the 
history  of  the  newspaper  as  a  com¬ 
mercial  enterprise.  All  the  facts  with 
respect  to  television  have  obviously 
not  yet  been  developed  nor  even 
stated.  There  are  no  completely  par¬ 
allel  developments  anywhere  in  the 
world  which  can  be  directly  used  to 
determine  future  television  prob¬ 
abilities  in  this  regard.  London  has 
had  television  for  several  years  and 
the  rate  of  acceptance  by  the  public  is 
increasing  tremendously  after  an 
initial  18  months  or  so  of  hesitation. 

It  is  an  established  principle  that 
the  best  way  to  control  what  might  be 
otherwise  an  uncontrollable  factor  is 
to  take  it  into  one’s  own  camp.  This 
may  be  the  best  solution  for  the 


newspaper  in  regard  to  television. 
The  question  is  primarily  one  of  eco¬ 
nomics.  How  much  will  it  cost  to  es¬ 
tablish  and  conduct  such  an  activity; 
what  are  the  technical  requirements 
and  can  they  be  met  by  the  newspa¬ 
per;  and  what  are  the  profit  probabil¬ 
ities? 

These  questions  are  capable  of  ra¬ 
tional  resolution  and  the  art  of  tele¬ 
vision  is  already  sufficiently  advanced 
to  permit  it.  The  assumption,  of 
course,  is  that  a  newspaper  can  se¬ 
cure  the  required  FCC  license,  either 
in  its  own  name  or  in  the  name  of  a 
wholly  or  partially-owned  subsidiary. 
There  seems  to  be  nothing  in  the  law 
or  FCC  regulations  which  prohibits  it. 
So  far,  television  broadcasting  is  cen¬ 
tered  almost  exclusively  in  New  York 
City.  Here  we  have  the  NBC  tele¬ 
vision  station  in  the  Empire  State 
Building. 

Television  Licenses  Listed 

It  is  operating  on  a  meager  sched¬ 
ule,  but  there  is  no  doubt  that  this 
fall  will  see  very  greatly  improved 
broadcasting,  both  as  to  number  of 
hours  and  quality  of  program.  Co¬ 
lumbia  is  rapidly  completing  its  sta¬ 
tion  in  the  Chrysler  Building  which 
should  be  on  the  air  early  this  fall. 
There  are  about  12  other  centers  which 
have  television  stations  either  almost 
ready  to  operate  or  in  course  of  erec¬ 
tion,  or  where  application  has  been 
made  to  the  FCC  for  a  construction 
permit  to  erect  and  operate  a  station. 
These  centers  are  Bridgeport,  Conn. 
(Permit);  Schenectady  (station), 
both  by  the  General  Electric  Com¬ 
pany;  Avon,  Conn.  (Permit  Applica¬ 
tion),  by  an  individual  broadcasting 
company;  Auburn,  N.  Y.  (Permit  Ap¬ 
plication),  by  a  radio  merchant;  Cam¬ 
den,  N.  J.  (station)  by  Radio  Corpora¬ 
tion  of  America;  Philadelphia  (sta¬ 
tion),  by  Philco  Radio  and  Television 
Co.,  and  (station)  by  Farnsworth 
Radio  and  Television  Co.;  Chicago 
(station),  by  Zenith  Radio  Corp.;  Mil¬ 
waukee  (Permit  Application),  by  the 
Milwaukee  Journal;  Cincinnati  (sta¬ 
tion),  by  The  Crosley  Corp.;  Kansas 
City  (station),  by  First  National  Tele¬ 
vision,  Inc.  (an  independent  broad¬ 
caster);  San  Francisco  (Permit  Ap¬ 
plication).  by  Don  Lee  Broadcasting 
System;  Los  Angeles  (station),  by 
Don  Lee  Broadcasting  System;  Earle 
C.  Anthony,  Inc.  (Permit  Applica¬ 
tion),  (an  independent  boradca.ster) ; 
The  May  Department  Stores  Co.  (Per¬ 
mit  Application);  LeRoy’s,  Inc.  (Per¬ 
mit  Application),  a  large  credit  jew¬ 
elry  firm.  This  data  is  based  upon 
public  release  by  the  FCC  and  is  be¬ 
lieved  to  be  correct  as  of  July  10. 

One  difficulty  in  this  television  ac¬ 
tivity  must  be  admitted,  and  unfor¬ 
tunately.  it  is  not  one  which  can  be 
met  with  definite  facts;  reasonable 
probabilities  only  must  bo  depended 
upon.  This  difficulty  concerns  the  an¬ 
swer  to  a  question  of  fundamental  im¬ 
portance  which  the  newspaper  will 
ask — What  is  the  use  of  conducting  a 
television  broadcasting  activity  unless 
there  are.  or  will  be.  television  receiv¬ 
ing  sets  in  enough  homes  to  assure  to 
the  potential  advertiser  a  sufficiently 
large  audience,  or  in  newspaper  lan¬ 
guage,  unless  there  is  a  large  enough 
circulation?  The  only  answer  which 
can  be  given  at  this  time  must  be 
based  upon  the  reasonable  probabili- 
(Continued  on  page  29) 


